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Abstract 
This dissertation is based on an investigation into the impact political instability and terrorism has had on Egypt as a destination choice for British tourists. The research aim to investigate the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice, was achieved through the results that was generated by the researcher’s primary research. The researcher collected primary data using a multi-quantitative method, with two data collection methods; content analysis and an online survey. The researcher analysed the results from the content analysis using Microsoft Excel and analysed the results from the survey using SPSS. The key findings were divided between the three objectives and were compared with past research that was identified in Chapter 2: Review of Literature.  
The researcher identified that the increase of risks associated with international travel have negatively affected the perceived security and safety of international travel and have consequently influenced British tourists’ risk perception. Key findings showed that personal circumstances, including travel experience and who tourists travel with, can have an influence on British tourists’ risk perception of international travel. By analysing the impact political instability and terrorism has had on British tourists’ risk perception of international travel, it was clear that political instability and terrorism has had a greater influence on British tourists’ risk perception of international travel compared to other risks, including natural disasters, crime, and health issues. The results also showed that the media coverage of terror attacks has contributed to an increased risk perception towards international travel and terrorism from British tourists’. The researcher identified that respondents who had previously visited Egypt consider it a safer place to visit compared to respondents who had not previously visited the destination. The results also showed that respondents who were influenced by the media coverage of terror attacks had an increased risk perception towards Egypt.
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[bookmark: _Toc513801162]I. Chapter 1: Introduction 
In this chapter the researcher introduces the background and rationale of the study, the research aim and objectives, the research methodologies, and the structure of the dissertation. 
[bookmark: _Toc513801163]I.I. Background 
The tourism industry is one of the world’s largest generators of economic growth and development (WTO, 1980). Over the last six decades, the tourism industry has become one of the fastest-growing industries in the world. Despite occasional crises, the industry has continued to grow, with global international tourist arrivals increasing from 25 million in 1950, to 1,235 million in 2016, and is expected to increase to 1.8 billion by 2030 (UNWTO, 2017). Global international expenditure has also increased from 2 billion dollars in 1950 to 1,220 billion dollars in 2016 (UNWTO, 2017). With visitor figures and expenditure continually growing, the industry generates economic benefits for destinations, and therefore provides a better quality of life for residents due to better facilities, new developments, increased job opportunities, and a higher demand in local produce. However, the industry does have some negative impacts, that are mostly related to mass tourism which can cause overcrowding at tourist hotspots, destroy the destination’s cultural heritage, damage to the natural environment, and lead to an increase in the price of living for residents (Wall & Mathieson, 2005).
Higher incomes, improvements to transportation, and the wider destination choices available, are just a few of the factors that have increased people’s desire to travel for leisure (Wall & Mathieson, 2005). People travel for many purposes, but the main reasons are; for leisure, visiting family and friends, and for business (Hegghammer, 2010). According to Page et al,  (2001), destinations need to understand motivational factors that influence tourism demand and destination choice, to develop successful marketing campaigns towards current target markets.
The tourism industry and destinations are sensitive to unexpected disasters, whether it is political instability, terrorism, natural disasters, epidemic crises, crime or war (Lepp & Gibson, 2003). These crises can change the reputation and attractiveness of a destination instantly. This can lead to the destinations economy, tourism industry and residents to suffer in the short and long term (Crompton, 1992; Levy & Sidel, 2009). However, political instability and terrorism have been identified to have a greater negative influence on tourism demand compared to other external factors (Sönmez & Graefe, 1998; Martin & Gu, 1992; Gray & Wilson, 2009). The media coverage of these factors can also negatively influence tourist destination choice by misinterpreting the details of the crisis (Pizam, 1999). To monitor the potential impacts of the external environment, destinations must implement crisis management strategies to achieve competitive advantage (Tribe, 2010). 
Egypt has been one of main tourist destinations that has experienced a decline in visitor arrivals due to the country’s continued political instability, and terror attacks, which have negatively affected the destination’s image. To minimise the impact of these factors, the Egyptian government invested $40 million to promote destination’s tourism industry (Kelly, 1994). Egypt’s tourism industry accumulated to 89 per cent of the Middle East’s total export in 1992, with Europe the biggest contributor to the high tourist arrival figures (Alavi & Yasin, 2000). During 2010 the destination saw the highest tourist arrival figures, with over 14 million international tourists visiting the country. However, this dramatically declined in 2011 to 9.5 million (Morris, 2016). Egypt experienced another 42 per cent decrease in tourist arrival figures in 2016, with only 319,000 British nationals who visited Egypt last year. These declines in tourist arrival figures is thought to be the result of the continued political instability and terror attacks since 2011 (Foreign Office, 2018). 
According to the Foreign Office (2018), terrorists are very likely to target Egypt, with Western nationals being targeted by extremists that are linked to Daesh-Sinai. The Foreign Office advises British nationals against all but essential travel by air to or from Sharm el Sheikh, one of the main tourist destinations in Egypt. This is a result after the flight from Sharm el Sheikh to Saint Pertersburg crashed in North Sinai on the 31st October 2015, killing 224 people, including tourists. But the UK government are continuing to work with Egyptian authorities, and travel operators, to resume flights and holidays to the once popular tourist resort, as soon as sufficient security measurements are put in place (Foreign Office, 2018). Terror attacks have not only affected Sharm el Sheik, but other popular tourist destinations in the country, including; Hurghada, Luxor, and historic sites, including the Pyramids of Giza. To address the security of the destination, the Egyptian authorities have increased safety and security measures throughout the country, and particularly in tourist resorts (Porter, 2016). 
[bookmark: _Toc513801164]I.II. Research Rationale 
Due to the increasing threat of terrorism and the severe impact it can have on the industry, terrorism is now considered a vital topic for tourism research (Richter & Waugh Jr, 1986). Although the relationship between terrorism and the tourism industry has been widely researched (Sönmez & Graefe, 1998; Richter & Waugh Jr, 1986; Saha & Yap, 2013), there is a lack of up to date literature that has provided research on tourists’ risk perception towards terrorism, and the impact it can have on tourist destinations. It is essential that research provides up-to-date studies to allow the industry to assess the current risk and impact political instability and terrorism can have on a destination (Sönmez, et al., 1999). Due to the gap in the literature, the researcher decided to focus on researching the impact political instability and terrorism has had on tourists’ risk perception towards international travel, with a case study on Egypt as a tourist destination choice. 
[bookmark: _Toc513801165]I.III. Research Aim and Objectives 
The aim of the dissertation was to investigate the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice.
The objectives of the study are as follows; 
1. Identify factors that influence British tourists’ risk perception of international travel.
2. Analyse the impact political instability and terrorism has had on British tourists’ risk perception of international travel.
3. To explore factors that affect British leisure tourists’ risk perception towards Egypt as a destination choice. 
[bookmark: _Toc513801166]I.IV. Research Methodology
The researcher chose to use a multi quantitative method, using content analysis and survey collection methods. A sample of nine annual ITB World Travel Trends reports were used for the content analysis, based on the frequencies of code words and phrases. The researcher used an online survey using two sample methods, a convenience and snowball sample. These samples allowed the researcher to gather a total of 250 responses that were generalised to represent the British tourist population. The results from the content analysis were analysed using Microsoft Excel, and the results from the survey were analysed using SPSS. SPSS allowed the researcher to identify relationships between different variables using cross-tabulation. 
[bookmark: _Toc513801167]I.V. Structure of the Dissertation 
The researcher has introduced the research background, rationale, and aim and objectives in Chapter 1: Introduction. The next chapter, Chapter 2: Review of Literature, the researcher discusses relevant literature based on the aim and objectives of the study. In Chapter 3: Research Methodology, the researcher outlines the chosen research methods, samples, ethical considerations, and limitations of the chosen methods. In Chapter 4: Analysis of Results, the researcher discusses the key findings based on the objectives of the study and compares the results with previous literature that was identified in Chapter 2, to identify any similarities or differences. In Chapter 5: Conclusions and Recommendations, the researcher makes concluding remarks and recommendations for the travel and tourism industry based on the results from the primary research, and recommendations for future research based on the limitations of the study. 
