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EXECUTIVE SUMMARY 
Businesses have improved access to data to preserve collaboration and productivity among a distributed workforce by shifting data to the cloud.
The technological advancements of 2020 and 2021 will not go away, data and business have never stopped, even during a difficult biennium disrupted by the global Covid-19 pandemic.
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Data never stops, and neither does business despite a rough two years disrupted by the worldwide COVID-19 pandemic.
Enterprise data has grown significantly in recent years, which has driven many organizations to adopt the cloud.
The flexible chain of data products leading to advanced business analysis has been enhanced by self-service data analysis.
Business analytics are essential for properly utilising business intelligence since they make it easier to evaluate data and identify trends for the future. In 2020, the business intelligence sector experienced a significant uptick, and trends are anticipated to persist in the years to follow.
During the COVID-19 pandemic, most companies were forced to review BI strategies, especially the traditional ones, as they were unable to meet the challenge of a largely remote workforce.
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My recent studies have focused on the selection of articles related on the increasing importance to approach the BI tools for the companies, relates articles appearing in the international journal like ProQuest, Emerald, Science Direct. During selection of articles, the main focus was on ensuring the representative selection focusing on explaining 5 business trends in 2022.
The global environment is becoming increasingly dynamic, requiring to achieve a disruptive innovation of competitive logics regarding strategic positioning (Nidumolu et al., 2009).
 BI becomes increasingly present in companies, analytical tools are increasing their position in the market to perform certain types of analysis and help companies make informed decisions (El-Adaileh and Foster,2019).                                                                                                                                                                 According to Adamala and Cidrin (2011) BI has to be tied closely to the strategic vision of a company.
The purpose of BI is to support managers in the decision-making in order to make a better decision (Jordan & Ellen, 2009)
A revolution is happening in the business sector today, we can attribute these changes to the rapid advances in BI (Cetron & Davies 2003), the evolutions include business performance measurement (BPM), business activity monitoring (BAM), and the expansion of BI from a tool for staff to a tool for people throughout the organization (Llave, 2017).
According to Favaro, Karlsson, and Neilson (2014), the current primary competitive landscape is set to change immensely by 2040
BI offers an interesting opportunity in today's market, it depends on whom it is viewed and how it is interpreted, consultants call it an opportunity, practitioners as a lagoon to be bridged considering its continuous change. 
According to Karl (2022) there are many trends in the business intelligence, some as explained in below.
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According to Gartner, data storytelling will be the most widespread means of consuming analytics by 2025.
It has taken a key role in business intelligence in the modern era, is redefining how analysts interpret and explain the analytic process (Boldosova and Luoto 2020).
According to Dalkir (2005) data storytelling is a method to illustrate a point, convince listeners and effectively transfer knowledge.
Data storytelling is the presentation of data with a contextual narrative, turns numbers into easy-to – understand graphs and charts, is simply the translation of data into common language Influencing human behaviour towards BA use.
Data storytelling has taken a key role in data visualizations, empowering analysts to detail their approach step by step to each outcome, data storytelling and data visualization work together to deliver information through 3 essential elements: narrative, visuals, and data (Feigenbaum, A. aet al. 2020):
•	Build your narrative: data need to support insights, synthesizing our point of view will make it easy to tell the story to the audience, and narrative and context will be helpful in guiding the linearity of the data narrative.
•	Use visual: Using pictures such as graphs and diagrams to the theory helps audience engagement.
•	Show data to support: Through the narrative, the audience is given insight into the use of the data, which will have concrete support. Adding business analytic tools will help provide insights and understanding to the narrative (Dykes, B., 2019).
By linking emotional context with factual data, it creates an emotional response in the audience, emotion creates an important role in decision making.
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Data literacy is the ability to read, work with and analysing and communicate with data 
It is becoming increasingly important for companies to implement data analytics throughout the organization, their aim is to value insight, they are trying to make data inform their every decision, from goal setting to strategy development finally to action. 
A lack of data literacy could be an obstacle to success, limiting the company's growth.
 Technology and competency must work together; data is not useful if there is no one who knows how to use it.
According to Gartner, poor data literacy is listed as the second-biggest roadblock to the success of the CDO’s office, and it adds that by 2023 data literacy will become essential in driving business value. 
Companies require people who can develop skills to understand and interpret data and ask the right questions, the data itself is clear on this: Data-driven decision-making markedly improves business performance (Bersin and Zao-Sanders, 2020).
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Artificial intelligence's natural language processing gives machines the ability to read, comprehend, and infer meaning from human language.
To understand, break down, and separate significant details from text and speech, NLP combines the fields of linguistics and computer science. This technology enables BI users to ask business questions in natural language via text or voice. It includes capabilities like content categorization, topic discovery and modelling, contextual extraction and sentence segmentation.
Natural Language Processing breaks down language into shorter, elemental pieces so you can better understand the relationship between data and explore how each piece works together.
Natural language processing involves two main stages: data pre-processing and algorithm development, the data is pre-processed then an algorithm is developed to process it using two systems: a rule-based system and a machine learning-based system.
NLP has improved the method of data collection and extraction, changing the way researchers use data, among the benefits of NPL is the way it improves communication between humans and computers.
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The ability to break down big data into smaller, manageable data sets is somewhat linked to the concept of augmented analytics, which is the use of statistical and linguistic technologies to increase data management performance in all areas of analysis, sharing, and BI.
The main emphasis is on technology's supportive role, where it helps humans rather than replacing them and improves our capacity for interpretation. (Leake, n.d.).
With enhanced analytics, corporate intelligence will see higher levels of automation in the future. Natural Language Processing (NLP) and machine learning have the potential to automate business analysis tasks currently carried out by data scientists and other experts.
Increasing volumes of data, has made traditional preparation, exploration and operations processes, which are mostly manual, inefficient.
Gartner says augmented analytics is the future of big data and analytics.
The long-term goal of augmented analytics is to fully replace data science teams with AI.
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Data management Data governance focuses on the actual data in these systems, as opposed to BI or analysis management, which is about preparing and presenting data for business management systems.
As a method for a data strategy that addresses how business strategy is turned into data and analysis, data governance is required. (Loshin, 2011).

Consequently, a data strategy that includes guidelines and procedures for managing, tracking, and securing data is necessary. While doing this, people, procedures, and technology are all taken into consideration.
In order to establish data governance, management must make a clear and deliberate choice on how to handle and use data.
Use to make business decision optimize operations, create new product and services and improve profitability.
Poor data governance can also hamper regulatory compliance initiatives.
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BI tools and analytics platforms have advanced significantly in response to business intelligence trends such as artificial intelligence, the cloud, and mobility.
The Covid 19 pandemic immediately put companies and industries on emergency alert to review their BI strategies since on-premise solutions were unable to cope with the workforce that had become mostly remote.
Companies have been moving toward cloud-based BI, whether private, public or a SaaS solution, by moving data to the cloud, companies have better access to data to maintain collaboration and productivity in a distributed workforce. 
According to Gartner estimates that by 2023, 40% of all enterprise workloads will be deployed in the cloud, up from 20% in 2020.
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Organizations are facing important challenge in today's competitive environment, companies are increasingly need visual and analytical BI tools on a daily basis, BI is becoming a major concern for companies, they cannot ignore the benefits of BI independent of size,
Organizations that embrace the use of AI-based BI tools will be in the best position to capitalize on their growing internal data sets and expand the remote workforce in this dynamic market.
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