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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website takes only a second to first pop up and everything on the website loads instantly. The switches between the different subsections are also instant. This allows for a smooth browsing experience for the end user.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains five different subpages; these are placed in a row in the top right of the page. The prospective customer can click on any subpage they want, and they will be redirected there.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customer can navigate to the contact webpage and fill in the request quote form. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There is no search function for any of the information, and the customer has to click through the site to search specifically for what they want.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage uses a very slick and simplistic design. This makes all the content on the page easy to read and makes for an easy viewing experience. 

There are slight differences between mobile and computer. The way that the subsections are accessed is different on mobile and computer, on mobile there is a button that opens up a box where you can access the different subsections while on the computer the subsection buttons are placed on top of the main webpage.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website extensively uses images spaced throughout the entire webpage, in order to stylise the page and to show off what the company is capable of. 

The website does not use any videos. In my opinion this is a lost opportunity as the company could show off the process of them working on cars.

The colour use is minimal. The webpage is styled in black and white, this gives it a recognisable art style which helps the company and website be memorable to the potential customer.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  There is no online chat tool on the website. Instead the website has links to messenger apps such as whatsapp. This is less effective than an online chat tool function. This is because an online chat tool does not require the user to have any account and it can be accessed straight away through the webpage.


	Question 2d – How effective are the social media links on the website?


	Answer: There are no typical social media on the website such as Instagram or facebook. Only messenger apps such as whatsapp and facebook messenger. This is a lost opportunity as social media links would allow customers who are unsure and need more information to easily go to the social media websites and find out more about the process and how the company works before deciding to make a purchase.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: At the home page the company straight away makes clear what it does under the ‘’what we do’’ section. Scrolling further down there is another section further explaining what car covering is and how it works. This is the pretty much the first thing the customer sees when accessing the webpage, so the company makes the services offered very clear to its potential customers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Scrolling all the way down the home page there is a box which also to scroll through reviews of the company. There is no information given when the reviews were created, this is a disadvantage for the website as information on the upload date of the reviews would give the company more credibility and make the potential customer more likely to trust in the company after seeing recent positive reviews.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The general style of the website gives off an impression that the service of a high quality. The slick and simplistic design of the webpage give it a sort of professional appearance. I would use the company services if I wanted a job done well and professionally without needing to worry about the quality of the services provided.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are not included in the website at all. I think the reason why the company has not included the prices is because for the business of car wrapping each case may be different and the company chooses not to give general prices to not disappoint the customer when the actual quote is different. Another reason could be to not draw the customers away with a high price upfront. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car

	
	2. Wrapping

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company appears on the first page of google and as the 5th result.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes I think websites are still very relevant for modern UK businesses. They are often the first place customers go to find information. A website lets people learn about what a business offers, where it is based, and how to get in touch. It also gives businesses a chance to sell products or take bookings online. It is also a great way to reach new customers, share updates, and provide support. Even as the online world has switched to being based on social media with around half the world now using social media (1), websites still provide a good alternative to provide more information in a more personalised way.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I think that the one thing the company could improve the most is to include prices in the website. This is because it is probably the thing people look at most when making any purchase, when buying something you need to know the price of it before you know whether or not it is worth buying. The webpage requires the potential customer to request a quote through email or contact the company through a messenger app. In the time it takes to do this the customer could go to another website and find the price there straight away. Include a price could help the company acquire more customers.
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