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[bookmark: _Toc532332496][bookmark: _Toc534307974]Introduction
Information has the power to conquer the world nowadays not the war and it is very important for the knowledge of information and the application of wisdom for the development of society. The modern world of technology has brought a revolutionary change about the flow and the sharing of the information which has eased the communication and the share of knowledge s being used for the betterment of the society. Vodafone is a UK based telecommunication company and the company is one of the biggest telecommunication companies in the world and the company has to manage the knowledge and information to keep pace with the changing world and business market. This paper deals with the interrelation of data, information, knowledge and wisdom and will show the information sources to capture valuable information as well as this paper will discuss the managing of the information risks and the management of the information and knowledge considering all the factors. 


[bookmark: _Toc532332497][bookmark: _Toc534307975]Explain the relationship between data, information and knowledge
Data is the collection of raw facts which are random and of no value until they are transformed into information and the data is the collection of facts, events, signs and symbols and they can be random or non-random facts of events. The data are the raw materials which are very important for an individual to collect and process them to interpret the meaning and gaining the knowledge from the data. 
When the data is processed by the individual, it is called information. The process of the data has a meaning and they can be processed on purpose that is very important for the individual to understand the meaning of the data and the processed data is called information which gives the individual share knowledge through information (Kanehisa et al, 2013). The transformation process of the data into information is very important and the transformation process gives the data a context and meaningful process and the process of the transformation gives the meaning of the data which is called information. The information processing has some stages and the very first stage is to collect the data and arrange them or sort them so that they can be processed into information and that is how the data turns into information.
The knowledge is the experienced gained by the information of context of the scenario and the information transforms into knowledge in a deeper and meaningful way. The information makes an individual aware of a situation and the awareness of the individual helped by the individual is turned into knowledge which is called experience and the experience has a long-term effect and learning on the individual which can be called knowledge. The use of knowledge for the betterment of the society and the application of the knowledge properly is called wisdom. 
The data, information, knowledge and wisdom are interrelated and they can be described as a more arranged and meaningful thing from left to right. The data is processed into information and the information gives the knowledge to the individual and the use of the knowledge of the individual in a proper and arrange way is called wisdom and they all are interrelated. The information cannot be imagined without the collection and the transformation of data and the knowledge cannot be imagined without the information and wisdom cannot be imagined without the knowledge of an individual. That is how they are interrelated and they cannot perform alone without other (Foucault, 2013). 
[bookmark: _Toc532332498][bookmark: _Toc534307976]Explain the relationship between individual knowledge and organisational knowledge
Individual knowledge is the information believed by an individual as fact and stored in the memory of the individual and the cognitive process of learning is the base of knowledge of an individual. The individual knowledge is the learning process of the individual through the experiences of the life and the curiosity of an individual is the base of the knowledge. It has been from many centuries that men were curious about things and the experiences of the life of an individual emerged as knowledge. Socrates told to know thyself and the knowledge of the self-identity is the basis of the individual knowledge (Dalkir, 2013). 
The organisational knowledge is an asset for the organisations and the individuals share their knowledge with the organisation and the knowledge is used by the organisation for the advantage of the organisation. The organisational knowledge is the combination of the knowledge shared by the employees in the organisation and the organisation stores the knowledge for the betterment of the organisation. 
The relationship between individual knowledge and organisational knowledge is given below:
· The individual knowledge is the knowledge of an individual and the organisational knowledge is the combination of the individuals working in the organisation. 
· The organisational knowledge is the combination and the storage of the individual knowledge and the organisational knowledge cannot be imagined without the individual knowledge shared in the organisation.
That is how the individual knowledge and the organisational knowledge are interconnected. 



[bookmark: _Toc532332499][bookmark: _Toc534307977]Apply analysis and modelling techniques to identify knowledge assets
The analysis and the modelling techniques are a must for the identification of knowledge assets and the techniques play a very important role in sorting out the knowledge assets. Knowledge assets are the knowledge stored by the organisation in the form of information, technology, cognitive and technical skills, ideas and skills and the knowledge assets of the organisation like Vodafone is needed to managed care and that is why the analysis and modelling techniques are needed to identify knowledge assets. 
[image: Related image]
Figure: Analysis and modelling technique
The organisations use the technique of capturing the knowledge and then the knowledge is needed to be organised and the organised knowledge then distributed to the organisational and the development of the knowledge is used as knowledge asset for the organisation. The organisation like Vodafone analyses the market to get the information about the customers and the information of the competitors and the market is then organised by the organisation so that they can be distributed and developed by the organisation and used for the advancement of the organisation (Hislop et al, 2018). Vodafone uses the technique to develop the strategy of the organisation to get sustainability in the market and the knowledge assets is a must for the organisations to expand the business of the organisation and the customer satisfaction can be achieved by the analysis of the knowledge assets of the organisation. 

