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Visual outputs as communication 
of ideas and research

 communicating to 
a wider audience

◼ from researchers 
to people who 
use your 
researching other 
disciplines or 
outside academia



Visual outputs as communication 
of ideas and research

 communicating to a wider audience

◼ from researchers to people who use your researching 
other disciplines or outside academia

 But many wary / afraid to try to come up with
ideas to visualise research findings

 Often wrong understanding of audience

 Needs some training → therefore training to start 
now





I Visual outputs as communication 
of ideas and research

 communicating to a wider audience

◼ from researchers to people who use your researching 
other disciplines or outside academia

 Start to think about how to turn project / paper/ 
essay into infographic

 You don't need (to be) a designer to turn your 
research into an infographic or poster!





Infographic – Poster 

 word "infographic" often used as umbrella term 
for poster products that visually show some 
amount of quantifiable data

 However, infographics and info-posters very 
different visual knowledge products

 How to distinguish the two?



Infographic – Poster → Differences

 visually show some amount of quantifiable data

 Difference: type of data

◼ Infographics 

 prioritize quantifiable values 

 convert them into complex data visualizations 

◼ (Info-)Posters 

 more subjective 

 usually prioritize qualities and storytelling over 
quantifiable data



Infographic – Poster → Differences

 visually show some amount of quantifiable data

 Difference: type of data

 Difference: design and purpose



considered to be one of the best 

infographics of all time…



Infographic

 Shows Napoleon's invasion of Russia, where 
422,000 soldiers left France and 10,000 
returned.

 offers four different "levels" of data

◼ Size of the army (line width) 

◼ Movement direction (line direction and colour)

◼ Temperature (shown at the bottom)

◼ Location



infographic as visual representation 
of information, data or knowledge

 key features
◼ Symbols / visual elements represent quantitative 

information

◼ Color, size and shape represent the qualitative aspect

◼ text used as labels: short (!) explanations make data 
useful

◼ abstract visuals to compress information, making it 
manageable

◼ Aim: to see information in new ways, greater insight 
into understanding and problem-solving 

◼ viewer read an abstract infographic involves studying, 
analyzing and exploring the infographic



 Sounds big 
and scary

 BUT 
training / 
doing shapes 
the master

 Start 
visualising



HOW to do an infographics – your steps

 Extract your key messages

◼ Think of it as an abstract in short phrases, similar to the bullet 
lists of “highlights”, problem, aim, methods

 Simplify your language

◼ Language not overly academic

◼ as few words as possible → key messages

 Visualise your key messages

◼ Can be a real challenge

◼ Look for synonyms of your key words which might be more 
visual

◼ Think in images which could represent your ideas → Do a 
Google image search for inspiration  



HOW to do an infographics – your steps

 Talk to someone to clarify your thinking and explore 
options for visualisation

◼ second opinion—what seems an obvious representation to you 
may not be obvious to others 

 Come up with a layout

◼ Depending on how you want to communicate your infographic

◼ two alternative layouts

◼ long and narrow layout (to be used in social Media – Twitter)

◼ landscape used in presentations and publications

◼ Maybe draw layout on a whiteboard/ sheet of paper to play 
around to find logical flow of ideas for the reader 



HOW to do an infographics – your steps

 Convert to graphics 

◼ Charts, data, images, infographic templates (image manipulator)

◼ Don't go crazy with the colours! Limited palette (2-3), 
especially when overlaying images with text

◼ simple font → easy to read

◼ use colors match the tone/content of the text e.g. dark blue is 
formal and calm, and green is commonly associated with 
environmental topics

 Plan for communicating your infographic

◼ Know your target audience

◼ Decide what you want people to do as a result of reading your 
infographic


