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By George Howell.

Executive summary.

The research report includes a quantitative and qualitative study addressing the phenomena of artificial intelligence in the business environment. Moreover, part one of the report conducts a qualitative study that discusses the changes to the retail environment over the past two years due to automation. Furthermore, the research report uses thematic analysis to gain valuable insights from the data. 

Secondly, part two of the report includes a quantitative study which examines the awareness of the increased integration of artificial intelligence in the workplace. Additionally, the study seeks to understand the perspective of individuals from a variety of sectors and considers how automation may impact future job opportunities. Furthermore, the study uses inferential and descriptive analysis to examine relationship between different variables. 
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1. Introduction.

The report presents the study of assignment one part one. The report aims to conduct a research study addressing the phenomena of artificial intelligence (AI) in the United Kingdom (UK) retail sector. Further, the study seeks to understand the concerns associated with (AI) adoption in a wider societal context. 

Bell and Waters (2018) state that a qualitative approach is appropriate for researchers aiming to understand an individual’s perspective of a particular phenomenon. Therefore, the methodology used in the report is qualitative, and the ontological perspective addressed in this study is from a subjective point of view. Moreover, the report is from a phenomenological perspective and adopts an interpretivist approach. 

Agee (2009) suggests that qualitative studies consist of questions that focus on two keywords, what and how. Moreover, this enables the researcher to explore and capture meaningful insights. 
The question presented in the research study is: 
“As a result of artificial intelligence, what changes to the retail environment have you seen in the last two years, and what concerns you most about the adoption of artificial intelligence technology?”

The topic of (AI) is important to me, and I refer to my positionality where I am currently studying Business and Management at the University of Wales Trinity Saint David. The learning programme covers contemporary issues such as global business challenges and the impacts of technological change. 

Moreover, my positionality leads me to explore the topic further and understand how (AI) technology impacts the business environment. Bourke (2014) argues that the researcher's positionality often leads to biases and inaccurate assumptions. Probst (2015) highlights the importance of researchers practising reflexivity to ensure the research is accurate. 

Saunders et al., (2019) emphasise the importance of the researcher conducting a literature review to help develop an understanding of the theories and concepts relevant to the research question. Moreover, to form a cohesive report, it is necessary to analyse the information that other researchers have captured. 

(AI) refers to the realm of computer science concerned with developing machines that mimic human intelligence (IMB, 2020). Research published by 'Wirehive' found that 70% of (UK) retailers have adopted (AI) technologies (Wirehive, 2021). Furthermore, a survey published by ‘Statista’ gathered responses from 75 (UK) retailers with over £50 million in annual turnover. The research revealed that 77% of respondents utilised (AI) to enhance their customer service, and 47% used (AI) to improve supply chain logistics (Statista, 2019).

Statistics published by ‘PWC’ support the view that the 'COVID-19' pandemic has accelerated the adoption of (AI) in the retail sector. The survey gathered responses from 202 respondents from across the retail industry. The findings revealed that 49% of retailers had increased their (AI) initiatives since the beginning of the pandemic (PWC, 2021). 

Supriya (2019) states that (AI) has many benefits for retailers, including increased productivity and improved operational efficiency. However, despite the potential benefits of (AI) adoption, an estimated 41% of consumers worldwide have concerns about (AI) (YouGov, 2021).



2. Procedure.

Groenewald (2004) emphasises the importance of the researcher choosing the correct data collection method to ensure they capture information that helps to explain the phenomena. 
Busetto et al., (2020) state that the primary data collection methods used for qualitative research include interviews, focus groups, and observations. For the purpose of this study, the data will be collected through unstructured face-to-face interviews with three participants. Moreover, the data will be analysed through an inductive approach using thematic analysis. 

There are three types of interviewing methods, and the report uses unstructured interviews because it enables the researcher to explore the phenomena in greater depth. Moreover, an unstructured approach allows participants to share their personal experiences and describe how the phenomena relates to them (McLeod, 2014). 

The participants were selected through purposive sampling, a form of non-probability sampling. Adopting a purposive approach means the researcher relies on their own judgement when selecting individuals to participate in the research (Dudovskiy, 2012). Furthermore, this approach ensures that the researcher can choose suitable participants who have experienced the phenomena. 
 
The correct interviewing steps were followed to ensure the research process was ethical. Participants were asked the same question at the start of the interview, and prompts were used when necessary. Using prompts enables the researcher to guide the conversation and delve deeper into specific topics. The question provided enough scope to explore the phenomenon in-depth and gain a broad range of perspectives for further analysis.  

