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Task A – Comparison of Two Job Advertisements and Assessment of a Key Employability Skill

This task compares two fictional job advertisements for the role of Marketing Assistant. Advertisement A is from a large retail organisation and Advertisement B is from a digital marketing agency. Although both organisations operate in different sectors, they require similar employability skills and knowledge, demonstrating that transferable skills are highly valued across the marketing profession. The first advertisement emphasises communication, teamwork, organisational skills, digital marketing knowledge and customer relationship management. In comparison, the second advertisement highlights communication, creativity, problem-solving, analytical thinking and the ability to manage multiple projects. While both employers seek candidates with technical knowledge of digital marketing, the agency places greater emphasis on innovation and adaptability because employees work with different clients and changing marketing campaigns.

A comparison of the two advertisements shows that communication, teamwork and organisation are the most common skills. This supports employability research, which argues that employers increasingly value transferable skills alongside technical expertise because they contribute to workplace productivity and collaboration (Jackson, 2016). However, although technical knowledge is necessary for completing specific marketing tasks, transferable skills are often more important because they can be applied across different organisations and industries.

One of the most significant employability skills identified in both advertisements is communication. Effective communication enables employees to share ideas clearly, build professional relationships with colleagues and customers, and work collaboratively to achieve organisational objectives. According to Robles (2012), communication is consistently ranked by employers as one of the most desirable workplace competencies because it supports teamwork, customer satisfaction and problem-solving.

Although communication is essential, its effectiveness depends on other employability skills. For example, communication without active listening or teamwork may result in misunderstandings and reduced organisational performance. This suggests that employability skills should not be viewed independently but as complementary abilities that enable individuals to perform successfully in professional environments. Compared with technical knowledge, communication is more transferable because it can be applied regardless of the organisation or job role.

In my future role as a marketing professional, I would use communication skills when discussing campaign ideas with colleagues, presenting marketing strategies to managers and responding to customer enquiries through digital platforms. Furthermore, effective communication would help develop positive working relationships and improve collaboration within multidisciplinary teams. Therefore, while both job advertisements require a combination of technical and interpersonal competencies, communication appears to be the most valuable skill because it underpins many other aspects of workplace performance. This demonstrates that successful employability depends not only on professional knowledge but also on the ability to communicate effectively in different workplace situations.

Task B – Self-Assessment and Evidence of Readiness for Employability 

Self-assessment is an important process that enables individuals to evaluate their current abilities and identify areas for improvement before entering employment. One of the most widely used employability tools is the SWOT analysis, which examines an individual’s strengths, weaknesses, opportunities and threats. According to Gürel and Tat (2017), SWOT provides a structured framework for evaluating both internal and external factors that influence personal and professional development. However, although SWOT is useful for identifying strengths and weaknesses, it does not explain how individuals should improve. Therefore, combining SWOT with reflective models, such as Gibbs’ Reflective Cycle (1988), provides a more comprehensive approach because it encourages reflection and the development of future actions.

Strengths

One of my greatest strengths is communication. Throughout my studies, I have developed the ability to communicate effectively during group discussions, presentations and collaborative projects. Working with classmates has improved my confidence in expressing ideas while respecting different opinions. Effective communication has enabled me to contribute positively to team activities and complete assignments successfully.

Another strength is teamwork. During university projects, I worked with students from different backgrounds, which required cooperation, flexibility and mutual respect. These experiences helped me understand the importance of listening to others and resolving disagreements professionally. Robles (2012) argues that teamwork and communication are among the most important employability skills because employers expect graduates to collaborate effectively within diverse organisations. This supports my belief that these skills will be valuable throughout my future career.

I also consider myself organised and reliable. Balancing coursework, independent study and personal responsibilities has strengthened my planning and organisational skills. By creating weekly schedules and prioritising important tasks, I have generally been able to meet assignment deadlines. Covey (1989) suggests that effective time management is achieved by focusing on important activities rather than simply reacting to urgent tasks. Although I occasionally experience pressure during busy assessment periods, planning has enabled me to remain productive.