[bookmark: _Toc513801168]I.VI. Chapter 1 Conclusion 
In this chapter, the researcher outlined the background and rationale behind the chosen topic, the aim and objectives of the study, the research methodology, and the structure of the dissertation. In the next chapter, Chapter 2: Review of Literature, the researcher reviews relevant literature that are associated with the aim and objectives of the study. 

[bookmark: _Toc513801169]II. Chapter 2: Review of Literature 
In the previous chapter, the researcher introduced the background and rationale of the study, and the research aims and objectives. In this chapter, the researcher reviewed relevant literature to provide a framework for the dissertation, to investigate the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice. 
[bookmark: _Toc513801170]II.I. Crises that have affected International Travel 
There have been multiple disasters that have affected international demand, including; the conflict and violence during 1989 in Tiananmen Square, China, which lead to over 11,500 tourists to cancel trips to Beijing (Gartner & Shen, 1992); the 1991 Persian Gulf War; the September 11, 2001 terrorist attack against the United States; the terrorist attacks against tourists in Egypt between 1990 and 1998; the 1999 Izmit earthquake, and the foot and mouth outbreak in the United Kingdom during 2001 (Beirman, 2003). 
Although there have been numerous disasters over the last three decades, the 9/11 terrorist attack instantly affected international travel. It created wide-spread panic and distress, and rapidly increased the risk perception towards terrorism (Liu & Pratt, 2017). The immediate aftermath of the attack not only directly affected America, but it also indirectly effected the tourism industry in multiple countries across the world, including; Europe, Central Asia, and the Middle East (Beirman, 2003). 
[bookmark: _Toc513801171]II.II. The Evolution of Terrorism 
Terror attacks increased dramatically throughout the 1970’s and 1980’s, with 206 major attacks during 1972, increasing to 3,010 in 1985 (Hall, 1994). Due to the Palestinian terrorist attacks in Rome and Vienna airports in 1985, the hijacked flight in Athens, and the capture of the cruise ship Achille Lauro in 1986, tourist arrivals to the USA and Europe declined by over one million during 1986. This was a 25 per cent decrease on figures recorded for the previous year (Brady & Widdows, 1988). However, during the 1990’s numerous terrorism organisations ended their violence, including; the Palestinian Liberation Organisation (PLO), who were responsible for the kidnapping of eleven Israeli athletes during the 1972 Munich Olympic Games; the Irish Republican Army (IRA), who almost caused civil war in Northern Ireland for 25 years; and the German Red Army Faction (RAF), an extremist left-wing organisation in West Germany (Neumann, 2009). 
Although the frequency of terrorist attacks reduced during the 1990’s (Wall, 1996), the decade also marked the beginning of the new terrorism era of mega-terrorism (Neumann, 2009). Terror attacks included; the 1993 attack against the World Trade Centre in New York by Islamist extremists; the release of nerve gas in the Tokyo underground, which resulted in twelve fatalities and over a thousand injuries; and the truck bomb designated by an American right-wing extremist, killing 168 people in Oklahoma City, which was the most severe attack in America prior to the 9/11 bombings; (Neumann, 2009).  
ETA, also known as Euskadi ta Askatasuna, or Basque Country and Freedom terrorist organisation, also ended its violence against Spain and France during 2011 and gave up all remaining weapons to French authorities during 2017 (Agence France-Presse, 2017). The group formed in 1959 and killed over 829 people with the use of car bombs and shootings.  The group was responsible for the terrorist attack on Madrid airport in December 2006. ETA’s last attack was against the French police force near Paris during 2010, where one policeman was killed (Tremlett, 2010). 
2010 also marked the death of the Al-Qaeda leader, Osama Bin Laden. He was responsible for the most devastating terrorist attack in history; 9/11, killing over 3,000 people (Collins, 2011). More recently, the Islamic State (ISIS) terrorist group has posed a global threat, gaining support from individuals in the Middle East, Africa and Asia (Kis-Benedek, 2017). Jihadi terrorist attacks have focused on random attacks on transportation across Europe, which included the Madrid bombings in 2004. However, more recently the group were responsible for the terror attack on Brussels metro station in 2015 and the Egyptian airline in 2016 (Kis-Benedek, 2017). Other highly broadcast random terror attacks targeted towards Western Europe from ISIS include; the Berlin Christmas market attack during December 2016; the Louvre knife attack during February 2017; the Westminster attack during March 2017; the Stockholm and Paris attacks during April 2017; the Manchester terror attack during May 2017; the London Bridge and Finsbury terror attacks during June 2017; and the Spanish terror attacks in August 2017 (Foster, 2017). 
The evolution of terrorism has shown that although the number of terror attacks have decreased since the old era of terrorism during the 1970’s, the severity of attacks has increased since the new terrorism era of mega terrorism which began in 2000. Terror groups such as ISIS, now focus on random attacks that cause mass destruction, high fatalities, and fear across the world. Whereas, old terror groups often warned governments of future attacks. This could be suggested that current terror groups not only want to directly affect the countries targeted but want to indirectly affect countries across the world, by creating attacks that attract global media coverage that cause fear and panic on a global scale. 
[bookmark: _Toc513801172]II.III. The Relationship between Terrorism and the Tourism Industry 
Due to the increasing threat of terrorism, many researchers have based their studies on the relationship between terrorism and the tourism industry (Sönmez & Graefe, 1998; Richter & Waugh Jr, 1986; Saha & Yap, 2013). Enders and Sandler (1991), and Enders, et al (1992), focused on the devastating economic impact of terror attacks on the travel and tourism industry. Goldman and Neubauer-Shani (2016), identified that there is a strong relationship between tourist arrival figures and the number of terrorist attacks. 
Richter (1983), suggests terror organisations target tourists to attract global media coverage to cause global distress, to gain attention of local governments (Sönmez, 1998), and to cause negative implications to a destinations economy by affecting its tourism industry (Richter & Waugh Jr, 1986). Pizam, et al (1997), suggests that tourists are easy targets for terrorists as they are easy to identify due to their cultural differences. This is supported by the findings from Basala and Klenosky (2001), who identified that language barriers and cultural differences between tourists and residents can lead to violence and initiate terror attacks targeted towards tourists (Sönmez, 1998). 
[bookmark: _Toc513801173]II.IV. The Influence of the Media Coverage of Terror Attacks
Nolen-Hoeksema (2010), suggests the media coverage often heightens the intensity of natural and man-made disasters, which increases risk perception towards affected destinations, consequently destroying the destination’s image and reputation. Due the development of the media industry, terror organisations can now gain a wider audience, which enables them to achieve their aims and objectives on a wider scale (Weinmann, 2005). As pointed out by Sönmez, et al (1999), and Seabra, et al (2012), before the development of the news and media industry, terror attacks would only directly affect the communities within the targeted destination, but the media now contributes to the increase of the indirect impact on other destinations. This is the result of high speed technology enabling the media to broadcast breaking news stories across the world, within minutes of a disaster.
Tversky and Kahneman (1974), state that due to the distortion of terror attacks often manipulated by the media, tourists can not accurately assess the risk of terrorism. This suggests that the development of technology has increased the speed of breaking news stories that immediately affects a destinations image and reputation, increases risk perception towards terrorism, and consequently influences tourist destination choice.
