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Business Ethics and Corporate Social Responsibility: Their Impact on Business Performance
Introduction
To be successful in today's fast-moving and interconnected global corporate world, it's important to act morally and take responsibility for society. Companies are increasingly being asked to take responsibility for how they affect people, communities, and the environment, as well as how much money they make. According to Needle and Jane (2023), treating stakeholders and the environment fairly is important for both corporate social responsibility (CSR) and business ethics. 
This essay uses the Triple Bottom Line and other relevant academic models to explain what corporate ethics and social responsibility mean. Three organisations are chosen for this essay: two that follow strong ethical practices and one that behaves unethically. It will explore how ethics, social responsibility, and business success are related. Unethical behaviour can lead to financial loss and damage to a company's reputation. This discussion will focus on how doing the right thing and being responsible helps build good relationships with stakeholders, improves the company's image, and increases long-term profits.
Definition of Business Ethics and CSR 
Business ethics are the rules and principles that guide how people should behave in the business world. It includes fairness, being open, being honest, and respecting the rights of people involved (Robbins and Coulter, 2020). Businesses that act responsibly think about how their choices can impact people, the planet, employees, and customers. 
Corporate social responsibility (CSR) means that businesses try to help society and the environment while also following the law. Capon (2009) explains that corporate social responsibility (CSR) refers to positive activities to help with important issues like morality, fairness, and caring for the environment. It often involves finding a middle ground between what stakeholders expect and financial objectives.
Business and CSR are closely related. CSR focuses on how a company impacts the external world, while business ethics looks at right and wrong behaviour and decisions within the company. CSR is often described using Elkington's (1997) Triple Bottom Line model. This model looks at how well a business is doing based on three things: profit, people, and the planet. This approach encourages businesses to consider social, economic, and environmental factors when defining their success.
Having emotional intelligence and leadership ethics helps create a culture of responsibility and trust in businesses (Goleman, 2022). CSR (Corporate Social Responsibility) and ethics help create the foundation for good business practices today.
Explanation and Relationship to Business Performance
Businesses perform better when they align ethics and social responsibility with their main plans. To be successful for a long time, it's important to build trust with stakeholders like clients, employees, and investors. It also makes the brand look better, reduces the risk of legal issues, and helps in employee satisfaction and retention (Needle and Burns, 2015).
The Triple Bottom Line idea shows how businesses that care about ethics can balance social goals, environmental goals, and profitability. Businesses that invest in green practices might save money in the long run and attract customers who care about the environment. Also, companies that treat their employees fairly usually have fewer employees quitting and see more people getting work done.  
Moreover, CSR activities can help businesses stand out from their competitors. According to the Council for Excellence in Management and Leadership (2002), companies that care about society are better at coming up with new ideas, attracting good workers, and adapting to the changing needs of their customers and stakeholders.
However, behaving unethically can lead to serious consequences. Ignoring ethical rules can lead to legal trouble, employees not caring about their work, customers refusing to buy products, and damage to the reputation. So, CSR (Corporate Social Responsibility) and ethics are important for companies to succeed in the long run, not just things that are done for the right reasons.
Organisational Examples
1. Unilever – A Good Example of Ethics and CSR
Unilever is well-known for its commitment to doing business fairly and taking care of the environment. The company has a "Sustainable Living Plan" that aims to make life better for people in its supply chain, reduce harm to the environment, and promote health and well-being (Arsalan et al., 2025). According to Crane and Matten (2016), ethical leadership shows through being open about the supply chain and aligning with the UN Sustainable Development Goals.
Unilever ensures that it gets its ingredients, like tea and palm oil, from responsible places. They also support small farmers by buying from them. According to Robbins and Coulter (2020), an ethical approach has made customers more loyal, increased trust in the brand, and helped the business earn revenue over time. Unilever keeps high ethical standards by using sustainable sourcing, preventing corruption, and taking good care of the environment (Lingard, 2006). The company supports fair pay, equal treatment for men and women, and follows international rules on human rights. Unilever shows that adding social responsibility, or helping the community, to how a business runs can lead to good results for society and strong financial success.
2. Marks & Spencer (M&S) – Strong CSR Focus
Marks & Spencer has proved that their organisation has been supporting society by promoting sustainable sourcing, reducing carbon emissions, and backing fair trade (Pulker et al., 2018). M&S has set up rules to help the environment, like using less plastic and making sure they don't create any trash for landfills. These efforts have made the company's brand look better and have also reduced costs. 
M&S supports buying from responsible vendors and has strict rules for its suppliers It also helps cut down on waste, supports animal welfare, and encourages inclusion (Murthy et al., 2021). According to Needle and Burns (2015), M&S's focus on doing the right thing has made customers satisfied, brought in more support from people involved with the company, and helped it stay strong for a long time, even during tough economic periods.
3. Sports Direct – A Poor Example of Business Ethics
Sports Direct has been involved in several arguments about poor working conditions, particularly in its warehouses in the UK. Media and parliamentary committee investigations found problems with pay, zero-hours contracts, and unsafe working conditions (Butler, 2017). These wrong actions upset people and hurt the company's image. Both politicians and labour unions criticized the company, and its stock prices went down. The situation with Sports Direct shows that bad behaviour can hurt a company's success, make customers leave, and lead to ongoing legal and monetary problems.
Conclusion 
In conclusion, today’s businesses need to care about social responsibility and ethics to be successful. Doing the right thing and being responsible in business can lead to better profits over time, attract more customers, and build trust. Businesses can look at profitability, social impact, and environmental effects together, as shown by ideas like the Triple Bottom Line. Sports Direct shows how bad it is to ignore ethics, while companies like Unilever and M&S show the benefits of behaving ethically. In today's economy, companies that prioritize honesty, caring for the environment, and the interests of stakeholders are more likely to grow over time and stay ahead of the competition.
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