Weaknesses

Despite these strengths, I recognise that I have areas requiring further development. One weakness is my confidence when delivering formal presentations. Although I communicate well in small groups, I sometimes become nervous when speaking in front of larger audiences. This occasionally affects my voice projection and overall confidence. Gibbs’ Reflective Cycle (1988) suggests that reflecting on experiences enables individuals to evaluate performance and identify strategies for improvement. Applying this model has helped me recognise that regular presentation practice and constructive feedback are essential for increasing confidence.

Another weakness is my limited professional work experience. While university has developed my theoretical understanding of business and employability, I have had fewer opportunities to apply these skills within a professional workplace. Consequently, I recognise the importance of gaining practical experience through internships, volunteering or part-time employment. Compared with academic learning, workplace experience provides opportunities to develop professional judgement, adaptability and commercial awareness.

Opportunities

There are several opportunities available that could enhance my employability. The university provides careers workshops, CV writing sessions and interview preparation, all of which could strengthen my employment prospects. In addition, online professional learning platforms offer courses in digital marketing, project management and Microsoft Office, enabling continuous skills development.

Networking through careers fairs and LinkedIn also presents valuable opportunities. Building professional relationships may increase awareness of graduate vacancies and industry expectations. Jackson (2016) argues that employability depends not only on academic achievement but also on developing a professional identity through practical experiences and networking. Therefore, engaging with employers during university could improve my transition into graduate employment.

Threats

Competition within the graduate labour market represents one of the greatest threats to my future career. Many graduates possess similar qualifications, making it increasingly important to demonstrate transferable skills alongside academic achievement. Economic uncertainty and technological change may also reduce employment opportunities within some sectors. Furthermore, employers increasingly expect applicants to possess practical experience in addition to academic qualifications.

To reduce these threats, I intend to continue developing my employability skills through volunteering, professional development courses and practical work experience. Continuous learning will enable me to remain competitive within a changing labour market.

Evidence of Readiness for Employability

My academic studies provide evidence of my readiness for employment. Completing assignments has improved my research, critical thinking and academic writing skills while requiring me to manage competing deadlines independently. Group projects have strengthened my communication, leadership and teamwork abilities by encouraging collaboration with others to achieve shared objectives.

Feedback received from tutors has also contributed to my personal development. Positive comments regarding organisation, written communication and commitment have reinforced my confidence while highlighting areas requiring further improvement. Constructive feedback has encouraged me to reflect critically on my performance rather than focusing only on grades.

Outside my academic studies, volunteering at community events has enhanced my customer service and interpersonal skills. Interacting with members of the public required patience, professionalism and problem-solving, all of which are transferable to many business roles. These experiences support Kolb’s (1984) theory of experiential learning, which argues that knowledge develops through practical experience followed by reflection. Compared with classroom learning alone, practical experiences provide opportunities to apply theoretical knowledge in real-life situations.

Overall, my SWOT analysis demonstrates that I possess several strengths, including communication, teamwork and organisation, while recognising weaknesses such as presentation confidence and limited professional experience. Critically evaluating these factors has enabled me to identify realistic opportunities for future development while acknowledging potential challenges within the graduate labour market. Combining SWOT analysis with reflective learning models provides a more balanced understanding of employability because it not only identifies personal characteristics but also encourages continuous improvement through reflection and practical action.

Task C – Employment Goals and Personal Development Plan 

The SWOT analysis identified presentation confidence and limited professional work experience as the two main areas requiring improvement. Addressing these weaknesses is essential because employers increasingly seek graduates who demonstrate both technical knowledge and strong interpersonal skills. Therefore, establishing clear employment goals will support my long-term career development.

