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Introduction 
Corporate Social Responsibility (CSR) refers to the concept that an organisation should actively contribute to the betterment of society and take into account the ecological and societal consequences of its business choices. The concept in question has a strong correlation with Sustainability since it entails the generation of economic, social, and environmental benefits. Additionally, it is strongly associated with ESG, an acronym denoting Environmental, Social, and Governance factors. All three perspectives emphasise the importance of non-financial elements that should be taken into account by organisations of varying sizes when making strategic business choices. In recent times, there has been a notable transition from corporate social responsibility (CSR) to a focus on social purpose (Haski-Leventhal, 2018). Additionally, this discussion will examine the respective hotel business concerns, government pressure and competitors. This essay will also investigate the CSR policy of Marriot Hotel by linking it to the circular economy by analysing the triple bottom line and sustainability pillars. 

Main Body 
Sloan et al. (2017) examined that major firms in the hospitality sector, like as Marriott, have made Sustainability a core aspect of their business strategy. Several elements, including new regulations and competition, have contributed to this shift. The government pressure emphasised the Sustainability efforts in the hotel sector that have been greatly aided by government rules and requirements. Environmental worries, public health issues, and the desire to do the right thing by society all contribute to this strain. Further, in order to address climate change and harm to the environment, governments throughout the globe have enacted strict environmental policies and objectives. Laws are being implemented to reduce emissions, increase energy efficiency, and decrease waste. To comply with these rules, Marriott, like various lodging companies, has implemented sustainable practices such as using less electricity and less paper. In addition, countries have enacted health and safety rules that impact the hotel business as a direct result of the COVID-19 epidemic. As a result, Marriott has introduced additional health and safety procedures for its staff and customers. Although these acts aren't strictly connected to environmental Sustainability, they do show that businesses care about the public good. However, several nations have passed legislation to safeguard customers that mandate truthful labelling of hotel amenities. As a result of truth-in-advertising legislation, Marriott has been inspired to increase its sustainability initiatives and provide transparent information about them to consumers who care about the environment (Rice et al., 2023).
In terms of competitors' actions, Marriott and other hotel chains have embraced Sustainability as a strategy for remaining viable and timely in the face of legislative demands and the actions and tactics of rivals. In this manner, Sustainability has emerged as a potent differentiator in the increasingly competitive hotel market. Marriott's rivals have made significant progress in Sustainability, including Hilton and Accor. Marriott has had to adapt in order to preserve both its market presence and reputation. Furthermore, consumer demand fuels a significant portion of this rivalry. Eco-consciousness is on the rise, and modern vacationers want to choose lodgings that share their ideals. Marriott is under pressure to appeal to the expanding eco-conscious consumer market as a result of the activities of its rivals. It became clear to Marriott that it was unable to financially alienate its growing base of ecologically sensitive customers. In addition, the sustainability initiatives of Competitors serve as a type of danger control. Marriott understands that if it does not conform to environmental guidelines, it might lose consumers, and its brand could suffer. Risks related to noncompliance or unfavourable public opinion may be reduced by preventative action (Budarma et al., 2020).
Additionally, According to Cooper (2021), the Motivations for Marriott to Embrace Sustainability showed that the global imposition of stringent environmental regulations and norms is one of the primary reasons for Marriott and the hotel industry to support Sustainability. Hotels have adapted to these rules to avoid legal trouble, fines, and harm to their brand. The regulatory requirements that have inspired Marriott's dedication to Sustainability. However, Marriott's rivals' activities have turned concerns about the environment into a source of market edge. Marriott hopes to keep or increase its market share by implementing environmentally friendly policies. One way to do this is to appeal to the growing number of consumers who place a premium on supporting environmentally friendly companies. Risk management may be seen as a subset of sustainability efforts (Torres, 2023). Marriott is aware of the serious consequences that might arise from either failing to adhere to environmental requirements or failing to meet consumer needs. Adopting a sustainable perspective may help lessen these dangers. In reaction to shifts in consumer preferences, the hospitality sector is modernising. Marriott and its rivals recognise that customers want and expect more eco-friendly and socially conscious services. Marriott is able to appeal to this expanding customer base because of its commitment to Sustainability. Sustainability isn't simply a passing fad; it's crucial to a company's success in the long run. The social and environmental obligation of businesses is becoming more important in today's global economy, and Marriott's dedication to Sustainability reflects this reality (Management Association, 2018).
In contrast, when it comes to incorporating Corporate Social Responsibility (CSR) into its operations, Marriott International is an international player. The hotel sector has an effect on the environment, and Marriott is aware of it. As part of its sustainability efforts, the corporation aims to cut its environmental impact by 30% per Marriott hotel room by the year 2025 (Mattila et al., 2016). Waste minimisation, water preservation, and power savings are all part of the plan. Marriott is committed to the well-being of its workers and the neighbourhoods where it has a presence. Supporting the surrounding area via purchasing and community activities, as well as offering education and training possibilities for its workers, are all part of this. Marriott is committed to ethical labour practises and sustainable distribution networks in the global procurement of its goods and services. This prevents the exploitation of workers or the depletion of natural resources everywhere in the world where they operate. Marriott is committed to creating a welcoming environment for all of its employees and hotel guests. The business's goal is to create places where everyone feels welcome and secure (Singal and Rhou, 2017).
