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[bookmark: _Toc101369061]Introduction 
Entrepreneurship incorporates the procedure of initiating an innovative business while assuming some responsibilities for its difficulties in the hopes of generating revenue (Doern, Williams and Vorley, 2019). An entrepreneurial mindset who starts an innovative business as well as takes on each obstacle that comes with its planning as well as improvement. Small enterprises, sustainable startups, major enterprises as well as social entrepreneurs have been discovered to be 4 different sorts of entrepreneurial organisations. This report is started with a short introduction which is followed by the Key traits, Characteristics, Attributes and Motivations of entrepreneurs and small business owners. The next segment is linked with the Comparisons and contrasts between ‘for profit' and 'not for profit small organisations. In the end, a brief Conclusion is added.
[bookmark: _Toc101369062]The key traits of entrepreneurs and small business owners:
Certain minor firms collapse, several flounder as well as still additional succeed. Several causes exist for this, however, among the greatest essential seems to be the founder's personality as well as perspective. Several traits that effective entrepreneurs including small company proprietors share, is being mentioned in the following.
Willingness to Accept a Chance
Numerous outstanding tiny firm entrepreneurs quit secure careers to pursue their dreams - that's simply one example of their readiness to accept changes. In the beginning, as per Palmer et al. (2019), successful entrepreneurs like White2Label Manufacturing Ltd and Nice UK ltd have been effective in this area. A further option is to contribute their funds, knowing that a recovery is unlikely. And besides, there seems to be a large disparity between seeing marketing opportunities as well as seizing them.
Dedicated to Succeeding
Small company entrepreneurs that succeed are often typically highly motivated, continuously striving to better many areas of functioning, such as their careers and businesses (PRAMONO et al., 2021). They are not content to remain on their shoulders or deal with reality. An organisation like GoSolo, which is a UK based organisation has followed this to become successful. 
Designed to accomplish objectives
A further key traits attribute seems to be the ability to define and thereafter concentrate on attaining objectives. This comprises brief, moderate, including protracted objectives, as well as frequent achievement reviews including modifications as needed. 
Self-assured and motivated 
Whether it's consumers, workers, commercial contacts, distributors, or relatives, effective little company entrepreneurs have a knack for motivating others people. This needs self-assurance, zeal plus dedication. Nice UK ltd is the perfect example of this issue (PRAMONO et al., 2021). 
Obtain guidance from professionals
Profitable startup entrepreneurs understand that individuals do not get so many solutions. Furthermore, perhaps whenever individuals believe individuals are getting the correct option, individuals are interested in alternative viewpoints. This is how the most successful entrepreneurs consult supervisors, economic consultants, auditors as well as other specialists daily (Wong, Holmes and Schaper, 2018). In this regard, White2Label Manufacturing Ltd has already set an example as an entrepreneur in the UK industry.
[bookmark: _Toc101369063]Characteristics of entrepreneurs and small business owners:
Everyone understands how difficult it is to manage a tiny corporation being a small business operator. A solid operator seems to be a small firm's foundation as well as being critical to overall sustainability. Understanding what distinguishes entrepreneurs among many might aid founders in identifying their greatest aspects as well as how to apply such skills to that same success of businesses.
The 6 essential crucial attributes of small company entrepreneurs are listed in the following.
Persistent
When it comes to entrepreneurship, things might not proceed as anticipated. If something is a delay in such a development's deadline or perhaps a denial from such a trusted organisation, entrepreneurs must persevere to succeed. Persistence, as opined by Kgoroeadira, Burke and van Stel (2019), is among the most favourable traits of little company ownership and aids entrepreneurs in overcoming obstacles while emerging stronger than last. For-profit organisations such as Nice UK ltd have posed these characteristics during the start-up. 
Goal-setting 
Entrepreneurs must understand what their clients expect from their firm plus devise a strategy to attain certain objectives.  Staying goal-oriented combines with perseverance to maintain an entrepreneur's venture on the right trajectory (Kuratko, Fisher and Audretsch, 2021). Goal-setting, on the other hand, as per Kgoroeadira, Burke and van Stel (2019), entails beyond just the result. When an entrepreneur is adept at setting objectives, he or she understands that achieving them requires thorough preparation, investigation and effective discussions with all people concerned.
Cost-conscious
More or less an entrepreneur's biggest critical duties as an entrepreneur should be to develop, establish, as well as manage money. As per Palmer et al. (2019), accounting entries are used to evaluate the majority of corporate performance standards. Remaining frugal may assist an entrepreneur's firm to develop from such a shaky start to a profitable and well-known trademark. Fiscally prudent entrepreneurs understand that budgetary control is simply the initial phase. Entrepreneurs are continually looking forward to seeing where their company's finances are heading. Entrepreneurs may utilise an economic assessment, including the one provided by White2Label Manufacturing Ltd, to ensure that businesses remain on the route.
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Hardly anything beats operating being oneself, owning an enterprise or being in command of one's future. Regrettably, as per Ndofirepi (2020), barely everyone is cut out to be an entrepreneur because they lack the correct attitude or disposition. The fact is whether the majority of folks who attempt to establish their enterprise mishap. Whenever an individual possesses the following characteristics possessed mostly by the globe's top renowned entrepreneurs, he or she may be able to succeed.


