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Abstract
We live in an age of screens, which fill our surroundings and require us to process hundreds of pieces of information, both images and text, in front of them. With the development of sensors and interactive architecture, electronic information and LED technology, giant screens are quietly covering our cities, acting like a portal, performing the role of mass media and media interface, becoming a new tool for urban architecture design and landscapes. In the post-media era, the tools of media extended, architecture and the city became part of the media, we control the images on top of our mobile phone screens, and we can control what we see of the urban landscape. In this context, what are the respective responsibilities of screen managers, designers and receivers? Based on such architectural, environmental, behavioural, political and ethical considerations, the author try to creates a workshop model based on a dynamic and balanced structure between the public, the designer and the government. The workshop proceeds from study to application, utilising particular instruments to practise a workshop on current media architecture or the subsequent media architecture by examining the relationship between the "Canvas," "Brush," and "Pigment" of media architecture in the city. During the workshop, participants will have the chance to assess and redesign current media buildings or media buildings that are due to be put into operation. The workshop is intended to examine the civic-informed, image-decision making, urban information attribution, environmental protection of facilities and energy, commercial benefits, and urban night-time development aspects of media buildings, as well as strategic thinking on forms of collaboration, ways of working with media buildings, and the management of urban night-time scenes, to promote more reason, possibilities, and equity in media buildings, and to extend the reach of media buildings.
Key Words
Media architecture, Co-creation, Workshop, Proposal

1. Background
We live in an age of screens, and our lives and tied to them. As a result, screens have also become one of how digital facades on buildings are presented, using the building as a canvas to create great images and pictures of technology. This approach to creating buildings is broadly referred to as Media Architecture, which can support corporate advertising, data extraction and civic spectacle（MAB23，2022）. However, it can also act to engage and empower citizens, increase appreciation of artistic design and even empower citizens to address citizenship in content and form, diversity and inclusion to shape collective identity and collective memory through digital engagement.

Take China as an example, the creation of media buildings is in full swing, but along with this process, many problems have come to light. City administrators still view the increasing number of screens as urban advertising. Most of them are contracted by the corresponding media companies, neglecting non-commercial values such as the value of media architecture in public education and public interaction in pursuing economic benefits. According to Wouters, the benefits of media buildings are more non-commercial than the immediate commercial returns of advertising (Wouters, 2021). However, the vast majority of media buildings in China seem to fail to do so. From a resource perspective, this has resulted in an unavoidable waste of public resources; from a content perspective, it lacks a particular mass base and public decision-making. From an ethical perspective, it also causes a certain amount of distress.

In the meantime, China, the world's largest LED product producer, has seen rapid development of photovoltaic companies to react to the strong market demand. However, in this process, the Chinese government has so far regulated media equipment more in terms of light pollution and the energy efficiency of the equipment, and there is no professional advice on the content of architectural screens. In his study of media architecture in Seoul, Lee attributes the value of media architecture to the cultural elements of the city, the creation of inter-regional differences and the technological dynamics of hardware and content (Lee, 2016). McArthur defines media architecture as a tool for natio nal identity, a synergist of commercial and cultural innovation and a means of participatory urban planning and governance (McArthur, 2018). Both Lee and McArthur argue that LED screens in the city have a value that goes well beyond commerce. However, the screen's content can best express non-commercial value, so we need again about the screen's content.

Media architecture has become a building trend in China, but higher education and research on architecture media have not developed on a large scale. A study by the Australian University of Applied Sciences of architecture universities around the world shows that research on media architecture is more concentrated in Europe (Barnard, 2021). Although scholars in some Asian countries are aware of this phenomenon and are starting to conduct research, the power of the individual is, after all, limited. Therefore, there is imperative that systematic research and public education on media architecture, from the government to business to education in China.

>Fig. 1: Higher Education situation in Media Architecture (Baenard,2021,P2).
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1.1 Workshop motivation
The proposal for this workshop will be based in China, so much of what follows is based on exploring and researching the Chinese context.Based on the current situation in China, the motivation for this workshop is two fold.