The unstructured interviews were conducted individually online via Microsoft Teams, and each interview took 20 minutes to complete. Once the 20 minutes were reached, the interview was terminated to ensure each participant received an equal amount of time to discuss the phenomena. Before the interviews were conducted, an ethics form was completed to ensure potential ethical issues had been established. 

Prior to each interview, all participants completed a participants' agreement form. Moreover, each participant was made aware of the purpose of the research and was briefed on the interview format. Additionally, each participant was made aware of their right to refuse participation at any stage of the interview. Further, each participant has been allocated the following pseudonyms to protect their identity, A, B, and C.

The participants were also informed that the interviews would be recorded for transcription and that each participant would be assigned a code to protect their identity. Once the interviews were recorded, the data was stored securely on one drive with the consent of all participants. The transcription process took three hours per interview, and all data was transcribed using Microsoft Word. 

3. Data presentation and findings. 

The report followed a phenomenological qualitative approach using thematic analysis when analysing the data. Kiger and Varpio (2020) explain that thematic analysis is a suitable method for understanding experiences and behaviours across a set of data. 
 
Braun and Clarke (2006) outlined the six stages of thematic analysis, and the report follows the correct procedure. The six stages are as follows:
1. Step 1- The researcher should familiarise themselves with the data and re-read each of the transcripts. 
2. Step 2- Secondly, the researcher should generate the initial code and provide context for each conversation. 
3. Step 3- Thirdly, it is necessary to cross-examine each transcript and group the codes together. 
4. Step 4- Fourthly, the researcher should identify a theme and label each theme with a heading that captures the essence of what was meant by a particular word.  
5. Step 5- Next, the researcher should carefully review each theme and consider potential sub-themes. 
6. Step 6- Finally, the researcher can include the themes in a report and explain the themes that have been captured from the qualitative research.  

The research has revealed five themes which are outlined below. The themes are derived from an inductive approach using an open-coding method. Below is the table which displays the analysis from the interviews. The first column shows the participant's answers, the second shows the researcher's interpretations, and the final column identifies the themes. 
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The first theme identified was the gradual adoption of (AI) in the retail sector. Originally, automated technology was present in a small number of supermarkets around the country. However, (AI) has become increasingly prevalent in the retail sector over the past decade, and it is now perceived as mainstream. Finally, (AI) is integral to the business operations of many online retailers, and consumers are increasingly aware of the increased integration of automated systems.

Theme 2.
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The second theme identified was convenience. It is evident that many consumers believe that the adoption of (AI) has made the shopping experience more convenient. Firstly, there has been a reduction in queuing times for individuals who used self-service checkouts at supermarkets. Additionally, through utilising (AI), retailers can recommend products and services that meet the consumers' needs, thus creating a more personalised shopping experience. 

Theme 3.
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The third theme identified was the adoption of (AI) in various sectors. All the participants agreed that it is likely that (AI) will continue to be implemented across various sectors. Moreover, as the technology becomes more advanced, businesses will explore new use cases and find new ways to utilise (AI). 

Theme 4.
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The fourth theme identified was the impact of (AI) on employment. There is a consensus that many jobs across several industries have the potential to be displaced by (AI). Moreover, each participant agrees that the continued adoption of (AI) will impact future job opportunities. 
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The final theme identified was the impact of (AI) on society. Currently, there are many concerns regarding the long-term implications of (AI) adoption. Further, the mass implementation of (AI) may lead to unforeseen negative circumstances. Moreover, it remains unclear whether the current financial system could withstand the impact of mass unemployment. 

4. Conclusion.

The interviews were limited to three participants, which means the gathered responses were not representative of the (UK) population. Therefore, future research reports should adopt more than one qualitative method to produce more conclusive data. For example, conducting focus groups with a larger sample size would have produced meaningful and valuable data. 

Upon reflection, biases occurred during the research process. On occasion, the interviewer intervened too quickly and did not allow the interviewee enough time to consider the question carefully. To gain valuable insights, it is essential to give each participant the time to gather their thoughts. 

On the other hand, conducting thematic analysis was useful for identifying several themes related to the adoption of (AI) in society. Furthermore, using the method of unstructured interviews allowed participants to share their experiences and provide a wide range of perspectives. Moreover, this helped explain the phenomena and understand the impact of (AI) in the retail sector.  