[bookmark: _Toc532332500][bookmark: _Toc534307978]Evaluate actual and potential knowledge assets
There are many types of knowledge assets and among them, the most important knowledge assets are actual knowledge assets and potential knowledge assets. 
The actual knowledge asset is the knowledge gained and stored by the organisation and the actual knowledge assets are the man base of the functioning of the organisation. The organisations use different techniques to make the knowledge assets of the organisation and the knowledge assets are the technique and skills learned by the organisation and the storage of the actual knowledge assets is the cumulative information and the skill development of the organisation that helps the organisation to run. The organisations are run on the actual knowledge assets and the organisations are always hungry for new knowledge so that the organisation can run in a smoother way. The new knowledge which is not learned by the organisation is called the potential knowledge assets for the organisation (Easterby-Smith and Lyles, 2011). 
The potential knowledge assets are the knowledge that is not stored and analyses by the organisation and the knowledge can be used for the development of the organisation. The potential knowledge assets help the organisation to get the knowledge of the new things, as well as the potential knowledge assets, show the organisation a more sufficient and effective way for the organisation and that is why the actual knowledge assets and the potential knowledge assets of an organisation is very important to analyse for the development of the organisation.





[bookmark: _Toc532332501][bookmark: _Toc534307979]Explain what is required to create, store, apply and integrate knowledge
There is a very effective and used process that is used to create, store, apply and integrate knowledge and the process is called knowledge management and the process is combined with the following steps:
· Knowledge acquisition
· Knowledge retention
· Knowledge transfer
Knowledge acquisition: The knowledge acquisition is the process of the gaining new knowledge for the organisation and the process of the knowledge acquisition includes the recruitment of the employees in the organisation and they help to develop and add new knowledge to the organisation. The organisation performs the existing employees to gather knowledge from the external environment and the consultancy of the organisation help to gain new knowledge for the organisation. The external training programmes and databases are the main source of knowledge acquisition and knowledge acquisition process help the organisation to gather new knowledge for the organisation (Firestone and McElroy, 2012).
Knowledge retention: The process of protecting and storing knowledge is called knowledge retention and the knowledge retention process help the organisation to store the knowledge and safeguard them with privacy. The ancient process of the knowledge retention was to memorise the knowledge and it was safe with the individual but the size and scope of knowledge have become more spread and the techniques of storing the knowledge have also been changed. The knowledge is stored in an organisation in the written form and the development in the information and communication technology has enabled the organisation to store the knowledge in websites and in hard drives and the process help the organisation of the modern world to store the knowledge of the organisation.