The first is to create a platform that links government, business and the public. By strengthening the communication between them, the post-evaluation of buildings and the integration of architectural information, the introduction of a re-evaluation system for completed or upcoming media buildings, and helping media buildings to carry out innovative actions such as public education, university research, architectural evaluation and content creation guidance.

Secondly, regular and ongoing workshops inform the relevant laws and regulations. Media architecture is contemporary, and despite its decorative and post-modernist origins, the task of conveying information has always remained the same. However, laws and regulations governing architectural information and content have always lagged behind its birth. For media architecture, guidance from above is essential, both on a practical and theoretical level. Media content regulation and guidance also have a counter effect on the construction of media architecture and the development of the related electromechanical industry. This workshop is in an upbeat, positive effect on the industry.
1.1.1 Workshop Aims
· Through the workshops, a relatively mature system establish to strengthen the interaction between the stakeholders of the media architecture, create channels of expression and reception, create a long-term, efficient and diverse way of working, and provide different perspectives for the development and improvement of the media architecture.

· The workshop will provide official and unofficial advice to the established and upcoming media architecture. In addition, it will provide the most direct and relatively objective feedback during the operational phase of the media architecture.

1.1.2 Workshop target group
Based on Schielke's study of the Chinese media landscape, he attributes the boom in Chinese media architecture to the government's politically driven act of enhancing local and national identity while affirming the influence between elements such as the city's night-time economy, architectural history and tradition, and technological leadership (Schielke, 2021).The target group for the workshop should therefore consist of three components：

· Stakeholders: Governments, Screen managers, Owners of media architecture.
· Material and content producers: Designers, Architects, Media equipment engineers, and Media equipment manufacturers.
· Audience: General public form surrounding communities, Visitors, Viewers are watching screen content via remote access.

1.2 Discussion of attribution of workshop decisions
Power is the ultimate aphrodisiac, as said by Henry Kissinger. Numerous people are keen to receive public opinion, but at the same time, they only want the information they want. Community Co-creation Workshop (CCW) should first and foremost address the political and ethical issues of content decisions, the politics of images and the freedom to participate in these decisions. When architecture is built, the government or the relevant organisation will research and assess the project's foundations and whether they comply with local laws and regulations. Two points need to be further discussed concerning constructing existing media buildings.

Firstly, there is a significant disconnect in media buildings' design, decision-making and management. Although most media buildings have a series of photoelectric devices such as LED displays, the architects and builders do not have much right to design the content of the screens. The management of screen content is often in the hands of advertising and media companies, and the discontinuity and disconnect between the contradictions of content and presentation are at the root of countless media architecture projects. Inappropriate light environments for media buildings can affect the city's night view and have a negative impact (Zielinska-Dabkowska 2014). Overly bright advertisements lead to a change in the initial expression of the building and the overall image of the surrounding geography and the city.

On the other hand, the level of participation in the media architecture needs to be further constrained or guided. The appropriate level of public participation needs to explore in terms of the surrounding environment, architectural and social practices, and the values and habits of residents and visitors to form a shared social context and cultural boundaries for the community to influence collective decisions and experiences (Hespanhol, 2012). In practice, it can see that commercial decisions about content still take the initiative, and how to balance commercial and public needs is perhaps one of the more essential issues to consider in the operation of media architecture content.

1.3 Brilliant timing: Involvement of media architecture
"Today, architecture is interactive and this idea of buildings being able to adapt to their surroundings must be incorporated into their design. Architecture should be able to respond to its environs and the mood of its inhabitants."
(Boris Bernaskoni, 2016)

The screen is gradually becoming one of the symbols of culture in the city and is taking on a new meaning in the electronic world. The University of Melbourne and the Australian Government Research Council published Connecting Audiences: a MANUAL FOR LARGE SCREENS, finding several core elements of big screen interaction: curation, innovative creativity, culture, commerce, spatial location, community artists and industry members (McQuire et al.2015). Colangelo asserts that when the city becomes a screen, the spatial implications of the city will break down once again, with new meanings for those who engage with it, a significance that Søndergaard calls “the implicit producer” (Colangelo, 2014; Søndergaard, 2012).

