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INTRODUCTION 
Digital skills can be defined as the ability to evaluate, find, share, use and create the content by making use of the digital devices such as smartphones and computers. This is combination of the both cognitive and technical abilities in using the communication technologies and information to evaluate, create and share information. The report will focus on the basic digital safety. The report will delve into the completing report how digital and social media can be utilised to reach out the wide consumer base. 
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Topic: how social and digital media can be used to reach a wider customer base.
Currently, social and digital media is playing an important role in how the business engages and reach the wide range of customers. This can include the different platforms such as Twitter, Facebook, LinkedIn, Instragram and different powerful tools. It provides high level of assistance in building customer loyalty and brand awareness. 
Benefits of using the digital and social media 
Enhanced targeting and reaching: The platforms of social media have billions of users which are actively using it. For example, Facebook is engaged more than 2.8 billion users monthly. The broad user base permits the businesses to attract and reach out the audience of wider and global base. Moreover, the different platforms offer the options for the sophisticated targeting which is mainly based on the interest, demographics and behaviours (Tuten, 2023). This permits businesses to reach out the particular segments of customers. 
Cost efficient marketing: compared to methods which are traditional advertising, marketing via social media, these can be effective in the cost. The different platforms permits industries to start with the scale up and small budget as these can have the results. Additionally, the organic reach via the social media and engaging content reduces the marketing cost and complement efforts. 
Development in consumer interaction and engagement: The social media permits the direct communication among the consumers and businesses (How to Use Social Media to Grow Your Business, 2023). Through the direct messages, comments and posts, the companies can attract and engage with the consumers in real time, offer support, address the queries and develop the relationships. The interaction can develop the sense of loyalty and community among the consumers. 
Enhanced the visibility and brand awareness: The strategic and consistent utilisation of the social media may boost the awareness and brand visibility among both existing and potential customers. The Businesses may showcase the customer testimonials; share values of the company and highlights their products. Over time, this can develop the trust and brand recognition within the time. 
Contact to the analytics within the real time: The platform of social media offers the tools of robust analytics which can provide the insight into the consumer behaviour, campaign performance and metrics for engagement (Atherton, 2023). The approach of data driven permits the businesses to develop the marketing efforts and optimise the strategies. This in turn provides high level of assistance in enticing purchasing decision of the customers.
Drawbacks of using the digital and social media
Time consuming:  Management of the strong presence on social media needs more time and consistent effort. Moreover, development of engaging content for different platforms; response to the queries of consumers etc demands for significant time. 
Negative publicity risk: The open nature of social media is about that it can offer the complaints and negative feedback can be seen or visible for the wider audience and public. The Mishandling within the condition may damage the reputation (Khanom, 2023). This is important for business to have the effective strategy resolve the issues related to negative comments and develop them in positive one. Moreover, negative comments have significant influence on the decision making of others adversely. 
Security and privacy concerns: With development in the concern related to the security and data privacy, the businesses need to be aware about the utilisation of consumer data and how to collect it on social media. The regulations compliances such as GDPR are important aspect in managing the consumer trust and escape the legal repercussions. 
Algorithm shifts: The platform of social media which regularly update the algorithms, this may directly put impact on the business content visibility (Evans, et al, 2021). For instance, the shifts within the algorithm news feed of Facebook which have affected the reach of the pages within the business. The Businesses needs to stay informed related to the regular adjustments and shifts the strategies consequently. 
Over-dependency on the platforms: The high dependency on the platforms of social media for sales and consumer engagement may be challenging and risky. The regular shifts within the policies, deteriorating the engagement of user and technical issues, these challenges can affect the ability of business to reach the wide range of audience. The various marketing efforts within the various channels can increase the risk factors. 
For instance, Nike has developed the use of social media to reach out the wide range of audience on the global level. The campaigns mainly emphasise on the content which are inspirational this can resound with the consumers. For example, the campaign related to “Just do it” featured the stories of the athletes which can attract and engage the consumers. The organization also utilise the athlete and influencers to highlight and promote the products and it also expand reach of the consumers (Nike’s Social Media Strategy, 2023). The Nike’s strategy makes use of different platforms of social media to boost the brand presence and attract the worldwide consumers. Nike has been succeed in the engaging and attracting the consumers in the responsive aspect, even beyond the celebrity endorsements and slick commercial. Via the different channels of social media, the organization engages in the communication with the customers and followers recognise the comments, respond to the question and highlight the achievements of the consumers. 
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Conclusively, it states that the essential digital skills can include the utilisation of the devices such as tablet, computer, work, personal tasks and mobile phones. The digital skills are essential because it use, share and evaluate the use the digital device. In the present digital era, maintenance of the online safety is essential for the organizational success. The digital and social media has been important in the engaging and reaching the customers. This can include the various platforms such as LinkedIn, Facebook and Instragram. These tools are effective in creating the brand awareness and developing the customer loyalty. On the other hand, the strong presence within the digital and social media, this demands for the consistent efforts and time consuming. 
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