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Ethics within Marketing

In this assignment I will be talking about how ethical considerations should factor into modern organisations' marketing choices. To elaborate on this, I'll offer examples from the relevant industries as well as academic theories.
Respecting the rights, aspirations, and expectations of consumers is all that is required in marketing ethics. Businesses use moral principles to ensure that regulations are not breached when they advertise their goods or services to their target market. 

How does ethics and marketing fit together?
Ethics and marketing fit together in business. Ethics refers to the level of fairness, honesty and empathy which a business includes whilst promoting their product or service. When a business markets their business it is essential that they ensure they meet the ethical guidelines which appeal to their audience. (2)
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This diagram was produced by "Rabia Elif Aksoy" to demonstrate how business decisions and marketing strategies consider business ethics. There are many things for firms to think about when marketing, including morality, dependability, and relationships. These are just a few ethical considerations for advertising.

Advertising to children & adults
Many companies target children in their advertising of goods and services. This frequently occurs since children are an important demographic for the marketing sector. Children are the future consumers who will affect their parents' purchasing decisions. A successful example of a multinational company that markets to the younger generation is Mc Donald's. This is accomplished by promoting happy meals, which each come with a unique toy. The fact that this appeals to kids will have a negative impact on parents since the kids will want to go to McDonald's merely to get a toy, which will force the parents to buy meals. However, for Mc Donalds’s this is great as they will increase their sales and their marketing will have been a success. Being a publicly traded company, McDonald's values conducting profitable business with all its stakeholders. As a result, the corporation places a high priority on making money while upholding its corporate values throughout all its subsidiaries. High ethical standards are followed to do this. (1) Advertising to children is unethical because it steers them toward choices that businesses want and will pay for in commercials rather than giving them the freedom to make their own decisions. (13) Children may ask their parents for a specific product because they think it is ‘cool’ or ‘popular’ which will have a knock-on effect on their parent's level of authority. During commercial breaks, TV ads frequently try to convince kids to purchase or value a certain product, they use techniques to bring attention to the younger generation, which prompts them to question their parents, which is immoral. Marketing to children is unethical since it not only exists to enrich a small number of people, but also because it promotes violence, sexualized clothing, obesity, and eating disorders. (14)
The majority of young children's sporting activities are supported by international fast-food corporations like Mc Donald's. Simply because fast food is so unhealthy and can have negative consequences on people's health, many will wonder whether this should be permitted. Large corporations employ this method of advertising because it is convenient and economical, but it is viewed as unethical because it is harmful and young children shouldn't be pushed to consume this kind of food. Due to this, kids at sporting events are pushed to beg their parents and guardians to take them to the next McDonald's for a meal after exercising, which isn't a healthy choice.

Gender 
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[bookmark: _Int_TK4qw3Lg][bookmark: _Int_g96JjreF]Over the years, businesses have to take gender equality into further consideration as an ethical issue. This is down to there being more than two types of genders being introduced into this recent generation. In the illustration above, it is clear that dolls are primarily intended for girls, which offends many people today. However, more and more guys are beginning to desire to play with dolls and push a pram, which is entirely natural. There are no confirmed number of how many genders there are today however, the main three which are considered by businesses within marketing are male, female and intersex. (4) A medical technology business called Medtronic has been addressing the gender wage gap and enhancing "zero barriers to opportunity," demonstrating how seriously they take brand equity. ‘In 2020, the organization had achieved 99% gender pay equity for its global employees, in fact reaching 100% in the US’. (5) Businesses such as Barbie have recently started selling gender neutral dolls this is because they believe "As the world grows to recognise the benefits of diversity, we decided it was time to establish a doll line free of labels," the company said. "Toys are a mirror of culture." as a company, they believed that gender equality in today's generation has gained ground and evolved into an ethical marketing issue that demands serious consideration by enterprises. (6). There is an increase in the number of companies that target all genders rather than just one, which makes marketing simpler because they don't have to focus on a single gender and can appeal to all customers. Businesses will be able to increase sales as a result of marketing to everyone rather than just a select group of people.
As an example, rugby, make-up, boxing, and any other passions are thought to be for everyone to enjoy and appreciate in today's modern society and should not be gender specific. Many companies are fixated on marketing to a particular gender, which is unethical for the simple reason that the other gender may also be interested in the product but feel unable to buy it. Consequently, gender marketing will cause the company to lose out on prospective customers.
Stereotypes
Stereotype marketing is a colloquial term for advertising strategies that are based on generalised research or widely held beliefs about the attitudes and actions of particular demographic groups. (8) The younger generation today believes that particular genders need to behave in a certain way and be interested pastimes, which is untrue, but which is regrettably how some people are led to feel by the commercial marketing industry.
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The above diagram created by ‘Class Teaching’ demonstrates the stereotype that boys should be ‘rough and ready’, and girls should be ‘prim and proper’. This is a growing issue over time that there have been campaigns created such as ‘#ICARE’ campaign which was created to help more people to support women's rugby. I feel that the sport sector struggles the most with gender equality within business marketing. (10) The problem with stereotypes on youngsters is that they may feel limited in their ability to pursue whatever hobbies and objectives they may have since they are led to believe that doing so isn't always deemed "normal”.  This is a major ethical problem in today's culture is stereotyping, which persuades people that they must act or appear a specific way, which can have a negative impact on their mental health and confidence. According to certain studies, many schools have gender stereotypes regarding students' talents and the topics they excel in based on their gender and gender identity. The idea that men are better at arithmetic and women are better at language is a widespread one. This is a result of preconceptions that claim that girls are more logical and logical, which makes them better in science, and that boys are more emotionally and creatively oriented, which makes them better in the arts and literature. (15) Students and the younger generation that are affected negatively by this may change their professional choices in the future as a result of what they are made to believe they are capable of. 