[bookmark: _Toc513801174]II.V. Tourism demand
[bookmark: _Hlk512189518]Pearce (1995), defines tourism demand as the relationship between motivation and the ability to travel based on influential factors. Defining tourism demand as a concept can be portrayed through different perspectives; the geographer focuses on statistical figures and geographical context of domestic and international travel (Mathieson & Wall, 1982); the economist analyses the products and services tourists are prepared to purchase at a specific time (Page, et al., 2001); and the psychologist studies the motivation and behaviour that influences tourism demand (Cooper, et al., 1993). This dissertation can be associated as a psychologist study, as the researcher aimed to investigate the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice. This can be viewed as a study that focuses on what influences tourism demand based on tourist motivation and behaviour (Cooper, et al., 1993).
[bookmark: _Toc513801175]II.VI. The Impact of Political Instability and Terrorism on Tourism Demand 
Gray and Wilson (2009), identified that political hazards including terrorism, were perceived as higher risks and can have a greater impact on deterring tourists desire to travel, compared to physical and social hazards (Sönmez & Graefe, 1998; Martin & Gu, 1992). Political instability and terrorism affect international travel, which contributes to indirectly affecting destinations. This is known as the generalisation effect (Enders, et al., 1992). 
[bookmark: _Hlk505075226]The impact of terrorism on tourism demand and visitor expenditure has been widely researched (Mansfeld, 1994; Hall & O'Sullivan, 1996; Wahab, 1996). Researchers that have analysed tourism statistics have provided evidence that suggests terror attacks can cause a decline in tourist figures, further proving that tourist destination choice can be affected by terrorism (Neumayer, 2004; Yang & Wong, 2012). According to Sönmez, et al (1999), acts of terror can lead tourists to opt for perceived safer destinations, and to travel domestically rather than internationally. This was shown in the decline of tourist arrivals to Egypt (Hall & O'Sullivan, 1996; Wahab, 1996), Spain (Enders & Sandler, 1991), Northern Ireland (Pizam, 1999), China (Gartner & Shen, 1992), and the USA (Lepp & Gibson, 2003). 
Wall (1996), identified political instability and violence also significantly affected tourism demand to Zimbabwe. Although tourists were not the direct target of the attacks, tourist hotspots across the region were targeted. This lead to both short and long-term negative impacts on tourism demand in the destination (Wall, 1996). Wahab (1996), identified that Egypt have also experienced a higher decrease in tourist arrivals in the aftermath of terror attacks compared to other countries, including the USA, France and the UK. He suggested that the decline in tourism demand could have been caused by the negative media coverage of the prolonged terrorism and political instability in the country that have implicated the destinations image. López-Rousseau (2005), found that the 2001 terrorist attacks in the United States and 2004 Spanish attacks both influenced a change in transportation choice by tourists. This supports findings from Fischhoff et al (2004), who identified that the terrorist attack in Bali during 2002 could have altered the travel choices made by tourists, due to heightened risk perceptions towards international travel. 
[bookmark: _Toc513801176]II.VII. Tourist Destination Choice 
According to Page, et al (2001), tourist destination choice can be influenced by opportunities and constraints based on the individual’s personal circumstances and social divisions in their home country or holiday destination. This can include; personal and family influences such as age, family-life cycle and gender; and social and situational influences that include, tourism and work life balance, social class and income (Page, et al., 2001). Evans and Berman (1992), identified that tourists compare destinations to decide on a destination choice, based on; accommodation, food, entertainment and costs. This is also known as Prospect Theory, which categorises the advantages and disadvantages of visiting a destination into gains and losses (Kahneman & Tversky, 1979). Kahneman and Tversky (1979), suggest that losses, including potential risks, can often be overlooked if the tourist has a strong motivation to visit the destination. However, Enders and Sandler (1991), and Enders et al (1992) found that risks would be considered if the destination choice is perceived as high risk. 
[bookmark: _Toc513801177]II.VIII. Tourist Motivation Theories 
[bookmark: _Hlk512320938]According to Hall and Page (1999, p. 50) “one of the fundamental questions tourism researchers consistently seek to answer is: why do tourists travel? This seemingly simple proposition remains one of the principle challenges facing tourism research”. 
There have been multiple tourist motivation theories and models that have tried to establish a link between factors that affect tourist motivation (Page, et al., 2001). Murray (1938), identified fourteen physiological, and thirty psychological needs that has been used to analyse tourist motivation associated with tourist behaviour and destination choice, including; conservancy, exhibition, affiliation, play, and cognisance. However, Murray’s (1938) theory has been criticised for being too complicated and is therefore difficult to understand. 
Maslow’s (1943) hierarchy of needs theory is the most acknowledged theory of motivation. Although his work was originally developed in the field of clinical psychology, it has been widely used for tourism research (Johnson & Thomas, 1992). Maslow’s (1943) theory categorises human motivation into five categorical needs that form a hierarchy of needs, which include; physiological, safety, love (social), esteem and self-actualisation. Cooper et al (1998), and Pearce and Caltabiano (1983), are just some of the researchers who have applied Maslow’s (1943) theory to gain an understanding of tourism motivation, and identified that tourist motivation constantly changes. This theory is supported by Pearce (1993), who believes tourism motivation continually changes throughout an individual’s life cycle. 
Plog (1974; 1987; 2001), developed the allocentric and psychocentric model, that consists of two tourist typology categories; allocentric tourists who want to gain a unique cultural experience; and psychocentric tourists who visit destinations that are similar to their home environment. This model has been widely used within the industry and forms a basis that explains why tourist destinations rise and fall in popularity. However, Smith (1990), suggests that the model fails to explain tourist motivation and tourist behaviour. Andreu, et al (2004), also criticises the model as he believes tourist motivation continually changes, and Huang and Hsu (2009), state that the model only explains tourist roles and lifestyle typologies, not tourist motivators. However, McKercher (2005), supports that destination choice and holiday types can change throughout the allocentric and psychocentric continuum based on an individual’s personal lifestyle, and based on their relationship with the destination. 
[bookmark: _Hlk512321616]Mitchell and Beach (1977), developed the expectancy theory which incorporates tourist motivation theories created by Murray (1938), Maslow (1943; 1954), and Dann (1977). The expectancy theory provides a theoretical framework that can be used to analyse tourist motivation, that considers individual needs, destination attractiveness, holiday preference, knowledge of the destination, limiting factors, and satisfaction. 
Dann (1981), identified seven perspectives of tourist motivation based on; a tourist’s desire for a new experience; push and pull factors of a destination, including anomie and ego enhancement (Dann, 1977); motivation to participate in an activity, or behave differently to what is seen as a norm in their home country; the purpose of travelling; tourist typologies; a unique travel experience; and the response of tourists in a particular situation (Dann, 1981). Dann’s (1981) perspective on motivational typologies suggests that the classification of a tourist’s personality can influence their motivation to visit a destination. 
Gilbert (1991), identified that the tourism consumer decision process is influenced by push and pull factors, which include; energisers of demand that relate to the individuals motivation to visit a destination; effectors of demand, based on the perception of a destination; roles and decision-making, based on the individuals family role; and filterers of demand, that can be affected by demographic and socio-economic constraints and opportunities. There have been numerous researchers that have analysed tourist motivation and destination choice, that further suggests Gilbert’s (1991) theory of push and pull factors influences tourist motivation, researchers include; Crompton (1979), Pearce (1982), Mill and Morrison (1985), Krippendorf (1987), Mannell and Iso-Ahola (1987), and Schmidhauser (1989). 
Sharpley (1994, p. 99) states “the motivation to satisfy needs, combined with personal preferences, pushes the tourist into considering alternative products; the final choice depends on the pull of alternative holidays or destinations”. This quote suggests that whilst Maslow’s (1943) hierarchy of needs theory clearly identifies an individual’s wants and needs that contribute to a destination choice, the pull factors of a destination that fulfil an individual’s needs will lead to the final decision of a destination choice. 
