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Introduction
An organization involves function regarding marketing management to promote and increase the sales of the organization. The most important objective of a business organization is to earn and generate profit by using organizational resource properly. In this report the overall functions and process of marketing management system is going to be discussed so the related parties of this report can understand the importance of the marketing process. In a word, to be understood about the marketing process it mainly refers to the strategy that is used to create value for the customers and build a strong relationship with then in order to capture value in return in the form of profit.
Background of the company
Marketing functions and its process can   be discussed literally but with the proper example it becomes more understandable. In this report, Coca-cola is selected as the company to discuss its all marketing management functions and the way it operates its promotional and branding strategy to build a strong customer relationship by satisfying their demand.
Coca Cola is the name of a sweetest beverage and the company is established in 1892 in America with the aim of serving their customers with the best beverage products. It is the multinational company which is engaged with the production, retail and marketing of nonalcoholic beverage syrup and concentrates. Its head quarter is situated in Atlanta, Georgia, United States. This company is mainly known for its flagship product Coca-Cola but it is also engaged with Energy brands, Costa Coffee, Minute Maid and so on. It is one of the most revenue earning company within UK (Coca-Cola, 2019).
Marketing process of the Coca-Cola
It has been already discussed that marketing is the process by which company creates value for the customers and builds a strong relationship with then on order to capture value in return. All the functions include mainly the trade of products and monetary value of each party. The marketing process is explained below:
Mission statement refers to the statement that indicates the objectives of the organization to be existed and run the business. It also includes the brief discussion about the product or service the company wants to produce. It also indemnifies the main purpose of the all operational functions of the company. According to Coca-Cola it states its mission with the aim of producing non alcoholic sweetest beverage and other energy drinks and coffee to satisfy their customers with the most unique test (Grundy, 2006).
Situational Analysis refers to the process of analysis of the internal and external factors of an organization to understand its strengths and weaknesses to company’s core advantages properly. Brand name and a large market share is the core advantage of Coca-Cola Company which is identifies by the SOWT analysis of the company (Grundy, 2006).
Setting objectives and strategy refers to the planning of setting an organizational goal and the strategy that will assist to achieve it. Coca-Cola plans to produce the sweet beverage with unique test with the most competitive price for the customers (Quizlet, 2019).
Implementation and control refers to the strategy of the organization that helps to apply the operational strategy for production to delivery of the final products to the customers and using measurement process to identify success or failure (Quizlet, 2019).
Analysis of Macro environment of Coca-Cola
Macro environment refers to the external factors of an organization that affect the operation of an organization directly and indirectly. The elements of macro environment are explained below:
Political factors refer to the elements of the organization that is related with the political figure of the country such as political instability, influences and control of political leaders and parties and their rules and regulation affects the sales and revenue of the product of Coca-Cola Company (Kilner & Andrew, 2017).
Economic factors refer to the financial indicators such as interest rate for investment and loan, currency rate of the country, inflation and deflation, supply and demand of the products which affect the income opportunity of the customers and their demand for the products. These factors are important to be focused by Coca-Cola (Campbell &Craig, 2005).
Social factors refer to the element of human behavior, nature, and religion, culture and attitudes toward the products or services; Coca-Cola is determined to analyze these factors as it is a multinational company (Kilner & Andrew, 2017).
Technological factors refer to the technological factors that affect the production quality and the uses of technology to the highest level. Coca-Cola is committed to use the most upgraded technology to keep their products unique related to the competitors (Campbell &Craig, 2005).
Environmental factors refer to the elements of the environment that should not be harm during the production of products. Coca-Cola is committed to maintain CSR to keep sustainable business environment that does not affect negatively.
Legal factors refer to the laws and regulations regarding safety of the employee at work place and job, salary and wage limits, production laws, labor act etc. Coca-Cola Company is committed to maintain all rules and regulation exerts by the government and other regulatory agencies.
