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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 

The website loads quickly when you first open it to the homepage, but the performance is not consistent across the whole site. Some sections load fast, while others are slower, possibly because of low quality images and heavy layout features. This will affect the users experience of the site as they want pages to load quick and smooth throughout the site. Research shows slow or uneven loading times can reduce engagement and cause users to leave (Nielsen Norman group, 2023).		


	[bookmark: _Int_n9MT9eQx]Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 

[bookmark: _Int_daQLPhAa]The website includes several sub-pages, including course information and contact details. However, navigation lacks clarity and organisation, making it difficult for people to find key information. Menu is not helpful and users are not clearly guided through the website structure. Effective navigation is essential for user satisfaction, as it helps users find information quickly and easily, improving whole website experience (Nielsen Norman group, 2023).
 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

The website provides information about courses but does not offer a clear booking system for people to use it is not a straightforward process to complete a booking. This may discourage potential customers from completing the booking successfully. Websites should support users in completing key tasks efficiently, such as booking services, to improve usability and satisfaction (Interaction Design Foundation, 2021).


	Question 1d - What improvements could be made to the usability of the website?


	Answer:

[bookmark: _Int_VffNG0La] Usability could be improved by introducing clearer navigation menu’s, organised page layout. A key improvement would be creating a more simple and fully integrated booking system helping customers have a smooth experience with the site. Improving page loading speed and mobile responsiveness would enhance accessibility. Usability improvements help user's complete tasks and improves overall satisfaction (Interaction Design Foundation, 2020).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:

The website has a basic and outdated design, which limits its overall visual appeal to users. On mobile phones the layout appears less structured and more difficult to navigate, reducing usability and effectiveness. On desktop devices, the layout is clearer but still lacks modern design features. Appealing designs are important or user engagement, as it attracts users and supports positive experiences across platforms (Interaction Design Foundation, 2021).


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:

[bookmark: _Int_dtTxpT4m]The website uses some relevant cooking-related imagery, which helps communicate its purpose to users. However, the images are limited and low quality reducing overall visual impact. There is little to no use of video content, which limits engagement opportunities. The colour scheme on the website is simple and not distinctive. Strong visual communication improves engagement and enhances users experience (Interaction Design Foundation, 2020).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:

The website does not include an online chat feature, which limits realtime communication between users and the business. This reduces convenience for customers who may have quick questions or need support fast. (Nielsen Norman group, 2020) highlights that instant communication tools improve user satisfaction and engagement. Without this feature users could face delays when receiving help. Adding a chat tool would improve communication, enhance user experience, and increase customer engagement with the website.


	Question 2d – How effective are the social media links on the website?


	Answer:  

[bookmark: _Int_Y9CBiOq2]Social media links on the website are limited and not displayed where people can see them. This reduces engagement and weakens the website's ability to connect with customers and build trust across the platforms. Social media plays an important role in modern marketing by increasing views and engagement. Improving access to these links would strengthen brand presence and customer interaction (Kaplan and Haeniein, 2010). 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

[bookmark: _Int_Cy1JasYG]Services are explained through course descriptions; however, the information is not clearly structures or easy to follow. Relevant details can be difficult for users to find which may cause confusion and reduce understanding. Clear information is essential for usability because it helps users find and understand content quickly. Improving the layout and organisation would make you understand better and improve overall user experience (Nielsen Norman group, 2018).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:

Customer reviews are not clearly visible on the website, which reduces credibility and trust among potential users. Reviews influence customer decisions and provide reassurance and service quality. Many people rely on online reviews when choosing services, making them an influential factor in decision making. Including visible up to date reviews improves transparency and builds trust with users (Brightlocal, 2023)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

[bookmark: _Int_lZTEQGQ4]The website attempts to present information through descriptions and mages, but the overall website is not convincing to users. The website lacks a lot of design features and supporting evidence which reduces users confidence with the site. Trust is essential for a better experience as it would influence user engagement. Improving design and adding proof of quality would increase credibility and recommendations (Nielsen Norman Group, 2019).


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 

Pricing information is not consistently clear or easy to find on the website, which reduces transparency and usability for users. This may discourage customers, as clear pricing is important for making informed decisions. When the pricing is unclear, users will question the value of the service become less confident choosing the service. The company may have chosen not to clearly display prices due to customised services or to encourage enquires. However, unclear pricing can reduce trust and confidence (Nielsen Norman Group, 2020).


	



Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes

	
	2. Cooking courses UK

	
	3. Learn to cook 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 

Yes, the website (The Cooking Academy) appears within the top ten google search results by using relevant and branded key words only which helps find the website but if you don’t use the keywords you wont find the website. If your website is not attractive, it will not be noticeable. However, the high visibility is important as most users focus on the first page results (Google, 2023)



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Websites stay highly relevant in modern UK business, as they provide a platform for customers to access information, compare services, and make decisions. A strong online presence influences consumer behaviour and supports business success. Websites improve credibility, marketing reach, and customer engagement. Without an effective website, businesses risk losing customers to competitors who are more visible online. Therefore, websites continue to play a vital role in modern business environments (Ofcom,
2023).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

A good recommendation would be to implement a clear and user-friendly online booking system. This would allow customers to easily browse courses and complete bookings efficiently. Currently, the lack of this feature creates barriers and reduces convenience. Efficient task completion is important in user experience, as it helps users achieve their goals quickly. Adding a booking system would improve usability, increase satisfaction, and boost conversions (Interaction Design Foundation, 2021).
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