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Abstract.
The hospitality and the tourism industry is an affluent industry of an economy; it is a multifaceted and dynamic sector. For businesses in the industry to remain competitive, they need a collage of tools to manage their data collection and management for the marketing information system, which will enable them to bridge gaps in their marketing strategies. The marketing information system has been described as one of those pertinent tools allowing businesses in the tourism industry to keep up with trends in the global business environment and reaching out to potential customers. 
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The hospitality industry is a diverse and interrelated industry with various overlapping segments, including travel organizers, attractions, transportation, accommodation, and destination organizer’s sector that is serving the ever-changing needs of tourists (Bowie, D. 2016). Due to rapidly changing needs of tourists, the hospitality industry is faced with the immense challenge of having adequate information for strategic management and marketing decision making; this often leads to poor decision making especially in their marketing mix which often result to loss of potential customers. The ferocious competition among businesses in the tourism industry, the ever-changing behavioral pattern of the consumer and the rapid growth being experienced in the information technology sector, demands that businesses must develop an elaborate marketing information system. The severity and influence of the factors mentioned above also necessitate that hotels and other businesses in the hospitality and tourism industry contemplate exploiting innovative marketing information system if they want to capitalize on their marketing information system as a tool for making managerial decisions in marketing (Potgietera, de Jagerb, van Heerden, 2013). 
(Ismaeel, 2015), observed that the steady increase in the efficiency of data management and utilization by businesses in the hospitality industry is due to the availability of sophisticated technology and high capacity storage media leading to dynamic growth in the industry. Furthermore, the study revealed that in forecasting businesses, the marketing decision support system is crucial in supporting businesses in the collection and management of data which are essential in the business forecast. 


The importance of a marketing information system.
A marketing information system is described as the “interaction of personnel, methods, machines, and controls, which are designed to create a flow of information that is capable of providing an acceptable internal and external information for management decisions in marketing” (Ismaeel, 2015). It is composed of people, equipment, facilities and procedures which are used in providing the marketing management with accurate and precise marketing information which are needful for the marketing management in hunting new opportunities, designed marketing plan and developed marketing strategies. Furthermore, a marketing information system is essential for marketing management in identifying, evaluating, measuring, and predicting marketing opportunities and in the analysis of market segments. 
The effectiveness of a marketing information system within the hospitality and tourism industry, 
In the hospitality industry, a marketing information system is crucial to the efficiency of economic performances of hotels and other businesses within the highly competitive hospitality and tourism industry, by providing adequate information to the management on which critical decisions can be made Freihat, (2013). 
Businesses within the hospitality and the tourism industry with an efficient marketing information system have better insight into the marketing trends and customers’ needs. Having such vital information about businesses and customer satisfaction within a limited time provides speed and accuracy in the implementation of their marketing strategies Ismaeel, (2015). The hospitality industry is also known for processing large amount of information which are often decentralized; an efficient marketing information system will enable businesses in the hospitality industry to use such scattered information in differing places and circumstances conveniently. Complete exploitation of all marketing concept and retrieval of specific information in which users’ specific request can be met within the shortest possible time increase work flexibility and efficiency Ismaeel, (2015).   
The prospect of businesses within the hospitality industry depends in no small extent on the functionality of their marketing information system and the success of every element in this system that enables the spread and control of the external environment of the business and the rationale in decision making (Freihat, 2013).  

Component of a marketing information system 
Freihat, (2013) and Ismaeel, (2015) accentuated that in the hospitality and tourism industry, marketing information system consists of:
Internal records: this includes data collected from the hotel database on their daily operations such as data on the scale of activity, cost, and performances of sales, cash flow, and inventory. 
Marketing intelligence: this includes all the strategies by which the hotel management can stay ahead of competitors by having reliable knowledge of the emerging conditions of competitors. The advances in information technology such as the use of internet in gathering information are rapidly transforming how data is being collected and manipulated in businesses, which invariably confer on them a specific competitive advantage. 
Market Research: this entails the collection and evaluation of data for identifying areas of weakness of the business, strategizing on overcoming the weakness and exploring available marketing opportunities. It is strategically planned and deployed to ensure efficiency in combating the identified problems and opportunities. When carefully employed, informational issues such as inaccurate information, and partial information facing marketing decision-makers are easily control
Marketing decisions support systems: this includes all the methods which enable decision-makers to have a direct connection to the information database, including communication networks and computers. They are used for evaluating and explaining information to facilitate marketing decisions to be made. 
The Need for Marketing Information Systems in the hospitality industry. 
· The increased complexity resulting from the interdependence and multifaceted nature of the niches in the hospitality industry often leads to the generation of a large amount of data which thus calls for better data management and performance. 
· The internalization of the tourism industry with fierce competition from home and abroad often make businesses to find themselves on uncertain grounds when they lack adequate information about the market, change in consumer behavior and trends
· The ever-changing needs of the consumers of the services of the industry also call for skillful management of data and information so as to be a step ahead of competitors and be able to cater for the needs of the consumers.
· The nature of the hospitalism industry demands that marketing decisions have to be made speedily and responses must be provided for every enquiries from the consumer hence the need for marketing system information for such rapid decision making. 
 
Marketing Information system as a tool for marketing, information gathering, and communication within the hospitality and tourism industry. 
Information in marketing has been described to be a valuable “asset” for the growth of the business; it has also been described as a crucial factor which will continue to be pertinent for the survival and expansion of businesses in the prevailing competitive, global, dynamic domain of the hospitality and tourism industry. However, despite the advances in technology which seems to make information gathering and management more accessible, researchers have found gaps between the marketing information systems and the assigning of resources to strategic business units, this is referred to as the “strategic planning gap” (Potgietera, de Jagerb, van Heerden, 2013). Also, the work of Freihat, (2013) reported significant correlation between each of the component of marketing information system and decision making, however, he also noticed that large proportion of the companies he studied are yet to have a specialized/fully developed unit responsible for the functions of marketing information system in their marketing departments, which often cause hitch in the execution of the operations of the marketing information system.  
Thus, a marketing information system is not complete without proper management and execution of the information gathered. (Potgieter, de Jagerb, van Heerden, 2013), observed that the “strategic gap” can be minimized by implementing appropriate strategies in the proper time, as determined by the available information and competencies” in the same vein, Saunila, and Ukko (2017), highlighted four environmental features needed for the success of marketing information system as a marketing tool within the hospitality industry. First, the marketing information system must be designed in a way that the information presented to the management is refined to a point where the marketing management can act upon it without difficulty. Another salient requirement for a successful marketing information system is that the administration must partake in setting out the parameters for the system capability since they are the one that will be using the system for making pertinent decisions for the business. Furthermore, adequate storage of data gathered is another requirement, data, and information collected must be stored in a way in which it can be easy to retrieved and manipulated. Finally, the marketing information system must be designed in a way that it can evolve to fit the rapidly changing needs of the hospitality industry. 
Conclusion
 Marketing information system in the hospitality industry is essential in making accurate marketing managerial decisions. However, the marketing information system will benefits business ultimately if they develop proper management and execution of the information gathered.  
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