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Executive Summary
This study examines financial criteria for Marriott International in order to evaluate the company's performance, which is essential in the hospitality business. This report's objective is to identify Marriott's areas of weakness and suggest a course of action that will enable the firm to continue to have faith in its ability to operate economically. The non-financial performance of the firm is the primary subject of this examination; this is done so that it may act as a pointer for recognising the imminent economic performance.
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The purpose of this project is to analyse the differences between the actual financial results and the predicted financial outcomes of Marriott International and to identify the reasons at play. The gearing, profitability and  the liquidity ratio, and are the three ratios that should be used in the analysis of the data. This is the first step, and it's crucial to establish that these are the ratios that will be used. In financial analysis, discovering the outliers, evaluating how significant they are, and comprehending the variables that contributed to them are all very important steps. An analysis of the company's financial outcomes in 2020 and 2021 will be used to evaluate Marriott's path forward in the hospitality industry. It is possible to define and assess the financial success of a firm by utilising  ratios, and patterns may be utilised to infer conclusions about the organization's current financial performance. Around the world, Marriott runs hotels, apartment complexes, and timeshares under a diverse assortment of brand names and price points, and it also franchises and licences these properties. Marriott owns just a tiny portion of its hotel properties since the company focuses mostly on licencing, franchising and management rather than building and owning its own hotels.
At the end of 2021, Marriott owned or managed 2,007 hotels with a total of 568,864 rooms.
Travel and hotel room demand have been significantly affected by COVID-19, which has had, and may continue to have, a detrimental effect on the following areas of operations, business and financial results:
•hotel owners' and franchisees' capacity or desire to service, repay, or refinance existing debts or similar commitments, including loans or guarantor advances that Marriott have provided to or for them; and the value of Marriott's owned and leased assets or investments.
•making it more challenging for hoteliers and franchisor to obtain financing on commercially reasonable terms, or at all; 
•decreasing the rate at which new initiatives enter the pipeline; 
•causing a substantial number of hotels to escape the system; requiring Marriott to borrow or somehow establish a significant amount of cash in in order to maintain financial flexibility, reimburse maturing debt and handle debt maturities; 
•causing the terms of the financing to be more costly or more restrictive; and 
•adversely impacting the ability to acquire and keep associates.

[bookmark: _Toc121151782]Financial Analysis Trends
Even the greatest hotels may have trouble drawing and keeping guests due to the ferocity of competition in the hospitality industry.
In both domestic and international markets, each of Marriott's brand names and its vacation rental offering compete with a wide variety of other lodging options. Recessions and other international, national, and regional issues may have a multiplied effect on financial gains and expansion.
Using this report, Marriott will be able to gauge its own success for year 2021 in comparison with year 2020.[image: Table
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Profitability ratios are used by analysts and investors to analyze a company's financial performance in the context of key financial indicators including revenue, assets, balance sheet, operating expenditures, and shareholders' equity throughout the course of a certain time period. They provide insight into the effectiveness with which a company converts its resources into profits for its shareholders. (Saleem.Q. 2011). As can be observed in the preceding section, taking into account the effects of Covid-19, altogether Marriott International has performed better than other businesses, as seen by the growth of 10.46% in the Net Profit Margin in 2021.

Return on equity (ROE) is a useful indicator of financial performance. The attractiveness of an investment may be measured using this ratio, making it a crucial metric for investors to consider.
 According to the analysis that is presented below, Marriott had a negative percentage of -62.09 at the 31st of December 2020 due to Covid-19. However, this difference increased by 140% at the end of 2021, reaching 77.72%; as a result, Marriott is in a position to have an advantage over its competitors. (Marriott International, 2021).
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One measure of a company's financial performance is the gross margin ratio, which measures the proportion of gross profit to total sales. After deducting the cost of items sold, it reveals the net profit for the firm. The Gross Margin for Marriott increased by 6.41 percent from 2020 to 2021.[image: Table
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When calculating a company's profitability, it's important to look at how much money is coming in from operations before subtracting the costs of items like taxes and interest. The 11.83% year-over-year growth in Marriott operating profit margin between 2020-2021 reflects the company's performance and its ability to effectively manage expenses.[image: Graphical user interface, chart, application
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A company's profitability is expressed as a percentage of sales through the net profit margin ratio, sometimes known simply as net profit margin. It measures how much money a business makes off each dollar it brings in via sales. To calculate net profit margin, take net profit and divide it by total revenue. Growth for Marriott was 10.46% in 2021 compared to a net profit margin of -2.53% in 2020.
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An important part of any financial analysis is the liquidity ratio, which emphasises the obligations to make payments despite taking into consideration less costly and debtors' expenditures, such as an inadequate term loan in comparison to long-term debt. Having a negative balance of -1.46% by the end of 2021 indicates that Marriott will not be able to meet its short-term obligations using funds produced from core activities.