Adopt innovation
To become a prosperous entrepreneur it is important to embrace innovation. This could be accomplished in a variety of approaches. Individuals can either produce quality products or a unique modification around an established one. Individuals may create an exceptional product or provide a one-of-a-kind relationship with the clients (Fatoki, 2018). Anything individuals decide to accomplish, whether individuals get to be successful, entrepreneurs must seek ways to differentiate themselves as well as entice clients to the entrepreneur's firm.
Managing funds and people
Even if an entrepreneur has the finest concept inside this globe, he or she might never succeed in the company until they understand how to turn that concept into revenue as well as how to operate a firm. This implies that understanding the mechanics of running an enterprise is critical. Whenever an entrepreneur intends his or her firm to succeed, as per Fatoki (2018), he or she must create finances, develop a marketing strategy, recruit workers as well as persuade them to operate for him or her.
Value capture and value creation for shareholders
Whenever a company's earnings rise, value is produced for some of its investors. For such a startup, capturing and creating value for shareholders seems to be critical. The shareholder value method is important because it aims to improve the worth of an economic enterprise by raising revenues and improving the valuation of such a company's interests while boosting the regularity as well as quantity of dividends payable (Ndofirepi, 2020). To encourage enough of such acts, dominating owners offer minority shareholders additional benefit disclosures. As a result, minority shareholders become greater efficiently motivated whenever individuals can influence corporate performance.
[bookmark: _Toc101369065]Motivations of entrepreneurs and small business owners:
Contemporary business geniuses, along with Bill Gates and Elon Musk, began with loftier goals, like bringing digital technologies into each household as well as creating a sentient base on that planet (Cunha, Kastenholz and Carneiro, 2020). They were successful because they paid close attention to the motivational elements, which are listed below: 
Obtain a regulatory requirement
Due to the obvious ongoing and unexpected necessity impress shareholders, contractors as well as consumers, numerous entrepreneurs assume that they will be unable to go with the Successful entrepreneurs are typically eager to take on such difficulties as well as they derive tremendous joy from accepting the "dollar rests in this" stance of such a small business operator (Mota, Braga and Ratten, 2019). Nice UK Ltd has proven successful in this industry as a for-profit company. As a consequence, an individual will have a better chance of succeeding and living the dream of such an entrepreneur.
Striving to achieve the nature of the planet
Entrepreneurs who possess an intense tendency to safeguard the planet or nourish the needy get a tremendous advantage when it comes to starting a business. Consumers and shareholders alike charge a fee for such a strategy. Yvon Chouinard, the founder of Patagonia, seems to be an instance of an entrepreneur who established the effectiveness of such a method numerous years back (Rașcă and Deaconu, 2018, May). His crew has made a fortune by prioritising their "mission" of environmental preservation over all other considerations.
Dedicated to assisting individuals in assisting individuals
For almost every entrepreneur, assisting individuals in reaching their objectives may be a strong motivator. That's where every "customer-centric" advertising, as well as ideation, begins. Entrepreneurs would certainly meet the basic premise of any firm if they concentrate according to how their offering adds content to that same entrepreneurs' consumers instead of only revenue to that same entrepreneurs. In this regard, as opined by Rașcă and Deaconu (2018, May), large for-profit firms like Amazon and Tesla have always been customer-centric and that is why those firms are highly successful in maintaining a smooth business run and profitable outcomes. 
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The essential feature that distinguishes commercial enterprises seems to be the reason driving one‘s existence, that is, only some businesses exist to make any money; alternatively, as per Hinton (2020), some businesses strive to protect the community foremost. In this sense, profit and non-profit organisations are the 2 most common sorts of organisations. Among the greatest common misconceptions about non-profit organisations is that they should not benefit from their operations. (Cordery et al., 2019, January). The distinction between a profit and a non-profit association is highlighted in this essay.
	Comparative Standards
	Profit Organisation
	Non-profit organisation

	Etymology
	A profit organisation would be any commercial institution for whom the principal goal seems to be to produce profit through continuous activities to maximise the assets of its shareholders (Nigri and Del Baldo, 2018). Corporate entities, limited indemnity entities, collaborations, and sole proprietorships are examples of corporate entities.
	A non-profit organisation is something rarely motivated by money rather than by a commitment to a particular diagnosis that has been the focus of every cash generated above and above what is required to manage operations. Corporations, enterprises, activism, charitable, conservation as well as religious organisations all seem to be examples of non-profit organisations.

