Introduction
Social Networking Services
 (SNS) have become a significant part of the lives of millions of people; they open new possibilities for people in need and those in power by providing a base to speak, to hear, and to be heard. In the present essay, I want to do research on practices that took place with the help of the SNS and had a global impact or provided a solution to the problem by involving the global community. Using these examples, my purpose is to specify ways in which SNS may be useful for global citizens in their pursuit of peace, justice, and the rule of law.

Before considering social networks as a tool for global citizens, it is important to define the terms global citizen, and social networks. There are many approaches in defining who are global citizens, according to Dower (2003) active global citizen is an individual who believes that all humans have certain fundamental rights and that all humans have obligations to respect and promote these rights; an individual who does not see himself/herself as isolated from others, but instead sees himself/herself as part of a global community and works with others to reduce poverty, violence, environmental degradation and human rights violations by joining political parties or NGOs, or networking on the Internet. This rather broad definition of an active global citizen by Dower leads me to think of a less active member of the global community, in which case I would say is a person who have less social activity, that is, not be a politician or civil servant, or a member of an NGO, but have moral convictions about the importance of justice and the rule of law, as well as the need to respect human rights, and defends his/her beliefs in other ways. An individual can be a global citizen in different ways, the degree of investment or input in solving a certain global problem can differentiate individuals into active and less active ones. Another definition, given by April Carter (in Brik and Langran, 2016), assumes that a global citizen has an ethical obligation to respect and treat others fairly regardless of race, ethnicity, religious beliefs, or social status, considers himself a member of the universal human society, is humane and respects the basic rights of others and imposes a duty to respect these rights on others, and has a belief in the goal of the world political community, so he/she supports their policies or takes his/her own actions. Summarizing these definitions, it can be considered that being a global citizen is caused by human beliefs about morality, humanity, and the need for solidarity, but the degree of involvement in solving global problems can vary, so in the present essay I will consider global citizens all those who somehow convert their convictions into actions that, to a greater or lesser extent, can affect the solution of global problems, such as human rights violations, indecent living conditions, and hunger, etc.
Social networks appeared quite recently in the life of humanity and have already taken on an important role in our lives, through social networks we read news, see what our friends are doing, meet new individuals, businesses and companies sell their products, and government structures, for example, report societies using the Internet, this list can be extended, but what is considered a social network, and which of them can be useful for global citizens? Social media platforms use mobile and web-based technologies to create highly interactive platforms for individuals and communities to share, co-create, discuss, and modify user-generated content (Kietzmann et al., 2011). It is important to pay attention that the content is generated for the user, thus, an individual becomes a user of a certain network and later, based on his/her interests, the network recommends content that may be of interest to him/her, accordingly, the centre of the social network is the user himself/herself, for whom all content is created, he/she only has to make choices about what to consume. However, in addition to consuming content, the user can also create it and thus spread their own thoughts and beliefs or other information and, due to the network's algorithms, can find like-minded people. There are many social networks that serve as platforms for different purposes, Facebook and Twitter as the most famous examples of social networks that embed user-generated content into their service (Obar and Wildman, 2015). The popularity of a certain social network can be indicated by the number of people who use it, as of January 2022, the social networks with the highest number of users in the world and generating content for users are Facebook - with 2.9 billion users, YouTube - 2.6 billion, Instagram - 1.5 billion and TikTok - 1 billion users (Dixon, 2022). The largest number of all social network users is in Asia - 59.7%, followed by Europe - 13.7%, North America - 9.5%, Africa - 8.2%, and South America - 6.7% (Statista, 2022). Although the number of users from a certain region or country in a particular network may not correlate with the statistics given here, i.e., 59.7% of Facebook users may not live in Asia, since different social networks are popular to varying degrees depending on the region, albeit it is undeniable that the users of social networks are billions of people, and they live on different continents. Such a large number of users entails incredible opportunities for both the consumer and the content author, starting with access to educational materials and learning about different cultures, up to business expansion in other countries or continents and solving political or global issues through Twitter-diplomacy without formal meetings. 
Therefore, a social network unites billions of people around the world, since they are users of one specific platform, in this case, this network can become a tool for global citizens in solving those problems that require the involvement of many people. There are numerous ways in which social media can be useful for solving global problems, the basic capability we have with these platforms is to give publicity to an issue, the next opportunity is the ability to exert mass pressure, for example using a hashtag or a slogan, as is often done on Facebook and Twitter, to authorities, or international institutions, or companies demanding actions that will affect the solution of the problem. And another opportunity we have through general digitalization and social media is fundraising, which can be used by active global citizens who are, for example, members of specialised NGOs or international organizations.