Overall, the data reveals a general concern that the adoption of (AI) may negatively impact society. Further, the participants share similar concerns regarding long-term job opportunities. Additionally, more research needs to be conducted to better understand the potential societal impacts of (AI) adoption. 
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1. Introduction. 

The report aims to understand the impact of the increased integration of (AI) in the workplace. Moreover, the study examines the extent to which (AI) is being adopted across various sectors. The ontological perspective addressed in the report is from an objective point of view (Dudovskiy, 2017). The quantitative study in this report provides insights into people's attitudes and beliefs toward (AI) adoption.

Further, the methodology and data gathering paradigm used in the report is quantitative (Davies, 2020). Additionally, the epistemology addressed in the report is in the positivist area. Park et al., (2020) explain that a positivist approach interprets data objectively and uses descriptive and inferential analysis to capture valuable insights.

Bernauer and O’Dwyer (2014) state that quantitative research enables the researcher to understand the phenomena through measurement and generalisation. Moreover, conducting quantitative research allows the researcher to test and validate a hypothesis (Clark-Carter, 2004). 

According to statistics published by the (UK) Government, 15% of (UK) businesses use (AI) technology (Office for Artificial Intelligence, 2022). Furthermore, the research predicts that by 2025 an additional 267,000 businesses will integrate (AI) into their operations (Office for Artificial Intelligence, 2022). 

Statistics published by the 'McKinsey Global Institute’ estimate that by 2030 the (UK) economy could grow 22% as a result of (AI) adoption (McKinsey, 2019). However, research conducted by 'PWC' reveals that an estimated 30% of jobs in the (UK) are at a high risk of being replaced by automation by 2030 (PWC, 2019). 

2. Data collection method and analysis approach.

Waters (2011) explains that the primary data collection methods used for quantitative analysis include observations, cross-sectional surveys, longitudinal surveys, interviews, and questionnaires. For the purpose of this study, the data was collected through cross-sectional online surveys. 

Cherry (2019) explains that cross-sectional surveys involve collecting data at a single point in time. Furthermore, cross-sectional surveys enable researchers to gather large amounts of data at a relatively low cost. The overriding question for the quantitative survey is: "What is your awareness of the increased integration of (AI) in the workplace?"

Johnston and VanderStoep (2009) explain that the main sampling techniques used for quantitative research include convenience, strategic, stratified, and random. The research uses convenience sampling, which is a form of non-probabilistic sampling. The main advantage of using convenience sampling is that the researcher can gather valuable data quickly and effectively (Waterfield, 2018). 

However, Etikan et al., (2016) argue that convenience sampling may lead to selection bias and impact the validity of the data. Therefore, to avoid potential biases, the sample size consisted of 40 respondents to ensure the research included a diverse range of opinions.
 

Once the cross-sectional surveys were completed, the responses were converted into measurable variables. When collating quantitative data, the researcher must operationalise the responses for further analysis. The four scales of measurement are nominal, ordinal, ratio, and interval (Bhandari, 2020). Furthermore, where necessary, responses were numerically coded for statistical analysis. 

The research study uses descriptive and inferential statistics as the method of data analysis. This approach allows the researcher to understand a dataset and form meaningful conclusions. Moreover, this is an effective method for examining large sets of data and understanding the relationship between different variables (Byrne, 2007). 

3. Procedure.

Prior to the research being conducted, an ethics form was completed to ensure all potential ethical issues had been addressed. Moreover, each participant was made aware of the purpose of the research study. Additionally, respondents were informed that their identities would remain anonymous and that their responses would be collated and analysed for research purposes. In total, 40 responses were gathered, thus providing enough data for meaningful analysis. 

The survey was created using Microsoft Forms and was distributed online through several social media platforms, including Facebook, Twitter, and WhatsApp. Furthermore, the survey was accessible for seven days, allowing sufficient time for a large enough sample size to participate in the study. The main advantage of using this method was that participants could complete the survey at a time convenient to them. Moreover, the researcher could track responses throughout the week and monitor engagement levels. 

The questions in the survey aimed to learn more about (AI) adoption in the workplace. Furthermore, the questions sought to gain valuable insights into the experiences of employees from a variety of sectors. The types of questions included in the survey were nominal and ordinal. Moreover, the survey used a likert scale as the response method (Sincero, 2019). Furthermore, the survey consisted of a total 10 questions. 

