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 Impact of E-commerce on Convenience Stores in Birmingham, UK
Research Aim
This study aimed to examine the impact of e-commerce on convenience stores in Birmingham from a consumer perspective. It focused on how online shopping has influenced consumer behaviour, store visits, and purchasing decisions.
Methodology (Research Process)
A quantitative research approach was used to collect primary data. A structured questionnaire was designed and distributed to 50 consumers in Birmingham using convenience sampling.
The questionnaire included closed-ended questions to ensure easy analysis and covered:
Frequency of online shopping
Frequency of visiting convenience stores
Reasons for choosing online shopping
Perceptions of price, convenience, and product availability
Impact of e-commerce on store visits
Data was analysed using descriptive statistics, including percentages and frequency distributions. This allowed patterns and trends in consumer behaviour to be identified.
Ethical considerations were followed, including informed consent, anonymity, and voluntary participation.
This method was chosen because it is efficient, cost-effective, and suitable for collecting consumer opinions within a limited timeframe.
Key Findings (Research Output)
The results show that e-commerce has significantly influenced consumer behaviour:
70% of respondents shop online regularly (daily or weekly)
Only 15% visit convenience stores daily, showing reduced footfall
60% identified convenience as the main reason for shopping online
75% believe online shopping is cheaper than convenience stores
65% stated that e-commerce has reduced their store visits
However, convenience stores still play an important role:
80% of respondents value immediate access to products
Consumers mainly use convenience stores for snacks, drinks, and emergency items
68% would use delivery services from convenience stores, showing demand for innovation
Discussion
The findings suggest that convenience and price are the main drivers of online shopping, supporting existing research on digital consumer behaviour. E-commerce offers flexibility, time-saving benefits, and competitive pricing, making it more attractive than traditional retail.
However, the study also highlights that convenience stores remain relevant due to their ability to provide immediate access and quick purchases. This indicates that e-commerce has reduced but not replaced convenience store usage.
Conclusion
E-commerce has had a significant impact on convenience stores in Birmingham, particularly by reducing customer visits. However, convenience stores still hold value in meeting urgent consumer needs.
To remain competitive, convenience stores should:
Introduce delivery services
Offer loyalty programmes
Improve product range and pricing strategies
Adopt digital technologies
Overall Summary
This research shows that while e-commerce is transforming retail, convenience stores can survive and adapt by evolving with consumer expectations.