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A company's gearing ratio is the proportion of its equity to its total debt. Gearing is a measure of financial leverage that may be used to determine how much of a company's working capital comes from internal sources as opposed to borrowing from outside investors or creditors. The ratio of a company's long-term debt to its shareholders' equity is a measure of its degree of financial leverage. At the end of 2020, Marriott's debt to equity ratio was 24.13; at the end of 2021, it was 7.17, a difference of about -16%. After accounting for fluctuations in cash and equivalents, Marriott's net debt was 8.7 billion dollars of 2021, with a total of $10.1 billion in debt and just 1.4 billion dollars in liquid assets. At the close of 2020, the company had accumulated $9.5 billion in net debt, or 10.4 billion dollars minus 0.9 billion dollars in cash and similar assets. (Marriott International, Inc. 2021). Gearing ratios are most helpful to companies when compared with other similar ratios. When taken out of context, a gear ratio may have little significance. The gearing ratio might be useful information for everyone involved, both inside and outside of the company. Gearing ratios are higher for enterprises under regulation since they are permitted to take on more debt. Additionally, monopolistic firms often have higher gearing ratios since their dominant market position reduces the likelihood of default. Last but not least, industries with a high dependence on expensive fixed assets often have higher gearing ratios since these assets are typically financed via debt.	[image: Table
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Creditors often look at a company's debt to equity ratio to figure out how much debt it has, whether or not it can pay its debts, and whether or not to lend the business more money. However, investors evaluate the ratio to assess the company's financial health, whether it can fulfil its present and future commitments, and if it can provide a positive return on investment. In order to provide loans, banks use gearing ratio calculations. Additionally, loan agreements may stipulate that businesses adhere to certain rules for appropriate gearing ratio computations. On the other hand, gearing ratios are used by management internally to evaluate leverage and cash flows. A high gearing ratio often implies a significant degree of leverage. This is not indicative of a financially unstable business. Instead, a higher gearing ratio indicates a riskier finance arrangement for the organisation.
[bookmark: _Toc121151786]Knowledge from Ratio Analysis 
Utilizing corporate finance ratios as a means of conducting a quantitative analysis of a company's performance is one method. Finance analysts, stock financial specialists, asset managers, and investors all use these measurements to evaluate the overall financial health of companies so that they may make better educated decisions about where to put their money and how it should be invested. Financial advisers and executives heavily depend on the information provided by corporate finance ratios in order to get perspective on the state of their respective companies.
An analysis of ratios is very helpful when comparing companies that vary greatly in terms of their sizes, activities, and management styles. It is also an excellent instrument for measuring the efficiency of a firm's operations and the feasibility of the business model that it is using at the present time. For instance, one method for determining a company's level of financial security is to calculate its solvency ratios. Because of the usefulness of ratios as forecasting tools, the examination of financial statements makes considerable use of them. The numeric or quantitative link between two pieces of information is determined via the process of financial statement analysis. This is done so that a company's weaknesses and strengths, as well as its current financial status and historical performance, may be evaluated. When trying to determine how healthy a firm is, investors, debtors, and other stakeholders might consult this report for assistance.
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Calculating ratios is a significant help in doing horizontal analysis, which involves following the development of one company indicator through time. As a firm grows through time, the scale of its operations and the nature of the work it does may both undergo transformations. It is possible to keep comparisons going with the help of ratios. (Saleem.Q. 2011). The use of ratios to the evaluation of financial data in a systematic manner in order to determine the relative merits of different hypotheses about the health, efficiency, and financial state of an organisation is what is referred to as ratio analysis. Ratio analysis is a highly efficient way of analysis, and its use in performance assessment may bring about significant benefits to any organisation. The ratios calculated by an accountant are another sign of a company's financial health that the financial analyst need to investigate and evaluate. (Drury, C. 2008).
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As a direct consequence of the COVID-19 epidemic, both the number of people travelling and the interest for hotel rooms has drastically decreased. This has had and could continue to have a detrimental impact on Marriott's company, as well as its operational procedures and financial outcomes. The overall performance of Marriott International has been superior to that of other corporations, as seen by the 10.46% growth in the Net Profit Margin in 2021. The return on assets for Marriott International was negative in the year 2020, coming in at -1.08; however, this statistic improved by 5.38% the following year, reaching positive territory at 4.30%. As of the 31st of December in 2021, the Marriott Corporation's net profit margin is 7.93%, the Gross Margin Margin is 20.21%, and the Operating Margin Margin is 12.63%. The operational profit margin of Marriott rose by 11.83% from 2020 to 2021, which is indication of the success with which the company runs and the accuracy with which it manages expenses to maximise earnings. Marriott saw a rise of 10.46% while having a negative net profit margin of 2.53% at the end of 2020 as well as a positive net profit margin of 7.93% in 2021. At the end of 2021, Marriott's net debt was estimated to be $8.7 billion. However, after taking into account fluctuations in equity and cash equivalents, the corporation was shown to have a total of 10.1 billion dollars in debt but just 1.4 billion dollars liquid assets. A gearing ratio is something that should be known by all, both inside and outside of a company, since it may be beneficial. Because of the usefulness of ratios as forecasting tools, the examination of financial statements makes considerable use of them.
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