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1. Introduction

In this chapter, it will be introducing the research background, objectives, questions and
research flow. At the end of the chapter, there will be a summary as conclusion for these
introductory topics.

1.1 Background

Since the start of the Covid-19 pandemic with all social distancing policy to be introduced and
quarantine, it has accelerated the adoption of digitalization and it has triggered the higher
dependency and demand on E-commerce. The reshaping of the shopping habits with no
constraints of physical geography; along with other emerging new media that can always direct
people to the targeted E-commerce business, these factors have added the flexibility and

convenience that traditional business environment will not able to provide.
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Figure 1 Hong Kong E-commerce Value (HK$ Billion), 2016-24f

The above has shown a steady growth of Hong Kong E-commerce value since 2016, in
foreseeable future, it is reaching 226 Billion in 2024. (GlobalData, 2021)

This report is an investigation of factors that have accelerate the popularized of online
purchasing, factors that affects people online purchase intention and a forecast that based on
scientific evidence what factors will increase the acceptance of online purchasing products
with high price points.



1.2 Research Questions

In this report, it is going to address below research questions:

1. What are the factors that have accelerated the adoption of online shopping?

2. What are the factors that will affect the willingness of online shopping?

3. How to increase the customer acceptance of online purchasing high price point products?

ie. Designer brands ready-to-wear, handbags, watches, etc.

1.3 Research Objective

This report will be answering the research questions based on studying key factors that affect

customers’ acceptance and constant growth of E-commerce business.

1. To understand the factors that have led to the popularize of online shopping

2. Propose research model and verify the model throughout the research

3. Based on research and solid scientific evidence to suggest recommendation for

increasing customers’ acceptance and willingness of online purchase high price point

products.

1.4 Research Flow
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1.5. Concluding Summary

To conclude the first chapter, by identifying the research background, objectives, questions
and research flow. Therefore, to base on the research model to understand the customers’
behaviors and further improve the adoption towards E-commerce and further discuss the

acceptance to online purchase high price point products.

2. Literature Review

In chapter 2, academic journals will be adopted to provide the legitimacy for the research

methodology in this report.

2.1 Technology Acceptance Model (TAM)

Technology Acceptance Model (TAM) is a formal information system designed to collect,
process, store and distribute information of users’ acceptance to use a technology. (Venkatesh
& Bala, 2008) TAM was developed by Fred D. Davis in 1989 that consider one of the most
used models for technology adoption with focus on 3 big categories — perceived usefulness,

perceived ease of use, and user acceptance of information technology. (Davis, 1989)

2.2 Perceived usefulness (PU)

This section will be describing the definition and measurement of PU.



2.2.1 Definition of perceived usefulness

Perceived usefulness is defined as the degree of a person believes that a system can be useful

to enhance their job performance particularly. (Davis, 1989)

2.2.2 Measurement of perceived usefulness

Perceived usefulness is to be measured by using indicators like speed of tasks, time and effort
saving, cost reducing and overall usefulness that lead to the attitude towards usability. (Davis,
1989)

2.3 Perceived ease of use (PEOU)

This section will be defining the definition and measurement of perceived ease of use.

2.3.1 Definition of perceived ease of use

Perceived ease of use is defined as the degree of which a person believes that using a systems
would be free from effort. (Davis, 1989) The acceptance of adoption to particular system or
technology will be higher if it is easy to use; in opposite, if the system or technology is

difficult to use, users might not have positive attitude towards it. (Davis, 1989)

2.3.2 Measurement of perceived ease of use

To measure perceived ease of use, it will be scale items developed by Davis (1989), including
easy to use, increasing of productivity, confidence in using the system, frustrations and

difficulties during adoption. (Davis, 1989)



2.4 Electronic Word of Mouth (eWOM)

This section will be defining the definition and measurement of e WOM.

2.4.1 Definition of eWOM

EWOM can be defined as any negative or positive comments that made by or exchange by
customers about a company or a product through different forms on digital platform. (Hennig-
Thurau, 2004 )

2.4.2 Measurement of eWOM

In today’s world, eWOM is consider more effective than advertising or marketing message as
People often perceive comments that made by friends and family with more credibility and
trustworthy, therefore many companies recognized that to generate positive eWOM is a
important tool for promoting their products or services. The impact of eWOM can be measured
by applying information adoption model (IAM) and the technology acceptance model (TAM).
(Md. Atikur Rahaman, 2022 )

2.5 Perceived value

This section will be defining the definition and measurement of perceived value.

