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NOTES:
RECORDING ONE:
introduction: (Just show face)
Good afternoon, I’m Tao. 
Today we investigate one of the most debated political decisions, currently affecting the tourism industry in Wales-
 The proposed introduction of a tourism tax which, would charge small fee for visitors staying in accommodation, with the aim of supporting infrastructure, sustainability and local services in high-demand destinations. 
However, the policy has sparked a debate within the tourism industry.   
Supporters of the policy argue that the tax would improve visitor experiences across Wales. Critics warn that it may be place additional pressure on the industry that already faces economic challenges and could damage the competitiveness of Wales as a destination.  
This news report will investigate examines the political decisions behind the proposal and explores it potential impacts on visitors, stakeholders and tourism businesses across Wales.
RECORDING TWO:
In Wales Tourism plays a critical role, that supports 159,000 jobs and contributes over £3.8Billion annually to the economy. Recent statistics highlighting over 7.6million overnight trips was recorded in 2024.  (GOV.wales; Visit Wales).  new polices can affect visitor numbers or travel costs can have significant impacts on the industry (Page,2014)
RECORDING THREE:
MAIN BODY: 
What is it + Current situation + timeline 
The Welsh Government has proposed introducing a visitor levy, also known as a tourism tax. This means tourists staying overnight in Wales would pay a small nightly charge as part of their accommodation cost.
Under the current proposal, visitors would pay around £1.30 per person per night for hotels, self-catering accommodation and bed and breakfasts.
For campsites and hostels, the charge would be around 75 pence per person per night. (BBC news, McCarthy, 2025)
RECORDING FOUR:
The law was passed in September 2025, where Welsh councils to introduce the visitor levy from April 2027, if they choose to do so.This means Wales has now moved beyond policy discussions and into the planning stage of implementation. England remains mainly at the consultation stage.
RECORDING FIVE:
Government perspective/political leadership decisions. 
According to (Bramwell and Lane, 2012) Political leaderships play a significant role where the government is responsible balancing the economic benefits of tourism with environmental and social pressures that tourists can create.
To understand the government motivations behind this proposal, can be analysed using Pestle Framework., Johnson et al. (2017) which examines the external factors influencing political decisions.
From political perspective, the Welsh Government says that the visitor tax would allow authorities take greater control over tourism management and destination marketing.
From economic perspective, the government believes
-new stream of funding
-reinvested into maintaining public spaces, improving transport systems, facilities and supports local tourism initiatives. (Welsh Gov,2025) That benefit both visitors and locals.
-Could add more than 30M to local economies. (CARDIFF TV, 2025)
From social perspective, the policy responds to the concerns raised by residents in popular tourism destinations across Wales, 
-high visitor numbers of places puts pressure on transport systems, public services and housing availability. 
-This supports public goods theory, (Samuleson,1954).  Where visitors should contribute financially to what they use while visiting destinations. 
From environmental perspective. The government has emphasised
- the key priority in in their tourism strategy which is protecting Wales natural landscapes.  
-Popular destinations that attract high footfall can cause environmental impacts. 
-The money from the tourism tax could be beneficial to support conservation efforts, sustainable tourism practices and environmental protection.
-The Welsh Government have also considered that tourism taxes are also introduced internationally, cities such as Paris, Barcelona, Venice charge visitors, in which supports the environment and support tourism infrastructure. (UNWTO, 2022).
RECORDING 5:
Let talk about Stakeholders.
According to stakeholder theory, decisions should consider the interests of all groups affected by a policy. In the case of the tourism tax, 
multiple stakeholders are involved including 
· Government 
· Accommodation providers
· Event organisers
· Visitors
· Locals.
RECORDING 6:
Impacts on tourism and events (SWOT) 
To better understand the potential impacts that the tax could have is by utilising. SWOT analysis. (CIPD,2025) while also considering the perspectives of different stakeholders that are affected 
One potential strength- The tourism tax would create additional revenue for local destinations.
 From the local and government perspective it can fund improvements to the tourism infrastructure. If the funding is reinvested it could support:
· The long-term sustainability of tourism in Wales. 