Media architecture has particular strengths in creating innovative models of community interaction. For example, a section of scholars have used media architecture to study the voice of social groups, including the elderly, children, Aboriginal people, LGBTQ, Refugees, and Covid-affected people (Caldwell, 2014; Van, 2018; Anderson, 2021, Offenhuber, 2021). On the one hand, this is because the technologies behind media architecture that support interaction models and behaviours, prototyping of interactive systems, data visualisation, development and application of algorithms can support buildings and people that can interact remotely. However, on the other hand, the interaction mechanisms of the media buildings allow for a special screening of the people who interact with them and further exploration of their reactions.
In his research, Caldwell proposes 'DIY media architecture' to illustrate the interaction between media architecture and people as one of the drivers of place-making (Caldwell 2014). Allen stimulates a basic need for public space, while Sotres explores the effect on urban regeneration through screens evoking collective memory (Allen, 2012; Sotres, 2021).

Papastergiadis develops Socrates' concept of 'cosmopolitan citizenship' and Stoics, explaining the motivation behind the construction of media as 'Aesthetic Cosmopolitanism'(Papastergiadis et al. 2013). Under this 'aesthetic cosmopolitanism', the urban screen becomes an incubator for innovative models of place, a linking tool across cultural territories and countries, a public education interaction and even an alternative to public life. A good grasp of how media architecture engages and interacts can benefit the interaction between buildings and people, as seen in the following examples.

>Fig. 2: Some examples of media architecture.
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2. Workshop design
This paper research the media architecture as a trend to which the public, the market and the government respond. At the same time, the author believes this is a brilliant timing to create a platform to guide completed or upcoming media architecture projects through a workshop.Two issues need to address in this process. Firstly, the need to analyse the dialectical relationship between the parties involved in this platform, and secondly, the framework within which the workshop will operate.

2.1 Exploration of the Public-Government-Business(P-G-B) relationship in MA
Examining the relationship between the public, the government and commerce around media architecture (Image 3), one can see that they are in an interconnected state. At the same time, the author argues that if extending the behaviour between the three elements. The public is the audience of the content, the government is responsible for the construction, and the business is the basis of the production. These six elements are mutually constrained and form a chain of interests in media architecture.

>Fig. 3: Relationship between P-G-B
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2.2 Workshop research framework
The workshop is designed into seven parts, including a Call for Participants/ Collective-experience/Immediate-feedback/Co-creation/Professional-guidance/Comprehensive comments/Architectural evaluation (Image 4). The process of Immediate feedback/Co-creation/Professional guidance forms a closed loop because it needs to be validated circularly during the creation process. After receiving input from all stakeholders, a definitive collection of opinions consolidate, and the content is judged through a set of evaluation methods to determine the final content presentation of the media building. A range of professionals, including architects, new media designers, visual communication designers, stage directors, spatial environment designers, etc., are required to discuss and guide the process. However, this type of guidance should always base on public participation.

>Fig. 4: Framework of CCW
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3. Key system of workshop 
Exploring the workshop process recognises that the workshop's critical aspect is the co-collaboration between the participants and the professionals. However, the adoption and analysis of data are a vital part of the process. Dalsgaard defining digital place-making in media architecture claims that the basis of co-collaboration is creating a shared language (Hespanhol 2017, p. 128). The system on which the media architecture workshop is based is then required to explore a language or vocabulary of shared understanding with P-G-B as the leading service.

3.1 Data Collection: Canvas, Brush and Pigment
Alexandra claims that we should build our own houses through "languages," which, like the languages we speak, allow them to articulate and communicate an infinite variety of designs within a formal system which gives them coherence (Alexandra, 1977). In their study of media architecture, Haeusler and Tscherteu identify three critical concepts: Media façade, Media architecture and Media content (Haeusler and Tscherte, 2012, p. 99), which in the authors' view, correspond to surface, entity and ontology respectively.