Sustainability
Businesses deal with the ethical problem of sustainability on a daily basis, and it is one that has recently received greater attention. A sustainable business is one that significantly impacts the local and global environment, community, society, or economy in either a good or minimal way. (11) IKEA is an example of a very sustainable business which feels strongly about the global environment and the future of younger generations. "99.5% of the wood used in IKEA products is either recycled or certified by the Forest Stewardship Council® (FSC®)." IKEA is a company that incorporates numerous sustainability practises into its operations, including becoming climate positive, using ethical suppliers, operating in a circular economy, and many others. (12) More companies are focusing on sustainability, especially smaller businesses who are competing for customers. Larger enterprises, on the other hand, frequently send things in packaging that is far too bulky and overall have less thought and time to care as much about the environment. Customers are more willing to pay a little bit more today since businesses are using sustainable products. HSBC is a large business which takes sustainability into consideration they provide many eligible green categories for customers to choose from such as green building or development, waste management, clean sustainable transport. This demonstrates how many sustainable factors must be taken into account while marketing to today's audience. Six of the fourteen data centres owned by the multinational company Google have been successfully converted to zero waste workplaces. Additionally, they've been aiming to increase the amount of waste they recycle, and 86% of their non-data centre waste is now recycled or reused. Their overall landfill diversion rate in 2018 was 87%. This is a very large quantity which is incredible for such a large company. Patagonia is a business which sources materials from the ocean to make their products which is extremely ethical. ‘In 1993, it became the first outdoor retail firm to begin producing fleece using recycled plastic bottles.’ (19) Patagonia attracts a lot of customers by emphasising in its advertising to the general public how much it contributes to environmental sustainability. Recycling 94% of the materials used across all their business lines appeals to the public because sustainability is crucial for economic prosperity. The long-term benefits that Patagonia's products have on the environment and future generations make buyers more likely to spend a little bit more for them than they might for products from a less sustainable business. Given that more customers are considering how sustainable a product or service is before making a purchase, I think sustainability plays a significant part in marketing for businesses.

Influencers 
Influencers are those who obtain control over a company by developing a good reputation among potential customers, which is frequently a fake one. Statistics show that ‘93% of Marketers Have Used Influencer Marketing’ (16). The majority of firms today use paid advertising, which is extremely immoral because it allows them to increase income more quickly in a deceptive manner. With the help of modern, complex technology, businesses can modify their images to make them appear immaculate and airbrushed in order to attract customers. This is incredibly deceptive because people start to think that this is what the product can make their skin look like. 
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The graphic above demonstrates how misleading advertising can be since, as we all know, skin is never this pristine and can always be photoshopped to look ideal. The well-known cosmetics company Lancome promotes its products using models and influencers in order to draw in new clients. Due to the fact that many younger children now have access to social media and can view these misleading photos, which lead them to believe they should look a specific way and have few flaws, this is an ethical problem within company marketing today. There are a lot more women influencers than men I have found that ‘84% of Instagram influencers worldwide are women’ (18) I think that social media use and the general knowledge of how to use things to sell them are the main reasons why women have more of an impact on businesses. Businesses and the next generation are concerned about influencers' usage of filters on their selfies and other photos. Businesses may experience a drop in repeat business as a result of not seeing the same deceptive results that influencers advertise. Influencers are paid by companies to promote their goods; this is unethical because the influencers typically have false opinions about the products and only occasionally use them. As a result, clients of the business who make a purchase based on the false advertisement can be disappointed because they did not obtain the same edited outcome that the influencer has published on social media.
Overall, marketing ethics establishes the standards for effective marketing, independent of the product offered or the market targeted. Businesses should be reminded that all marketing choices and actions must meet and fit the needs of customers, suppliers, and business partners in order to successfully and morally advertise. I think that too many companies prioritise their popularity over upholding ethical standards and providing excellent customer service. Businesses are realising that if they are ethical, they attract more clients and boost sales, which has led to an increase in the popularity of ethical marketing.
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