Pearce (1993), developed the Travel Career Ladder concept, which applies Maslow’s (1943) hierarchy of needs theory to analyse the relationship between tourist experience and risk perception. The concept suggests tourists with more experience want to accomplish higher needs, whilst tourists with fewer experiences want to satisfy lower needs. Therefore, suggesting tourists with more experience are less likely to consider risk factors to their safety, compared to tourists with less travel experience (Pearce, 1993). Arana and Leon (2008), suggest if a tourist has not previously visited a destination that has recently experienced a terrorist attack, they are more likely to avoid the destination and opt for a perceived safer destination. Whereas tourists who have previously visited an affected destination accept that terrorism is now a norm associated with international travel and will continue to visit the destination.
Whilst the overview of tourist motivation theories is needed to gain an overall background of tourist motivation, the theories are now considered outdated. There needs to be updated literature that provides more contemporary theories based on a variety of destination choices and holiday types, due to the continuing development of emerging destinations that are now available to tourists. 
[bookmark: _Toc513801178]II.X. Risk Perception 
[bookmark: _Hlk512321957]Risk perception and destination image significantly influences tourism demand and destination choice (Dann, 1996; Bramwell & Rawding, 1996; Sönmez & Graefe, 1998). This is supported by Poon and Adams (2002), who identified that destination security and safety are considered a high priority in the destination choice process. Roehl and Fesenmaier (1992), were the first to apply perceived risk into tourism research, followed by Sönmez and Graefe (1998), who studied perceived risks in different destinations. 
[bookmark: _Hlk510890516][bookmark: _Hlk510890526]Sharifpour, et al (2013), identified that culture, fear, anger, personality, and consumer knowledge can influence tourist risk perception of a destination. Roehl and Fesenmaier (1992), also suggests that an individual’s personality can affect risk perception. This theory supports Plog’s (2001) tourist personality continuum that classified tourists into two groups; psychocentric who avoid risks; and allocentric, who seek risks. Studies by Reisinger and Mavondo (2005), and Peters, et al (2006), identified risk perception and travel anxiety can affect tourist behaviour. However, Larsen, et al (2009), recognised that risk judgement and travel anxiety are only partly and weakly related. 
Tremblay (1989), identified that terror attacks can have a significant impact on North American tourists compared to European tourists. More recently, Brun et al (2011), found that tourists who believe the world had become volatile due to the war on terror, experienced increased travel anxiety following terrorist attacks in London and Shem el sheik in 2005. However, Larsen, Brun, and Ogaard (2009), and Wolff and Larsen (2014), found that terrorism is a relatively small worry amongst tourists. Uriely et al (2007), and Fuchs et al (2012), found tourists who ignore governmental advisories, and choose to travel to destinations perceived as high risk, have particularly low risk perception towards terrorism, with British and Swedish tourists considered to have lower risk perceptions compared to tourists from other countries (Brunt, et al., 2000; Sjöberg, 2005). 
Wolff and Larsen (2014), found that tourist risk perceptions and worry declined following the 2011 Oslo/Utoya lone wolf terrorist attack. However, the results found by Wolff and Larsen (2014), are in contrast with findings of Enders and Sandler (1991), Pizam (1999), and Wahab (1996), who identified increased risk perceptions towards a destination that has been recently targeted by a terror attack, contributes to a decline in visitor figures (Larsen, et al., 2011). 
[bookmark: _Toc513801179]II.XI. The Influence of Risk Perception on Destination Choice 
Larsen, et al (2011), established that following the 2004 Madrid train bombings, participants experienced an increased risk perception towards the city as a destination choice. Results were also similar following the 2005 London bombings. These findings suggest that terror attacks can have a direct effect on tourist risk judgement and would therefore, influence destination choice. However, Larsen, et al  (2011), also found that participants general desire to travel, and risk judgements towards unaffected destinations remained the same before and after the terror attacks in Madrid and London. 
According to Neumayer (2004), terrorism can influence a decline in visitor figures and expenditure in the short and long-term (Karl, et al., 2017). Wall (1996), suggests that tourists would consider returning to an affected destination after a matter of weeks, but investors would often be deterred to invest into the destination in the long-term. This would cause further implications for the destinations economy and businesses. However, Pizam and Smith (2000), suggest tourists choose not to visit a destination that has experienced a terrorist attack between one to three months after an attack. Based on the severity, visitor figures will start to gradually increase six months after (Pizam & Smith, 2000). But, Enders and Sandler (1991), identified that visitor figures could reach significant lows between nine to twelve months after, and Sloboda (2003), suggests that the biggest decline in visitor figures will occur twelve months after. However, Pizam and Smith (2000), identified that depending on the scale and nature of an attack, tourists will often consider visiting an affected destination if safety and security measures are increased. 
O’Neill and Fitz (1996), identified that tourists visited Northern Ireland in the short-term aftermath of terrorist attacks between mid-1994 and early 1996. This evidence supports Pizam and Smith’s (2000), theory that tourists will visit an affected destination in the short-term aftermath of a terrorist attack. However, during 1996 the country experienced a decline in tourist arrival figures, but Leslie (1996), suggests that the decrease in tourism demand could have been the result of lack of tourism development, competitor destinations, and low-income levels. 
Mansfeld (1999), and Sönmez, et al (1999), suggest that crisis management strategies should be implemented to minimise the impact of unpredicted disasters, such as terror attacks. Mansfeld (1999), identified that destinations recently affected by terror attacks will experience increased competition with neighbouring countries in the short-term. But once tourists regain confidence in the destinations security, tourists will often proceed to visit the destination in the long-term. However, Sönmez, et al (1999), emphasises that this theory can only be applied to random terror attacks. Mansfeld (1999), recommends that destinations continually develop and implement long-term crisis management plans, to minimise the impact of terror attacks.
[bookmark: _Toc513801180]II.XII. Chapter 2 Conclusion 
In this chapter the researcher reviewed existing literature that provided background theory based on the impact political instability and terrorism has had on tourists’ risk perception of international travel and destination choice.
In the next chapter the researcher discusses the chosen methodology for the primary research, which focuses on a multi-quantitative method from two data collection methods; content analysis and an online survey.

[bookmark: _Toc513801181]III. Chapter 3: Research Methodology 
[bookmark: _Hlk512322593]The previous chapter; Chapter 2: Review of Literature, demonstrated the impact political instability and terrorism has had on tourist risk perception of international travel and destination choice. This chapter explores the chosen research methods used for the primary research of this dissertation, that ensured the researcher’s aims and objectives were met. 
Sekaran (1992, p. 4) defines research as “a systematic and organised effort to investigate a specific problem that needs a solution”. This definition emphasises the aim of this dissertation to investigate the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice. Below are the three objectives of the study;
1. Identify factors that influence British tourists’ risk perception of international travel.
2. Analyse the impact political instability and terrorism has had on British tourists’ risk perception of international travel.
3. To explore factors that affect British tourists’ risk perception towards Egypt as a destination choice. 
The researcher followed Saunders, et al (2015) research ‘onion’ shown in Figure 3.1 as a guide for the chosen methods for the dissertation. 
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[bookmark: _Toc513663071]Figure 3. 1 The research 'onion'
[bookmark: _Toc513801182]III.I. Research Philosophies 
According to Johnson and Clark (2006), philosophies are a key element in the research process, as they form a basis for the research methods and design and can influence the researcher’s understanding of what they are investigating. The research reflects both philosophies of positivism and interpretivism due to the researcher’s chosen collection methods of content analysis and a survey (Gill & Johnson, 2010).