An example of publicising the problem and creating pressure by global citizens can be the russian-Ukrainian war, especially the beginning of the invasion in the first half of 2022. Since the beginning of the invasion in February 2022, the majority of Ukrainians have become very active users of social networks, the idea of spreading information was not only initiated by an individual, but also strongly supported by well-known bloggers, diplomats, politicians, and representatives of civil society. Practically, Ukrainians shared videos, their own stories, and news by adding hashtags such as #closeUAskyNow, #StopPutin, #StopRussia, #RussiaisaTerroristState and others in all possible social networks, it worked great, because as described above, social networks differ in popularity in different countries and among different audiences. Considering this factor, news channels and social networks openly distributed scripts for different audiences, countries, or organizations among Ukrainians with a request to share a post or other information, adding hashtags and tagging the necessary person or organization. Since a large part of the population was already a user of social networks, it did not take long for a huge number of people to share this or that information. Unfortunately, there are many conflicts going on in the world, but not all of them received such publicity immediately, and not after mass tragedies, such as ethnic cleansing or mass deaths of civilians, one of the reasons why people all over the planet quickly detected russian-Ukrainian war was the successful usage of social networks by Ukrainians. They managed to put pressure on foreign officials and international organizations, attracting such a large number of people that the answer to their demands, questions, or remarks was urgent. In addition, they reported and continue to report information about mass abuse of people, killings of children and civilians, as well as other violations of human rights, which encourages residents of other countries to support Ukrainians depending on their capabilities, starting with the dissemination of information. Thus, for example, 74% of Americans argued that the US and its partners should impose no-fly zone in Ukraine (Lange, 2022), and many of them actively shared information about massacres and violations of human rights, violations of international humanitarian law on social networks, mostly on Twitter. Such actions and influence on the international community later led to multilateral assistance to Ukraine and Ukrainians.
A great example of fundraising by global citizens using social networks is the Share The Meal app. Two World Food Program (WFP) experts, Sebastian Stricker and Bernhard Kowatsch, started working on an independent start-up in 2014, so they developed an app where anyone can donate money for those suffering from malnutrition; while testing the program, they managed to reach 120,000 people and collect 1.7 million meals for children in Lesotho (Guerrini, 2015). Subsequently, Share The Meal received support from the WFP, and is now advertised as “the charity app by the World Food Program that allows you to feed a child in need with one tap on your phone” (United Nations Western Europe, 2020), in addition, the donor independently chooses the country he/she wishes to help and the number of meals, starting at one, worth 0,70 euros. Share The Meal is an application that is actively popularized in social networks, the application page has a large number of followers on Instagram and Facebook, there the WFP team shares goals that were achieved through donations and personal stories of the people they help, which is an excellent communication strategy, with view that the person who helps can see the person who will receive this help. In addition to the social networks mentioned above, the application also has profiles in other social networks, in particular on Twitter and TikTok, these social networks have their own slightly different audience and the specifics of the distribution of user-generated content. Both on Facebook and Instagram, the application team uses paid advertising to spread awareness about the problem of malnutrition and fundraise, while on Twitter the team can use hashtags, which will promote content for free and bring the desired results, and on TikTok, the social network algorithms independently promote the content of the creator, showing it to those who are interested in similar topics. In my opinion, social media plays a very important role in fundraising by Share The Meal, as it provides access to an extremely large audience of people around the world, which is significant when fundraising from individuals, not companies, so they can become donors by coming from social networks to the app. In its existence, therefore, more than 150 million meals have been served thanks to in-app donations (United Nations Western Europe, 2022).

Conclusion 
In the present essay, I explore how social media can benefit global citizens. Global citizens, based on the thought of researchers, I call a person who has moral convictions about the importance of justice and the rule of law, as well as understanding of the need to respect human rights, and converts his/her convictions into actions which have a greater or lesser impact on global issues.
I present two examples of how individuals practice global citizenship through social media, in the first example, Ukrainians and others participate in the protection of the state of Ukraine and its citizens, and in the protection of democratic values in social networks, active global citizens can be called those who create scripts and primary publications and call for their distribution, and those who distribute the finished product can be called less active global citizens or those who situationally practice global citizenship. In the second example, the creators of the application and its team are definitely global citizens, and those who donate funds using Share The Meal can be called those who practice global citizenship and join the solution to the problem of malnutrition in different regions of the world. 
Thus, social networks are a great tool for global citizens in their pursuit of peace, justice, and the rule of law, and can be used differently depending on their purpose.
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