Once the quantitative study had reached 40 responses, the survey was taken offline, and the results were uploaded to Excel Spreadsheet. Subsequently, the data was organised and checked for any errors, and the responses remained anonymous. Furthermore, codes were assigned to the data to ensure non-numerical information could be statistically analysed (Byrne, 2002). The data was then uploaded to the ‘Statistical Package for Social Sciences’ (SPSS) software for further analysis (IBM, n/a).  

4. Data presentation and findings.

Below is an analysis and interpretation of the data (Refer to appendix A for a copy of the 10 survey questions).

Question 1.
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The data shows that the majority of respondents are aged between 18 and 24. One issue with the data is that there is no representation of people aged between 35 and 44. However, there is a representation for each of the other categories. 

Question 2.
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It is clear there are slightly more female responses than males. Precisely 52.5% of respondents are female, and 47.5% of respondents are male. Overall, there is a fair representation of the general population. 


Question 3.
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The data shows that the most selected response was ‘other’, with 47.5% of participants selecting this option. Additionally, the data reveals that 22.5% of respondents work in the banking and finance sector. On the other hand, only 7.5% of respondents work in the retail sector, making it the smallest sample size. 

Question 4.
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The findings reveal that 42.5% of participants stated that their employer had not implemented (AI) technology in the last three years. On the other hand, 32.5% of respondents stated that their employer had implemented (AI) technology over the same period. The data suggests that the trend of (AI) adoption in the workplace is still in the early stages, and many businesses are not yet utilising the technology. 

Cross-tabulation questions 3 and 4.
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The cross-tabulation examines the relationship between (AI) adoption by sector. The findings reveal that 53.8% of respondents who had experienced (AI) adoption in the last three years worked in the banking and finance industry. 

The evidence suggests that the banking and finance sector is an early adopter of (AI) in the workplace. Interestingly, the retail sector had inconclusive results, and there is no clear trend of (AI) adoption within the industry. 


Cross-tabulation of questions 3 and 5.
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The cross-tabulation examines the relationship between sectors and (AI) adoption in the workplace over the next three years. Interestingly, the findings reveal that the banking and finance sector will continue to integrate (AI) into the workplace over the next three years. On the other hand, the hospitality sector appears to be slow to adopt (AI), which suggests a lack of use cases for the technology within the sector. 

Question 6.

[image: Table

Description automatically generated]
[image: Chart, pie chart

Description automatically generated]















The findings reveal that exactly 55% of respondents agree with the statement, and 15% strongly agree. Furthermore, the data shows that the majority of respondents believe that utilising (AI) increases productivity in the workplace. Therefore, it is reasonable to assume that businesses will likely explore the use cases of (AI) and utilise the technology to improve their operational performance.


Formulating a hypothesis.

H0= There is no relationship between fear of automation and age. 

H1= There is a relationship between fear of automation and age.

Cross-tabulation of questions 1 and 8.
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The Pearson chi-squared value shown in the findings is 25.979a, and the probability value is .054, which is greater than 0.05. Furthermore, the data shows that the variables are independent, with no significant association. Therefore, the alternative hypothesis is rejected, and the null hypothesis is accepted. 


Cross-tabulation of questions 7 and 9.
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The data shows that 47.5% of respondents agree that the (UK) Government should implement legislation that protects jobs from (AI) adoption. Furthermore, 17.5% strongly agree with the statement. Interestingly, 40% of respondents who believe that their jobs will not be replaced by automation still support policies protecting employees from (AI) adoption. 

Formulating a hypothesis. 

H0= There is no relationship between gender and how people perceive the impact of (AI) on society.

H1= There is some relationship between gender and how people perceive the impact of (AI) on society. 

Cross-tabulation of questions 2 and 10.
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The Pearson chi-squared test calculates a value of .671a. Moreover, the probability value is .715, which is greater than 0.05. Therefore, the alternative hypothesis is not valid, and there is no statistical relationship between gender and how people perceive the impact of (AI) on society.

5. Conclusion.

Overall, the findings show that there is a growing awareness of the increased integration of (AI) adoption in the workplace. However, the data suggests that many businesses have not implemented (AI), perhaps due to limited use cases. 

On the other hand, it is likely that over the next three years, there will be an increase in (AI) in the workplace. Furthermore, it is clear that the sample size supports legislation that protects workers' jobs. However, some respondents are unsure on their employers (AI) strategy over the next three years, which suggests more research needs to be conducted to gain a greater understanding of adoption in the workplace. 

