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[bookmark: _Toc106903455]Introduction
Cultural awareness is defined as the ability of recognising the nuances of different culture that facilitates appreciation of different cultural background (Mahfud, et al., 2018). This assessment is based on identification of the cultural differences among different countries across the world, which includes different customs and behaviours to be maintained. It also includes a set of Do’s and Don’ts for the employees in the hotels, which will help to maintain behaviour and improve customer satisfaction for the foreign guests.
[bookmark: _Toc106903456]Identification of the cultural differences in international countries
The identification of the international countries based on cultural differences in terms of behaviours and customs include the Australia, New Zealand, Italy, and Switzerland, which are described in the comparison of the UK. The identification of the cultural differences allow the employees in the hospitality industry to manage their behaviours according to the country of origin of the guests.
Australia
Australian people tends to live healthier lifestyle with a superior climate where the British people are more sophisticate people in terms of maintaining cultural heritage, which indicate a significant cultural difference among these two countries citizens. In terms of work culture, the Australians choose social life over work life that allows the people to maintain an open culture in the workplace where the British people are dedicated to productivity and discipline rather than an open culture (Vayro, et al., 2020). Due to this uncertainty avoidance culture, the Australian people are considered more attracted to parties and drinking, which is required to be acknowledged by the hospitality employees in the UK. Apart from this, the can do attitude of the Australians do not make them open for feedback, rigid, and intolerant to changes, whereas the British people are considered more accepting of failures than the Australians. In terms of behaviours and customs, the Australians are friendlier than the British where their stereotypical attitude allow talk to other on the roads without being formal. Therefore, the hotel employees are needed to be friendlier without being more formal to the Australians, which would allow them to satisfy the guests.




New Zealand
The sense of national identity greater than the people in the UK distinguish the people of the New Zealand in terms of customs and behaviours where the open-minded and friendly behaviour to all types of people make them more welcoming (Gong, et al., 2021). The strong focus on the coffee in the morning also distinguish the people of New Zealand than the British, which should be maintained by the hoteliers in terms of satisfying the guest. The liberal culture of the people is also considered a significant cultural aspect of the people in New Zealand that indicates their commitment towards traditional values and supporting other cultures as well. Moreover, the culture of eating more ready to eat foods determines the eating pattern of the people in this country where the hotels and supermarkets contribute highly in this cultural change (NZQA, 2022). Therefore, these factors are essential to satisfy the Kiwis in the hotels of the UK, which will help to retain customers and increase visits.
Italy
Gesticulation is one of the most significant cultural characteristic of the Italian people as they use a lot of gestures while talking to other people or describe anything (Orlandi, et al., 2021). Moreover their friendly attitude allow them to talk loudly, which is to be acknowledged by the hoteliers in the UK in order to enhance customer satisfaction. The Italian people are more family oriented as they love to spend time with their family rather than partying with friends, which represents their collectivism culture where the British people are mostly attracted to working and maintaining their rich heritage culture. Their generous and hospitable behaviour rather than formal attitude help the hoteliers to satisfy them easily. Apart from this, the love for pizza of the Italians is also considered a significant cultural factor, which is required to be acknowledged in the hotels for providing F&B services.
Switzerland
In terms of cultural aspect, people of the Swiss people are considered more materialistic in terms of masculine culture than the British people as they are more attracted to maintaining the importance of money in terms of savings (Dingerkus, et al., 2018). The people of Switzerland greet all the people as per their custom, which makes them friendlier than the formal behaviour of the British people where greeting is considered a nice gesture for the hoteliers to satisfy them. The use of chewing gums is an impolite attitude for the Swiss people where the hoteliers are required to avoid this activity in order to avoid any insulting behaviour. The Swiss cuisine mostly include cheese and cream along with veg meals, which represent 


the eating habit of the people in Switzerland. Hence, acknowledging this factor allow the employees of hotels in the UK to provide recommended justification to the Swiss people and increase satisfaction.
[bookmark: _Toc106903457]Do’s and Don’ts for the hotel staffs regarding cultural awareness
The do’s and don’ts are based on the cultural behaviours and customs of people from different countries, which allow the hotel staffs to encounter the international guests successfully without offending or insulting them with any kind of activity.
	Do’s
	· Be courteous and polite in every situation with every staff
· Always greet with a smile
· Use decent hand gestures while talking
· Maintain eye contact, especially while communicating to the guests
· Always ask for preferred options for food or any kind of service

	Don’ts
	· Be over-friendly in every situation
· Use chewing gum in front of any guest
· Provide suggestions without understanding the culture or background of the guest
· Avoid greetings in the morning or not asking for coffee or tea
· Involve in arguments with the guests rather than being humble



[bookmark: _Toc106903458]Conclusion
This hotel handbook allows the hotel staffs in the UK to have a clear idea about the cultural behaviours and customs about the people of Australia, New Zealand, Italy, and Switzerland including the food habits and impolite attitudes. The Do’s and Don’ts allow the hoteliers to understand the things to be maintained while attending the guests and the things to be avoided like having chewing gum or arguing, which will be beneficial to increase customer satisfaction.
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