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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?

	The official Hollywoodn Bow UK website typically loaded in under two seconds on a new browser tab, and does not require any additional effort or conditions.
This website is quick and easy to use on most devices that have a good internet connection.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	The Hollywood Bowl UK website has several main links on the first page, such as: Locations, Christmas, Games, Offers, New Year’s Eve, Parties, which nested under secondary pages creating hierarchical structure on a website, these pages appears in drop-down and links with new additional content of the main page. Subpages offer a logical structure for content, which is then organised into a homepage, and they facilitate the process of users finding specific information by appearing in navigation menus.

	Question 1c - Can a customer make a booking via the webpage? 

	Customers can easily make a booking for an event or other activity on the official Hollywood Bowl website. All they need to do is click on the bright yellow 'Book Now' label that appears at the bottom centre of each main page. This will take them to a page where they will have to enter other necessary information and complete the booking.

	Question 1d - What improvements could be made to the usability of the website?

	From my experience, when visitors arrive at this website for the first time, they are might be disappointed to find that the key information they require is not presented in a clear way. I have noticed the headings of the main links are too small and difficult to see. To make important information easier to see, it would be a good idea to think about using bigger fonts or fonts that stand out more. This would help customers to find the information they need more easily. This would encourage them to stay on the website and make a booking.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	This website has a simple but effective design that clearly conveys the company's main idea and encourages customers to find out more information and wanted to attend the centeres. You will find to use the website easily on a laptop same as on smartphone, but the interface is a bit different on the two. You might not notice the difference, as the style, theme, fonts and colours are all the same. But the interface is different on smartphones because they have smaller screens compare to laptops or tablets. This means we can't have exactly the same screen on different devices. The menu is organised in a different, more optimised way in both versions, to ensure easy and convenient use from any device.

	Question 2b -  How does the website use imagery, video and colour? 


	The website utilises a combination of warm pink and purple colours, complemented by simple white and bright yellow, to ensure all text and important signs is clearly visible and easy to navigate. The website's homepage features a selection of professional images depicting individuals enjoying themselves at the centres. These images are automatically switching to ensure visitors remain engaged. Scrolling down the website you will find the latest company deals, discounts, membership packages, and learn more about the company, its social media, and other content.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Unfortunately, the company doesn't offer an online chat tool on its website. But to get in touch, you can call, email or post. You will find all the necessary contact information (numbers and addresses) on the 'Contact' page. It is located first row of sub-pages in the upper left corner of the homepage. 

	Question 2d – How effective are the social media links on the website?

	This website has five black-and-white icons in the shape of a circle, at the bottom of the website's main page. You will find them scrolling down first page. Click on any of the icons to go to the particular social media page of a Hollywood Bow UK company. Each site will load in 1-2 minutes. You will not have any problems using them and they will take you to the main content of the network.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Hollywood Bowl Group is the UK's leading operator of ten-pin bowling centres, a public company listed on the London Stock Exchange (LSE: BOWL) that also runs mini-golf and competitive socialising venues, offering family entertainment with lanes, bars, and diners. The company website and its various social media pages have been designed to provide visitors with a clear and efficient experience. The platform offers a range of features, including information on club deals, giveaways, and funny videos, as well as helping customers connect with each other.

	

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	If you are looking for a fun and active way to spend time or celebrate something with your close people, I would definitely recommend visit Hollywood Bowl UK. You can book bowling, mini golf, pool, interactive darts and more. Or, you can just have some nice food and drinks from the menu. You also have a variety of location options to choose from, so you can pick the centre that best meets your needs.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	All prices can be found on the website with ease. Firstly, please ensure that you select the correct location, as prices and menus for activities may vary between different cities, and even within a single country. In my professional opinion, the prices are competitive for the services offered. On average, the prices are reasonable, making the services accessible to a wide client base.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.UK

	
	2. Hollywood 

	
	3. Bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	If you were to enter the three-word query into a Google search, you would find that the exact website link appears at the top first of the results. Below that, you may find a map showing the locations of addresses in each town or areas, along with the contact details for easy customer service.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Yes, websites are still very important for UK businesses, even though social media and online marketplaces are growing. A website makes a business look more trustworthy and professional. Lots of UK customers expect a real business to have a website where they can find contact details, policies and background information. If a business doesn't have a website, it might seem less trustworthy, especially in areas like retail, finance, education, Secondly, websites provide full control over branding and content. Unlike social media platforms, which change algorithms and rules, a website allows businesses to present information exactly how they want. This is important for clearly explaining products or services, showcasing case studies, and reinforcing brand identity.
Websites provide full control over branding and content. In contrast to social media platforms, which are subject to frequent changes in algorithms and rules, a website provides businesses with the flexibility to present information according to their own specifications. This is important for clearly explaining products or services, showcasing case studies, and reinforcing brand identity.
A significant proportion of UK customers still use Google to research businesses before making a purchase. A well-optimised website helps companies appear in search results, attracting customers who are actively looking for their services rather than passively scrolling on social media.
Furthermore, websites play a pivotal role in e-commerce and customer service. Online booking systems, shops, FAQs, and contact forms facilitate customer interaction with businesses at any time, which is especially important as online shopping and remote services continue to grow in the UK.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Visiting the Hollywood Bowl Group website for the first time is brings me an extremely positive experience. The website is fully functional, and I have been able to locate all the necessary information with ease. 
However, it is regrettable that there is no online chat option, as this is a feature that is extremely common on similar companies' websites. Indeed, in some cases, it is of paramount importance for customers to be able to access guidance through the business page, or assistance with booking or cancelling an event or a table reservation via live communication. This is especially important for first-time visitors, who may not be familiar with the company or not have time to explore all the features of the website and find the best deals for their needs. It would be highly advantageous for the company to consider incorporating a chatbot or an agent live chat feature that is available 24/7. 
This would enhance the service quality and ensure customer satisfaction. Also this would let customers make accurate reservations, choosing right things from a range of options, making their experience better and getting them to come back again.
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