Explanation of the porters 5 forces relating to Coca-Cola
Threat of new entrance indicates the threat regarding entrance of new competitors in the market with the same products or something different. PepsiCo is the competitor of the Coca-Cola Company (Businessdictionary, 2019).
Threat of substitute refers to the threat of substitute products for the Coca Cola Company coffee or energy drinks (Businessdictionary, 2019).
Bargaining power of customer is important to be considered while competitors are also offering same kind of product with the most price competitiveness (Smallbusiness, 2019).
Bargaining power of supplier is also important as the supplier is able to create artificial crisis of raw materials that increases the price of the product (Smallbusiness, 2019).
Competitive rivalry refers to the same industry in which the company is competing. Coca-Cola is a beverage company and it has to compete with the beverage industry with its most unique tested product in the most competitive price offering (Smallbusiness, 2019).
SOWT analysis of Coca-Cola Company
Strengths: Brand equity, valuation of the company, largest market share, presence in the global market, Effective marketing strategy, loyalty of the customers and a strong distribution channel are the core strengths of Coca-Cola Company (Economictimes, 2019).
Opportunity: Diversification in the food and health industry, nations which are developing themselves, packaged offer of drinks, developed supply chain management, marketing the laser selling products are the opportunities for Coca-Cola (Economictimes, 2019).
Weakness: Competition with Pepsi, low product diversification, less conscious about health beverages are known as the weaknesses of Coca-Cola (Economictimes, 2019).
Threats: Now a day, for applying CSR in business strategy, sourcing of raw materials and indirect competitor such as local brand of drink are considered as the threats for the coca-cola Company (Economictimes, 2019).
Marketing Mix analysis of Coca-Cola Company
Marketing mix refers to the analysis of the elements of the marketing strategy. The elements of the marketing mix are known as 7Ps. These 7Ps are explained below:
Product: Product is anything that can be offered to the market to satisfy a need, want or demand. It must have the visibility in front of the market. It should provide proper satisfaction to the customers. Coca-Cola mainly deals with the beverage products such as soft drinks. They are also producing energy drink, coffee named as Costa Coffee also. These products are gaining a large market share as the company deals with the most competitive marketing strategy in the market (Professionalacademy, 2019).
Price: Price is anything that is offered to the producer in order to purchase his products. When a company produces a product it determines the price on the basis of the production cost, advertising expenses and overall transportation cost of the product and service. Coca-Cola has determined the pricing strategy on the basis of its overall functional activities (Professionalacademy, 2019).

Promotion: Promotion refers to the process that is used to make products and the company known to the customers. Advertising, word of mouth, press report, magazine, television, radio are known as the best media for the promotion of the products. Media can be selected for products on the basis of the company’s culture, business pattern, profit range and type of the products they are producing (Gurteen, 2019).
Place: Place refers to the point of selling and buying goods. After production the marketing department of Coca-Cola determines the place where should be the products to be delivered to the customers in time (Gurteen, 2019).
Physical evidence: It refers to the evidence of the product that can be shoed to the customers. Product catalogue and description refers to the physical evidence of the product (Professionalacademy, 2019).
Process: Process refers to the overall business strategy of the organization. The procedures of transferring products and services, business strategies, delivery system all are included in the process (Professionalacademy, 2019).
People: People are those who are working for the organization directly or indirectly. Stakeholders are also considers the people of the organization. Coca-Cola is responsible enough to direct and control its people properly. Employees within the organization are treated properly and enjoy all facilities according to the rules and regulation of the organization (Gurteen, 2019). 
Societal Marketing concept of Coca-Cola
Societal marketing concept is one of the latest concepts of marketing. According to this concept company is committed to produce products that are not harmful for both environment and human health. They will focus on the production of the green product.
Coca-Cola maintains and follows the “Fans First” approach for societal marketing. They produce the beverage products according to the demand of the customer’s taste.
Branding strategy of Coca-Cola Company
Branding is the process of making the company and its products known to the customers by using the competitive advantage of the business. Coca-Cola is now using one brand strategy that makes the world’s largest beverage product equity and looks iconic to the customers. Branding helps the company to positioning itself in the middle of the completions. Branding is essential to make the brand name strongest so that customers can be attracted to the company easily (Economictimes, 2019).