The term entity and ontology comes from Aristotle and Kant's study of metaphysics. The author sees media architecture as an entity that exists as a canvas; the media façade is subordinate to the media architecture but exists more as a medium that links entity and ontology. The content of the media belongs to the ontology of the media architecture, whose mission is to convey information, and the content of the information primarily reflects the properties of the media architecture. 

If a painter needs to create something, he needs first to frame his brushes, pick his special ones, dip them into the desired pigments, and finally express them on the canvas. The creation of a media building is similar in that the right equipment is installed in the suitable building, and the content is finally created (Image 5).

>Fig. 5: The logic of media architecture
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The CCW needs to translate the logic of the creation of media architecture into a shared language; images are the most basic human language, and the creation of media architecture relies on images. In addition, to avoid ambiguities in the images, it is necessary to have a textual interview around the creative process.The creative process should begin with group discussions and interviews to determine the type of space, with the different stakeholders stating their demands and ideas, then moving on to the creative phase after reaching a consensus(Image 6).

>Fig. 6: Co-creation step by step
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The individual creation phase requires a combination of text and images, which can do with computers and electronic devices(Image 7). In the collaborative creation phase, the designer transforms the participants' creations into professional images, depending on the equipment. In the final stage, the designer projects the images onto the media building in real time or presents the final result through technologies such as virtual reality. All participants must evaluate the media building based on the perception of its presentation and finally choose the best image.

>Fig. 7: Electronic devices in different pixel
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3.2 Data Analysis:Post-Occupancy Evaluation(POE)
The final image judging at the end of the CCW and Preiser's Post-Occupancy Evaluation (POE) system will be used to assist in this process (Preiser 2015). The POE is a diagnostic, survey and descriptive study of architectural performance, energy efficiency, occupant satisfaction, operation maintenance and space capability.

Image 8 expands the five provisions of the POE into 20 items based on the principles of the POE, tracing the characteristics of the media buildings and the categories assessed for the buildings in Image 4. After an iterative viewing of each image and video, the participants rated the media buildings and each of their types. Finally, the final shape of the media buildings was decided through scoring and shared discussion.

4. Conclusion
Screens adorn architecture, becoming a hyper-everyday presence. In this situation, there is an urgent need for a platform for co-collaboration and creation that reduces the disconnect in decision-making and enhances the participation of multiple parties to face the surging electronic world and aesthetic cosmopolitanism. This essay seeks to create and discuss a CCW framework based on P-G-B, a common language for the co-creation of media architecture, and a POE system for judging the ways of collaboration.

4.1 Discussion
4.1.1 The problem of active media architecture participation
Most people living in the vicinity of a media building may not know much about media architecture before the building is completed. As a result, they do not realise that this type of architecture is invasive and completely forget that they have a right to participate in the content of media architecture. This workshop aims to educate the public and raise awareness of the extent to which this new form of architecture can demonstrate e-citizenship.

4.1.2 Aesthetic cosmopolitanism and pictorial language systems
In modern cities, media buildings are usually built in the most lively areas of a city, which is closely related to their communication properties. However, the cost of media architecture is enormous, and the equipment research is still in its infancy, so it often requires the joint investment of many parties to support the realisation of a project. Thus, it can be seen that in both London's Piccadilly Circus and New York's Times Square, the media architecture is in tune with the place itself, making the place more communicative. This communicative nature has also transferred to the electronic world, with most photos shared on social media about places related to media architecture. Therefore, the study of images of media architecture is of considerable importance to the study of the communicative properties of places.


>Fig. 8: POE of CCW
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4.1.3 The political implications of the image derivation of media architecture
Media architecture originates from the decoration of images and the commercialism of images, largely dependent on capital and the market. It is not difficult to see that in various parts of the world, politicians also use this as a tool for political propaganda. This essay explores the participatory nature of architectural imagery for the media and, to a certain extent, opposes this capitalist politics of imagery. Only by controlling the images that people see in the city can we try to avoid having political images invade our eyes. Creating a system of mutual discussion between P-G-B is also a way to moderate the discussion between stakeholders and promote the mutual opinion.

