
[bookmark: _GoBack]
The Role of Digital Marketing in Social Enterprise








By Lucy Harratt
Tutor - Jessica Shore




This essay is going to explore the many features of  Digital marketing and researching what aspects there are such as the 7Ps, different platforms on which to advertise such as email, on line brochures and social media, it will discuss which of these are more successful than others. It show how people apply them to their business and discuss how they could be used to advertise a social enterprise. Whilst looking through the strengths and weaknesses, research will be backed up by definitions, facts and figures. This essay will also contain a detailed conclusion on what social marketing features are more successful than others and which ones would be more beneficial to a social enterprise. 
There are many definitions for “social enterprise”. The one I find the most descriptive is the UK Governments. “Businesses with primarily social objectives whose surpluses are principally reinvested for that purpose in the business or in the community, rather than being driven by the need to maximise profit for shareholders and owners.” There are many things that define a social enterprise, these show us how they are different to a regular business. Social enterprises trade primarily for either social or environmental purposes. They are controlled independently and earn 50% of income from trading. They are committed to reinvesting back into the business in order to build it. Digital marketing has has changed the way businesses advertise. On the website Hubspot there is a definition for ‘digital marketing’. They state that “Digital marketing encompasses all marketing efforts that use an electronic device or the internet. Businesses leverage digital channels such as search engines, social media, email, and other websites to connect with current and prospective customers.” This gives them a more advanced way to reach customers. There are countless more ways to connect with customers which is why Digital marketing is used so frequently by many companies. 
The 7Ps is a strong way to make sure all features of a business are being taken care of when it comes to marketing. The following is a diagram of the 7Ps. This diagram is very informative, it breaks down the different elements of marketing, this simplifies and helps to show what a business has or needs. The 7Ps was designed by E. Jerome McCarthy published in 1960 in his book Basic Marketing. Since then there has been adjustments and changes that people have suggested, they believed that 7Ps was not enough and did not cover all aspects. This technique however is respected and used by thousands of companies around the world. This technique is a strong way to guide your business to success if you follow these procedures. These are all relevant for a social enterprise which is why this strategy would be so helpful in creating a brand/ advertisement base, It is clear and shows what a company should have. 
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Social marketing Is a successful way to advertise your business, there are many pros and cons to using the internet to promote your business. One strength is there are so many platforms on the internet that you can use, ranging from social media, blogs, websites Etc. You can appeal to all ages and people in different locations if your business needs that. You can also select certain types of people that you want to target. Threats are such as losing customers that prefer a more interactive experience and stay clear of social networking sites, or bad reviews stopping future customers buying your product or using your service, one review could stop hundreds or people, however there are precautions to stopping this by making sure your customer satisfaction rates are high. Social marketing allows a business to create and share their brand using emails, on line brochures and many other aspects of digital marketing. Traditional marketing is still successful, the world is changing and more and more businesses and customers take to the internet. There is an endless number of ways to expand your brand using social marketing. Digital marketing is now considered essential for a business for their brand awareness now that most companies own at least a website. Many also use social media platforms such as Facebook, Instagram, Twitter and even Snapchat to branch out to more customers. A facebook page could now reach more customers than a regular website, whilst it is free and gives people the opportunity to share and comment on the business. Facebook gives you the opportunity to set up events, show your location, reach out to the people in your area and help build a customer base base and make people aware of the existence of that company from the comforts of their homes. There are so many ways to use this as a platform for your whole business and is a great way to show off your company. There are so many tools that suits different companies and also consumers. The best digital marketers have a clear understanding on this and are on most social media's in order to reach more customers. 
Social enterprises can benefit greatly from digital marketing. Social enterprises have a high chance in generating a high revenue if it is handled properly, with the profits going back into the business they are constantly going to be expanding. As they are so connected to the community they are in, social marketing is perfect as they can reach specific people in that area that are more likely to invest into them. They can show they want to benefit society as a whole as opposed to being pocketed by shareholders. 
 Evangelism, This is a word that is being used a lot currently in business. A Harvard business review states “Many businesses have embraced the idea that customers are potential evangelists; the most ardent of them will spread the word about your company’s products or services without pay. But it’s important to remember that managers—even those outside the marketing department—can be evangelists too. It’s clear that to be a successful evangelist you have to have a strong passion about the business which is perfect for social enterprises because when they are set up, it is to relieve a social or environmental issue in that area, that means people have a lot of passion, which encourages the customers to help a good cause  
When advertising your business, there are many ways to ensure you are targeting the right people which are your ‘target audience’. this is why it is imperative you know how to connect with them. It is important for the company to reach as many potential customers as possible but it makes sense to send more attention to people more willing to focus on what you have to offer. It is imoortant as a business to be direct. It makes sense to reach out to the people already interested in your type of product or service which This is why advertisement is so important and you unsure that your brand or message reaches out to the people you want to attract. An example would be, if you were a dance company, you would reach out to children and parents as they would be the targeted audience, they would also have to be in your area so they were able to attend your classes. Advertisement can be spread through the different forms or social media, and through people sharing. It would not make sense if there a were a dog grooming company that reached out to someone who does not have a dog and would not need that service, although they could pass the information to someone who does. So the message could still branch out. The advertisement would need to be relate able and memorable.
Scaling is very important in a business and would be very beneficial for a social enterprise as it shows clearly the profit increase. This is in order to make sure your revenues increasing, this happens by adding more resources with a corresponding increase in costs. Eventually you ill be increasing efficiency. This way you are overall increasing the quality of your business. 
A social enterprise would benefit marketing using the internet as the cost is much lower. There are many ways to advertise a business for free or with low rates. Facebook would be a great way for a social enterprise to advertise as its free but it also gives them the opportunity to reach more people in that area for a small price. It also helps them select an audience which is a clear aspect a company needs to have. There are many ways digital marketing can benefit a social enterprise, as most of the issues a social enterprise faces such as financial difficulty and stability, digital marketing is a way to keep costs down.
It is clear why digital marketing is so useful for a growing enterprise. There are may reasons why they would clearly benefit financially and socially. On line is clear to be one of the most successful ways to advertise for a low cost which is perfect for social enterprises as they don’t have much spare as they reinvest in order to grow the business. Billboards and posters are now considered old fashioned now that the digital world has taken over. Not only is this perfect for social enterprises but also all business, small and large. It is a great way to connect with customers and a clear way to reach a target audience. You can show how personal your cause is and show people how important it is for that business to be running. There are many ways on line to keep track of the customers attraction to your business through likes, shares and comments. You can also reach out on many different media platforms in order to reach any age you want. You can also control how professional you want to be seen by using more business used websites such as Linkedin. This is a great way to show off the enterprise to other businesses. Overall research has shown that although there are threats, many strengths arise from using Digital marketing as a way to advertise a Social Enterprise. 
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