There were several limitations to the data, and there are areas to improve for future research reports. Firstly, the small sample size means the data is limited, and further analysis must be done before generalising the wider population. Secondly, the survey should include a wider selection of responses for participants to choose from to gain more accurate information. 
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7. Appendix A

Survey – What is your awareness of the increased integration of (AI) in the workplace?
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in? Public sector 2 2 1 0 s
Hospitalty 0 3 0 1 4
Retai 1 1 1 0 3
Other 1 7 8 3 19
Toul 1 13 12 4 40
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To what extent do you agree with the following statement: Artificial
intelligence in the workplace can help increase productivity and improve
‘operational efficiency.

Cumulative
Frequency Percent  Valid Percent _Percent

Valid _Strongly agree 6 15.0 15.0 15.0

Agree 22 55.0 55.0 70.0

Neither agree nor 10 25.0 25.0 95.0
disagree

Disagree 1 25 25 975

Strongly disagree 1 25 25 100.0

Total 40 1000 100.0
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To what extent do you agree with the following statement: Ar intelli the workplace can
help increase productivity and ;

trongly agree
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B Neither agree nor disagree
M Disagree

M strongly disagree
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What is your age? * To what extent do you feel threatened by the increased integration of

Count

threatened

artificial intelligence in the workplace? Crosstabulation

To what extent do you feel threatened by the increased integration of artificial
intelligence in the workplace?

unthreatened  Unthreatened _unthreatened  Total
Whatis your age? 18-24 0 B 1z B 0 22
25-34 1 1 4 4 0 10
4554 0 1 0 2 2 s
55-64 0 0 1 1 0 2
75> 0 1 0 0 0 1
Total 1 8 17 2 2 40
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Chi-Square Tests

Asymptotic
Significance
Value df (2-sided)
Pearson Chi-Square 25.979% 16 054
Likelihood Ratio 21.728 16 152
Linear-by-Linear 980 1 322
Association
N of Valid Cases 40

.23 cells (92.0%) have expected count less than 5. The

minimum expected count is .03.
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A study conducted by McKinsey Global Institute revealed that by 2030 an estimated 15% of
the global workforce could be displaced by automation. Do you believe that your current job
role could be d-. * To what extent do you agree with the following statement: The UK/
Government shouid introduce legislation to protect workers from the increased integration
of artificial inteiligence in the workplace? Crosstabulation

Count

To what extent do you agree with the following statement: The

UK Government should introduce legislation to protect workers

from the increased integration of artificial intelligence in the
‘workplace?
Neither agree

Strongly agree Agree nor disagree  Disagree Total

Astudy conducted by Yes 3 7 3 o 13

McKinsey Global Institute
revealed tat by 2030 an
estimated 15% of the
global workforce could be N a 0 v a 25
dispiaced by automation.

Do you believe that your

urtentjob rolecould be  Not sure 0 2 0 0 2

Total 7 19 10 4 40
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Chi-Square Tests

Asymptotic
Significance
Value df (2-sided)
Pearson Chi-Square 671% 2 715
Likelihood Ratio 676 2 713
Linear-by-Linear 337 1 562
Association
N of Valid Cases 40

2.0 cells (0.0%) have expected count less than 5. The
minimum'expected count s 6.18.
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What is your gender? * Overall, do you believe the implementation of
artificial intelligence in the workplace will have a positive or negative
impact on society? Crosstabulation

Count
Overall, do you believe the implementation of
artificil intelligence in the workplace will have a
positive or negative impact on society?
Positive Negative
impact impact Undecided  Total
What is your gender? Male 5 7 7 19
Female 8 6 7 21
Total 13 13 14 40
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Codes from participants
interviews: Grouped.

Interpretation of researcher.

Themes identified.

(A)- “In regards to self-scanning at
supermarkets it just kind of
happened gradually. Now we see
them in most shops, and it doesn't
feel like it has been one sudden
change.”

(B)- “I have seen a noticeable
change in shops like Zara. They
have moved with the times and now
have automated systems in store.”

(C)- “I've noticed a huge change
online. So many online retailers now

use ‘Al’ technology on their websites.

It has come a long way in recent
| years.”

Avrtificial intelligence ‘Al’ is now
present in the majority of
supermarkets.

Self-service checkouts are
perceived as mainstream.

Businesses across the retail
sector are implementing
automation technology.

The majority of online retailers
utilise ‘Al’ technology.