4.2 Value
This thesis explores the logic of CCW generation and the framework for its implementation and proposes testing and practice tools. It envisages that a framework can provide to relevant parts of government for organising relevant activities. Companies can test it for their products. Universities can use it to research media architecture concerning events such as light festivals.

4.3 Summary
Media architecture results from the age's technological, artistic, economic and cultural development. Venturi stood on the wave of modernism after the Second World War and called for us to learn from Las Vegas. Society has also moved from the automobile age to today's age of the internet, where media are changing, as also the connotations of architecture and architecture itself. Therefore, the media discussion on architecture must be deeper and more focused in this context. CCW provides a tool that allows users to discuss media architecture beyond simple commentary and become more involved in creating media architecture.
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	Voluntary
	YES
	☐
	NO
	☐

	7
	
	Employed
	YES
	☐
	NO
	☐

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☐

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	Depicting the future-vision with your own hand：Proposal for Media architecture workshop in Co-Creation

	2
	Proposed start date:
	01/09/2022
	Proposed end date:
	01/09/2023

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	3
	Purpose of Research Activity

We live in an age of screens, and our lives and tied to them.

Take China as an example, the creation of media buildings is in full swing, but along with this process, many problems have come to light.

In the meantime, China, the world's largest LED product producer, has seen rapid development of photovoltaic companies to react to the strong market demand. 

However, in this process, the Chinese government has so far regulated media equipment more in terms of light pollution and the energy efficiency of the equipment, and there is no professional advice on the content of architectural screens.

Media architecture has become a building trend in China, but higher education and research on architecture media have not developed on a large scale.

(this box should expand as you type)

	4
	Research Question

The proposal for this workshop will be based in China, so much of what follows is based on exploring and researching the Chinese context.Based on the current situation in China, the motivation for this workshop is two fold.

· The first is to create a platform that links government, business and the public.

· Secondly, regular and ongoing workshops inform the relevant laws and regulations. 

(this box should expand as you type)

	5
	Aims of Research Activity

· Through the workshops, a relatively mature system establish to strengthen the interaction between the stakeholders of the media architecture, create channels of expression and reception, create a long-term, efficient and diverse way of working, and provide different perspectives for the development and improvement of the media architecture.


· The workshop will provide official and unofficial advice to the established and upcoming media architecture. In addition, it will provide the most direct and relatively objective feedback during the operational phase of the media architecture.

(this box should expand as you type)

	6
	Objectives of Research Activity

Based on Schielke's study of the Chinese media landscape, he attributes the boom in Chinese media architecture to the government's politically driven act of enhancing local and national identity while affirming the influence between elements such as the city's night-time economy, architectural history and tradition, and technological leadership (Schielke, 2021).

The target group for the workshop should therefore consist of three components：

· Stakeholders: Governments, Screen managers, Owners of media architecture.

· Material and content producers: Designers, Architects, Media equipment engineers, and Media equipment manufacturers.

· Audience: General public form surrounding communities, Visitors, Viewers are watching screen content via remote access.

(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	This paper research the media architecture as a trend to which the public, the market and the government respond. 

At the same time, the author believes this is a brilliant timing to create a platform to guide completed or upcoming media architecture projects through a workshop.

Two issues need to address in this process. Firstly, the need to analyse the dialectical relationship between the parties involved in this platform, and secondly, the framework within which the workshop will operate.

Examining the relationship between the public, the government and commerce around media architecture, one can see that they are in an interconnected state. At the same time, the author argues that if extending the behaviour between the three elements. 

The public is the audience of the content, the government is responsible for the construction, and the business is the basis of the production. 

These six elements are mutually constrained and form a chain of interests in media architecture.

The workshop is designed into seven parts, including a Call for Participants/ Collective-experience/Immediate-feedback/Co-creation/Professional-guidance/Comprehensive comments/Architectural evaluation. 

