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Blog posts
1. Feed a child Swansea project and its objectives
By Saghar Abed
Feed a child in swansea is an effort to stop children going hungry during school holiday. The project was started by Swansea east MP Carolyn Harris when Bonymaen based east side food bank ran out of supplies the meals and brought hardship to the families. The youngsters missed out meals with the school closed for school summer holiday and the MP in Swansea was inspired to hold free lunch club at jersey park in ST Thomas, Clase Caemawr Family Centre in Beanconsvies Road, Faith Families centre at St Teilo Church Portmead and Bonymean Family centre in Talfan Road. Their aim was to help 3000 kids at the end of 10 days and the meals were served at noon.
They also fed the kids at some leisure centre such as Penlan and Morriston at the break time to prevent them being starved. Some of the wholeseller in Swansea supported them including Tesco, Asda, Blackmore and Warburtones. The food was consisted of beans on toast, spaghetti on toast, meatballs and pasta.
We analysed the nutrition conditions of underprivileged school children at the time when the schools were closed for holidays. It was inferred from the results that plenty of children were highly dependent on lunch offered at the school to have nutritious food. Thus, the holidays significantly affected the nutrient intake and food availability for the underprivileged children posing adverse effects on their health. In order to enhance the food availability, we have undertaken the project “Feed a Child During School Holidays.” The project primarily aims at enhancing the communication and collaboration between the community members and feed hungry children.
The main aim of the feed a child project is accomplished by promoting severe impacts of school holidays on the health of neglected and underprivileged children. The concept promotion can assist in developing in responsivities in the community about food hungry children, which can further result in helping such children. The responsivities can bound the community people to help these children by collecting money and food and supplying the collected items to these children to stop them getting hungry over Christmas holiday.
we would like to challenge people to come forward and give lots of food as the children cannot afford to be fed over the Christmas holiday as usual they do in school breakfast club and lunch at school.
 
Please take the time to keep up with our future blog posts and like and share our page on social media.
 
Written by Saghar Abed

2. Better food for kids

· Do you know healthy food help kids to have a better life?
· What happens if children didn’t get enough food they need?
By Davood AbbasiAn important part of  child’s growth and development is healthy eating. Children need the same type of nutrients as adult including vitamins, carbohydrates, mineral, fat and protein to be active, to play, move and learn better. Although, children need are varied at different ages.
According to the latest dietary guidelines for American some food should be considered as follow:
• Protein: protein come from seafood, lean meat, eggs, soy products, peas and beans and unsalted nuts.
• Fruits: children should be encouraged to eat a variety of canned, dried or fresh fruits instead of fruit juice. Based on a research from Mayo Clinic , only one quarter cup of dried fruit is equivalent to one cup of fruit.
• Vegetable are another source of healthy eating whether serving fresh, frozen, canned and dried. Specially, select canned or frozen vegetable with lower sodium level. A variety of vegetables including dark green, beans and peas, starchy or other is necessary for their growth every week.
• Grains and Dairy: It is important to choose whole grains such as oatmeal, popcorn, whole-wheat bread, brown or wild rice. In addition, encourage children to eat and drink low- fat and fat-free dairy products like milk, cheese, yogurt.
Finally, limit the taking calories by children specially products with added sugar such as those added in fruit and milk. Saturate and trans fat are other sources to be limited. Fats that mainly come from animal sources of food like poultry, full fat, red meat and dairy products. The best way for parents to consider is to replace saturated fats with healthier fats such as vegetable oil and nut oil.
children who didn’t get enough food they need often experience hunger and after a long time, this can lead to malnutrition.
According to Butler (2017), social policy editor, three million children in the UK are at risk going hungry during the school holiday. They are vulnerable to malnutrition which may in turn results in undermining their life and education chances.
Providing free meals to the families who can’t afford feed their children during school holiday is a major strategy that worth to continue in Swansea to ensure that children get nutritious food even when the schools remain closed.
We hope that this will raise awareness. We encourage member of public to come and donate to help those families who can’t afford feed their children this Christmas.

If you would like the blog leave a comment and stay tuned for more.