Ansoff Matrix of Coca-Cola
Ansoff matrix is a frame work that provides company several tools for building strategy to organize employees, executives and senior managers for the future growth of the organization. It includes 4 steps such as, market penetration, market development, and product development and diversification strategy. Market penetration refers to the strategy of using products for existing market to increase the market share by the same product. Market development is the process of developing or creating new market for the existing product or new product of the organization. Product development refers to the process of developing new product or increasing product line for the new market or existing market. When an organization wants to enter a new market with the new product it is known as the diversification of the business (Coca-Cola, 2019).
Relationship marketing helps to build strong relationship with the customers so that they can remain loyal to the company and make mouth to mouth marketing so that other customers well are willing to purchase products. Customers are the asset of the organization. Management should keep in mind the importance of customer loyalty so that can satisfy their customers in most unique way. Customer satisfaction is the core for the relationship marketing. Even the relationship with the other stakeholders of the company should be kept improved and developed (Economictimes, 2019).
Definition of Stakeholders of the company
Stakeholders are the people and other elements of the organization that are directly and indirectly related with the functions of the organization and company is responsible for the wellbeing of these parties. Employees, suppliers, buyers, finical advisor, creditors, customers, investors and share holders are known as the stake holders of an organization (Grundy, 2006). 
Internal stakeholders are those who are working within the organization and directly related with the functional activity of the company. Such as, shareholders, owners, employees are kown as the internal stakeholders. Suppliers, investors, creditors and customers who are related with the function of the organization but not directly, are known as the external stake holders of the organization.
Organization communicates with these stake holders by arranging conference and various weekly, monthly or annual meeting. Internal stakeholders directly affect the functional activities such as employees work directly in production process. External stakeholders also affect the company indirectly by investing or providing loan for the further expansion (Quzlwt, 2019).
Conclusion
Marketing management process includes the strategy that helps the company to make its product known to the customers. It also includes the process of segment a market and indicates the core strategy to target the customers. The overall report involves the marketing procedure of Coca-Cola Company that will help the related parties to understand the procedures with practical example.
Part: B
Marketing Communication
Marketing communication refers to the tools and communication methods that help organization communicate with the each party within and outside of the organization. Tools such as, email, communication groups, meeting (weekly, monthly, annually), telephone, facsimile etc are known as communication tools (Quizlet, 2019).
A communication model is the visualize presentation of the process of the communication process. The communication tools that has been used by Coca-Cola to communicate with its stake holders are given below:
Employees: employees within the organization communicate with each other by telephone of email or message. 
Suppliers: Suppliers of the organization communicates with the management by telephone, e,ail or sometime by arranging board meeting.
Buyers: Buyers use the same methods as the suppliers use to communicate.
Shareholders: Shareholders mainly communicate by arranging board meeting, conference weekly, monthly or annually.
Investors and creditors: Investors and creditors communicate with the company by email, telephone or by arranging meeting or conference.
Customers: Customers mainly communicate directly by coming to the selling point. But sometime they also use telephone, email to reach the company in order to collect information.
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Explanation of Communication model
Communicator: There should be a communicator who will start to communicate for the specific purpose with the other personnel of the organization.
Encoding: This refers to the process of converting the information into massage.
Massage: Massage id the element that should be transferred to the person who is communicated.
Medium: The elements that are used to communicate such as telephone email etc.
Receiver: The person who will receive the massage.
Decode: It is the process of collecting and analysis of the massage.

Integrated marketing communication refers to the process of communication that links all communicating tools and other elements together to make proper flow of the information within the organization.
Coca-Cola mainly uses the advertising strategy for their promotion of the products. Different type of massage of regarding the product quality and taste is delivered by the advertisement theme. Sometimes Coca-Cola also arranges campaign program in different college, universities and in the ground of other institutions (CocaCola, 2019).
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