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Task 1: Observational Writing


                   [image: ]
                   (Advertisment for J’adore Dior Fragrance...2019)


Everyday our lives are flooded with information whether written or hidden within an image. Everything we see or hear has a subconscious influence on our actions. With social media being more popular now than ever, it is difficult to escape. One image can say a thousand words, and that is the case for many advertisements, and how your opinion can be easily influenced into finding out about a product or company. Playing with consumers emotions in a misleading and deceptive manner. The most claims used in manipulation through advertising are the exaggeration of the quality of product. The understanding of semiosis analysis allows us to understand any image, Perception of an image is separating actuality with memory (Van Heusden 1997: CH3).
 
we are trained from birth that certain symbols and signs reflect a meaning, this is the connection of the signifier and the signified. These almost become instincts. For example, we are programmed to partner the colour green with ‘positivity’. John Berger suggests that our perception and understanding of an image reflects on our individual way of seeing (Berger, 1972, p.10).
The above advertisement is simple in its approach yet effective. We all know Dior as a high end, luxurious brand. Keeping this is mind and looking at the above image, the defining colour is gold. According to colour theory, gold represents elegance, luxury, and sophistication. It gives a sense of high end and expensive just as Dior do linking the two. This implies that it is aimed at a higher-class audience also show through the price of a one-hundred and fifty millilitre bottle that sells for one-hundred and twenty-pounds. 




Front and centre is the beautiful model Charlize Theron, identified as the signifier. The ora of white light represents her in a pure angelic way. She is a replica of the manufactured bottle. Her silhouette and seamless fall of the dress to the chained necklace to again replicate the bottle. The shadows and colours can She gives the message of inner confidence released through the brands clever marketing. ‘A picture of a beautiful female model in a perfume ad is not simply a sign denoting a particular person who has been photographed. The picture of the model is also a sign which has connotations like youth, slimness, health etc. Because the sign has theses positive connotations, it can work as the signifier for the mythic signified ‘Feminine beauty'” (Bignell 2002, p.32).
The text plays an important part. ‘J’dore’ means “I adore you” and is shown in a playful font to make more appealing and eye catching. The concept of the French language is that it has always been the language of love as well as being sexualised. This again links back to the image with the open back, almost see the dress, creating another selling point. Looking at semiosis from a different point of view, Crow believes in the significance of the connection between ‘the sign and the reader of the sign’ (crow, 2003, p.36).
 This is a clear example of how brands use semiotic theory to enhance their advertisement and intrigue consumers. An understanding of semiotic analysis can allow us to review the meaning behind any advertisement, image, design etc.


Task 2: Manifesto Writing
1. We are all imperfect.
2. We are all on a journey through life.
3. Be confident in yourself and opinions. 
4. Embrace Change 
5. Never let fear stop you. 
6. If you tried, you have not failed.
7. Ignore fake news.
8. Fight for what you believe in. 

1. We are all imperfect


                                                        [image: ]

We all struggle with the idea of perfectionism, even without realising. The tendency can start from an early age from something as small as accidentally colouring outside the lines and becoming frustrated with yourself and this feeling heightening through more important tasks/moments in life, as we grow older. Some people may even call themselves a perfectionist. The problem with this is that they will put a lot of pressure on themselves which may come from their ‘perception that others require them to be perfect’ (The destructiveness of perfectionism revisited, 2014), when perfection is an idea of your own minds. You may very well be someone else's idea of perfect, or your work may appear perfect to others and flawed by ourselves. We need to stop looking for approval from others. ‘Trying to be perfect is sabotaging your relationships, making you sick and holding you hostage’ (Jane Bluestein, ph. D, 2015). Many people fear that it is becoming an increasing public health issue and that perfectionism does not mean that each generation is becoming more accomplished but that they have more expectations to live up to making us feel ‘sicker, sadder and undermining of our potential’ (Amanda Ruggerri, 2018). We need to learn that we are all different, with all different abilities. Our idea of perfect should be being the best we can and knowing we have done all that we can. Perfectionism can leave you feeling anxious and overthinking, not enjoying the present, fading into the background when ‘perfection is in being present’ (Mel Schwartz 2021), not going over every action you made/make or may take in life. 