My short-term employment goal is to secure an internship or entry-level position as a Marketing Assistant within the next 12 months. This role will allow me to apply the knowledge and skills gained during my studies while developing practical workplace experience. My long-term goal is to progress into a Marketing Manager position within five years. This career aspiration aligns with my interest in strategic planning, digital marketing and leading successful marketing campaigns. According to Doran (1981), SMART goals are more effective because they are Specific, Measurable, Achievable, Relevant and Time-bound. Compared with a general career ambition, SMART goals provide a structured framework that enables progress to be monitored and evaluated.

To achieve these goals, I will implement a Personal Development Plan (PDP). Firstly, I will attend university careers workshops and practise presentations regularly to improve my confidence in public speaking. Secondly, I will complete online digital marketing courses to strengthen my technical knowledge. Thirdly, I will apply for internships, part-time roles and volunteering opportunities to gain practical work experience. My progress will be measured through tutor feedback, successful completion of professional courses, increased confidence during presentations and securing relevant employment.

Although this development plan requires commitment and effective time management, it provides a realistic pathway towards improving my employability. Combining SWOT analysis with SMART goals ensures that weaknesses are transformed into achievable objectives supported by measurable actions. Overall, continuous learning, reflection and practical experience will enable me to become a more confident and competitive graduate prepared for future career opportunities.

	PERSONAL DEVELOPMENT PLAN

	AREAS FOR DEVELOPMENT
	EXPECTED GOALS- OUTCOME

	Key Development Needs (SWOT)
	Improve presentation confidence and gain professional work experience. These areas are important because employers value both technical knowledge and interpersonal skills.

	Short-Term Employment Goal
	Secure an internship or entry-level Marketing Assistant position within the next 12 months to apply academic knowledge and gain practical workplace experience.

	Long-Term Employment Goal
	Progress to a Marketing Manager position within 5 years, focusing on strategic planning, digital marketing, and leading marketing campaigns.

	SMART Goal Framework
	Goals are Specific, Measurable, Achievable, Relevant, and Time-bound (Doran, 1981), providing a structured approach for monitoring and evaluating career progress.

	Personal Development Plan (PDP) – Action 1
	Attend university careers workshops and regularly practise presentations to improve public speaking confidence.

	Personal Development Plan (PDP) – Action 2
	Complete online digital marketing courses to strengthen technical knowledge and industry skills.

	Personal Development Plan (PDP) – Action 3
	Apply for internships, part-time jobs, and volunteering opportunities to gain practical professional experience.

	Measures of Success
	Tutor feedback, completion of professional courses, improved presentation confidence, and securing relevant employment.

	Expected Outcome
	Improve employability by combining SWOT analysis with SMART goals, transforming weaknesses into achievable objectives through continuous learning, reflection, and practical experience.






Reference List

1. Covey, S.R. (1989) The 7 Habits of Highly Effective People. New York: Free Press.

2. Doran, G.T. (1981) ‘There’s a S.M.A.R.T. way to write management’s goals and objectives’, Management Review, 70(11), pp. 35–36.

3. Gibbs, G. (1988) Learning by Doing: A Guide to Teaching and Learning Methods. Oxford: Oxford Polytechnic.

4. Gürel, E. and Tat, M. (2017) ‘SWOT analysis: A theoretical review’, Journal of International Social Research, 10(51), pp. 994–1006.

5. Jackson, D. (2016) ‘Re-conceptualising graduate employability: The importance of pre-professional identity’, Higher Education Research & Development, 35(5), pp. 925–939.

6. Kolb, D.A. (1984) Experiential Learning: Experience as the Source of Learning and Development. Englewood Cliffs, NJ: Prentice Hall.

7. Robles, M.M. (2012) ‘Executive perceptions of the top 10 soft skills needed in today’s workplace’, Business Communication Quarterly, 75(4), pp. 453–465.
image1.png
Prifysgol Cymru
% Y Drindod Dewi Sant

% University of Wales
Trinity Saint David

£




