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			Market Information System(MIS)																									Definition:										Marketing information system is a continuing and interacting system of people equipment’s, and procedure to gather ,sort,analyze,evaluate,and distribute the pertinent,timely,and accurate information for use by marketing decision-makers to improve their marketing planning,implementation,and control.							Philip Kotler                                                                                                                                     											         	Introduction:    									 The Hospitality Industry is the most of the fastest growing industries in the world. Between the visitor,guest and host the relation entails the hospitality. About the host,have to expected shows their guest respect from providing what they required. In the hospitality industry is building from various companies,such as : hotels,resort, and inns among others. Industry of Hospitality provide services that customer aimed toward satisfaction. The company,hotel is offer various services of their customers. First goal is for attract loyal customer. Employees who works in the Hospitality Industry is required to handle their clients with honestly and Respect! (Cai & Hobson,2004) 								Market Information System  used majority internal data,for obtain easy the results. Research shown managers required mainly external information at long-term decision. Usually the internal data show us strategic competitor and political fluctuations( Xu & Kaye,1995). The fast and cheap way is internet potentially for access data external to improve marketing decisions-making,but for this data need to be used  advantage and be incorporated into an marketing information system. Like a source ,the internet complement existing source of secondary data and big data,when help us to make an decision.						The base of success from marketing information system diverse availability in market organization where plays an indispensable role in marketing process.		     This work will discusses the place of marketing information system and effectiveness in Hilton Hotel Corporation in the Hospitality and Tourism sectors. Competitiveness in the hotel and tourism industry from information will showing us the tehnics of information for surviving within the ring.                                                      										                								 				                                                                                                                                       Components of the Marketing Information System:                                                                               	In Marketing information system they are 4 main Components,including : Internal records,Marketing research,Marketing decision support system and Marketing intelligence .This 4 components is the most important sources to obtaining Marketing Information.		         	1) Marketing Intelligence: is the administration to see and know at recent circumstances for inside and outside to the hotel.                                                       2) Internal Record: this will represents data collected, data to aquire information of the measurment the performance in course activities,debt and credits.	      3) Marketing Research: is the data collection for analysis and determine the problem as well as opportunities and threats facing the hotels-sample of study.	                   4) Market Decision Support System: this will explaining in order information to make marketing decision to connect directly the data base for computer and communication networks.                                                                                                                            	In the Hospitality Industry,analytical works in focused on Marketing be study the century Hilton Hotels Corporation 																						   Analysis and Discussion                                                 												                               	This analysis is based at source information from internet and company reports,will analysis Market information system in Hilton Hotel with 3 themes: Information gathering,marketing and communication.								In 1919 Conrad Hilton was founded the Mobeley Hotel,small building in Cisco,Texas. Over the next almost hundred years developed at nearly 5,600 properties in 113 countries. Hilton Hotel is the Global leader at industry,and a Global presence with unique product and services for a high quality at the upscale market segmentation for the growing competition at the hotel where was resulted players developing marketing strategies where they are competititve and sustainable .Customer value conveying communication, generating organization process as function for marketing where was defines to America Marketing Association (2008).	Relationship between the organization and customer involves managing an way for benefits organization.(Tan et. al.,2009).Objectives at marketing is to satisfy their needs customer .Competitive in the hotel and tourism industry since information to high technics of information survival within the ring.									Every day millions of travelers  caters to the Hotel and Hospitality sector.                                                                                                                                                                                                                      	This work discusses effectiveness and place of marketing information system at Hilton Hotel in the Hospitality and Tourism sectors.								Prime focus on key components at this systems and how they function as circuited unit to the marketing process. Marketing is essentials,but information without marketing delimits and defeats the process entirely. The Hilton Hotel is a global hospitality company,for their competitors is not easy jobs at this magnitut.  Hilton Hotel is split in 6 main divisions,approximately 100,000 employees worldwide. From since 1946 they start to be very successfull and profile diversification is ambitions and significant. Their 6 division for Hilton Corporation,every building is feel like a home for customer,and the ensuring be satisfied and pleased with accommodation.(Hilton Hotel Corporation,2003,s. 3-5). No only the hotels is a big competition and as well as the restaurants and the other service center it is;and the Marriott Hospitality Companies is the otter big competitors. The reputation for hospitality service customer is utilizing a call center .The management of the company,the employees and commitment to customer is over the competitions company’s and they not lie in the size of the company. Relation to the employees,their job is to make sure the Customer is comfortable and happy,every single customer is treats unique and special individual. Activities comply with the company strategy;when create tools information system support each organization unit throughout company,tools assistance have provided effective ways for helping required tasks performing and achieve the company objectives. At finance the quick expansion model,morphed into a Franchising model an Hilton Hotel Corporation.
