Task: Evaluate the effectiveness of the use of modern technologies within the workplace and explore social media as a tool for marketing information gathering and communication within the workplace, creating their own professional online presence to illustrate and evidence this research.

[bookmark: _Toc534297210][bookmark: _GoBack]Introduction:
Our society has changed significantly in the last decade with the increase in technology becoming an important part of today’s workplace. Digital skills within the workplace enhances an organization’s ability to find, evaluate and use information appropriately. Such skills allow employees to work well with others as well as independently.  It increases a company’s ability to communicate with colleagues and customers, to manage data and information and to reach out its customers. With the increase in technological capabilities, companies have greater market reach and are better able to promote and market their products and services. The growth of social media to include Facebook, twitter and WhatsApp, serve to reach a greater target marketing. Digital skills serve as lifelong learning tools and provide a new way of increasing workplace productivity and maintaining good relationships thus resulting in greater efficiency and employability. 
Effectiveness of Technology in the workplace
The introduction of technology in the workplace is changing the way businesses operate. Many businesses are recognizing the benefits of investing in the appropriate technology to communicate and conduct business with their target audience. Some of the benefits of technology in the workplace are outlined below.
Communication: Through the use of smartphones, social networking sites, chat apps, communication is being significantly improved (Prasad, 2018). The speed at which workers can communicate with each other is faster and sometimes instantaneous. Managers and supervisors are now able to communicate with their subordinates through emails, social media groups such as WhatsApp, Facebook and Twitter as well as through the use of video conferences. Contacts and transactions between businesses can now be facilitated quicker, thereby increasing efficiency and profitability. Technology helps to facilitate workers now being able to work remotely or from their homes and while still being able to connect with their offices either via live chats or tele conferencing.
Efficiency: Every company aims at delivering optimal service to customers as efficiently while increasing profitability.  Technological software can allow companies to minimize errors when processing financial transactions for customers. It allows for the completion of office documents and the preparation of reports in a timely manner. Another important way increase efficiently is to automate some processes in the company to include bill payment and invoicing; this will save on time and costs. Managing cost at various levels through the use of different technological tools and gadgets will result in company’s profitability. 
Safety and Security: According to Stanton & Stam (2006:331), “positive security behavior benefits all of us and may enhance our collective success and the safety of our customers and co-worker”. This means that every organization has a responsibility to maintain a safe workplace for its workers. Technology can be used to aid in the protection of company’s property and personnel through the installation of surveillance cameras and face and voice detectors. Unauthorized persons will be restricted from accessing companies’ files and information through the use of encrypt files, passwords and other access codes. 
Human Resource Management: Advertising, recruitment, selection is easier through the use of technology. In an article entitled “How Does Technology Impact HR Practices?, Sherman (2018) implies that HR practices has become more efficient with the use correct use of technology. This includes contacting employees, analysis performance and storing employee’s files.  The article explains that previously, methods that were used to connect with job seek such as sending letters have become outdated and unreliable. Now job seekers can view job openings online and submit application electronically. Information can be evaluated quicker and interviews scheduled faster. 
Organizational Skills: Several software applications and planning tools are available for use by employees. It allows for file sharing and allows employees to keep up with changes in the organization. Workplace activities can be easily supervised and accountability, efficiency regarding the delivery of assigned tasks are enabled.  
Networking and Collaboration: Technology helps companies to connect with each other anywhere and anytime. Companies can now share information virtually and keep abreast with trends and new business prospects.  
Marketing and Promotions: 
According to Jain (2017),  technology and Communication helps businesses grow and prosper, creates relationships, strengthens the effectiveness of organizations, and allows people to learn about one another. Technologies, such as the Internet, mobile phones, social media, and customer relationship management systems greatly affect the way companies communicate with prospective customers. These new forms of communication are changing the media landscape and the type of messaging strategy organizations use. Many of the consumers and business professionals seek information and connect with other people and businesses from their computers and phones. 

Social Media as a tool for Marketing
Dollarhide (2018), defines social media as a computer- based programmes that allows for communication and sharing information with each other over the internet through the use of computer or mobile phones.  
For businesses, social media is an indispensable tool for finding and engaging with customers, sales, advertising and promotion, gauging trends and offering customer service. Social media's role in helping businesses is significant. It facilitates communication with customers, enabling the melding of social interactions on e-commerce sites. Its ability to collect information helps focus marketing efforts and market research. It helps in promoting products and services, as it enables the distribution of focused, timely and exclusive sales and coupons to prospective customers. It can assist in relationship building,  through loyalty programmes linked to social media.
Jain (2017) also states that with access to many sources of information and an interest in interactive media, consumers may collect more product information on their own.  Work environments are also changing, with more people having virtual offices, texting on their cell phones, or communicating through social media sites such as Facebook, LinkedIn, Pinterest, and Twitter. As the media landscape changes, the money that organizations spend on different types of communication and technology has changed. Once companies have developed products and services, they must communicate the values and benefits of the offerings to current and potential customers. The young population today is part of the millennial generation, and it is consumers from this generation who are driving the change toward new communication technologies.  A young consumer might opt to get promotions via mobile marketing for example say, from stores on your cell phone as you walk by them or via a mobile gaming device that allows you to connect to the Web. Likewise, advertisements on Facebook are popular as businesses continue to utilize more social media.  Traditional media such as magazines, newspapers, television compete with media such as the Internet, texting, mobile phones, social media, user-generated content such as blogs, and YouTube as well as out-of-home advertising such as billboards and movable promotions. 

Therefore, all forms of marketing media have been forced to come up with new innovations to remain relevant. With high consumer expectations and an explosion in engagement devices and channels, marketers today are faced with a sprawling matrix of disconnected figures to make sense of them. Technology has always changed how marketing works.  What is different today is the unprecedented rate of change in both the development of marketing tools and the escalation of expectations for better experiences from customers.  



Conclusion 
Upon review of the technological developments over the past decade on communication and marketing, it is evident that technology has become a major tool for communication, safety and security, human relations skill and marketing. It is now imperative that digital skills be developed and used efficiently if one is to be productive in the workplace. 

Technology has become a major factor and tool for the marketers to reach the masses and the target audience.  With amalgamation of technology and marketing, industries had reaped beautiful fruits which could not have been achieved in the past. No one had ever thought that apart from print media there could be any other method of marketing for decades. Marketing and marketing concepts are changing and will continue to change. The emergence of technology as a new branch of marketing which is known as “Digital Marketing” will no doubt continue to be a leading trend for decades to come.  

The gathering of information through electronic media is growing rapidly as businesses can quickly retrieved immediate feedback on their products and services.  Some such tools are Survey Monkey and Google.  Creating an online presence is very critical in this technological age.  There are thousands of online viewers online each day and as such have a strong and relevant presence will definitely place the business in a pivotal place for success.   This era of globalization has made the market place a smaller place and such technology has played and will play an integral role in the success of any company or entity.
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