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Task 1: Manifesto Writing



1. Focusing on the industry of the mind; understanding and accepting oneself to partner with the processes of our artistic practice.

2. Being aware that the greatest knowledge is in knowing that we know nothing. There is always something to learn, to understand and to easily forget.

3. In literature there is stillness and silence, in imagery there are explosions and tears of all colours.

4. Courage and rebellion will be the essential elements to a successful practice. 

5. Do not worry, overanalyse, discuss or compare; remain quiet, have respect and be calm.

6. We all must return to craftsmanship, there is no soul in mass production. 

7. Traditional mediums are those of self-discovery. 

8. Striving for artistic fame is a selfish man’s game.



















3 Areas of Exploration:


[image: ]Focusing on the industry of the mind; understanding and accepting oneself to partner with the processes of our artistic practice.
                                                                      Fig 1. Olivia’s finished piece. 2013.


To understand our cognitive processes when undertaking artistic practices, one must first understand themselves. This is vital to improving artwork. Perception through observational studies aids in this development. A case study through a phenomenological approach features the cognitive processes of creative students during an art session. The reflective nature of the observations would provide the students with the benefit of developing their abilities in their art-making processes through their personal cognitive understanding. As Hickman and Kiss (2013) write, “Making decisions through recognition and exploration transforms perception into an important consideration: a fundamental concern for those working in the arts is to create satisfying and expressive relationships with their work”. From the abstract image above, it is easy to comment that the thought process of this piece is difficult to explain. Olivia - a student from the case study - justifies from her piece that making assumptions is easy and the ‘gut feeling’ of knowing if something will work or not is common through practice. Representing yourself through your work takes a certain level of self-awareness. By understanding yourself, your work will embody aspects of your personality.

[image: ]Courage and rebellion will be the essential elements to a successful practice.
                                        Fig 2. Failed attempts at watercolour portraits. 2016. Erika Lancaster.

These two heavy traits play a part in our ability to decide what elements are crucial to our artistic practice. Rebellion - otherwise known as ruthlessness – is a disregard of others opinions and walking over the normalities of society in pursuit of creating successful artwork. To be ruthless as a dedicated and ambitious artist is to lack guilt about one’s own callous behaviour. The discussion of whether artists need some of this to make art (Smith, 2012), is determined by the right amount of appropriate aggression, and syncing this with justice, fondness, and remorse against religious and moral pondering. Having courage is a prior step to enabling our rebellious nature. Artistic practice requires courage to overcome guaranteed failure (Lancaster, 2016). It is courage that helps us push through our psychological conundrums – to show or tell what others may not want to know, to challenge, or to reveal bold indifference. Courage is to accept, adapt and see beyond what is required of our studies, and put these into immediate practice.



We all must return to craftsmanship, there is no soul in mass production.

[image: ]                                                                      Fig 3. Wood carving wonders. Photo: ©️fuorisalone. 2019.


Craftsmanship is the artistry of a hands-on approach to producing artwork. Production through modernity often refers to the use of technology, which mediates most of our interaction with the world (Openshaw, 2015, p. 4). There are things that technology can not satisfy in artistic practices that traditional methods can, such as the satisfaction of making something yourself – as seen in the above image. Digital media will undoubtedly dominate our future, but there will always be waves of resistance from traditional artists. The term for this is a post-digital mindset: a use of tactile materials often in metal, glass or wood. Hand-crafted items retain the spirit and compassion of the artist. Machines take these feelings away from the end product, making it something that can be bought and replaced regularly with little to no thought about its worth.
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Task 2: Observational Writing
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                                                             Fig 1. Red Bull Gives You Wings Advert (2012) by Kastner, Los Angeles.


Semiotics is the study of signs and symbols, providing a formalised interpretive structure for disseminating hidden or obvious meanings. It can also be the deconstruction of an image as theorised by Gillian Rose (2016). They communicate things spoken or unspoken, using such methodology for analysing and evaluating visual contents. Adverts are an effective way of training our brains to interpret hidden meanings. They narrate a relevant story and play on the emotions of an audience through subject relativity.

There are three stages of meaning in semiosis as described by Charles Sanders Peirce (1839-1914) as the laws of signs, where there is first the critical study of the relationships of signs to their objects, a speculative vision where one studies the meaning of the signs, and a methodical study of the relationships of the signs to their interpretants. In the Red Bull advert above, we can summarise that the activities of the brand revolve around high energy, a polysemic meaning illustrating that the drink stimulates both the mind and the body through concentration and reaction speeds. The colours of the product have a psychological effect on the audience. The logo of the two red bulls charging at one another signifies strength, speed, power, risk taking and aggressiveness. The yellow centre spot characterises emotion as it associates with vibrancy and happiness. The primary colours of the can represent intellect and stability. Red symbolises low energy, and stimulates people to make quick decisions.

Similarly, Ferdinand de Saussure (1857-1913) produced a semiotic theory that stated that the sign is made up of two parts: the signifier and the signified. The signifier was the object that conveyed or communicated meaning, and the signified is the concept that the signifier refers to; as such, are also represented as ‘connotation’, where cultural or idealistic meanings associate with the object, and ‘denotation’ where the object is described through its primary meaning. In the above advert, the denotation refers to the blue, silver, red and yellow can that visualises the design of Red Bull’s product and logo. The product has been portrayed as a type of aircraft (the anchorage between the flames and the sky suggests this), featuring a man sitting on the can with his arms spread out. The connotation – or otherwise arbitrary meaning - in this pose refers to metaphorical wings, as suggested through Red Bull’s slogan, ‘Red Bull Gives You Wiiings’. 