	Intention
	Profit-making 
	Service-oriented

	Examples
	HSBC, Unilever, GlaxoSmithKline, Rio Tinto and many more.
	Action on Rights for Children, Advanced Propulsion Centre, Advice UK and many more.


	Administrative structure
	Whether it's a sole operation, a collaboration organisation, or perhaps a corporation.
	Clubs, trusts, medical facilities, and societies, to name a few.

	Management
	As when the circumstances may indeed be, a principal shareholder, collaborators or administrators.
	Commissioners, boards or governmental institutions, national associations.

	Origin of income
	Commodities as well as products 
	Contributions, subscriptions, and registration charges, for example.

	Started at the beginning
	The proprietors provided money
	As opined by McKillop et al. (2020), donations, subscriptions, financial assistance as well as other funding options

	Declaration of Monetary Position
	The revenue is credited to the statement of financial position.
	Additional money is put into the funds raised.

	Foundation money was secured by
	The entrepreneurs or pioneers of something like the corporation businesses generate startup cash within that sort of organisation (Del Baldo, 2019).
	Seed money is obtained through obtaining federal contracts, soliciting subscriptions, and such upon in this same instance of something like a non-profit organisation.



[bookmark: _Toc101369067]Explanation of Non-profit: 
The Internal Revenue Service has given a non-profit organisation tax-exempt designation since that promotes a positive mission as well as delivers a common good. Residents as well as corporations who donate to something like a non-profit organisation can usually offset their contributions from their taxes, as well as the charity charges zero fees it receives via contributions or additional promotional operations. Due to the obvious provision of something like the financial program that allows businesses to exist, non-profit organisations are frequently referred to those as NPOs or 501(c) (3) organisations (Suykens et al., 2021). Hardly religious, scholarly, philanthropic, academic, intellectual, community protection, or inhumane treatment institutions or objectives are granted a non-profit classification as well as tax-exempt registration. Healthcare facilities, institutions, governmental institutions, cathedrals as well as underpinnings are instances of non-profit organisations. Non-profit organizations include churches, public schools, public charities, public clinics and hospitals, political organizations, legal aid societies, volunteer services organizations, labor unions, professional associations, research institutes, museums, and some governmental agencies.
A non-profit will have to provide a certain form of contribution in return if it is via the sale of commodities, the provision of activities, or perhaps a mixture of factors. Businesses must additionally disclose economic as well as operational statistics available to this same community because then contributors may see as well as how their money was spent.  As mentioned by Khorin, Brovkin and Potanina (2018), non-profits might even establish to gather money to distribute to certain additional organisations that meet the criteria. An organisation must first apply to that same IRS obtaining 501(c) (3) registration before receiving a charity designation. The organisation must comply well with the proper government department that supervises charity organisations after it has been established as well as operational. This frequently necessitates the hiring of a specialised CIO as well as financial staff.
Whereas certain non-profits rely on just volunteering activities, numerous big, as well as potentially medium-sized organisations, will need to hire full-time workers, administrators including executives. Yet has specific tax benefits in certain areas, as per Suykens et al. (2021), charities should contribute tax liabilities as well as follow provincial as well as national employment regulations just like for-profit businesses. Users are indeed authorised to receive items of value from non-profits as reasonable remuneration for professional work. Furthermore, as per Adro et al. (2021), the foundation's founding documents should specify specifically that it would not be utilised for individual enrichment or advantage of its owners, workers, patrons, family, or allies.

[bookmark: _Toc101369068]Conclusion 
From the above discussion, it can be concluded that an entrepreneur would be someone who launches a startup along with generally puts his or her capital into it. Bill Gates, Steve Jobs, and Mark Zuckerberg are some reputed entrepreneurs. The key traits have revealed that there are certain issues under the traits that need to be taken care of well to become a successful entrepreneur like Bill Gates and Steve Jobs. While having some positive characteristics, it will be easy for entrepreneurs or small firm owners to avoid the detrimental impact of a start-up. Applying that strategy many entrepreneur organisations like White2Label Manufacturing Ltd have been enjoying a profitable run of business. Motivation and Attributes are also necessary for this field where Value capture and value creation to shareholders play a significant role. The profit and non-profit organisations are highly effective, however, profit-making organisations are commonly different from the service-oriented organisations. All the enterprisers must remember the above-mentioned issue before starting up a business. The critical discussion of all the segments has made this report quite outstanding. 
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