The theme of my exhibition is the perception of fashion within space, specifically through the use of homeless fashion and how we react to it as a society in everyday life in comparison to the same clothing within international fashion shows. Fashion designers I’ve decided to look at include Daisuke Obana and John Galliano as they’ve both tackled the theme of homelessness within their works. I looked at theorists such as Edward T.Hall and Roland Barthes to decide on the space of my exhibition, along with explaining the reaction of my audience.  
Within ‘The Hidden Dimension’, Edward T. Hall discusses the four proxemic zones of distance (T.Hall, 1966). These proxemic zones explore our perception of space and what space makes us feel either comfortable or uncomfortable as humans, allowing us to recognize that we feel differently in different sized spaces and how objects work in relation to eachother within a given space. This allowed me to consider how I wanted my audience to feel within the given exhibition space. As my exhibition is reliant on the emotional response of its audience I decided to choose a venue with a social distance, being approximately four to ten feet apart, as my exhibition includes two large videos facing each other at opposite ends of the room, displaying similar but contradictory content that’s personal to the viewer. I contemplated using a personal distance, though felt that the distance of 18 inches to 4 feet would make the audience anxious or claustrophobic, preventing them from taking in the information displayed in front of them. The content of the videos exposes the viewer to new ways of looking at the world and forces them to questions their own habits, as Bachelard states “when the image is new the world is new” (Bachelard, 1958). It allows them to consider how they act in relation to others as “his entire being is affected by the smallest of his perceptions or by the smallest mental shock”. (Mauss, 1999) 
The exhibitions aim is to raise awareness of how we judge others through clothing and fashion, whether it be what we choose to wear, what we’re given or what we can afford. I chose to focus on that of the homeless community as they have none-to-little choice of what they wear – clothing is a question of warmth and survival, not appearance and judgement. Roland Barthes explains how we categorize people through garments as “wearing a dress is a sign of authority”. (Barthes, 2006) 
“Clothing concerns all of the human person, all the body, all the relationships of man to body as well as the relationships of body to society” (Barthes, 2006). 
He states how the human mind looks at the fashion and items of clothing on a person before the person themselves, explaining the way in which society treats people of poverty and those that have to live on the streets. We often forget that beneath the clothes, there are people. Henri Lefebvre states that the purpose of fashion is to “dissimulate or suggest something other than what it is revealing” (Lefebvre, 2006). 
The installation for my curated exhibition compromises of two videos – one is to display a film documentary of homeless people on the streets and how we react to them. The other is to display a video of models walking down the catwalk wearing the same clothing of the homeless person in the first video, presenting the audience with the contrast in reactions we have to both individuals as a society. This provokes the question of why we react differently to both subjects within the videos. We often ignore homeless people on the streets, or view them as dirty or a threat, (Arnold, 2012), therefore that will be the reaction viewed within the first video, with the second reaction being applause as the fashion Is seen as an art to be celebrated, despite it being the same clothing as seen within the first video. This will allow the audience to question their ways of perceiving fashion in future, and their ability to look past it.
[image: ][image: ]The fashion designers I’ve decided to use for this exhibition are Daisuke Obana and John Galliano as both have created collections to either reflect poverty or be inspired by it. Obana received criticism for the collection being tasteless (Reed, 2017), though the garments sell for up to £500 online – creating further conversation on the idea that the public pay that much to appear homeless. This again differentiates the way we look at people and fashion. In relation to the exhibition, I felt that the audience would react negatively to the work due to the criticism both Obana and Galliano have received for their collections. Reversing this, if the models were dressed in ‘typical’ fashion suited for a catwalk, the reaction would become positive. This would be the same if the homeless community were dressed in the same high-end fashion, showing how we relate clothing to wealth and apply that to our judgement of others (Yu, 2007).  I further decided not to use any models with a famous face as it would affect the reaction of the audience and quickly become a focal point. My reasoning for considering doing this would be to completely oppose homelessness and shock the viewer into the realization that all people can potentially be homeless – including well-known celebrities.Figure 1|Daisuke Obana's Fall 2017 Collection
Figure 2| My Gallery Floorplan

I felt that using videos would be more effective than using photography – it shows the exact act and movement of the in-video viewer’s reactions to the clothing, whether it be disgust or applause. It’s also more direct towards the exhibition’s viewer, especially in the fashion show video as the model will be walking directly towards the camera, and towards the room. 
I decided to set the projector in the centre of the room, being the only thing in site from the entrance of the gallery space in order to draw the audience into the room to display the two contrasting videos as It would be interesting to see which video they are drawn to socially. I chose the Mission Gallery as a venue as it’s a relatively busy gallery within Swansea itself where locals often visit, those who would be familiar with the subject matter. If this exhibition was situated in a more rural area, I feel it would have less of an impact due to urbanisation and the homeless communities often being linked due to survival resources (Jackson, 2015). This was important due to my exhibition being of an emotive theme. I decided not to create a specific target audience for my exhibition as it is not an age specific  topic, but a topic that discusses judgement of others which is something the majority of people can relate to – even if they cannot relate to the more specific theme of encountering the homeless community and how we react with them as human beings. My aim is to shock the viewer into reviewing their own actions and judgement of others and allowing them to carry that with them out of the exhibition and into practice in everyday life. If I change the way in which my audience consider the way they view others based upon their choice of clothing, I feel that it will have been a success. 
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