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[bookmark: _Toc57391681]INTRODUCTION
By working collaboratively with the group of people having a similar situation, as well as interest, would help the firm in maintaining sustainable and effective community engagement within the business environment and thus attain future success and progress. Here, the reflective report has been undertaken wherein the main focus is towards the best practices that should be undertaken for having community engagement. In addition to this, critical reflection is also been undertaken based on the theories and models that were well implemented in the class keeping in mind the learning experience as well as findings made in the previous assessment. Apart from this, self-critic of the personal development would also be undertaken through which further increase in employability could take place. 

TOPIC :   Oxfam and its interaction as a charitable organization in society
















[bookmark: _Toc57391682]REFLECTION ON PERSONAL EXPERIENCE
Through the personal experience gained with the help of assessment 1 undertaken, it could be said that having engagement with the community is one of the crucial aspects that need to be kept in mind by the management of the organisations in order to attain awareness among the potential customers and thus attain success. Through the study undertaken by me in assessment 1 wherein I undertook a critical evaluation about community engagement and the practices undertaken by Oxfam management to create awareness about poverty among the people (Harvey et al., 2017). 
Here, for the assignment to be completed by me effectively I have made effective use of Gibb’s reflective model wherein I was effectively able to present my feelings, evaluate them, make an analysis through it as well as was able to form effective action plan for the same. 
FEELINGS:
The study undertaken by me, I had a great experience wherein, I got to know the significance of community engagement within the organisation wherein it could be stated as the way people learn, collaborate with others as well as contribute towards the society at large helps the people in attaining various benefits making them attaining higher satisfaction and trust with the firm. The assignment undertaken helped me make relevant changes in my work as well as acted as a learning experience for me through which I was able to excel and complete the assigned tasks in an effective manner.
EVALAUTION:
I also made development in my interpersonal skills which further helped me in attaining success in my personal as well as professional development. I got to attain the knowledge about why there is an existence of organisation since with the help of the various services and products are being made available to the consumers and at the same time they are able to generate employment opportunity in the market for the people. In addition to this, I also got to know that since the firms cannot attain success without people and hence they ensure that they meet their needs and requirement in an effective manner as well as engage them into various activities of the firm to help them further attain the positive image of the brand in their minds. Through the study undertaken by me, I also developed an understanding about the external environment as well as the contribution made by the stakeholders such as directors, customers, government, employees, managers etc with the help of which the Oxfam was able to attain its set aim and objectives in an effective manner (Wu et al., 2018). 
ANALYSIS:
I also got to know that undertaking community engagement, it acts as an avenue for raising the awareness about the project among the people wherein their needs are well incorporated by the management of the firm in order to develop social capital leading towards the creation of ideas and shared values in an effective manner for attaining set common purpose. I also attained knowledge about various benefits associated with engaging of the community such as it allows the organisation in building a further stronger community, attainment of improved outcome etc which leads the firm in creating healthier society as well as help them in enhancing the effectiveness and efficiency in the market. Also through the models discussed community engagement, I got to know that the community engagement for the organisation is possible only with the help of partnering with the community as well as with the consumers. I understood that only with the help of internal capacity, community and consumer capacity and undergoing proper integration, the firm would be able to attain improvement in health outcomes, undertaking proper evaluation as well as in capability building. Another model through which I got to know more about community engagement is through the rational model wherein I got to understand the importance of attaining engagement relationship strategies which could be achieved either through collaborations or advocacy wherein before undertaking the further processes, the firms here ensure the purpose as well as the goals that need to be achieved, skills and resources needed keeping in mind the external factors involved within the business. By understanding the community engagement process as well as the consequences related to it, I was well able to make changes in my interpersonal skills that would further help me attain future development and success (Hollebeek et al., 2017). 
CONCLUSION:
In addition to this, I also gained knowledge about the 9 principles involved through which effective community engagement is possible such as the firm should be clear about the purpose and goals, they should learn from the community they want to serve, they should make sure to build a strong relationship too, respect the community as well as should promote individuality, partner with them, have proper recognition, make identification of the community assets, undergo flexible intervention as well as ensure to have a long-term commitment with the society. Through the learning gained I also attained understanding about the process through which planning and designing of engagement within the community take place and with the help of equity, trust, transparency and educated citizen effective planning could take place which in turn would help the community in attaining opportunity through which they could contribute their best towards the decision-making process as well as empowers them to be self-sufficient. Apart from this, I also got to know that planning is needed within the firm for engaging