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[bookmark: _Toc174973052]Introduction to social media 
For many individuals, particularly in industrialised nations, social media has become an integral part of daily life. 
Investigating the impact of social media on the hiring process is the driving force behind this study. The usage and advantages of technology are becoming more and more intrinsic to human activities as technology progresses. A company's operational efficiency can be enhanced with the use of technology. A large part of the recruiting process also involves using social media to locate possible applicants. There are time and money savings that may be achieved through social media recruitment as well. In addition, companies may learn about potential employees' histories through social media.

[bookmark: _Toc174973053]Role that social media tools can have in the recruitment of staff
[bookmark: _Toc174973054]According to Karim et al. (2015), human resources are among the most important competitive advantages that companies may gain and keep. To maintain competence and competitive advantage, it is critical to choose the right individual for the position. Companies can't hope to survive or thrive in today's cutthroat business environment without a dedicated and talented workforce (Silzer & Dowell, 2010). Scientific advancements and information technology have also had far-reaching effects on the corporate sector, creating a greater need for skilled labourers and opening up several job opportunities for such individuals (Tufts et al., 2014). 
Numerous public-private efforts and incentives have increased the number of individuals who have access to Internet resources. As a result, there is a gradual but steady uptick in the number of people using various business websites and organisation accounts on social networking platforms (Bicky & Kwok, 2011). Recruiting and selection in HR also make use of social media (Tufts et al., 2014). Technology is becoming increasingly integral to the recruiting process for companies that want to attract specialised talent and stay ahead of the competition in the labour market. There are benefits and drawbacks to employing social media as a recruiting tool for businesses. Employers may be able to find and recruit highly competent candidates more quickly and easily through social media. 
One may utilise social media in several ways. Before establishing contact, business owners and recruiters may learn all there is to know about possible candidates. Additionally, recruiters may peruse application profiles to have a better understanding of the candidates' character traits and potential cultural fit with the company. Social media isn't a panacea; it has both great promise and major challenges when it comes to hiring. After all, these sites aren't only a bunch of funny pages anymore; they're a means for businesses to find young, talented people and connect with them. One further thing holding back organisations from fully embracing social media is the absence of internal resources (Poba-Nzaou et al., 2016). 
Researchers have also noted that HR departments need to learn how to use social media in addition to more conventional methods of hiring. Time, money, prices, and labour may all be better used with its help, and businesses throughout the world have access to an endless supply of qualified applicants. According to Hosain et al. (2020), e-recruitment can benefit from the low-cost availability of information provided by social media. On top of that, it helps the candidate understand the company and its rules and locate and select a better position that fits their capabilities.

Importance of social media such as LinkedIn and Facebook in recruiting staff process 
Recruiters may find success using social media to reach the Millennial and Gen Z generations, who constitute the bulk of the workforce at present (Lu et al., 2019). If you have the greatest social media recruitment strategy, the rest will take care of itself. When companies needed to find qualified candidates, they turned to LinkedIn. Recruiters also scour social media platforms like Twitter, Instagram, and Facebook for potential candidates. 
Around nine in ten teams involved in hiring, finding talent, and promoting the company utilise some form of social media, says the CMHC Committee (2023). With an overwhelming 98% of teams presently utilising social media, it's evident that in-house recruiters and employer branding professionals consider social media a crucial route of communication in 2023. Of this group, 65% have an account specifically for corporate branding and social recruitment. 
Another survey shows that 56 per cent of employees let other departments inside the organisation use their social media accounts, whether it's the marketing or corporate staff. Also, for recruiting and employer branding reasons, 67% utilise their accounts (like LinkedIn profiles) as a means of contact.


Figure 1 Use of communication channel

Otamiri (2021) states that companies may benefit from social media tools like wikis and blogs if HR departments make good use of them. As Hosain (2021) points out, "The first one mostly provides behavioural information and the second one provides job-related information." This means that LinkedIn and Facebook are the two most popular sites among hiring professionals. If businesses want to attract qualified applicants through social media, they need a clear, consistent recruiting approach. Additionally, they need to establish a clear selection process for the employment process. 
Among recruiting teams that communicate via social media, Facebook (65%) and LinkedIn (78%) are the most popular platforms. The third rank goes to Instagram with 58%, fourth to YouTube with 42%, and fifth to Twitter with 38%. The most significant year-on-year growth was on Instagram, with a rise of 51% from 2022 levels. Among the most recent social media platforms, 23% of recruiting teams utilise TikTok. Though fewer than 10% make use of Tumblr. 


Figure 2 Social media usage


Given that social media also reveals industry trends and the worries of job searchers, employers should be selective about the information they post and the focus of their selection and recruitment practices. Get ready to compete in the modern job market, when everything is done on mobile devices and applications. The rise of employer applications has transformed mobile devices into powerful tools for the hiring process. Quick application is the preferred method of many job searchers. This is a golden opportunity for employers, who could build platforms and applications to entice top talent.







[bookmark: _Toc174973055]Conclusion

Research has demonstrated that current workers are the best people to ask questions of while researching a company, so job hunters should reach out to them. The practice of checking references is so common that it even extends to the recruiting process. In discussing the effects of social media on human resource management, and more especially on recruiting, we would find that it has altered every step of the process, from planning to execution, right down to the smallest details.
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Do you or your team use social media as a communication channel for recruitment and /or emoployer branding purposes?
2023 (102 respondents)	Yes, we have dedicated social media account for recruitment/employer branding	Yes, we share our social media account with other departments within the company	Yes, we use our personal profiles	No, but we would like to	no, and we are not interested 	65	59	79	0	25	2022 (253 respondents)	Yes, we have dedicated social media account for recruitment/employer branding	Yes, we share our social media account with other departments within the company	Yes, we use our personal profiles	No, but we would like to	no, and we are not interested 	158	130	145	36	21	Which social media channel does your recruitment or employer branding team use?
2023 (100 respondents)	LinkedIn	Facebook 	Instagram 	Youtube 	Twitter 	TikTok	Snapchat	Pinterest 	Tumblr	Other 	89	76	65	45	34	25	21	28	15	7	2022 (242 respondents)	LinkedIn	Facebook 	Instagram 	Youtube 	Twitter 	TikTok	Snapchat	Pinterest 	Tumblr	Other 	209	187	143	90	120	54	34	56	15	12	8

