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	Website Chosen 
	Cleaners of London

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk

	

	Evaluation
Respond to each question 
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	Answer: 
The Cleaners of London site has quick load times which is explained by the lightweight page elements as well as optimised image which works efficiently on desktop and mobile platforms. The design is helpful in making navigation without interruption, and the hyperlinks operate completely. The given performance is consistent with the results provided by Tchindelean and Cetina (2021), who have discovered that people prefer faster-loading sites with easy-to-understand information..
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	Answer: 
The site contains several sub pages where the various cleaning services are outlined which include domestic cleaning, deep cleaning, end tenancy cleaning, carpet cleaning and office cleaning. The menu has a high-level navigation with an easy system through a drop-down Services tab where the patrons can navigate to the detail pages of particular service. Its hierarchical menu structure provides clear avenues, which provide potential customers with access to necessary information within a short time and in an effective way.
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	Answer: 
Yes, Service bookings can be made directly by the clients through a special online booking service system that is situated at app.cleanersoflondon.co.uk. The booking process requires the identification of a type of service, country of the property size, booking date, time and payment confirmation. The transaction is finished within about sixty seconds by this system thus eliminating the need to have a telephonic encounter and provides the customers with a hassle-free experience that is totally cashless without any hindrances..
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	Answer: 
There would be two main improvements on the site that would help to increase user experience. To begin with, the use of an appointment-tracking mechanism will enable the users to track their reservations in real time. Second, a detailed FAQ section would be added to answer the common questions raised by people related to insurance coverage and cancelation. Moreover, it is recommended to simplify the mobile checkout process by minimising the number of steps that need to be completed as most of the users of the platform use mobile devices
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	The site is also professionally designed with a green and white colour scheme to suggest that the site is fresh and clean. The web version is also designed with spaciousness in its layout and does not violate the design balance. On the other hand, the mobile version proves to be good at stacking the content and still being able to access the elements of the call-to-action. According to the assumptions put forward by Guo et al. (2023), the elements of visual design make a significant difference in user satisfaction, which can be felt in the Cleaners of London interface
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	Answer:
The website employs professional photographs which showcase clean interiors and uniformed staff and pristine rooms to demonstrate its quality. The service pages display high-quality images which create positive visual associations with their content. The dominant green and white colour scheme strengthens the brand identity. The homepage contains no embedded video content but the displayed images effectively demonstrate the level of service provided.
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	Answer:
The website does not feature a traditional live chat tool. The website provides a telephone number which appears in the header and also offers a contact form for visitors to make their enquiries. The lack of live chat system decreases immediate contact possibilities which become especially costly during non-business hours. The implementation of an AI-powered chatbot for basic inquiries will improve customer service and boost potential client conversion rates.
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	Answer: 
The website contains social media links which direct users to Facebook and Instagram. The footer of the website contains the social media links, which decreases their ability to be seen by users. The social media presence of the business is smaller than its rivals, and its social media accounts show average usage. The customer digital experience would improve through better platform integration which should include embedded social media feeds and customer testimonials.
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	Answer:
The website shows its services through an organised navigation menu which includes eight separate cleaning categories that each have their own dedicated subpage showing all included services. The homepage uses concise headings with service icons and brief descriptions to guide visitors through the site. The service page presents a checklist system which displays all tasks included in the service so customers can see exactly what they will receive and use the information to make their buying decision.
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	Answer:
The Trustpilot integration shows customer reviews, which receive important placement, because the system displays a 4.5/5 rating that comes from more than 290 customer reviews. Demonstrate that positive electronic word of mouth significantly boosts purchase intention, making visible review features commercially important. The reviews appear recent and regularly updated, which creates trustworthiness for potential customers who want to know about the company's service quality and trustworthiness.
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	Answer: 
The service achieves its high-quality standard through its vetting process which includes identity verification and interview assessments and PS5 million insurance protection and uniformity of cleaning staff and seven-day customer satisfaction guarantee. The company has established trustworthiness through its service to more than 14,000 clients since 2016. I would recommend this company to friends and family due to its transparency, professional ethos, and strong customer assurance policies.
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	Answer:
The Prices page together with the online booking system shows all available prices because the system calculates pricing based on service type and property size. The transparent pricing system shows the company quality level which helps build customer trust. Cleaners of London enables potential clients to make informed decisions about their costs because the company shows all pricing details before the client makes a commitment which gives them an important advantage over competitors.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. House cleaners London

	
	2. Domestic cleaning London

	
	3. End of tenancy cleaning London
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	Answer: Indeed, searches that include house cleaners London or domestic cleaning London pull Cleaners of London at the top of the Google tailored search results, which is the result of effective search engines optimization. The site achieves such high rankings through service pages that are full of useful and relevant keywords and a domain authority that has been earned through several years of service
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	The web presences have become an essential part of modern UK businesses, providing the main digital front with the help of which potential clients can access the information, get prices, and bookings options. With the majority of the UK consumers undertaking research over online services before shopping, companies need to develop professional websites that demonstrate competencies and market appearances. The quality of the websites directly affects the customer satisfaction and purchase intention; a well-structured web page will guarantee the availability of day time online. In the case of Cleaners of London, the site serves as both a marketing and as a customer-service tool, which is essential to success in a digital-first marketplace.
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	Answer: 
The recommendation that would have the most significant impact on improving the Cleaners of London site is the addition of the live-chat or chatbot supported with AI. The existing lack of real-time communication channel might hamper other potential customers who need quick responses. Guo et al. (2023) highlight the fact that accessibility to information is a critical factor in customer satisfaction. Implementing an embedded chat solution would provide the user with real-time response to their queries and, as a result, the loss of the booking would decrease, the overall user experience would increase, and the overall conversion rate and customer retention will result.
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Section 2 - Pleasure — Customer Experience (75 words maximum for each answer)
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Question 2a — How pleasant does the webpage look? Are there any differences in
appearance on a mobile phone versus a computer?
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Question 2b — How does the website use imagery, video and colour?
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Question 2c — Has the website made use of an online chat tool on the website? How
effective is this to enquire about the product or service?
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Question 2d — How effective are the social media links on the website?
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Section 3 — Perceived Value (75 words maximum for each answer)
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Question 3a - How are the services offered by the company made clear to customers?
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Question 3b — How are customer reviews made available? Are these up to date?
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Question 3c - How is the service presented as high quality? For what reasons would you
use the company's service or recommend to a friend or family member?
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Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of
e
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Question 4b — When you type these words into Google, does the company's website appear
in the top ten websites?
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Section 5 — Reflection and conclusion (120 words maximum for each answer)
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Question 5a — Do you feel that websites still have relevance in modern UK business?
A ———
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Question 5b - If you were to make one recommendation about how to improve the website
of your chosen company, what would it be? Why have you suggested this improvement?
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Section 1 — Usability (75 words maximum for each answer)
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Question 1a — How quickly and easily does the website load?
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Question 1b — Does the website contain many sub-pages? How does a prospective
customer navigate these?
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Question 1¢ — Can a customer make a booking via the webpage?
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Question 1d — What improvements could be made to the usability of the website?