Written by Davood Abbasi

3. Food banks need more food

Do you know, how food banks were established in Swansea?
By Thamer Alkargholi

The UK government’s initiative to provide a free meal to the school children of year 1 and year 2 has opened up the doors to fight off the worsening conditions in the country.  The free meal initiative introduced in most of the schools of the UK is often the only source of nutritious food to underprivileged children. However, at times, when the schools remain closed during the holidays, the availability of food becomes a primary concern for the underprivileged children.
The food banks in Swansea are solely established to overcome the problem of holiday hunger. The holiday hunger problem can be defined as a situation where in school going children are often left hungry as the schools remain closed for the holidays. The holidays of schools at several occasions lead to a steep rise in the number of children who are left hungry during the Christmas holidays. The food banks that are developed to combat the problem of holiday hunger often fail to provide a satiating solution to the issue. The reason for the inability of food banks to solve the issue of holiday hunger can be defined as the steep rise in the number of students left hungry during holidays, which leads to a great pressure on the food banks, further resulting in the food banks running out of stock.    
The process of running out of stock of food banks gave way to the development of various relief initiatives, which focus on providing food to the underprivileged. The feed a child Swansea project is focusing on the hunger needs of people offer various services. These services include analysing poverty conditions of the place, collecting money, collecting food, utilising the collected money to purchase food, and delivering the collected, purchased food to the neglected and underprivileged people of the society and promoting the need of donating food in community.
These services offered by the Feed a Child During Holidays project, as a whole, reflects the needs and importance of the project in Swansea, to ensure that the children facing holiday hunger are getting the required nutrients.

Written by Thamer

4. Facing hunger issues
By Ahmed Alrubaye
 
  help kids be kids

The most widely recognised things for children are that they are not able to buy food to
reduce their hunger during school holidays. There are many families, who are fully dependable on a free meal during school holidays, so there is a need of providing a free meal to poor children during school holidays. The schools are providing free meals but only when the schools are open not during school holidays. However, it is a duty of government and communities to develop a programme in which children can come and take free food according to their need. 
It demonstrates to us that not exclusively are the children in this nation, who face the issue of hunger when they are not at school, but rather additionally, this is harming their prospects of attaining effective education. The group of children likewise said that minister should raise funds for providing a free meal during school holidays. This programme helps and supports the communities and families for feeding hungry children during school holidays. The communities and NGO’s can provide employment opportunities to needy people who help them in reducing poverty.We should provide free service such as proper meal to children who need it badly.
The Feed a Child During Christmas Holidays initiative is a huge and complex project that focuses on addressing plenty of children suffering from the problem of holiday hunger in Swansea. The fact that the project is a large-scale project makes it an essential factor to prepare a strategic plan for implementing the project, to ensure that a high success rate is achieved. one of the strategy utilised as a part of work process of our project is inviting people to participate and encouraging the community to join in order to help the underprivileged children.

please write your comment below and share with friends.

Written by Ahmed

5. NGOs Can Help Poverty
 
Whose responsibilities to end hunger?

By Zeino Alkargholi

The number of children in Swansea that are facing issues in getting food during school holidays is increasing day-by-day. The hazard of hunger during the school holidays is making them weak to ailing health and a decrease in education and life. The children who are not getting a proper meal during school holidays are unable to perform as well as other children in many activities which is affecting their social and personal lives. It is important for the communities, government and Non-Government Organisations (NGOs) to support them and provide free meals to children. Millions of children are not getting a proper meal because of poverty. Poverty is the biggest issue which creates a barrier for children in getting proper food which is affecting their lives. It is assessed that there are many children in Wales that live in extreme poverty, due to which they are not getting food amid the school holidays. The government, communities and NGOs should take this into consideration and eliminate this issue of hunger. The children of Swansea live in families with low income who do not feed them properly because their families could not afford the cost of proper food. This need can be accomplished through fundraisers and NGOs. They can take the initiative to raise funds from communities and the government and with the help of these funds, they can provide a free meal to children during the school holidays.

Written by Zeino





Task B

1.Introduction

 The idea of “Feed a child in Swansea” project was supported by Swansea East MP Carolyn Harris to stop children from getting hungry during the school holiday. We are six students who have been given this project to support children and get the public help to provide food for children this Christmas.
The blog posts were developed as part of the communications campaign for the project of “feed a child in Swansea” and to generate awareness regarding the campaign. These blog posts make audiences aware of the purpose of the project and its benefits to the society (Tuskej, Golob and Podnar, 2013).
 
      

  2.Objectives

[bookmark: _GoBack]The first move to help to define the project goals is to follow the SMART method to ensure we have a strong objective. A SMART goal is defined as Specific, Measurable, Achievable, Realistic and Time Bound. The main aim of the “feed a child Swansea” during the school holiday was to collect food for the foodbank, raise money to buy extra food and encourage people to participate in delivering the collected food to the organisation, which helped the families who can’t afford to feed their children during the school holiday.  By conducting the food collection event for four days from the 5th to the 8th of December at Swansea business school, the aim of the blog was Specific due to its link to the project we were working for. It is Measurable as we were able to measure the amount of food and money we collected at the end of the event. In addition, it is Achievable because we have reached our goals and targets. The project is considered Realistic as well, because every donation relates to our mission and our blog has been circulated to the general public. Furthermore, it is a Time Bound project because our event was happening during the expected time with a clear beginning and end. It began December 5th and ended December 8th. It is assumed that the event has given us a clear route to write the content of the blog. 

