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Tasks in order I received them : 

[bookmark: _GoBack]Task one: Performance Writing – Reflective writing, do you know what I think? (Jon’s  Task - 529 words + bibliography)
Task two: Semiotic Analysis – Observational writing  (Ryan’s  Task – 587 words + bibliography)
Task three: Manifesto – What do I believe in? (Julia’s  Task – 458 words + bibliography)



Task one : Performance Writing (Jon’s Task)
Goleman once said “Being aware of our own feelings and knowing how we react to everything allows us to reflect and expand our creativity and life experiences”, (Cherry K 2019) which is known as your ‘meta-awareness’. Our meta-awareness is formed by our life experiences and what we have been exposed to previously. Everyone reacts to things different, some people have heightened emotions, some people don’t feel emotions at all, culture can also have a big impact on how we feel. 
As creative people we use our meta-awareness to portray our meaning and form our creative process to create work unique to yourself.

I’m going to be reflecting on American pop art/culture and especially focusing on the famous ‘Look Mickey’ by Roy Lichtenstein (1960).  “American pop art was a response to the culture at the time, which was mired in advertising and commercialism.” (History P 2019) Before pop art became known, artists were inspired and influenced by “religion” to produce their work. Roy Lichtenstein soon changed this when he found the American art movement and took it upon himself to be heavily inspired by the “mass media” at the time, this allowed a wider audience to have a connection with his work unlike previous art movements which tended to have a niche audience.

Roy Lichtenstein’s famous ‘Look Mickey’ painting stood out at the time it was created as it was one of the first pieces of art that included humour within an image that reached a mass audience, as everyone had heard of Disney and the majority of people also liked Disney too. If an artist wants to reach a larger audience, humour is one of the key areas that attracts peoples attention as they are in control of their emotions.

Pop art stood out in the 1960s but not all for good reasoning “it seemed indifferent and even hostile to passionately held views of uniqueness, artistic personality and originality; invention was being replaced by shameless copying from existing sources” (Livingstone M 2007) People didn’t like the fact that fine artists work was being brushed under the carpet and not appreciated for its ‘originality’ when these pop artists were taking inspiration from ‘existing sources’ like Disney, and getting all the attention and money. To me pop art is one of the main reasons we are so accepting to different styles of art in today’s creative society, and we are open to the fact that art isn’t just seen as ‘fine art’, art is all around us.  “contemporary artists have inspired one another to higher levels while redefining the standards of their time”. (Leslie, R 1997) If it wasn’t for the likes of Warhol and Lichtenstein I don’t think it would be accepting to step away from the ‘fine art’ style. What I’ve learnt from this is that Warhol and Lichtenstein were obviously very aware of their own feelings to be able to stick through with this style of art as they knew it was going to be a success and all that they were doing was taking a risk for the next step in the creative industry for future artists like myself to be able to express our own styles.
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Task Two – Semiotic Analysis (Ryan’s Task)

From the day we are born we are exposed to signs that subconsciously allow us to make sense of the world around us. We use connotations everyday without even thinking about it, “for instance when we see the different coloured traffic lights, we automatically know how to react to them, we know this without even thinking about it, but this is a sign that has been established by a cultural convention over a long period of time and which we learn as children unconsciously”, (Khan Z 2016)  like a love heart shape connotes a heart and love,  however everyone knows an actual heart doesn’t look like that, but everyone still associates that certain shape being a heart and no one questions it; the denotation of a love heart shape would be an abstract shape however society has created this whole new meaning on a certain shape and therefore everyone goes along with it. 

Roland Barthes came up with the semiotics theory in 1957 where he explored the signs of everyday life and seen what they connote to everyone compared to they’re denotation meaning. However even before the Barthes theory was published in his ‘mythologies’ book, one of the most famous piece of artworks that touches upon the semiotics theory is René Magritte, ‘this is not a pipe’ painting (1929) where he paints a picture of a pipe with the caption stating in french ‘this is not a pipe’, this caught people’s attention as to everyone looking at it people automatically know it’s a pipe because society has named that certain shaped object as that, however the the denoted meaning is that a ‘pipe’ is a piece of wood shaped a certain way, or you could go even further and say that what you’re looking at is literally just a painting. 