2.5.1 Definition of perceived value

Perceived value can be defined as customer’s perception towards a product or service,

especially to compare with a competitor’s item. (Kopp, 2020)

2.5.2 Measurement of perceived value

Perceived value can be measured by the price that the customers willing to pay for a particular

product or service. (Kopp, 2020)



2.7 Electronic service quality (e-servqual)

This section will be defining the definition and measurement of e-servqual.

2.7.1 Definition of e-servqual

E-servqual can be defined as electronic service quality that an online purchase platform
supports purchases and delivery of the products. (Ejub Kajan, 2012)

2.7.2 Measurement of e-servqual

A 4-dimension scale called SITEQUAL was developed by Yoo and Donthu in 2001 to
measure online service quality, which included ease of use, aesthetic design, processing

speed and the interactive responsiveness (Yoo, 2001)



3. Research Methodology

This chapter will identify the research methodology that this research will adopt.

3.1 Research Framework

Perceived
usefulness
H1
Perceived
Ease of Use
H2
Purchase
Intentions
eWOM H3
H4
Perceived
Value H5
E-Servqual

Figure 2 Research Framework



H1: Perceived usefulness will positively affect the intention of online purchase. (Davis, 1989)

H2: Perceived ease of use will positively affect the intention of online purchase. (Davis, 1989)

H3: EWOM will negatively affect the intention of online purchase (Hennig-Thurau, 2004 )

H4: Perceived Value will negatively affect the intention of online purchase. (Kopp, 2020)

H5: E-servqual will positively affect the intention of online purchase. (Yoo, 2001)

3.2 Type of Research

This section will discuss the type of research that will be adopt.

3.2.1 Qualitative research
Qualitative research is identified as the study of the nature of phenomena, this type of

research will include the data in form of words but not numbers. (Philipsen, 2007)

3.2.2 Quantitative research

Quantitative research is identified as a process of numerical data collection and analyzing, it is
the opposite of qualitative research, this type of research will only include numerical data. It
can be used to make predictions based on finding patterns, average, relationships, etc.

(Bhandari, 2020)



3.3 Sampling Method

Samples method has two primary types:

- Probability sampling: To involve a random selection among a group, this can allow
strong statistical inferences to be made to the group.
- Non-probability sampling: To involve a non-random selection among a group, this

can allow more convenient and easier to collect data. (McCombes, 2019)

3.4 Questionnaire Design

To ensure the validity of survey questions, the design of the questionnaire will be based on

academic scholar support.

3.4.1 Focus Group

A focus group is a research method that needs to involve a small group of people to answer
prepared questions in a setting that has predefined demographic traits, it is also a type of
qualitative research, instead of numerical data, the result can be gained through observation,

conversation or even body language. (George, 2021)

3.4.2 Pilot Test

A pilot test is a strategy adopted to test the designed questionnaire with a smaller sampling
size compare to the planned size, it can ensure the correctness of a questionnaire and the

survey is on a direction that serves the purpose of the study.



3.5 Formal Survey

After the amendment for mistakes or loopholes discovered during the pilot test, a formal
survey will be distrusted to targeted group by snowball sampling to recruit research
participants. With the gained data from the formal survey, therefore, to further analyze.

3.6 Data Analysis

Data analysis will be based on 2 types of analysis, reliability and correlation.

3.6.1 Reliability Analysis

Reliability analysis is a procedure that calculates a commonly used measure of scale
reliability and be able to provide information related to individual items within the scale.
Alpha (Cronbach) model will be adopted, data will be analyze based on the average inter-

item correlation.

3.6.2 Correlation
Correlation research is a method that gained data by observing the relationship between two
variables statistically. The aim of correlation research is to understand the relationships of

variables that a change in one of them can creates changes in another.

3.7 Research Ethics

Data collection through this questionnaire will solely be for research study purpose.

10



4 Research limitation
The research will only receive data that is limited within Hong Kong.

5 Direction of further research

To further develop the research, instead of focusing to obtain data within Hong Kong, the
research can be done within Asia Pacific selected markets; therefore to further discuss and

explore different solutions to enhance the online purchase intention.

6 Timeline

Below Gantt chart present the timeline breakdown of this report construction.

