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Task 1: Observational Writing
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Fig 1. Photograph of billboard under the arches outside London Bridge Station (embleton on flickr, year unknown)

The image will be deconstructed using the order of signification – sign-signifier-signified (Chandler, 2007, p. 140) 
Billboards are a familiar sighting in the UK. They are used as a frame in which posters are placed to advertise a product to consumers. As consumers we are exposed to visual signs at an increasing rate, but they are not always what they seem to be. (Chandler, 2007, p.11). As a sign they are important as they signify something other than themselves. (Hall, 2012, p. 5).
The image is a black and white photograph with areas of light and shadows. 
The billboard is a visual sign signifying an advertisement to sell a product. This billboard is blank except for a piece of graffiti at the bottom. The text is drawing attention to the fact that there is nothing on the billboard. It can be encoded as intending to convey that people are subjected to too much visual stimuli for product advertising on a daily basis and could be a message about consumerism and capitalism. The meaning is confirmed in the graffiti, a linguistic message (Barthes, (1964), marxists.org). The graffiti signifies the sign that is used to advertise has no advertisement and so consumers are not being sold anything from this.
A man is walking past not looking at the billboard, but looking straight ahead. The street is empty except for railings, traffic lights and an exchange box. The man walking past the billboard is not paying any attention to it as he is not being sold anything. This connotates that the word ‘joy’ signifies a relief from this. Or it could be that billboards are such a common part of the landscape that their impact goes unnoticed (Berger, 1972, p. 130). The man is walking from the light to the dark, towards the railing and the traffic light. The traffic light signifies instructions to stop, get ready and go. It could be implied it is instructing the man to ‘go’ as he is walking in that direction and going towards the darkness. He is unaware of the message on the billboard and may be walking towards the dark side away from the light side, which is signified by the white of the billboard. The railings can be symbolic of protection, the safety of the world of consumerism, or of imprisonment, being trapped in a world of consumerism. The black and white photography may be using the black and white areas of the photograph to imply good and bad. The colour black usually has a negative connotation; it’s often the colour associated with mourning, whereas the colour white usually has a connotation of purity and is often the colour associated with weddings. (colourpsychology.org, year unknown).

The black and white photography also implies a bleakness about this. It could be referring to life being black and white, with no product placement the consumer is not being encouraged to colour their life with a product. Initially on viewing this image, it’s a black and white photograph capturing a non-descript day in modern Britain. Upon observing the image more closely, it appears to be a veiled comment on how much we are subjected to and encouraged to consume in modern day society, which fuels the economy and continues capitalism.
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Task 2: Manifesto Writing
Manifesto Statements
1. Design can speak for and is for everybody.
2. Art is everywhere and anything can be inspiration.
3. Create awareness, show the bigger picture.
4. Design is made up of self-belief and self-expression.
5. Be creative, be curious.
6. Failure is the path to success.
7. Diversity is key.
8. Allow yourself to think freely.
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Manifesto Mind Map: L Venning


3 Areas of Exploration
Art is everywhere and anything can be inspiration.
Art is commonly thought of in terms of being a piece of art, such as a painting or a sculpture, once only accessible to the very rich. Art is more than that, you can find art, and therefore inspiration, in anything you see or hear or taste. In an interview with oipolloi.com (2017), when asked if he had listened to the music of New Order when he was designing their record covers, Peter Saville described himself as ‘interzone’, meaning he was expressing music as part of culture in a visual way. 
‘The interzone is the space between design, art, fashion, music, movies, photography, architecture, interior… it’s what people talk about now as convergence.’ (oipolloi.com, 2017).
In December 2020 the New York Times published an article about four photographers who found inspiration in the streets of New York during the pandemic. The streets were not as busy as they were in pre-pandemic times, but each photographer was able to find a point of interest to explore and reflect upon. 
[image: https://static01.nyt.com/images/2020/12/06/arts/06THE-TAKE-STREET-PETER7/06THE-TAKE-STREET-PETER7-articleLarge.jpg?quality=75&auto=webp&disable=upscale]

Fig.1 Peter Fisher for the New York Times

“I guess I’m drawn to a bit of mystery. Anything that alludes to a larger story or character. Things left behind, a gesture or something worn, any pieces of a puzzle.” (Fisher, New York Times, 2020).