Depending on your background/nationality, this will all form your own ideology that allows you to perceive the world around you differently to everyone else. Certain groups of people have the same ideology which allows advertising campaigns to reach their target audience as they know that they will all have the same connotations to what is being shown, therefore the intended message will be given to the audience from the producer, mostly using the theory of semiotics. A genre of adverts that relies on the theory of semiotics, massively, are perfume adverts, when it comes to the choice of colour and image chosen. “all signs depend on the entire system of signs, none of them have meaning aside from the system” (casefire magazine 2011)

This all leads to people believing in false narratives that aren’t directly being told to you however the adverts are produced to effect your subconscious and to influence your frame of mind, so the advertisement has the desired outcome. 
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This ‘Dior’ perfume advert is just one of the many examples of a perfume advert. With in the advert they have dressed the model to mirror the look of the perfume bottle, implying that if you purchase the perfume it will have the same impact on you; even though people know the reality that they won’t end up looking like the model it still gives them a false sense of glamour resulting in them believing in a false narrative.

The use of colour in this advert is mainly gold which connotes to wealthiness and luxury; this catches people’s attention as everyone wants a bit of luxury in their life whenever they can. The use of semiotics is the reason why this advert was a success.
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Task Three – Manifesto - Julia’s Task 

1. Stand up for what I want to create and not just follow the trends.
2. Never stop trying to improve, nothing is perfect; always remember why I started and never give up.
3. Be open to every opportunity that comes my way.
4. Don’t strive from social media comments, real people and my own success can only tell me the truth.
5. Strive to find my unique selling point.
6. Promote my work.
7. Be more confident in my ability as an illustrator. 
8. To listen/pay attention to my emotions to be able to portray meaning and message in my work.


Strive 
Striving to find my unique selling point will allow me to stand out from the crowd which results in success hopefully leading to a healthy and happy lifestyle. I will listen to what people want to see and deliver back to them. Bertolt Brecht is a great example of finding a unique selling point and striving, he stood away from what everyone else was trying to be which was ‘perfect’, and made his plays purposely have flaws by using “placards, direct address, bright or non-realistic lights etc” (Mumford M 2008) As this was so unique his plays have become extremely popular within the drama community. This leads on to my next point of having confidence.
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Confidence 
Having confidence in my work will allow me to promote my work and strive in what I’m creating. I will make sure I reflect on my work critically therefore I am constantly improving resulting in my confidence rising. Kolb’s experimental learning cycle is a way I will use to improve my work as I am constantly on this learning cycle however every time I get back round to the top I will have more confidence each time after reflecting on my achievements and mistakes. “the process whereby knowledge is created through the transformation of experience” (Li, M. and Armstrong) nothing is more helpful than experience. Therefore I am going to be open to every opportunity that comes my way even if it isn’t something that is necessarily want to do and hopefully one day I will be able to pick and choose what I want to do.
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Opportunity 
Taking opportunities is so important in the creative industry in order to be successful. When I met Thomas Kinkade’ studios legacy artist ‘Dirk Wunderlich’ he told me that “when a door opens make sure you walk through it”, I will make sure I remember this when a door does open for me as it might lead to something unexpected. Never lose sight of why I started by always being aware of what’s happening in my business life as well as my personal life and to be able to differentiate between my personal life and business life so that I still know when to take a break and how to also. Many people end up taking a down fall when they don’t know when to take a break however as much as working hard is key to success you also need rest to refresh your thoughts and ideas. Taking up opportunities that come my way also involves taking risks and I need to not get demotivated when something doesn’t turn out as I wanted, “I did what I felt I had to do….even when I lost everything, I was still happy” (Williams M, 2017).
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If you strive for excellence,
success will follow.
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Believe in yourself!
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