2022 Q4 2023Q1 2023 Q2

Phase 1 - Preparation and research
1. Identify research topic and framework
2. Prepare dissertation proposal
3. Formulate questionnaire
4. Focus group & Pilot Test
5. Adject the questionnaire after pilot test
Phase 2 - Survey & data analysis
1. Distribute formal survey
2. Data analysis
Phase 3 - Conclusion & recommendation
1. Conclusion
2. Discuss recommendation & review

3. Completion & submission

Figure 3 Gantt Chart for research report
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16 Will you explain to participants that refusal to participate in the - - X
research will not affect their treatment or education (if relevant)?
17 If the research is observational, will you ask participants for their O O X
consent to being observed?
18 Will you tell participants that they may withdraw from the research at o O
any time and for any reason? -
19 With questionnaires, will you give participants the option of omitting O O 5
questions they do not want to answer? =
20 Will you tell participants that their data will be treated with full - -
confidentiality and that, if published, it will not be identifiable as theirs? =
21 Will you debrief participants at the end of their participation, in a way 5 O O
appropriate to the type of research undertaken? =
22 | If NO to any of above questions, please give an explanation
(this box should expand as you type)
Information for participants: YES NO N/A
24 | Will participants be paid? O O
25 | Is specialist electrical or other equipment to be used with participants? O O
26 Are there any financial or other interests to the investigator or O X -
University arising from this study?
27 Will the research activity involve deliberately misleading participants in O X O
any way, or the partial or full concealment of the specific study aims?
28 | If YES to any question, please provide full details

(this box should expand as you type)

SECTION H: Anticipated Risks

Outline any anticipated risks that may adversely affect any of the participants, the
researchers and/or the University, and the steps that will be taken to address them.

If you have completed a full risk assessment (for example as required by a laboratory, or external
research collaborator) you may append that to this form.

i Yes O
1 Full risk assessment completed and appended? No 5
Risks to participants
2 | For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm,
transfer of personal data, sensitive organisational information
Risk to participants: How you will mitigate the risk to participants:
No
(this box should expand as you type)
(this box should expand as you type)
3 If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity,
drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give
April 2022 7 PG2 Ethical Approval Form
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details of the procedures to deal with these issues, including any support/advice (e.g. helpline
numbers) to be offered to participants. Note that where applicable, consent procedures should

it may need to be disclosed to the proper authorities

make it clear that if something potentially or actually illegal is discovered in the course of a project,

No
(this box should expand as you type)

Risks to the investigator
4 | For example: personal health & safety, physical harm, emotional distress, risk of accusation of
harm/impropriety, conflict of interest

Risk to the investigator: How you will mitigate the risk to the investigator:
No
(this box should expand as you type) (this box should expand as you type)

5 University/institutional risks
For example: adverse publicity, financial loss, data protection

Risk to the University: How you will mitigate the risk to the University:
No
(this box should expand as you type) (this box should expand as you type)
Environmental risks

6 : : -
For example: accidental spillage of pollutants, damage to local ecosystems
Risk to the environment: How you will mitigate the risk to environment:
No
(this box should expand as you type) (this box should expand as you type)
Disclosure and Barring Service
If the research activity involves children or vulnerable adults, a Disclosure
and Barring Service (DBS) certificate must be obtained before any YES NO N/A
contact with such participants.

7 | Does your research require you to hold a current DBS Certificate? O X

If YES, please give the certificate number. If the certificate number is not
8 | available please write “Pending”; in this case any ethical approval will be
subject to providing the appropriate certificate number.

SECTION I: Feedback, Consent and Confidentiality

1 Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?

(this box should expand as you type)

2 Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is

obtained and recorded in accordance with prevailing data protection legislation.

involved in participating. Describe the arrangements for participants to provide full consent before
data collection begins. If gaining consent in this way is inappropriate, explain how consent will be

April 2022 8 PG2 Ethical Approval Form

21



Prifysgol Cymru

'; Y Drindod Dewi Sant
" University of Wales PG2/E1 FORM
Trinity Saint David
(this box should expand as you type)
3 Confidentiality / Anonymity

Set out how anonymity of participants and confidentiality will be ensured in any outputs. If
anonymity is not being offered, explain why this is the case.

(this box should expand as you type)

SECTION J: Data Protection and Storage

Does the research activity involve personal data (as defined by the General
Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 YES NO
“DPA")?

“Personal data” means any information relating to an identified or identifiable
natural person (‘data subject’). An identifiable natural person is one who can
be identified, directly or indirectly, in particular by reference to an identifier
such as a name, an identification number, location data, an online identifier or O X
to one or more factors specific to the physical, physiological, genetic, mental,
economic, cultural or social identity of that natural person. Any video or audio
recordings of participants is considered to be personal data.