      3.Planning and developing blog 
In evidence to the aspects of the communication, fundamental theory in marketing, AIDA model focuses on the inclusion of four aspects of influential communication, which are Awareness, Interest, Desire, and Action.” As per the contemporary environment, customer-oriented or people oriented marketing is preferred over product-oriented marketing (Dierks, 2017).   In the first task, different blog posts to communicate with target audience about the specific aim of the project are developed to make them aware of the project and its ultimate focus. These blog posts are planned and developed in alignment to the primary motive of presenting a project to the target audience. 

            According to Brassington and Pettit (2006), marketing mix is a necessary element for companies. Marketing mix includes 7PS which contains price, place, promotion, people, physical evidence, process and product. For the project of “feed a child in Swansea”, advertisements were the most important promotional tactics; for example, using the flyer, the poster, social media and blog to generate awareness of the project and food collection time. We used a slogan on our flyer (make it difference) that relates to the food collection to bring more interested people to the event at the university.

 Before writing blogs, we reviewed a number of good blogs, which are easily available or accessible from the websites of such as NGOs such as food banks and feed the children blogs. During such review, we have learned information presentation and communication language that is used in the blogs. We also identified the extent to which blogs persuade and influence customers to prefer buying products or services and build a strong relationship. The blog posts are planned in support of the influencing blogs of the writers that affected audiences at the extensive level. It is because, for a new business, the gaining of brand value and identity in the market is associated directly with the audience and thus, an influential promotional message is to be designed for audience, is essentially needed to convince them. In a dynamic business environment, changes are quite frequent that are given consideration in the planning and developing of the blog posts. It is crucial to include existing market conditions to keep positive influence on the audience. 

The purpose of developing blogs is not limited to the high attractions of the customers, but it is also focused on confronting competitors’ actions and strategies. The blog posts are planned and developed to defend competition in the market by offering better services than competitors. Our key focus is on gaining in-depth market knowledge to include all pertinent aspects of the development of marketing campaign. We did the planning and developing of the blog posts in consideration to current and pertinent facts to ensure feasibility of the project. It’s because project planning with using vague and impractical aspects has not assured the success of the project. 
We have formatted our blog by choosing “twenty seventeen” theme set out by WordPress. We personalised the theme by setting a header image to develop our blog post.
 We started just writing blogs with basic information and added pictures and texts. We developed our blog by adding pages includes About Us, Take an Action and Contact Us to explain what problem our society have and why people should care about it. We try to convince the audience to support our project and invite people to take action by donating non-perishable food items. 

We planned and developed blogs to portray business profile in front of the customers and to get viewpoints of the customers to stimulate interactive communication. According to the theory of communication, one-way communication is not fruitful for a business relationship with customers and other stakeholders. However, there is a need for interactive communication to keep the flow of information from both sides instead of a one side dialogue of team with the audience. In the marketing, interactive communication leads to gain perspectives of audience or stakeholders, which are useful for doing business planning and adopting business strategies that influence customers (Seric,Gil-Saura and Ruiz-Molina, 2014; Kotler and Armstrong, 2017). 
We created a content plan to ensure that there was a clear plan of topics and authors. Writing of blogs starts with awareness of the project background, aim and objectives and later on about what we do, what we need and work process. The flow of information in such a manner has contributed to stimulate a dialogue between team and audience. Beside this, the option to audiences to ask questions and comment support designing of a marketing campaign that include aspects such as for inform, persuade, entertainment, and content.
The series of blog posts on the website would help in updating audiences with additional and new information of the project. Audiences are interested in exploring information about the project and services in detailed. Therefore, provision of information would help in maintaining strong and integrative communication with audience. The content incorporated in the blogs were highly convincing for meeting the desire out comes of marketing campaign.

We had several meetings with other members of the group to make decision and assign everyone’s part. All members of the group (apart from brychan) participated with the different tasks of the posts and preparing the blog and donation event. As it is seen through the below table, it is cleared that we worked in the project to raise the awareness of people and encouraged people to support and donate.
	TASK
	 RESPONSIBLE PERSON

	 Creation of blog via WordPress: https://wordpress.com/view/feedachildswansea.wordpress.com 
	 Brychan John

	Format of blog including layout, background colour, etc.
	All team members (Saghar, Davood, Thamer, Zein, Ahmed)

	Title of blog
	All team members (Saghar, Davood, Thamer, Zein, Ahmed)

	Countdown milestones wedges for donation 
	Saghar

	Image for blog posts
	All team members (Saghar, Davood, Thamer, Ahmed, Zein)

	About us page, contact us page, take an action page 
	Saghar

	Blog icon 
	All team members (Saghar,Davood,Thamer, Ahmed, Zein)

	Blog posts
	Saghar 3posts
Davood 3posts
Ahmed 2posts
Thamer 2posts
Zein 2 posts
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