            Information gathering: communicate with clients,the Hilton Hotel is collect personal information through the following means,point of contact with guest is mean- direct contact,interaction,telephone conversation 							Personal information is included name,mailing address,e-mail address,telephone number,reservation information.									Payment information included-indirect contacts,the guest is come in contact with hotel and purchase of good services.									Data and Information -comes guest associated with client and  frequent flyers and travel partners programs,hotels airlanes and rent cars							Data : Vice-president of business intelligence Menka Uttamchandani			“Every Company has massive amounts of data-it is one does with data-such as providing relevant dashboards,click through deep dive actionable reporting and analytical insight that can faster a competitive edge !” 								Big data analytics can help do it this distinction.						Secondary data is developed base at marketing hotel for the analysis.			Hotel and hospitality industry is starting out with big data -but has an enviable volume to work with many variety of data.									The customer leave a data in the moment they check out and analysis beginning to grips with actionable into on sights 										
	The guest point interaction with conducting every aspect of business. The personal information may include: name;address;billing address;email address;phone number;information from customer reservation; visit or stay to a property; loyality program (including Hilton co-branded payment card or other co-branded programs); marketing program ,information related for the purchase and receipt at products or services; characteristic personal;nationality,income,passport number and rest of information as well as authentification information and other billing and account details associated with mobile billing;preference guest;preference marketing and communication,vehicle information;Hilton Portofolio-review and oppinion at brand op properties(if they are associated or identified with clients); flyer frequent or travel program affiliation and member number; airline; rate;rent car packages booked;groups associated clients for stay at hotel;provided information; account application other type of information that the customer might choose for provide or has been of the point check or the others.													Then you visit or interact with Hilton website and/or app, other information you will divide than does not directly identify you,about your use of the site,you page visit such as a catalog of the site,and the numbers of visits to us site.(other information) is collected. They is use other information like a data received from third parties,to deliver your email,online and mobile advertisement.																																	COMMUNICATION:  The Hilton Communication collected information tovthe department and used a number ways including to provide and personalize the services request and expects from Hilton for  offer the client the expected hospitality levels in room and throusghout the properties.Hilton administred the program direct marketing and promotion sales.The data are collected prior to processing client’s data by applicable law.					The colected information where is distributed to all department and is used in a number of ways,to provide and personalize the customer services request and expect from Hilton,for offer the expected level of hospitality in-room and throughout its properties,conduct the marketing direct and sales promotion.								MARKETING: of the recent raport the analysis marketing is based in a secondary data.Coverage marketing achieved company through sales and marketing services offered to the hotel.Marketing strategy at company analysing information source and development and recommandation areas that required to competitiveness of the Hotel (Bryman & Bell,2007) Hilton Hotel marketing strategy adopted competitive edge in the UK market.They are a various initiatede only scope of to the clients base.								Conclusion: 										By conclusion for the Mystery Shapper Experience indentified criteria set ratings,by Resort Guest affirms are not up to the market expectation.The program training (Seminars & workshops) at the Staff,special guest contact security is essential.Hospitality-Service of Quality -s take attitudes,most understond objectively,consistently inforced,evaluated periodically and regulary measured.For the deal to strategically of the significant Service Quality changes,faced for the Hilton Hotel Corporation the management is foster to a service oriented culture for the Hotel.	Aggressive approach for management is create the programs effective at developed,reachand orient,the objectives is new and existing employess for every levels.		The “Medhat” and “iman” (Front Desk) is the only exceptions where they are to be hospitable and smiling always.																																																									Refference:									 Freihat, S 2012, The role of marketing information system in marketing decision-making in
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