[bookmark: _Hlk512325215]The researcher portrayed the interpretive role through choosing the collection method of content analysis. Although research conducted from the interpretivist philosophy is usually from qualitative in-depth investigations, the researcher interpreted secondary qualitative data into quantitative data, by performing an in-depth investigation focusing on the frequencies of language used in the reports chosen for the content analysis (Finn, et al., 2000). The researcher had an objective view on the findings which related to the external reality and meanings behind the frequencies of code words used in the content analysis. The researcher then interpreted the relationships between variables that were found in the results (Saunders, et al., 2012).
The aim of the dissertation; to investigate the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice, portrays a positivist paradigm as it focused on finding an explanation of external influential factors of social behaviour (Henderson, 1990). As the research reflects the philosophy of positivism, the researcher adopted the philosophical stance of the natural scientist, by collecting data from an online survey (Saunders, et al., 2012). The results of the survey were based on reality and allowed the researcher to generalise the findings. The researcher did not influence the results and remained independent and external from the findings by having an objective and value free perspective (Henderson, 1990; Gill & Johnson, 2010). 
[bookmark: _Toc513801183]III.II. Research Approaches 
This dissertation provided evidence-based research where the researcher collected data and then interpreted the findings against theory which was discussed in Chapter 2: Review of Literature (Fox, et al., 2014). As the research reflects two different philosophies, the researcher used two approaches; inductive and deductive. 
The quantitative data from the content analysis reflected the inductive approach (Easterby-Smith, et al., 2008). The frequency of code words and phrases were used to identify themes and patterns, which created a conceptual and systematic framework that influenced the design of the survey (Saunders, et al., 2012). The conclusions made from the results of the content analysis and the survey were combined and were then compared against the theory that was found in Chapter 2: Review of Literature 
The survey strategy chosen by the researcher for this study is associated with the deductive approach that is frequently used in business management and tourism research (Saunders, et al., 2012). The quantitative data was collected before the researcher could make any conclusions from the results (Veal, 2011). The survey results were based on reality, as they represented the respondents’ honest answers that was generalised for the sample population. The researcher was able to discuss relationships between concepts and variables that may have influenced respondents answers (Saunders, et al., 2012), such as; demographics and travel experience affecting risk perception. 
[bookmark: _Toc513801184]III.III. Research Choice
This dissertation is a multi-quantitative study, as the researcher chose to use two quantitative data collection techniques of content analysis and a survey method and analysed both sets of results using statistical procedures (Tashakkori and Teddlie 2010). The methodological choice process is shown in Figure 3.2. According to Bryman (2006), multi-methods are used to combine two or more methods, to maximise the strengths and minimise the weaknesses of each chosen method, to create richer conclusions based on the data collection, analysis, and interpretation of the results. The researcher also chose to use triangulation to add depth and richness to the research of this dissertation by interpreting both sets of results from the two independent sources of data collection methods used for this dissertation (Denzin & Lincoln, 2011; Denzin, 2012).  
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[bookmark: _Toc513663072]Figure 3. 2 Methodological choice
[bookmark: _Toc513801185]III.IV. Research Strategies 
Denzin and Lincoln (2005), state that a research strategy is a plan that helps the researcher achieve the aim and objectives of a study and is considered as the methodological link between the research philosophy, choice, techniques, and procedures. The researcher chose two research strategies for the dissertation; content analysis and survey. 
Berelson (1952, p. 18) states “Content analysis is a research technique for the objective, systematic and quantitative description of the manifest content of communication.” This definition emphasises the use of content analysis in this dissertation that is an analytical technique used to analyse the frequencies of codes and categories in qualitative data, to analyse them quantitatively (Saunders, et al., 2015). The research is conducted from the objective view of the researcher, who identified factual evidence from the results of the content analysis. This strategy allowed the researcher to quantify qualitative data to analyse relationships between variables and identify key trends and patterns in the interpretation of the results (Saunders, et al., 2015).
Smith (1995, p. 42) states “surveys are, arguably, the most important source of information for tourism analysis, planning and decision-making”. The researcher chose the survey strategy to gather a large quantitative data sample that could be used to make generalisations that represented the whole sample population. It also allowed the researcher to identify relationships between different variables to make conclusions that achieved the aim and objectives of the dissertation (Saunders, et al., 2012).  
[bookmark: _Toc513801186]III.V. Research Time Horizon
The researcher chose a cross-sectional time horizon that allowed the study to reflect a snapshot of reality that was based on a short period of time through the collection method of a survey. The collection method of content analysis provided quantitative data from a longitudinal period, which would not have been possible through another method in a cross-sectional study (Saunders, et al., 2015). 
[bookmark: _Toc513801187]III.VI. Data Sample Methods
According to Garson (2012), sampling is the selection process of the population that is of interest to the researcher’s study. The type of sampling chosen, allows the researcher to generalise the results to reflect the sample population (Fox, et al., 2014). There are two main types of sampling; random and probability sampling and non-random and non-probability sampling (Saunders, et al., 2015). To ensure the findings could be generalised to represent the British tourist population, the researcher chose two non-probability sampling methods; a convenience and snowball sample. 
A convenience sample allowed the researcher to gather a large sample size that provided sufficient data to analyse. This ensured the findings could be generalised to show a representation of the British tourist population. Snowball sampling allowed the researcher to identify a group of people to be the main sample, and then ask them to identify subsequent respondents by sharing the survey on social media platforms to reach a larger audience. This sampling method resulted in a large data set, that would not have been possible through another sampling method in a cross-sectional study (Fox, et al., 2014). 
The content analysis sample was chosen based on the suitability and availability of the resources. The researcher chose to use nine ITB World Travel Trends Reports from 2010 to 2018 for the content analysis; which is a travel industry company that publishes annual international travel trend reports. The reports focused on multiple factors that influenced the travel and tourism industry and analysed annual travel patterns. The researcher chose to analyse all the current ITB World Travel Trends Reports, as the nine annual reports provided a sufficient sample size and allowed the researcher to analyse longitudinal secondary data that was taken over a total of nine years. This would not have been possible through analysing primary data alone, due to the dissertation being a cross-sectional study (Saunders, et al., 2015).
[bookmark: _Toc513801188]III.VII. Data Collection Methods
Dale et al (1988, p. 54) states “Secondary analysis of existing data can provide an opportunity to establish relationships that were entirely unforeseen at the time of data collection”. This quote emphasises the use of content analysis in this dissertation. The researcher interpreted the secondary qualitative data in the reports, into quantitative data, by identifying frequencies of key words and phrases. The researcher systematically allocated the sample of words and phrases by identifying key words and phrases that were used in the theory in Chapter 2: Review of Literature, which related to the dissertation aim and objectives. The researcher used this method to identify any patterns with the language used in the reports that linked back to the theory found in the literature review. The patterns found in the content analysis, were then compared to the results from the survey. This allowed the researcher to make richer conclusions based on the relationships between variables that were identified in the results from the two data collection methods (Saunders, et al., 2015).
According to Veal (2011), a questionnaire is a set of questions that can either be written or be computer-based, whilst a survey is the design process that collects data from the sample. The researcher chose to use an e-survey as it was the best data collection method for the dissertation. This type of survey allowed the researcher to design a survey that was interactive, and had higher and faster response rates, and lower costs compared to a paper copy survey (Veal, 2011). Refer to Appendix 1 for the researcher’s survey design. The researcher chose to use the survey website Smart Survey to send out the electronic survey, as it had multiple formats that ensured the survey was user friendly and interactive. 
[bookmark: _Toc513801189]III.VIII. Primary Data Analysis 
The researcher used Microsoft Edge reading view to identify key words and phrases in each report to highlight emergent themes and variables. This allowed the researcher to count the frequencies of key words and phrases in the reports used for the content analysis. To analyse the quantitative data collected in the content analysis, the researcher used Microsoft Excel. This software package allowed the researcher to input the quantitative data into tables, which was then used to present the results of each category into bar charts. 