1. Gradual adoption of ‘Al
in the retail sector.
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1. What is your age?
0 1824
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2. What is your gender?
Male
Female

Prefer not to say

3. What sector do you work in?
Banking and Finance
Public Sector
Hospitality
Retail

Other
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4.In the last three years, has your employer implemented automated technology in the workplace?
Yes
No
Not sure

Not applicable

5.To your knowledge, is your employer planning to implement automated technology within the
workplace over the next three years?
Yes
No
Not sure

Not applicable




image2.png
(A)- “I feel like it has made things
easier for shoppers. Like when | go
into a shop, | will go straight to self-
service, and | rarely have to queue.”

(B)- “I recently went to an Amazon
food store in London, and you are
able to walk in and out of the store
without scanning any items. It did
feel surreal, but it also made the
shopping experience so convenient.”

(C)- “I think ‘Al’ has made shopping a
lot easier online. Online retailers
collect so much data and then use
that data to recommend products
that they know we will like. | guess it
is sort of weird, but it makes
everything so easy.”

‘Al has revolutionised the
consumer experience in some
stores.

Retailers are focussed on
improving the consumer
experience through technology.

‘Al creates a more personalised
shopping experience.

2. ‘Al has made the
shopping experience
more convenient.
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6. To what extent do you agree with the following statement: Artificial intelligence in the workplace
can help increase productivity and improve operational efficiency.
Strongly agree
Agree
Neither agree nor disagree
Disagree

Strongly disagree

7. A study conducted by McKinsey Global Institute revealed that by 2030 an estimated 15% of the
global workforce could be displaced by automation. Do you believe that your current job role
could be displaced by artificial intelligence within the next 10 years?

Yes

No

Not sure
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8.To what extent do you feel threatened by the increased integration of artificial intelligence in the
workplace?

Extremely threatened
Threatened

Neither threatened nor unthreatened
Unthreatened

Extremeley unthreatened
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9. To what extent do you agree with the following statement: The UK Government should introduce
legislation to protect workers from the increased integration of artificial intelligence in the
workplace?

Strongly agree
Agree
Neither agree nor disagree

Disagree

Strongly disagree

10. Overall, do you believe the implementation of artificial intelligence in the workplace will have a
positive or negative impact on society?

Positive impact
Negative impact

Undecided
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(B)- “There’s nothing to say that
automation won’t progress, and start
being used in other industries. |
believe in a few years’ time the
technology will be more advanced
and be far more powerful than it is
today.”

(A)- “I's inevitable that artificial
intelligence will be implemented
across many different sectors. The
trend has started with roles in retail,
but | believe it will get to the point
where ‘Al’ will be everywhere.”

(C)- “Behind the scenes the
technology is probably being
developed and trialled in many
different workplaces.”

‘Al will likely be implemented
across many sectors.

The retail sector is perceived as
an early adopter of ‘Al’.

As technology improves,
businesses will explore different
use cases for ‘Al'.

3.

‘Al adoption in a variety
of sectors.
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(A)- “When | shop at supermarkets
and use self-scan, | don't realise the
implications that it is having on other
workers. For example, often there
will be someone at a checkout who is
free, but | will still use the self-
service. But if everyone acts in this
way then surely people will start
losing their jobs.”

(C)- “Erm, | worry about the impact of
artificial intelligence on future
employment opportunities. | worry
that | may lose my job. | am currently
training to be an accountant and my
job could easily be replaced by
automation. | don’t think it will
happen within the next 5 years, but |
do worry about its future impact.”

(B)- “l am concerned about future
employment opportunities. | believe
over time many jobs will be replaced
by automation. | feel like in every
industry everyone is replaceable.”

As more businesses implement
‘Al’ technology, many jobs may
be displaced.

The adoption of ‘Al’ will have an
impact on future job
opportunities.

‘Al poses a threat to jobs
across multiple sectors.

A general fear of the long-term
implications of ‘Al adoption.

4.

Impact of ‘Al’ on
employment.
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(B)- “I feel the adoption of ‘Al can
lead to unforeseen consequences. If
there are less jobs, it means people
will have less disposable income.
This could have a negative impact on
people’s mental health.”

(C)- “You hear a lot of talk about a
universal basic income, but does this
mean that everyone in society will be
reliant on benefits.”

(C)- “There would not be as much tax
revenue as there would be less
people working, so who would fund
the universal basic income.”

Wide scale adoption of ‘Al’
raises many societal concerns.

Many unanswered questions on
the long-term implications of ‘Al’
adoption.

Mass job displacement may
have significant negative
consequences.

The current financial system
may not function in a world of
mass unemployment.

5.

Impact of ‘Al’ on society.