The process of Immediate feedback/Co-creation/Professional guidance forms a closed loop because it needs to be validated circularly during the creation process. 

After receiving input from all stakeholders, a definitive collection of opinions consolidate, and the content is judged through a set of evaluation methods to determine the final content presentation of the media building. 

A range of professionals, including architects, new media designers, visual communication designers, stage directors, spatial environment designers, etc., are required to discuss and guide the process. 

However, this type of guidance should always base on public participation.




[image: C:\Users\82105\Desktop\lunwen1xitong_画板 1_画板 1.jpglunwen1xitong_画板 1_画板 1]

(this box should expand as you type)

	

	Location of research activity
Identify all locations where research activity will take place.

	8
	Workshop Location: 
· Government-held events on-site 
· Light festival site 
· Seminar held by the community 
· College Community Cooperation 
· Studio Lighting equipment manufacturing plant

(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	The study will be conducted in both China and the UK, so it will follow the laws and regulations of both China and the UK. If necessary, ethical review is applied to two organizations: 

· China Ethics Review Board Design 
· Ethics Committee of Guangzhou Academy of Fine Arts

(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☒

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☒

	13
	A resilient Wales
	☐
	☒

	14
	A healthier Wales
	☐
	☒

	15
	A more equal Wales
	☐
	☒

	16
	A Wales of cohesive communities
	☐
	☒

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☒

	18
	A globally responsible Wales
	☐
	☒

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☒
	☐

	2
	Use of interviews?
	☒
	☐

	3
	Use of focus groups?
	☒
	☐

	4
	Use of participant diaries? 
	☒
	☐

	5
	Use of video or audio recording?
	☒
	☐

	6
	Use of computer-generated log files?
	☒
	☐

	7
	Participant observation with their knowledge?
	☒
	☐

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☒
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☒
	☐

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☒
	☐

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☒

	
	Details of any other participant groups:

(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	
There will be about 10 participants each time, and the total number depends on the relevant department involved

(this box should expand as you type)

	11
	Who will the participants be?

	
Will be anyone who is interested in media building in a particular community

(this box should expand as you type)

	12
	How will you identify the participants?
	
The objectivity of the research team was guaranteed through government publicity, recruitment and random sample selection

(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☒
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	

(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☒
	☐
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☐
	☒

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	
Participants will use some devices mapping the media architecture without any damage to their health. In addition, the copyright of the content formed through cooperation is jointly owned by various parties, which in principle cannot be used for any commercial purposes.

(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☐

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:

NO

(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	
Participants may need to participate in the creation of art, and in principle there will not be any sensitive topics. At the same time, the images and colors may hurt people of different religious beliefs or different ethnic groups. For this problem, there will be government personnel and professionals, such as designers, who will participate in the creation of images to avoid such problems.

(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:

NO

(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:

NO

(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:

NO

(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
Rebriefing to participants will be real-time feedback, allowing people to respond on the scene through specific devices and interactive devices.

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
Yes, an informed consent form is required, and the document can also be reviewed if necessary.

(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
Provide anonymous services

(this box should expand as you type)







SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☒

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☒

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☒
	☐

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☒
	☐

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other – specify:

	☐
	☒

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	
YES，the MA workshop

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☒
	☐

	15
	Sharing of data with other organisations?
	☒
	☐

	16
	Export of data outside the UK or importing of data from outside the UK?
	☒
	☐

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☒
	☐

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☒
	☐

	20
	Data archiving?
	☒
	☐

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	The data will be saved on my PC and processed by myself. All the personal information is anonymized and then sent to the relevant personnel, and the data will be kept as safe during the study as possible.
(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	
· Co-participants in the study 
· Relevant government personnel 
· Relevant enterprise personnel

(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
Haoyi Ruan, Lixian Liu, Timi O’nell, Robert Charters

(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	
Personal computer and email

(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	
NO

(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒






[bookmark: _GoBack]
SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	[image: c804c4034e48e4bd8c90e3d4d1efcea]
	Date:
21/08/2022



For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Timi O’nell, Robert Charters
	Date:

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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