The survey strategy was used to gather quantitative data that was analysed using descriptive and inferential statistics. To analyse the quantitative data collected in the online survey questionnaire, the researcher used the Statistical Package for the Social Sciences (SPSS). This software allowed the researcher to analyse relationships between variables using cross-tabulation, and to present the key findings in bar charts. This allowed the results to be presented in a consistent format alongside the results from the content analysis. The SPSS package also enabled the researcher to identify any errors in incomplete questionnaires, so it did not affect the results (Veal, 2011). 
[bookmark: _Toc513801190]III.IX. Validity and Reliability 
The researcher analysed nine reports for the content analysis and gathered 250 completed questionnaires for the survey method. The large data sample gathered from the survey allowed the results to be generalised to represent the whole British tourist population. This enhanced the validity and reliability of the research, as the researcher analysed a large data set for both methods (Veal, 2011). To ensure the results were credible and reliable, the researcher only gathered data from participants aged 18 and over. 
The use of manifest content for the content analysis allowed the researcher to analyse the data by using a systematic conduct that focused on the frequencies of code words. This ensured the data was consistent, transparent, and replicable. Therefore, it improved the reliability of the data (Saunders, et al., 2015). To increase the validity of the sample used for the content analysis, the researcher chose to use nine annual reports from the same organisation to produce a consistent format of data collection. The researcher used triangulation to merge the results from both data collection methods to make reliable conclusions and to enhance the trustworthiness of both the findings and credibility of the research (Decrop, 1999). 
The researcher chose to develop a respondent completion questionnaire survey, where the respondents read and answered the questionnaire independently online. The researcher chose this type of survey, as it ensured the data was entirely anonymous, and the researcher had no influence on the results. This increased the reliability of the data (Veal, 2011). To minimise incomplete responses, the researcher chose to only use closed questions in the survey design. To ensure the questionnaire generated data that portrayed standardisation and control, each respondent answered the same set of questions in the same order (Fox, et al., 2014). 
[bookmark: _Toc513801191]III.X. Ethical Considerations 
The researcher referred to the University of Wales Trinity Saint David (2017) Research Ethics & Integrity Code of Practice for advice and guidance of ethical considerations for the study. The researcher completed an ethics form, which was submitted as part of the research proposal and was approved by the researcher’s dissertation supervisor. Refer to Appendix 2 for the researcher’s completed ethics form. 
According to Finn, et al (2000), confidentiality and anonymity are the two main ethical issues that should be considered to protect respondents from any potential harm. To ensure the data collected was completely confidential and anonymous, the researcher asked no personal questions in the questionnaire, and identified respondents based on individual respondent numbers. The researcher also selected the option of an anonymous survey and enabled secure sockets layer protocol encryption on Smart Survey, before sending the survey out to respondents. To guarantee respondent security, anonymity, and protection of the data (Gaiser & Schreiner, 2009), the researcher’s Smart Survey account was managed solely by the researcher and required a username and passcode to access the account.
To minimise the risk of psychological harm to respondents, the researcher carefully designed the questionnaire-based survey. The researcher ensured that the survey did not begin with any questions that focused on risks associated with international travel, including terrorism. The design of the questionnaire maximised the sensitivity of topics that could have caused respondents to become distressed. Although some questions were based on terrorism, the researcher did not include any details of previous terror attacks. This ensured the questionnaire design did not cause respondents any harm whilst completing the survey, and after completion (Veal, 2011). According to Punch (2000), harm, consent, deception, privacy, and confidentiality need to be considered when conducting primary research. 
Finn, et al (2000), emphasises that all participants should be fully informed about the research to be able to give informed consent. To fully inform respondents about the research, the researcher included an introductory blurb on the first page of the survey, that included; the researcher’s role in the research; the aims of the research; the time it would take to complete; how the data would be collected on an anonymous and confidential basis; all respondents had the right to withdraw from the survey at any time; and the researcher also included their student email address for respondents who had any questions about the study. If respondents gave their consent to participate in the survey they were asked to click the link at the bottom of the page to begin the questionnaire-based survey. This ensured all respondents were fully informed before they agreed to participate in the research. This allowed respondents to make an informed decision as to whether they wanted to participate in the study (Veal, 2011). 
[bookmark: _Toc513801192]III.XI. Limitations of the Research Methods 
[bookmark: _Hlk512327073]As the researcher chose to use a fully electronic survey, this restricted respondents to completing the questionnaire online (Veal, 2011). To overcome this limitation the researcher advised any respondents who identified subsequent respondents to complete via their device which had access to the internet. This limitation could have also resulted in a larger response from a younger generation. However, out of 250 respondents, 36 per cent were aged 45 and over. The researcher sent out the survey through email, as well as on social media, to avoid the limitation of the survey being sent to respondents junk mail boxes, which could have lowered the response rates of the survey (Veal, 2011), the researcher sent out repeat emails to respondents who had not replied to the first initial email. 
Respondent completion surveys are associated with low response rates, and more detail is needed in the design and layout to ensure the survey is user friendly (Veal, 2011). However, the researcher chose to use the survey website; Smart Survey. The researcher chose this website as it provided survey designs that were user friendly and respondents could view their stage of completion at the top of the survey page, which could have encouraged respondents to complete the survey.
[bookmark: _Toc513801193]III.XII. Chapter 3 Conclusion  
In this chapter the researcher justified the chosen research methodology for this multi-quantitative study by using Saunders, et al (2015) research ‘onion’ as a guide to follow the layers of research design. 
The next chapter will gather, analyse and present findings from the data collection methods; the content analysis and online survey. The content analysis results was analysed using Microsoft Excel, and the survey results was analysed using SPSS. The results from both methods were combined to make richer conclusions by using triangulation. 
.

[bookmark: _Toc513801194]IV. Chapter 4: Analysis of Results 
In the previous chapter the researcher discussed the research methodology for this multi-quantitative study. In this chapter, the researcher analyses the key findings from the data collection methods that were discussed in Chapter 3: Research Methodology. According to Saunders, et al (2015), data analysis is the final piece of the puzzle, where pieces of data are put together to ensure the overall picture is shown. 
The key findings from the results are divided between each of the three objectives of the study. The results from both data collection methods were compared against the literature discussed in Chapter 2: Review of Literature, to identify any similarities or differences between past literature and the results of this study. Refer to Appendices 3 for the raw data from the content analysis, and Appendices 4 for the raw data from the survey.  
[bookmark: _Toc513801195]IV.I. Results based on Objective 1: Identify factors that influence British tourists’ risk perception of international travel
To identify factors that influence British tourists’ risk perception of international travel, the researcher analysed the results from both the content analysis and online survey.
Figure 4.1 shows that the language used to discuss tourist risk perception dramatically increased from the 2015/2016 ITB Travel Trends Report. This could suggest that the industry become increasingly aware of the increased tourist risk perception associated with international travel since 2015. This could be a result of the increased risks associated with international travel over the last four years, which have included highly broadcast terrorist within the UK and Europe (Foster, 2017). The results found in Figure 4.1 could be associated with the increased tourist risk perception that influences tourism demand and destination choice (Dann, 1996; Bramwell & Rawding, 1996; Sönmez & Graefe, 1998). 
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[bookmark: _Toc513663073]Figure 4. 1 Content Analysis Results: Code words based on tourist risk perception
Figure 4.2 shows that whilst ‘behaviour’ and ‘confidence’ code words were used throughout the ITB Travel Trends Reports since 2010, the use of the code word ‘fear’ was only used since the 2014/2015 report. This could suggest that tourists have become more fearful of international travel since 2014. But Figure 4.2 also shows the use of the code word ‘confidence’ has increased dramatically since the same year; 2014/2015. This could indicate that whilst tourist fear of international travel has increased since 2014, the industry has become increasingly aware that it needs to maintain tourist confidence in the travel and tourism industry by minimising the effect of risks associated with international travel. 