the community, and so there are five stages that should not be overlooked by the firm undergoing community engagement and so these stages include information, participation, consultation, collaboration as well as empowerment. Also, I got to know the scope involved in community engagement through which comprehensive feasibility study could be undertaken and thus the firm here needs to include stakeholders plan, communication plan, tracking of the progress made, as well as provide recommendation and evaluation of the documentation made along with conducting the review of the outcomes attained (Robey et al., 2019). I also gained sufficient knowledge that lack of trust, inequity, and poor resolution of conflict, unclear right clarification and communication are some of the barriers involved in the planning and designing of the community engagement that may disturb the overall functioning of the organisation and so making the employees attain training and support is very essential for the firm to undergo. I got know that in order to have appropriate external as well as internal communication, listening, speaking, decision-making, as well as problem-solving skills, would further help the employees in undertaking smooth flow of planning and designing for engagement of the community. Further from the study undertaken by me, I also got to know that forming sustainable changes in the community would focus highly towards the leverage activities through which win-win situation could be created by undergoing collaboration. I also attain an understanding that community engagement creates a huge impact on the development of human, social and knowledge capital as it also encourages the measures that are taken through which community could be given back as well as lasting changes in the community could also be created. Also, through the development of social capital trust, reliability, equality, fairness, social network and moral standards could also be strengthened that would further help the firm in understanding the individuals as well as the group in an effective manner (Kumar and Kumar, 2020). I also got to know that the firm has got two ways through which they could network and attain benefits and these are and these are either through bridging with them or undergoing bonding. Also by studying the human capital model, I also got to know that with the help of proper resources, training and education needed outcomes could be attained by the firm in an effective manner. I also got to know that there are various benefits involved with human capital such as workforce productivity could be improved, credibility could be increased as well as risk could be minimised that would further help the firm in attaining future success and development. 
ACTION PLAN:
Apart from this, development of knowledge capital is another important aspect that should be kept in mind by the management of the firms dealing in community engagement with the help of which the core competences such as health, innovation and education could be attained by the community in an effective manner. Also, it would further help in building the reputation of the community and help the employees attain satisfaction from their job. Along with this, I also got to know that there are various impact evaluation methods through which the firms could evaluate their engagement with the community such as by undergoing an interview, ethnography, using case studies, survey, action research etc that also impact the awareness tool (Nguyen et al., 2018). 
In addition to this, I also got to know that the firm by attaining sustainable engagement with the community would be able to preserve the natural assets and can build a planet community wherein everything is important. Effective communication would also take place, risk and uncertainty could also be analysed effectively, effective use of local knowledge as well as resources could also take place by undergoing sustainable community engagement. Apart from this, there would be greater accountability, transparency, inclusion and participation with the application of sustainable community engagement within the organisation. Along with this, the assessment is undertaken by me also shows that there are various tools as well as platforms with the help of which community engagement could take place creating awareness among the people through creative art presentation, forming community mapping, undergoing public meetings, interview, workshops, forums, focus groups, making use of open space technology, social media, roundtable discussions etc (James and Al-Kofahy, 2020). Apart from this, other ways through which the firm could reach out for community engagement is with the help of community survey, street stalls and citizen panel wherein the citizens share their in-depth view on the specific issue.
DESCRIPTION:
The study conducted by me also made me realise the significance of making use of various attributes and standards in relation to community engagement. I also understood various approaches that could be adopted as well as could be well implemented by the firms engaged in community engagement in order to create awareness about the social cause undertaken by them to benefit the society at large. I also got to know that since standards are termed to be the benchmark for the practices undertaken by the firm to encourage and have effective community engagement, the firms should try to maintain them in an effective manner to attain the highest quality outcome. I also got to know that there are different types of standards such as inclusion, support, planning, working together, method, communication, impact, improvement etc that can be undertaken by the firm based on its community engagement goal to be achieved. 











CONCLUSION
From the discussion made above in the reflection, it could be concluded that I have been able to make improvement in my interpersonal skills as well as has helped me develop an understanding and approach towards the situation faced by the firm within the business environment. I was able to attain the knowledge about the best practices that could be undertaken for implementing community engagement and making the people aware about the social causes. Overall, I got to know that for having sustainable community engagement the management of the firm needs to ensure that they undertake proper standards, overcome the barriers involved as well as follow the proper planning and designing required to have a smooth flow of the operations.
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