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Reflection on Entrepreneurship
[bookmark: _Toc216970093]Introduction
During this term, I learned how to evaluate the feasibility of a business, including analysing the industry using tools such as PESTLE and the marketing mix. Through my learning, I have become more aware of the complexity of entrepreneurship and more confident in analysing its role within the wider economy. This reflection is structured using Gibbs’ Reflective Cycle (Gibbs, 1988), which consists of six stages: Description, Feelings, Evaluation, Analysis, Conclusion, and Action Plan. This model allows me to reflect on my learning in a clear and structured way, focusing on entrepreneurship within the UK context.
[bookmark: _Toc216970094]Entrepreneurship, entrepreneurs, franchises, online enterprises, and social enterprises
Entrepreneurship is the act of identifying opportunities and adding value through business activity. Entrepreneurs are those that start and manage these businesses, they have unique ideas of products or services. According to (Alon, et. al., 2021) franchising refers to a commercial agreement in which a franchisor transfers operational knowledge, brand rights, and intellectual assets to a franchisee in return for agreed financial compensation, typically through initial fees and ongoing royalties. As stated by the Department for Business and Trade (2023) franchises operate under a clear branded model, for instance Costa Coffee and online businesses trade primarily through digital platforms, an example is Asos. Social enterprises are businesses whose goal is to either make a social or environmental difference and their practice is built around capitalising on this to the company and reinvesting financial profits as they operate (Social Enterprise UK, 2022).
[bookmark: _Toc216970095]Role of entrepreneurs and small and medium enterprises for UK economy
Exploring small and medium-sized businesses (SMEs) was most beneficial. As stated by Office for National Statistics, (2023) these enterprises make up over 99% of UK businesses and employ approximately 60% of the private sector workforce and generate more than half of private sector turnover. That means entrepreneurship is essential for jobs and economic sustainability. Yet there is also evidence from Department for Business and Trade, (2023) to suggest that many small and medium enterprises are suffering challenges such as escalating costs to operate, restricted finance access, regulatory scrutiny. This demonstrates the strengths, as well as weak points, of entrepreneurship in the UK. On further reflection however, I now see that entrepreneurship is very much external. As Baker and Welter argue (2020, p.188), entrepreneurship is better understood within broader economic, social, and institutional settings, rather than as simply a behaviour of individuals. We can see this in the UK, where inflation, post-Brexit trade conditions and government policy impact entrepreneurial results. For instance, the expansion of online businesses like Gymshark overseas contrasts with many high street retailers that have been grappling with high costs for their running and energy (ONS, 2023). This comparison shows how greatly context impacts entrepreneurship.
[bookmark: _Toc216970096]Conclusion
To conclude, my understanding of entrepreneurship has evolved from its base definition to a critical and contextualized view. According to recent statistics from the UK, entrepreneurs and small and medium enterprises are essential contributors to employment, innovation, and economic growth. Even social enterprises show that entrepreneurship can create social value alongside economic activity. I will follow this approach in further modules and will make full use of Gibbs’ Reflective Cycle to structure my reflections. Also, support my analysis by using contemporary UK data and academic sources. In this way I should be developing my critical reflection and academic writing skills further.
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