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[bookmark: _Toc513663074]Figure 4. 2 Content Analysis Results: Code words based on tourist behaviour
Figure 4. 3 indicates that the travel and tourism industry has experienced numerous ‘crises’ over the years. But the code word ‘disaster’ was only used in the 2011/2012, 2012/2013, and 2015/2016 reports. These results could be associated with the increase in terror attacks since the death Osama Bin Laden in 2010, which have included; the 9/11 bombings that killed over 3,000 people (Collins, 2011); the increased global threat of the terror group, Islamic State (ISIS); the attack on the Egyptian airline in 2016 (Kis-Benedek, 2017); and the increase in terror attacks targeted at Western Europe since 2015 (Foster, 2017). 
It also shows that the code words ‘crime’ and ‘travel risks’ were only used in the last two reports. This could suggest that crime and travel risks have started to negatively affect international travel patterns in the last two years. This could be linked with the rise in highly broadcast Western European targeted terror attacks (Foster, 2017). This could have contributed to the increased tourist risk perception of international travel. However, the results also show that natural disasters and health issues have also dramatically increased in the last report. This suggests that the risks of these factors have also started to have a greater impact on the industry than in previous years. 
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[bookmark: _Toc513663075]Figure 4. 3 Content Analysis Results: Code words based on potential risks associated with international travel
The infrequent use of safety and security code words in the ITB Travel Trends Reports shown in Figure 4.4, indicates that the industry could have experienced a negative impact to the safety and security of international travel at different levels throughout the years. However, the 2016/2017 and 2017/2018 reports included a dramatic increase of safety and security code words compared to previous reports. This could indicate that between 2016 and 2018 the industry experienced a heightened impact to the safety and security of international travel due to increased risks factors that was shown in Figure 4.3. These results could be associated with the increased tourist risk perception towards international travel and destination choice, as a result of the risk of Western European targeted terror attacks since 2015 (Foster, 2017).  This is supported by Poon and Adams (2002), who identified that destination security and safety are considered a high priority in the destination choice process. 
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[bookmark: _Toc513663076]Figure 4. 4 Content Analysis Results: Code words based on safety and security
The results in Figure 4.5 suggest that the respondents travel experience effects the risks they consider when travelling internationally. It clearly shows that respondents with fewer travel experience consider terrorism a higher risk compared to respondents with more travel experience. These results back up theory from Pearce’s (1993) Travel Career Ladder concept, that analyses the relationship between tourist experience and risk perception using Maslow’s (1943) hierarchy of needs theory. Pearce (1993) suggests that tourists with more travel experience are less likely to consider risks because they are more focused on accomplishing higher needs. Whereas, tourists with less travel experience focus on accomplishing lower needs, such as safety, so they would be more likely to consider risks when deciding on a destination choice. 
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[bookmark: _Toc513663077]Figure 4. 5 Online Survey Results: Cross-tabulation between Q1 and Q10.1
The results shown in Figure 4.6. suggest that who a person travels with affects the risks they may consider when travelling internationally. As illustrated in Figure 4.6 terrorism is considered a high risk from respondents who travel with their partner, family, and friends. However, it shows that most respondents who travel with family consider terrorism as the highest risk compared to other categories. These results support the work of Page et al (2001), who states that destination choice can be influenced by opportunities and constraints based on the individual’s personal circumstances, such as; age, gender, and family. This would therefore suggest that who a person travels with can influence their risk perception of a destination.   
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[bookmark: _Toc513663078]Figure 4. 6 Online Survey Results: Cross-tabulation between Q2 and Q10.1
The key findings based on objective one, show that the increase of risks associated with international travel have negatively affected the security and safety of international travel, and have consequently influenced British tourists’ risk perception. The researcher identified that personal circumstances, including travel experience and who tourists travel with can also influence British tourists risk perception of international travel.  
[bookmark: _Toc513801196]IV.II. Results based on Objective 2: Analyse the impact political instability and terrorism has had on British tourists’ risk perception of international travel.
To analyse the impact political instability and terrorism has had on British tourists’ risk perception of international travel, the researcher analysed the results from the content analysis and survey. 
The results shown in Figure 4.7 show that code words associated with terrorism were not used in the ITB Travel Trends Reports before the 2014-2015 publication. This suggests that before 2014 terrorism was not considered a risk to the travel and tourism industry, although significant terror attacks had been seen throughout the world before this date. This result could be associated with the increased global threat of ISIS, the increased random terror attacks targeted towards Western Europe since 2015 (Foster, 2017), and the terror attack on the Egyptian airline in 2016  (Kis-Benedek, 2017). This could further suggest that the severity and frequency of terror attacks may have increased the threat of terrorism and the impact it has had on the industry since 2014. It should also be considered the increase in terror attacks focused on tourists, tourist destinations, and historical landmarks such as Westminster and London bridge (Foster, 2017), could have also been a factor of this result.  
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[bookmark: _Toc513663079]Figure 4. 7 Content Analysis Results: Code words based on terrorism
The results shown in Figure 4.8 suggest that code words based on political instability were used continuously throughout the ITB Travel Trend Reports. However, the last two publications; 2016/2017 and 2017/2018, three new code words associated with political instability were used, which included; instability, turmoil and conflict. This could suggest that whilst political factors were considered to have an influence on the industry since 2010, since 2016 the industry has experienced a heightened threat from instability, turmoil, and conflict. This could also be associated with the increased publicised terror attacks in Western Europe (Foster, 2017), and the increased global threat of ISIS (Kis-Benedek, 2017).
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[bookmark: _Toc513663080]Figure 4. 8 Content Analysis Results: Code words based on political instability
Figure 4.9 shows that almost half of the 250 respondents think travelling within the UK is safer than travelling to international countries. This could suggest the recent increase of terror attacks and political instability which was shown in Figure 4.7 and Figure 4.8, could have increased tourist risk perception towards international travel. These result support Sönmez, et al (1999), who suggest that terror attacks influence tourists to opt for perceived safer destinations, and to travel domestically rather than internationally. This was shown in the decline of tourist arrivals to Egypt (Hall & O'Sullivan, 1996; Wahab, 1996), Spain (Enders & Sandler, 1991), Northern Ireland (Pizam, 1999), China (Gartner & Shen, 1992), and the USA (Lepp & Gibson, 2003). This provides evidence that that tourist destination choice can be affected by political instability and terrorism (Neumayer, 2004; Yang & Wong, 2012). 
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[bookmark: _Toc513663081]Figure 4. 9 Online Survey Results: Q9
Figure 4.10 suggests that the media coverage of terror attacks have influenced almost 80 per cent of respondents’ destination choice. These results support the theory of Nolen-Hoeksema (2010), who suggest that the media coverage of natural and man-made disasters often increase tourist risk perception towards a specific destination, due to manipulating the details and severity of the disaster (Tversky & Kahneman, 1974). It also supports the theory of Sönmez, et al (1999), and Seabra, et al (2012), who suggest that the increased media coverage of terror attacks increases the impact and severity of an attack worldwide, whereas previously without media coverage a terror attack would only directly affect the communities targeted by the attack. This can result in tourists being unable to accurately assess the risk of terrorism of a particular destination choice (Tversky & Kahneman, 1974).
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[bookmark: _Toc513663082]Figure 4. 10 Online Survey Results: Q11
Results shown in Figure 4.11 support the theory that terror attacks affect the short and long term aftermath of visitor figures to an affected destination, identified by Neumayer (2004) and Karl, et al (2017). Pizam and Smith (2000), suggest tourists will often choose to avoid a destination that has recently experienced a terror attack between one to three months after an attack. This is supported in the researcher’s results, with the two lowest percentages of respondents stating they would wait between one to six months, to travel to a destination which has been the focus of a terrorist attack. But Pizam and Smith (2000), also state that based on the severity of the attack, visitor figures will start to gradually increase six months after. This correlation is also seen in the results, with an increase in percentage of respondents who state they would wait between six months to one year before travelling to an affected destination after a terror attack. However, Enders and Sandler (1991) identified that visitor figures could reach significant lows between nine to twelve months after, and Sloboda (2003) suggests that the biggest decline in visitor figures will occur twelve months after. This is the only correlation that is not shown in the results of the survey, as the biggest percentage of respondents answered they would wait more than one year to visit a destination which had been the focus of a terrorist attack. 