· improve the overall tourist experience.  (GOV,2025)
This connects with social exchange theory, where locals/residents are most likely to support when they believe the tourism benefits outweigh the costs. 
However, there are weaknesses and industry concerns raised by key stakeholders.

From the perspective of tourism businesses. Accommodation providers such as hotels, holiday parks are concerned for introducing additional charge 
-Discourage visitors, 
-leading to potentially reduced bookings.
(BBC news, Wiliams. 2025)
 Industry organisations have raised wider concerns about the economic impact. 
UKHospitality (2026), Welsh Tourism Alliance (2026) 
-it could increase the cost of holidays at time where many people are facing cost-of living pressures. 
-Could affect business and event travel, as higher costs for accommodation may reduce visitor demand.
Tourism markets 
-highly competitive 
-businesses in Wales fear could become more expensive compared to places that has no tourism tax.  
There is also uncertainty regarding how tourists may respond to the tax. Forsyth and Dwyer (2009) says that visitors can be cost -concious when choosing destinations, especially for short breaks or domestic travel when there are different choices.
The policy could also have impact on the event industry.
 Wales host wide range of sporting events, festivals, concerts, and others that rely heavily on visitors staying overnight. 
If accommodation costs increase, visitor number and event attendance could decline, affecting ticket sales and local spending. 
Yes, there are opportunities as we know, but smaller tourism businesses and local operators often rely heavily on seasonal tourism. 
-Small fluctuations in visitor numbers can create financial pressures, for businesses that depend on demand to cover operating costs 
(Getz and Page, 2019).(Gwilym and Osti,2024)
If the tax increases the cost of visiting Wales without clear improvements to visitor services or infrastructure there is risks:
 Visitor demand could decline 
Impact - tourism businesses and wider visitor economy, leading to fewer overnight stays and lower spending.
This highlights tension between government and stakeholders affected with the aim of at managing tourism in sustainable manner and the concerns of businesses that rely on visitor expenditure to survive. 
RECORDING 7
Challenges + solutions:
Despite the tourism Tax 
-May face several challenges during the implementation 
-Local councils will have the option to impose the visitor levy/ may decide do so while others may not. -Lead to uneven tourism environment, visitors can select destinations without paying extra.
These inconsistencies can make marketing and pricing more difficult. 
-neighbouring regions operate different tourism policies 
Implementation challenges are common in tourism governance, when responsibilities are shared across different levels, (Hall,2023)
Public perception may perceive the tax as an extra expensive cost rather than contribution towards improving tourism destinations.
To address:
-digital systems and clear guidelines
 make the tax easy for businesses manage.
Simplified reporting tools would reduce the administrative burden on accommodation providers.
Longer term- consistent and continued evaluation will be important to make sure the visitor levy supports sustainable tourism development while also maintaining Wales competitiveness as a tourism destination.
(Rosselló-Nadal and Sard, 2025) (OECD 2024)
RECORDING 8: In conclusion
-represents a significant political decision 
-shape how tourism and events are managed across Wales. 
-Government perspective, the visitor tax supports tourism development and infrastructure.  
Although, there are lots of impacts and raised concerns within the industry regarding destination competiviness and visitor demand.
several recommendations that the Welsh government can do:
-introducing the tourism tax gradually through a phased approach. 
-Piloting the levy in selected high-tourism places 
- Allow policymakers to assess its economic impact before expanding across Wales. 
-Reduce risks for tourism businesses and allow time for adjustments.
- Next, Clear communication and transparency in 
-How the revenue generated 
-Businesses and tourists can see how the money is being used to improve infrastructure, enhance facilities and protect natural environment, -May be seen as greater acceptance. 
-Could review the level of tax during the early stages of implementation
 if there changes in visitor demand, or competitiveness: could
lower introductory rate seasonal pricing discounts during off-peak periods.
This strategy would help affordability for tourists while still generating revenue for destination management.
-Increase their collaboration with stakeholders.
- Ongoing consultation 
-The policy is implemented in a way that supports the tourism industry while still achieving sustainability objectives.
key question is- Could this new policy help support sustainable tourism or could it risk driving tourists away from Wales? 
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