2. We are all on a Journey through Life
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(Symbolsage.com, 2020)

We are connected more than ever in today’s day and age, allowing us to take on new opportunities and create new relationships all around the world. Although seen as incredibly positive, it can lead us to comparison of our own life to another. We may see someone of similar age or background and wonder how they have achieved so much already. It is the comparison we make to others, as well as the feeling we need to have an entire plan mapped out for our life’s, that leave us feeling as though we have fallen behind and sometimes burnt out. We need to learn to ‘respect the uncertainty that exists within us’ (Emma Morrison, 2019) as we can then respect the process of life. The Buddhist symbol of the Unalome holds great significance to our journey through life. It is a symbol of our unique path and a reminder that that the path is not always straight, perfect, or even in the “right” direction. Our paths are filled with missteps, lessons and suffering but, inevitably will always end up where we were always destined to. ’Stop struggling. What is meant to be will always find its way to you’ (Tony Fahkry, 2017). We need to trust in ourselves and decisions, understand that it is ok to make mistakes, say no or to take the jump and try something new. Everything happens for a reason, though you may not be known to the reason until the entire picture is formed. 




7.Ignore Fake News

                    [image: ]
(BBC News, 2021)

With everything going on in the world regarding Corona Virus, set off several debates and the circulation of conspiracies and fake news, a lot based around the vaccine. The effect fake news has on society is causing behavioural changes resulting in a threat to public health (Schwitzer 2017, p. 45). This created the problem of people not attending vaccine appointments and decreasing the number of people being vaccinated. From a magnetic chip being put into your arm to the vaccine altering your DNA (Shayan Sardarizadeh, 2021) created a lot of uncertainty and doubt within our society. The authenticity of information has become a longstanding issue, both for printed and digital media. Between Twitter, Instagram, Facebook and endless social media websites, fake news snowballs into a mountain of satire, clickbait, propaganda travelling from one to another, leaving society clueless on how to pick out the truth. This creates the problem of people becoming ‘less likely to consume or accept information’ (David A. Graham, 2019). The problem with misinformation is that it can have serious implications on behaviour, attitudes, and belief from the public. Moving forward society must make their own decisions on who and what information to trust’ (Genzkow, 2020). Take the time and opportunity to research and find the truth. 



 


Task 3: practice-based writing 
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Visiting the old Knossoss Palace, oldest city of Crete, Greece whilst on holiday was an eye-opening experience. Unaware of the age and importance of the ruins, after my visit I left curious to find out more.
During my time there, I regret my actions. Being another one of society’s robots, I was fixated on my phone taking pictures to later share on social media. Social media has ‘greatly changed the way we communicate’(Christina A. Jackson , Andrew F. Luchne, 2016). Adding to this we were in small tour groups with a translator for information from Greek to English, however with it being poorly translated I quickly lost interest.
With my love for architecture and old artefacts, I was in my element, but I mistakenly got lost in the excitement of what I could physically see. The old paintings and beautiful surrounding scenery, I never actually gave myself the chance to think about the history that happened within these walls. It was when leaving and still having the feeling of wanting to know more that led me to do further research. I kept thinking "it must have been a remarkable sight, quite unlike anything seen on Crete before," (J. Lesley, British Museum Press, 2002). I began questioning the type of people and what civilisation went on within and beyond the walls. What were the people like. After research I gained knowledge that the palace was divided into several sections, each of which has a different use and function. It was multi-story, built with carved structures, and decorated with magnificent murals depicting religious ceremonies. It was accessible from three entrances located on the north, west, and south sides. Four wings develop around the central courtyard. It was said that ‘according to Greek mythology, the famous architect Daedalus designed the palace with such complexity that none of those who entered could find the way out’ (Greeking.me). It got me thinking even further about actual postconstruction process of something so big so many thousands of years ago without the technology and tools we have today, even after the palace suffered through an earthquake but then was reconstructed. It is believed that the palace was abandoned around 1380 to 1100 B.C. for unknown reasons. The painting, Still preserved, I wonder what meaning they carried, and if art meant the same to people then as it does to many today.
It was after this holiday and visit that I soon grew a love for Greek architecture and history. I began to think about all the mythology and ancient history of Greece. Having gained the itch to want to know more, I soon found myself applying and later studying ancient history as well as classical civilisation at during college. 
 I am frustrated to wonder what more information and history I could have uncovered if I had been more present at the time in the experience. However, I have learnt that inspiration is constantly surrounding us. Being prepared for such inspiration is key. Specific to this scenario, to prepare better I should have completed prior research before going to Knossos Palace. Perhaps have created a list of questions to keep me grounded through the experience, and further supporting a more investigative approach to the day.In future, I intend to be present in all life experiences. Being a designer, I am now aware of the importance to take in your surroundings constantly, where ideas can spark from everywhere and anywhere. From this experience I now understand the necessity to carry out reflection upon my life experiences and own work. ‘we build meanings by working with experience’ (Moon, 2004, p.21).
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A lot of misleading information about the potential Covid-19 vaccines has already been shared online
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WHAT IS UNALOME?

... ASYMBOL OF YOUR UNIQUE PATH IN LIFE ...
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