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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?

	Answer: The website for Acocks Green Bowling loads very quickly enabling the customer to have instant access for quick and simple bookings for bowling and laser quest. It also has a very straight forward usability for navigating to any relevant information required.

The website loads very easily and without delay, avoiding the customer from waiting, which have can have a negative impact on the user experience.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: Yes, the website contains at least 15 sub-pages, which are all relevant to the activities and services offered by AGB as well as additional company information. These sub-pages are very easy to navigate and understand. 

The customer can navigate these sub-pages by simply moving the cursor onto the link of interest and click the link which will open the relevant sub-page for further information.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Yes, the customer can make an intricate booking via the webpage. As the website loads the customer can make an instant booking for the bowling activity and for booking the laser quest activity the customer must click on the laser quest link across the top of the webpage. Move the cursor onto the laser quest link and click for a sub-page to open and make a booking laser quest.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: Usability improvement could be made by adjusting the font to a larger size for the links. The colours for the links and the background colour are clashing which can make the usability experience unsatisfactory. Additional improvement could be made by adding the bowling and laser quest booking links to the side of the webpage. There are large areas on the webpage that has a clear background and could have a positive impact on the usability.

	
Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The initial webpage is basic, however, there is a pleasant and convenient factor here for customers to make bookings. The homepage has a warm feel with the use of certain colours, and it is showing two people to be having a pleasantly good time. 
Their mobile version is very similar in appearance, and it also has the convenience of making an intricate booking using a mobile phone.

	Question 2b - How does the website use imagery, video and colour? 

	Answer: There is no use of video on this website. The imagery used is completely relevant. On the homepage there are sliding images. One image is of two people appearing to be pleasantly interacted in a game, whilst the other two images are relevant to activity and cold drinks/beers. The colours used are red, orange, blue, green, brown which are warm and appealing.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: This website has not utilised the online chat tool facility, it is not a relevant feature as this website does not offer a wide range of activities, therefore, it will only be booked for the specific activities of bowling or laser quest. It does have a contact us page which is very easy to use. Here, customers can make use of this tool for any enquiries.

	Question 2d – How effective are the social media links on the website?

	Answer: There are no social media links available on this website. Although there is an account on Instagram which is not updated very often, only fourteen posts in almost 2 years as well as a very low following. Their FB account is more active with posts on a regular basis as well as a larger following than IG but there is no link to FB on the website. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: Firstly, the services are made clear by using the company name, Acocks Green Bowl, in the website address. 
Secondly, there is a logo on the website which uses the company name and has tenpins and a bowl. There is also a slide image of a hand picking up a bowling bowl from the bowl rack to add clarity. These make it clear to understand what service is offered.

	Question 3b - How are customer reviews made available? Are these up to date?

	Answer: Yes, having visited the website many times over several days, the customer reviews are kept up to date on daily basis. The most recent review was lefty by a customer a day ago on the 22/07/25. Customer reviews are made available using the Find Us link on the AGB website. These reviews are also available upon search at Google maps and Google search engine for Acocks Green Bowl.

	Question 3c - How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?

	Answer: The high-quality service is presented as a traditional bowling experience with staff being very friendly and helpful and the food quality being praised by customers and reasonable costs overall. I would recommend the services on the basis of it being a family friendly atmosphere. The affordability of it being a big factor as stated by parents. The convenient location on a main road and abundant parking nearby.

	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Yes, AGB has set out a very open and transparent pricing for its customers for the services offered. The company has made its pricing very clear and simple to understand on the website for bowling activities, laser quest activities as well as the food prices on the menu. The pricing, based solely on reviews, have a significant positive impact on parents taking their children to AGB as well as family gatherings. 

	
Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Tenpin

	
	2. Bowling

	
	3. Family

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: Yes, searching the company’s website does appear when Google searched under bowling, Acocks Green Bowls is listed at number eight. However, when Google searching for AGB using any of the other two prompts there is no listing for AGB in the top 10. This is an indication there are other places which are preferred for bowling and laser quest within Birmingham.

	
Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are more and more significant relevance in modern UK businesses because websites are the first point of information regarding products and services. It will provide key aspects listed of the business and will give customers more confidence to use the services/products offered. A website is available 24/7 and can be a virtual hub for customers. It can also use a web chat tool where customers can have questions answered and any put forth any relevant queries, which will make customers feel involved and add to the feel-good factor for using any particular website.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?

	Answer: I would make the links a much larger size and I would have the link for booking bowling and laser quest on the side of the webpage separated from the rest of the links in a much larger size. 

My suggestion for this is that it will make it a more user-friendly experience for user friendliness for customers who may have difficulties with visualising the links and content. Any customer with low vision or visual medical conditions may have difficulty with blurriness and light reflection and will have negative experience when using this website. Visual impairment or any type of visual deficiency as often users with such medical conditions are not able to process all the information. These changes will have a positive impact for the user as well.
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