Allow yourself to think freely.
In order to live and survive in society, it seems we have to follow rules and laws which may have been in place for a number of years or may be recent to move with the times. Some rules and laws may have originated from religious beliefs, some from moral beliefs, some as a result of tragedy. These beliefs have their roots in communities and to deviate from these beliefs can put you in danger from society (Mitchell, 2013 p. 950).
However, to deviate from the norm can also challenge the way we live, feel and think for the better. In an interview with The Guardian in 2013, the musician Thom Yorke spoke about ways in which he dealt with his depression which also helped with his thinking about his work in the studio.
‘‘’Just being looser in your thinking allows you to avoid fixed ideas.’ … He has come to discover that the best things that happen musically are ‘often when you’re super-unsure and kind of flailing around. You just work at it and wait.’” (The Guardian, 2013).

Be creative, be curious.
Being creative is key to working in design in order to direct attention to a product, information, a request, a plea for help or a comment on society. Creativity can (seemingly) come from nowhere and it can come directly from curiosity. In an interview with artsy.net, (2018) the Graphic Designer Paula Scher said at times she’s been brimming with ideas and at other times she has drawn a blank, but the key is to accept both circumstances and run with the ideas when they strike.
The original idea can lead to another idea and then another until you have a design that portrays you or your message in the way you envisioned.
“Creative activity, agonizing though it may be at times, is essentially life enhancing, often joyful”. (Adair, 2009, p.35).
[image: http://logok.org/wp-content/uploads/2014/04/Citi-logo-880x660.png]
Fig.2 Citibank logo by Paula Scher
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Task 3: Practice-based Writing: Reflection on the creation of a poster for a fictional exhibition.

[image: ]

I started to teach myself about digital graphic design and the software used to create it in September 2019. In November 2019 I received a book entitled Graphic Design For Everyone: Understand the Building Blocks So You Can Do it Yourself (Caldwell, 2019). The book contained a course of ten graphic design projects to try for yourself. This is a poster I made as Project no. 3: Design a large poster. The brief was to design a large poster to advertise an upcoming event. I chose to create a poster to advertise a fictional art exhibition showcasing geometrical design used in posters, to be held in a museum. I chose a fictional event as the purpose for creating the poster was to practice what I had learned so far.

Prior to this project I had been learning about colour psychology and how colours interact with each other. The colour green is associated with tranquillity and refreshment, I wanted to portray a relaxed feeling and so gave the circles a green colour as I wanted them to be a focal point. I wanted the poster to show geometrical shapes and so split the artboard into 4 rectangles and each rectangle into 2 triangles, giving 8 triangles of equal size. This was done by using the line tool and grid in Adobe Illustrator. All the sections were given their own colour to make the design eye-catching. The circles were each placed to overlap 2 triangles. Originally the circles were a solid colour, but I was experimenting with opacity and found by giving the circles an opacity the colours of the two rectangles behind them came through and made the circles appear halved. The font I chose for the hierarchy of information was chosen in order to give a retrospective feel as the poster was advertising an exhibition of posters from history. I used a serif font for the location, contact details and logo as I wanted this information to look formal. I used standard shapes of rectangles, triangles and circles as I was very new to graphic design at the time and had no knowledge of using effects or shape building tools. I thought the standard shapes would revoke a past era of simpler times before there was technology to provide greater variation. The painter Kasimir Malevich believed it was possible to convey specific impressions through the interactions of squares, rectangles, triangles and circles. (Heller, Vienne, 2012). 

[bookmark: _GoBack]I like the triangles and circles and the symmetry of the design. The font for the header and sub-header suits the subject but it doesn’t suit the call-to-action details. If I were to do this again, I would make the header, sub-header and call-to-action larger with more spacing. I would use a different font for the call-to-action to complement the font for the header and sub-header. I’d move the contact details further into the bottom-left corner and change the logo to a sans-serif font, make it black and bold and use typography alignment to make it clear and concise. I would create a clearer and smaller logo to fit in with the design in the bottom-right corner.
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