The circular economy is an economic concept that encourages reusing and recycling items and resources in an effort to cut down on waste. There are several ways in which Marriott's CSR activities support the circular economy, including that Marriott has established programmes to reduce waste, such as those that aim to lessen the usage of single-use plastics and the amount of food that goes to waste. This is consistent with circular economy ideas, which stress the need to minimise waste throughout a product's life (Jones and Wynn, 2023). Furthermore, Marriott's dedication to ethical procurement practises is shown in the company's attempts to reduce the ecological consequences of its logistics network. Efficient logistical systems aid in the environment's efforts to save supplies and cut down on wastage. Marriott's efforts to improve energy efficiency are consistent with the principles of the circular economy. The goal of the circular economy is to have firms utilise energy and other resources more effectively so that less of them need to be extracted. Nevertheless, Marriott's efforts to limit the use of single-use plastics and increase recycling at its hotels are in line with the ideas of the circular economy, which holds that things should be reused and recycled to maximise their useful life and minimise waste (Jones and Comfort, 2020).
The Triple Bottom Line (TBL) is a paradigm for assessing a company's success along three dimensions: people, planet, and profits. There is harmony between the TBL and Marriott's CSR policy, which includes that the social component of the TBL is congruent with Marriott's dedication to empowering its workers, promoting equal opportunities for all, as well as helping local communities. It highlights the value of individuals within as well as beyond the company. Marriott's waste reduction programmes, environmentally conscious purchasing policies, and other environmental activities all contribute to the environmental part of the TBL (Culler, 2015). The firm recognises the importance of minimising its effect on the environment and is working to do so. Despite CSR's emphasis on what are ostensibly non-financial concerns, it may have a knock-on effect on the bottom line. The bottom line may benefit from Marriott's corporate social responsibility (CSR) efforts since they improve the company's image, draw in environmentally sensitive consumers, save operating costs via resource utilisation, and protect it from regulatory and ethical threats. Through more efficient use of available resources, Marriott's CSR efforts reduce operational expenses (Bui and Filimonau, 2021). By recycling more and composting less, for instance, the business helps the environment and saves money. When added together throughout Marriott's vast worldwide operations, these savings help boost the company's bottom line. CSR at Marriott is a sort of risk management. The corporation reduces its regulatory and ethical risks by actively dealing with community and environmental challenges. Failure to adhere to environmental legislation or ethical standards may result in fines, jail time, and a tarnished image. The danger of failure is lessened by Marriott because of the company's dedication to the environment and appropriate corporate procedures (Culler, 2015).
Additionally, the three main pillars of Sustainability are the economy, society, and the environment. The principles of Marriott's CSR programme includes that Marriott's dedication to ethical commercial practises, long-term planning, and environmentally friendly sourcing all support a more sustainable economy. When Marriott prioritises economic Sustainability, it strengthens its foundation for long-term success (Abd Rahman and Nezakati, 2016). When it comes to social Sustainability, Marriott is making strides in areas like workforce training, inclusiveness and diversity, and volunteerism. These initiatives help people and their communities prosper, making for a more just and fair society as a whole. Furthermore, the environmental sustainability objectives and activities of Marriott, such as waste minimisation and energy savings, are in line with this tenet. The business's goal is to improve the long-lasting health of the earth while causing the least possible harm to the natural world (Korstanje and Nedelea, 2020).
Marriott is actively working to lessen its effect on the environment via measures such as reducing waste and conserving resources. These measures may be seen across the company. The company has implemented energy efficiency techniques that not only lower costs but also are in line with the overall goal of reducing climate change and promoting a more sustainable environment. These techniques have been used in order for the company to meet this broad objective. Marriott's dedication to environmental Sustainability shows a strong commitment to the responsible management of natural resources and the creation of a sustainable heritage (Abd Rahman and Nezakati, 2016).
Marriott's corporate social responsibility (CSR) programme strongly aligns with the three main pillars of Sustainability: the economy, society, and the environment. As part of the company's commitment to promoting ethical business practises, long-term strategic planning, responsible acquisition, professional development, diversity and inclusion, and environmental protection, employees are encouraged to take part in and support these goals. All of these factors help create a more sustainable and socially responsible business strategy. Marriott's not only do proactive initiatives by showing good corporate behaviour, but they also show their commitment to an overall framework of Sustainability that includes economic, social, and environmental factors. As a result of implementing this comprehensive strategy, Marriott's already strong position in the hotel industry will be strengthened even more. This is in line with the company's overall goal of promoting a more sustainable and fair global society (Korstanje and Nedelea, 2020).

Conclusion
In conclusion, Numerous organisations have transitioned from possessing a community investment plan and a casual attitude towards it to embracing a comprehensive approach whereby their purpose is integrated into all aspects of their operations. Corporate Social Responsibility (CSR) encompasses a wide range of strategies and endeavours, including several aspects such as sustainable practices and community engagement. There is a growing expectation among customers for corporations to demonstrate responsible conduct in their business practices. Marriott's CSR efforts are indicative of the company's dedication to social and ecological responsibility. The goals of these initiatives are consistent with the concepts of the circular economy, which emphasises recycling and reusing materials wherever possible. They are congruent with the pillars of Sustainability, which include economic, social, and environmental components, and with the Triple Bottom Line's emphasis on people, planet, and profit. As a pioneer in the hospitality industry, Marriott is setting an example for others to follow by incorporating Sustainability into its day-to-day operations. Marriott's CSR programmes are indicative of the company's forward-thinking attitude, which recognises the significance of green practices for long-term corporate success and good global impact.
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