The sociologies of this advert can be better described through Roland Barthes’ (1915-1980) book on Mythologies. Red Bull’s claim of universality can be seen through its social code; these are bodily, commodity, and behavioural: the figure in the ad suggests a target audience that is not limited to athletes, and the can is situated in place of an aircraft - symbolising flight. Therefore, the belief or ‘myth’ of this product is that it will pick you up and give you the energy to succeed, surpass and climb higher. Another hidden code is featured in the ad’s slogan. The triple ‘I’ in ‘wings’ was an outcome of a lawsuit that caused a change in this word so that it no longer proved to be defined in a dictionary or be used to provide an exact relation to the word ‘wings’, but sound similar, so in that it wouldn’t give its audience the wrong idea. 





















Bibliography:

Archive for Research in Archetypal Symbolism. (2010) The Book of Symbols. Hohenzollernring, Latvia: TASCHEN GmbH, pp. 6-7.

Agency Spotter. 2012. Red Bull Gives You Wiiings. By Kastner Los Angeles. [online] Available at: https://www.agencyspotter.com/agency_projects/red-bull-gives-you-wiiings [Accessed 2 December 2020].

Bmmguru.in. 2019. Ever Thought Why Red Bull Has 3 I’Es In Their Tagline? Its $13 Million US Story. | Bmmguru. [online] Available at: http://www.bmmguru.in/ever-thought-red-bull-3-ies-tagline-13-million-us-story/ [Accessed 2 December 2020].

Hammouri, S., 2018. Roland Barthes: Myth. [online] Critical Legal Thinking. Available at: https://criticallegalthinking.com/2020/06/12/roland-barthes-myth/ [Accessed 2 December 2020].
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Task 3: Design Writing

Masks have an interesting link to history that not everyone is aware of. I will analyse the use of masks in history and explore the relationships between these key elements in regards to my discipline of study in the creative field, a student audience, and how these link to principles of design in other contexts.  
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Fig 1. A parody of Girl with a Pearl Earring by Johannes Vermeer (2020).


Medical masks are widely used in the contemporary scene as a safeguard against COVID-19. The factor of safety as described by Lidwell, W. (2015), states that the focus of designs that use high factors of safety regard “survivability” – in this case for the wearer. Alternatively, Maslow’s hierarchy of needs as revised by Zongxin, L. (2019), states that through safety there is a “risk function” that “plays an important role in making investment decisions.”, marking a low-level need for the production of masks in the pyramid. These masks are mostly worn by doctors and dentists. They filter the air exhaled through the nose and mouth, preventing others from coming into contact with bacteria and viruses the wearer may carry. However, these masks are not as effective at filtering air inhaled by the wearer. Another popular mask is the fabric mask. Compared to medical masks, these are intended for non-medical hygiene use and have been produced through high demand for public safety. In contrast to the disposable medical masks, fabric masks can be washed and reused. 

In history, masks have a wider range of uses. History refers to the analysis of past events, particularly those in human affairs. Some masks are used as a form of disguise, or to conceal the wearers identity. They vary in appearance according to their use and symbolism. Some are worn to establish ‘another being’, such as an animal or mythical creature. The juxtaposition of hiding and revealing personalities is related to all types of masks. As Wingert, P.S. (2020) states, “As cultural objects they have been used throughout the world in all periods since the Stone Age.”. Masks are not only used for protection purposes, but it is stated that “The first face masks were created to combat the earliest plagues.” Pan, K. (2020); in the 6th century. 

The masks that students encounter within their educational units are commonly safety masks, hygiene masks, masks studied in artwork and the primary study of masks within the context of textiles. Fabric masks appeal more so to creative students because of their unique pattern designs. In creative disciplines, students may observe and draw different forms of masks, whether that be for fine art, fashion or illustration. You will see them in character illustrations, mock-ups, paintings and 3D artworks. Within certain workshops, masks are a requirement when working with certain chemicals and machinery as to protect the wearer. The same applies for masks worn to protect students from the spread of COVID-19.

Not only do masks protect students, but they also provide them with a level of selflessness. Sharing this trait could easily be approached through a new design idea; something that combines all of the important elements and appeals to a wider audience. A mask that inherits elements such as protection, a one-off identity, but could also be reused as a costume mask that may appeal to cosplayers, and an audience that wants to both feel unique and safe. 
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Description of visual outcomes
Alan felt that certain techniques or visual
elements looked rightin his work: ‘Yeah the river
went, met half way with the sky. It's just what |
eltlooked... well, when | stood back and looked,
and is that right. Where | thought the ... the, er
he sky and the water should meet’. He used a
echnique to achieve a certain effect but found it
quite difficult to describe it: 'l used a paintbrush
or[theriver]and ... I'm not quite sure why, | think
itwas coz | wanted the, the river to be a lot more
sort of flowing and, um, kind or rhythmic than
he sky'.

When he was not happy with some o 7
work, he occasionally ‘'stepped back and lookeu
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Next, | will share a few strategies that help me stay
happy and productive.

Failed attempts at painting watercolor portraits. 2016.

Key Ideas to Stay Happy & Productive as an Artist
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This site uses cookies (nope- not the chocolate chip kind!)
to provide you with a great experience and to help it run
effectively.
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Each hand-crafted art piece is
truly unique since it is not being mass-
produced. Every small little detail
embraces the authenticity of its material
and maker, a perfection in each flaw is

featured.

Wood Carving Wonders. Photo: ©fuorisalone

See also: Salone del Mobi

Are The Top Brands in Exhibition

The Art
f afti

The popular saying “Love French. Drive German.
Dress Italian” already assures us of the high
quality of Italian design and crafts. Just to

name a few, Berluti, Brioni.Reunello
Cucinelli, Dolce & Gabbana, A negildo
Zegna, Etro, Fendi, Gucci, Arman, Kiton, Loro
Piana, Paul Evans, Prada, Salvatore
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