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Executive Summary
The report below will be discussing the overall role and function of brand loyalty and its purpose on the overall hospitality industry. It will further also be discussing a range of developmental and other beneficial reforms under which the effectiveness of business is managed effectively for hotel brands. 
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[bookmark: _Toc125582723]Introduction
The report below will be discussing the overall and major purpose of brand consistency in the hotel brands and overall hospitality industry. It will also be discussing the process of managing brand reputation along with its importance in providing its guests with effective reviews and management. Further, it will also be discussing the role and importance of a brand in terms of its customer loyalty along with its purpose in managing business. Moreover, few recommendations will also be given under which the overall business development and process will be discussed for improving the formulation of business and its developed range. Lastly, the obstacles which are faced by the business of the hospitality industry will also be discussed under higher terms of business.


[bookmark: _Toc125582724]Main findings
Hotel Standards
Brand Consistency is known to be one of the most presentable and ensured ways of presenting brand and organisation. It helps in highlighting and showing the marketing channels of business and its unifying image under which the potential of customers gets seen under higher range. It is known to be widely used for establishing and recognising the personality of a brand along with communicating effectively among every business. It further also helps in enhancing the loyalty and trust of customers which also provides high development and range of organisational personality in terms of business and its effectiveness (Alkitbi et al., 2021). Also, it helps in standing out among a range of other competitors through which the distinguished range of business and other industrial development gets linked in a previewed manner. It also helps in becoming one of the topmost leaders among industry along with enhancing the authority of business. 
Moreover, it also tends to be said that every hotel has this same set of standards in its business as it is known to be one of the major and important sources of doing business (Livoli, 2019). It further helps in leading high brand recognition and association under which the commitment and purchases of business gets linked under company on the basis of long term success. Also, it helps in creating a wide range of customer attraction under which the process of reinforcing and justifying the needs and qualities of customers gets voted and recommended under high terms of business and its brand to social media and friends as well (Alshamsi et al., 2021). It helps in developing a range of elements which helps in maintaining a high range of consistency and other scratched sense of business through which the recognition of customers gets managed as per a high set of guidelines in business and hotel brands. Lastly, the targeted range of audience is also what gets linked under higher manner of business and its range of attributes.   



Reputation Management 
Reputation management its part of comprehensive strategy that implicate most business function in some capacity, including: Communication, Marketing, Legal, Sales and Loyalty(Gartner,2023). In order to manage the reputation of hotel brands, there are few strategies which must be included in the process of tracking and managing effective brand performance.
The step of asking frequent and general questions from guests in terms of feedback helps in proving and gaining a range of results for business. Also, through responding to positive feedback and providing a high range of brand reviews (El-Adly, 2019).
 By avoiding a range of pitfalls and other strategies, responding with both the positive and negative reviews of business also gets linked less than one of the most boilerplate reviews of business. Further, the successful reputation of the hotel and its brand also gets managed through the strategy which it follows along with enhancing consistency in its business for proving subsequent rate of concern and appropriate responses. It also helps in enhancing the step along with mitigating the changes of getting faced by negative impacts in business as early as possible. Further, effective guest reviews management helps in enhancing the visibility of the hotel brand in terms of its business opportunities and other rate of influences and exposure in business (Romdonny et al., 2019). 
Negative rewiews always outweigh positive ones, which its why responding its critical (Revenue Hub,2023). 
It further also helps in paying attention and enhancing its own high range of competitive development in the market of hospitality which also includes direct sales impact in business and its revenue management. It is also known to be one of the major parts of business as it not only helps in attracting a range of customers but it also helps in developing a range of strategies along with addressing the need of business (Sarker et al., 2019). Moreover, simple process of research helps in gaining high range of knowledge in business along with its brands critical factor through which its maintenance and process of proving high development gets linked in one of the most developed and skilled manner of business.
Lastly, the impact of negative reviews on the hotel brand affects the reputation of the brand and makes it even more weak and reliable on others. It reduces down the beneficial ranges of business by providing beneficial range and future marketing plans of business for improving it among the hospitality industry (Gunawan, 2022). It is one of the major strategy of getting reviewed by customers along with bringing further important in business along with determining the range of business as one of the most determined state of enormous business and manner.       













Building and Retaining Customer Loyalty
Hotel Brands can effectively develop its customer loyalty by prioritising and qualifying range of its efforts among its guests by qualifying and developing its business needs. It also helps in qualifying the needs of business through which the monetary value of business and its guest gets to be improved under higher range and manners. Also, by determining and identifying the range of CRM systems, the leads and process of reaching out towards values gets developed under one of the most informative ranges (DAM et al., 2021). Also, brand loyalty is also what gets linked somehow with the business and its brands as per the gestures and creation of substitutes under business for creating a strong relationship among travellers and guests in hotel brands. It also helps in providing loyalty programs to business along with which it’s enticing of guest and business tends to get beyond the value of guest and its customised range of experiences which helps it in motivating and adding of personal touch in business. Customer loyalty program helps to maintaining owerall price, offering multi-purchase deals, having special offers.
[bookmark: _GoBack]In the hotel brands, Marriott Bonvoy, the loyality programme as Silver, Gold, Platinum, Titanium, Ambassador Elite, helps the business in keeping the member’s loyalty. (Marriott,2023). The Loyalty programme as Super guest of the Airbnb, helps in keeping the guest’s loyalty, too. (Sampson,2018) Customer loyalty in hotel brands helps in developing a range of business properties and development as per its beliefs, value and other core features. It further also helps in rewarding a range of programs and other demonstrations and differences of business including the program and rewarding system (Budur et al., 2021). It also helps in paying off customer loyalty under which the response of business helps in developing the company's business and its other surety of expectations and business. It further also helps customers in becoming highly vocalled and accomplished in terms of its goals and other business development ranging works and development of its existing customers.     


[bookmark: _Toc125582728]Conclusion
In conclusion to the context above, the report above has briefly discussed the overall business effectiveness of the hospitality industry. It has widely focused on the brief discussion of the hotel brand and other range of its factors which are known to be one of the most developed and managerial reforms of business. Also, the effectiveness of a brand and its high range of loyalty gets linked with the formulation of business and its other business reforms which are known to be one of the most developed sets of business and its other range of obstacles. Lastly, few recommendations have also been discussed which highlights the necessary business skills and reforms which must be undertaken by the business and its detrimental policies. 


[bookmark: _Toc125582729]Recommendations
In order to manage and improve the business of hotel brands and the hospitality industry the process of hiring accommodation gets linked under one of the most inevitable and developed sets of challenges. The hospitality industry must further overlook a range of other sources which also includes the process of retaining and hiring of staff under one of the most common and developed set of ways. By training the workforce,. The company would be able to provide a high range of effectiveness under business and its regular basis of workforce determination which is known to be one of the major business factors of development and providing good business factors. It can also adapt to a range of other challenges under which the method of marketing and advertising gets included under a higher sense of business and development. Further, few seamless activities and operational development also helps in connecting and solving a range of its problems known to be one of the developed sense of business and its effectiveness. Also, the challenges of inflation must be kept in mind during the overall operational activities and business which helps in evaluating high range of contact and other developmental reforms in business. It can also focus itself in bringing enhanced range of cleanliness in business known to be one of the most statistical and developed sense of business evaluating high undeveloped coped strategy.   
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