If YES, provide a description of the data and explain why this data needs to be collected:

(this box should expand as you type)

Does it involve special category data (as defined by the GDPR)? YES NO

“Special category data” means sensitive personal data consisting of information as
to the data subjects’—

(a) racial or ethnic origin,

(b) political opinions,

(c ) religious beliefs or other beliefs of a similar nature,

(d) membership of a trade union (within the meaning of the Trade Union and Labour O X
Relations (Consolidation) Act 1992),

(e) physical or mental health or condition,

(f) sexual life,

(9) genetics,

(h) biometric data (as used for ID purposes),

If YES, provide a description of the special category data and explain why this data needs to be
collected:

(this box should expand as you type)

=
o

Will data from the research activity (collected data, drafts of the thesis, or | YES
materials for publication) be stored in any of the following ways?

X

Manual files (i.e. in paper form)?

X

University computers?

Private company computers?

X

Home or other personal computers?

O || N[O O,

Oo|lo|o|jo| o
X

X

Laptop computers/ CDs/ Portable disk-drives/ memory sticks?

10

X
O

“Cloud” storage or websites?

11

Other — specify:

O
O
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For all stored data, explain the measures in place to ensure the security of the data collected, data
12 | confidentiality, including details of backup procedures, password protection, encryption,
anonymisation and pseudonymisation:
(this box should expand as you type)
Data Protection
Will the research activity involve any of the following activities: YES NO
13 | Electronic transfer of data in any form? O
Sharing of data with others at the University outside of the immediate research -
14 O X
team?
15 | Sharing of data with other organisations? O
16 | Export of data outside the UK or importing of data from outside the UK? O
17 | Use of personal addresses, postcodes, faxes, emails or telephone numbers? O
18 | Publication of data that might allow identification of individuals? O
19 | Use of data management system? O
20 | Data archiving? O X
If YES to any question, please provide full details, explaining how this will be conducted in
21 | accordance with the GDPR and Data Protection Act (2018) (and any international equivalents,
where appropriate):
(this box should expand as you type)
22 | List all who will have access to the data generated by the research activity:
(this box should expand as you type)
23 | List who will have control of, and act as custodian(s) for, data generated by the research activity:
(this box should expand as you type)
Give details of data storage arrangements, including security measures in place to protect the data,
24 | where data will be stored, how long for, and in what form. Will data be archived — if so how and if
not why not.
(this box should expand as you type)
25 Please indicate if your data will be stored in the UWTSD Research Data Repository (see
https://researchdata.uwtsd.ac.uk/ ). If so please explain. (Most relevant to academic staff)
(this box should expand as you type)
April 2022 10 PG2 Ethical Approval Form
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Confirm that you have read the UWTSD guidance on data management (see

26 https://www.uwtsd.ac.uk/library/research-data-management/) YES =2

Confirm that you are aware that you need to keep all data until after your
27 | research has completed or the end of your funding YES &
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SECTION K: Declaration

The information which | have provided is correct and complete to the best of my knowledge. | have
attempted to identify any risks and issues related to the research activity and acknowledge my
obligations and the rights of the participants.
In submitting this application | hereby confirm that | undertake to ensure that the above named
research activity will meet the University’s Research Ethics and Integrity Code of Practice which is
published on the website: https://www.uwtsd.ac.uk/research/research-ethics/
Date:
1 | Signature of applicant: 19 Dec, 2022
For STUDENT Submissions:
2 Director of ) Date:
Studies/Supervisor: Dr Arion WONG
3 | Signature: T)(,ﬂ/ . 19 Dec, 2022
For STAFF Submissions:
4 Academic Director/ Assistant Date:
Dean:
5 Signature:

Checklist: Please complete the checklist below to ensure that you have completed the form according to the
guidelines and attached any required documentation:

X

| have read the guidance notes supplied before completing the form.

X

| have completed ALL RELEVANT sections of the form in full.

X | | confirm that the research activity has received approval in principle
X | | have attached a copy of final/interim approval from external organisation (where appropriate)
= | have attached a full risk assessment (where appropriate) ONLY TICK IF YOU HAVE

ATTACHED A FULL RISK ASSESSMENT

| understand that it is my responsibility to ensure that the above named research activity will meet
the University’'s Research Ethics and Integrity Code of Practice.

| understand that before commencing data collection all documents aimed at respondents
X | (including information sheets, consent forms, questionnaires, interview schedules etc.) must be
confirmed by the DoS/Supervisor, module tutor or Academic Director.

RESEARCH STUDENTS ONLY
Once complete, submit this form via the MyTSD Doctoral College Portal at (hitps:/mytsd.uwtsd.ac.uk).

RESEARCH STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to
pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.

STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form

(and receive the outcome) via systems explained to you by the supervisor/module leader.
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