Knowledge transfer: The ancient way of the knowledge transfer way to pass the generation to generation by sharing the experiences and the signs and symbols helped to transfer the knowledge of people generation to generation. The knowledge in the today’s world is shared n the written form and the information can also be transferred by the use of modern technology and it has given the power to the people to share the knowledge and gather them n a very effective and less tiresome way. 
That is how the knowledge of the organisations like Vodafone is creating, store, applies and shared and the user of the modern technology and the advancement of the information and the communication technology have made the process very smooth and easy. 
[bookmark: _Toc532332502][bookmark: _Toc534307980]Consider the importance of intellectual property rights
The intellectual property rights encourage the innovators to invent new things and ideas as the intellectual property laws protect the rights of the innovator. The world is a very competitive place for business and innovation and the business of the world is also growing day by day and it has only been possible by the protection of the intellectual rights and the intellectual rights include the copyrights, trademarks, trade secrets and the patents of the innovator and no one can use the invention without proper authorisation. The importance of intellectual property rights is given below:
· The protection of the intellectual property rights encourage the innovators to invent new ideas and things and the process of the intellectual property rights ensures the profit of the deserved person and the growing business around the world is in a order for the protection of the intellectual property rights (Wiig, 2012). 
· The businesses are booming around the world because the trademarks and the trade secrets of the organisation s protected by the intellectual property rights otherwise the use of others trade secrets would create a mess in the world. 
· The music and other industry around the world faces the problem of copying the original content and the credits are not given to the original creator and the copyrights has given the original creators the right to sue the person or organisation who uses the content without permission or proper authorisation and it encourages the original creators to create more contents and ideas and the intellectual property rights has given the world an opportunity for the creation of new knowledge and ideas. 
[bookmark: _Toc532332503][bookmark: _Toc534307981]Explain the contribution knowledge assets have on an organisation
The knowledge assets of an organisation have a great contribution to the organisation and the management of the knowledge assets of the organisation help the organisation to help the organisation to run properly in the most effective way. Vodafone has knowledge assets of the organisation and the knowledge of the organisation help Vodafone to perform perfectly in the business sector of the telecommunication. The contribution of the knowledge assets of Vodafone in the organisation is given below:
· The knowledge assets of the Vodafone help the organisation to collect the information about the customers and it also enables the organisation to analyse the information and the knowledge assets of Vodafone help the organisation to understand the needs of the customers (Firestone and McElroy, 2012). The knowledge assets of the organisation help to develop the services provided to the customers and it helps the organisation to understand the demands of the customers. The knowledge assets of the organisation help to develop the framework of the organisation to maximize the customer satisfaction as the customers are the main factors for the organisations. 
· The knowledge assets of the Vodafone help the organisation to develop a proper way of functioning and it also helps the employees to develop the skills and the knowledge assets of the organisation help to develop the working environment of the organisation. The skills and the working environment of the organisation help the organisation to work effectively as well as it ensures the quality of the organisation. 
· The Vodafone conducts the market research for the development of the organisation and the understanding of the market help the organisation to perform effectively and the knowledge assets also help the organisation to expand the market of the organisation and the knowledge of the market helps the organisation to reach to the greater number of customers in the market. 
· The knowledge assets help the organisation to design the strategy of the organisation and the knowledge assets help the organisation to develop the strategy of the organisation. The strategy of the organisation ensures the working environment in the organisation and the working environment of the organisation makes the organisation run effectively (Fuller, 2012). 
· The knowledge assets help the organisation to learn from the mistakes and the experience of the organisation help to function the organisation effectively in the future. The failure of the organisation and the knowledge gained from the mistakes help the organisations like Vodafone to take precautions for the mistake like that and the knowledge assets help the organisation to perform without making any mistake and give the experience to overcome the effects of the mistakes done by the organisations. 
· The knowledge assets of Vodafone help the organisation to monitor the competitors and the analysis of the competitors in the market help the organisation to develop the strategy of the organisation and the strategies taken by the organisation help the organisation to sustain in the marketplace (Holtshouse, 2013). 
· The knowledge assets of Vodafone enables the organisation to add new skills and techniques in the organisation that helps the organisation to run effectively and the skills shared by the organisation help the organisation to sustain in the competitive business world.
· The knowledge assets of the Vodafone help the organisation to store the knowledge of the organisation and it gives the organisation a unique identity in the market and the development of the organisation is also dependent on the knowledge assets of the organisation.
· The knowledge assets of the organisations help them to understand the storing and the protection of the knowledge and the knowledge assets help the organisation to preserve the knowledge within the organisation to maintain the privacy of the organisations. 
That is how the knowledge assets of an organisation contribute to the functioning of the organisation and t also contributes to the strategic development of the organisation. 


[bookmark: _Toc532332504][bookmark: _Toc534307982]Evaluate the knowledge requirements for the organisation
Vodafone is one of the largest telecommunication companies in the world and the company has made a lot of knowledge and experiences in the market and the organisation needs the particular knowledge management and knowledge requirements to run the organisations effectively. The knowledge requirement of the organisation is given below:
· The organisation need the knowledge of the market and the market analysis is a need for the organisation to sustain in the market and the market analysis help the organisation to develop the strategy of the organisation for the development of the organisation. 
· The organisation like Vodafone needs highly skilled employment and the employment of the employees to need to be ensured by the organisation for the quality services in the market and the knowledge assets need to be ensured by the organisation so that the quality and the skills of the employees can be ensured by the organisation (Siemens, 2014).
· The customer’s needs and requirements are needed to be analysed by the organisation and the customers need help the organisation to develop the services of the organisation so that the quality services can be ensured to the customers. The organisations collect all the data and feedback from the customers and analyse them to design the organisational function of the organisation and the analysis help the organisation to meet the demands of the customers as well as it helps the organisation to reach to the customers. The organisation needs the knowledge of the customers to need to run the organisation effectively.
· The organisation has a very complex organisational function and the functional knowledge of the organisation is needed for the organisation to understand and the strategy and the design of the effective organisation design need knowledge. The organisational knowledge is needed for the organisation to function effectively in the market (Singh Sandhawalia and Dalcher, 2011). 
· The use of modern technology has brought a revolutionary change in the world of business and communication and the knowledge of the use of the technology is needed for the organisation to manage the organisation effectively. The skills required of the employees are also required for the development of the organisation and the technical knowledge of the employees will help the organisation to run effectively.
· The organisation needs the knowledge of marketing for the betterment of the organisation and the knowledge of marketing help the organisation like Vodafone to expand the business of the organisation and the marketing ensures the customers of the organisation. The marketing knowledge is a must for the organisation to sustain in the competitive business market (Khatibian et al, 2010). 
· The organisation needs to manage the human resources for the effectiveness of the organisation and the knowledge of the HR manager will help the organisation like Vodafone to manage the human resources of the organisation and the HR management knowledge will ensure the skills of the employees in the organisation providing a work-friendly environment for the organisation. 
· The knowledge of the protection of the knowledge is also very important for the organisation like Vodafone to safeguard the information of the organisation and the knowledge is very important to keep the information away from the third party and the knowledge of the protection of information help the organisation to run successfully in the market (Rasula et al., 2012). 







[bookmark: _Toc532332505][bookmark: _Toc534307983]Evaluate the organisation’s framework for enabling knowledge sharing
The framework of knowledge sharing is very important for the organisation to run successfully and the knowledge sharing framework of the organisation Vodafone is given below:
· The organisation has made the functions divided to run them perfectly and the sharing of the knowledge is very important for the organisation for the sustainable business in the market (Massingham, 2010). The organisation has divided the functions of the organisation into the marketing department, HR department, Technical department, Governing department and Security department and the knowledge sharing is very important for the organisation to run perfectly. 
· The marketing department makes the marketing of the organisation and also conducts the market research and the knowledge of market share is needed to be shared with the other department so that they can be aware of the facts and the knowledge of the market research will help the organisation to make decisions and change the strategy of the organisation. 
· The HR department manages the human resources of the organisation and the knowledge of the organisation help the HR department to make strategies for the human resource development of the organisation and the knowledge is needed to be shared in the organisation so that the organisation can function effectively. The world and business s getting developed and the requirement of the skills development of the employees is also needed for the HR department to ensure the effectiveness of the organisation and the knowledge sharing helps them to develop the skills of the employees and it also helps in the time of recruitment of the employees (Yang et al, 2010). 
· The technical department of the organisation help the organisation to maintain the technical field of the organisation effectively and the knowledge sharing of the organisation helps the organisation to develop the technical skills of the organisation and the development of the skills help the customers to get quality services from the organisation. 
· The security of the organisation like Vodafone is very important to ensure quality and uninterrupted services to the customers and it is very important to ensure the safety of the employees of the organisation and the knowledge sharing of the organisation help the organisation to ensure the security of the organisation. The most important security concern for the Vodafone is the cybersecurity of the organisation and it requires highly skilled employees to ensure the cybersecurity of the organisation and the safeguard of the information of the organisation along with the customers is needed to sustain in the market and the cybersecurity of the organisation is needed for the organisations to function effectively in the market. 
· The governing body takes all the strategically decision of the organisation and the sharing of the knowledge is very important to make decisions for the organisation and the knowledge sharing of the organisation help the governing body to take the right decisions and it helps the organisation to run effectively in the market. 
[bookmark: _Toc532332506][bookmark: _Toc534307984]Recommend improvements to the current framework
Vodafone uses a very complex framework for the function of the organisation and the strength of the framework is that it is hard to copy. The recommendation for the improvement of the current framework of the organisation is given below:
· The organisation makes the market research for the organisation to understand the market and the data collected from the market needs to be analysed very effectively and the information needs to be stored in the organisation. The organisation needs to upgrade the information collected from the market and the knowledge needs to be shared in the organisation so that the organisation can adapt the knowledge of the market and the knowledge can be implemented in the organisation for the betterment of the organisation (Omotayo, 2015).
· The customer’s needs and feedbacks are very important for the organisation like Vodafone to analyse and the feedback need to be collected by the organisation. The analysis of the customer’s feedback and the knowledge of the customers will help the organisation to understand the market and the needs properly and will help the organisation to perform effectively in the market. 
· Vodafone wants to expand the business and the new market is potential for the organisation and the organisation should make good marketing to enter the new market and it is very important for the organisation for the sustainability in the market. 
· The marketing policy of the competitors needs to be analysed and the knowledge of the competitors in the market will help the organisation to take proper decisions to capture the market. 
· The organisation should concentrate on the human resource development and the knowledge of the human resource will help the organisation to produce effective and skilled employees for the organisation which is very important for any organisation to sustain in the competitive market and the development of the skills of the employees along with the knowledge of the organisation will help the organisation to conduct a sustainable business in the market (Kresak et al, 2016). 
· The most important thing for the organisation like Vodafone is to ensure the security of the organisations and the hackers and crackers cause a lot of damage to the organisation. The organisation should expand the knowledge of the cybersecurity and the knowledge of cyber security will help the organisation to maintain the quality of the employees in the security department and the knowledge assets will help the organisation to safeguard the information of the organisation which is very important for the organisation to perform effectively in the competitive business market. 


[bookmark: _Toc532332507][bookmark: _Toc534307985]Conclusion
The data, information and the interrelation of the knowledge have been discussed in this paper and the techniques to manage the knowledge will help the organisation like Vodafone to work effectively in the market. Knowledge is power and the knowledge will make the functions of an organisation very effective but the piracy of the knowledge and the leak of the information of the government will cause a grave problem for the organisation. The knowledge and information management also shows the ways of safeguarding the knowledge and that helps the organisation to perform effectively.  
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