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[bookmark: _Toc513663083]Figure 4. 11 Online Survey Results: Q12
Figure 4.12 shows that the two highest risks considered by respondents were, terrorism with 36 per cent, and political instability with 20 per cent. Natural disasters were considered the lowest risk. Whilst, both crime and illness were considered moderate risks. The results back up Gray and Wilson (2009), who identified that political hazards including political instability and terrorism, are seen as a higher risk compared to physical and social hazards, and can have a greater negative affect on tourists’ desire to travel (Sönmez & Graefe, 1998; Martin & Gu, 1992).
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[bookmark: _Toc513663084]Figure 4. 12 Online Survey Results: Q10
Figure 4.13 shows that respondents who are influenced by the media coverage of terror attacks consider terrorism a higher risk compared to respondents who are not influenced by the media coverage of terror attacks. These results suggest that the media coverage of terror attacks has a significant influence on tourist risk perception of terrorism. These results support Nolen-Hoeksema (2010), who suggests the media coverage often heightens the intensity of disasters, including terrorism, which increases risk perception towards international travel. But Tversky and Kahneman (1974), state that the media often manipulates the severity of terror attacks, which results in tourists being unable to accurately assess the risk of terrorism. 
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[bookmark: _Toc513663085]Figure 4. 13 Online Survey Results: Cross-tabulation between Q11 and Q10.1
To analyse the impact political instability and terrorism has had on British tourists’ risk perception of international travel the researcher analysed results from both the content analysis and survey. The results from both methods suggests that political instability and terrorism have a greater influence on British tourists’ risk perception of international travel compared to other risks, including natural disasters, crime, and health issues. The researcher also identified that the media coverage of terror attacks has increased risk perception towards international travel and terrorism. 
[bookmark: _Toc513801197]IV.III. Results based on Objective 3: To explore factors that affect British tourists’ risk perception towards Egypt as a destination choice. 
To explore factors that affect British tourists’ risk perception towards Egypt as a destination choice, the researcher analysed the quantitative data results from the survey. The researcher was able to gather 29 per cent of respondents who had previously visited Egypt, which are shown in the results in Figure 4.14.
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[bookmark: _Toc513663086]Figure 4. 14 Online Survey Results: Q4
The results shown in Figure 4.15 show that most respondents do not consider Egypt as a safe place to visit. However, it does show that there is a greater percentage of respondents who had not previously visited Egypt consider Egypt as not a safe place to visit, compared to respondents who had previously visited the destination. These results support Arana and Leon (2008), who suggest that if a tourist has not previously visited a destination that has recently experienced a terrorist attack, they are more likely to avoid the destination and choose to visit a perceived safer destination as they will consider the destination unsafe. Whereas, tourists who have previously visited the affected destination will continue to visit the destination and will often regard the destination as a safe place to visit. 
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[bookmark: _Toc513663087]Figure 4. 15 Online Survey Results: Cross-tabulation between Q4 and Q8
Results shown in Figure 4.16 suggest that the media coverage of terror attacks has influenced British tourists’ risk perception towards Egypt as a destination choice. The results show that 63 per cent of respondents who are influenced by the media coverage of terror attacks consider Egypt as not a safe place to visit. These results support Wahab (1996), who suggests the decline in tourism demand to Egypt as a destination choice, could be the result of negative media coverage of the prolonged terrorism in the country, which has had a negative effect on the destinations image. This has caused Egypt to experience a greater decrease in tourist arrivals in the aftermath of a terrorist attack, compared to other countries, which included the USA, France and the UK (Wahab, 1996). It also supports the results shown in Figure 4.10 and Figure 4.13 that shows the media coverage of terror attacks has influenced an increased risk perception towards international travel and destination choice (Nolen-Hoeksema, 2010).
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[bookmark: _Toc513663088]Figure 4. 16 Online Survey Results: Cross-tabulation between Q11 and Q8
To explore factors that affect British tourists’ risk perception towards Egypt as a destination choice, the researcher analysed the quantitative data results from the survey. The results showed that respondents who had previously visited Egypt consider it a safer place to visit compared to respondents who had not previously visited the destination. It also showed that respondents who are influenced by the media coverage of terror attacks have an increased risk perception towards Egypt.
[bookmark: _Toc513801198]IV.IV. Chapter 4 Conclusion 
In this chapter the researcher analysed results from both the content analysis, and survey. The researcher used Microsoft Excel to analyse the results from the content analysis and used SPSS to analyse the results from the survey. Both packages allowed the researcher to present the key findings in bar charts, and SPSS also allowed the researcher to identify relationships between different variables. The results were divided by the objectives of the study and were compared against the literature identified in Chapter 2: Review of Literature.  
In the next chapter, the researcher discusses the conclusions of the results from the study and whether the research aim and objectives were met. From the results of the primary research, the researcher makes recommendations for the travel and tourism industry and makes recommendations for future research based on the limitations of the study.



[bookmark: _Toc513801199]V. Chapter 5: Conclusions and Recommendations 
In the previous chapter, Chapter 4: Analysis of Results, the researcher analysed the key findings for each objective. In this chapter, the researcher clarifies whether the research aim and objectives were met, and from the results makes recommendations for the travel and tourism industry and based on the limitations of the study the researcher also makes recommendations for future research.  
[bookmark: _Toc513801200]V.I. Conclusions and Recommendations
To achieve the research aim and objectives, the researcher collected primary data using a multi-quantitative method, with two data collection methods; content analysis and an online survey. The researcher analysed the results from the content analysis using Microsoft Excel and analysed the results from the survey using SPSS. The key findings were divided between the three objectives and were compared past research that was identified in Chapter 2: Review of Literature. 
The research aim; to investigate the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice, was achieved through the results based on the three objectives; 
1. Identify factors that influence British tourists’ risk perception of international travel.
2. Analyse the impact political instability and terrorism has had on British tourists’ risk perception of international travel.
3. To explore factors that affect British tourists’ risk perception towards Egypt as a destination choice. 
Results based on objective one showed that the increase of risks associated with international travel has affected the security and safety of international travel, and consequently influenced British tourist risk perception. The researcher identified that personal circumstances, including travel experience, and who tourists travel with, can also influence British tourists risk perception of international travel. These results suggest that the security and safety of international travel, has increased tourist risk perception of British tourists who travel with their family. This result could potentially be associated with a negative influence on British tourist international travel patterns, which could subsequently have a negative impact on destinations that are currently perceived as high risk, including Egypt. To minimise this impact, destinations that are perceived as high risk, should increase their safety and security measures across the destination, and specifically in airports, ports, and tourist destinations. This would help address the safety and security issues currently faced by the industry and encourage all British tourists to travel internationally. 
Results based on objective two suggest that political instability and terrorism have a greater influence on British tourists’ risk perception of international travel compared to other risks, including natural disasters, crime, and health issues. The researcher also identified that the media coverage of terror attacks has increased risk perception towards international travel. This result has shown that the media industry can influence British tourists’ destination choice. Due to the current high threat of terrorism in the UK and internationally, destinations need to implement crisis management strategies to minimise the impact of political instability and terrorism. This will ensure tourist safety is a high priority, reduce losses, and therefore improve the destination image and increase tourism demand. Destinations should also consider implementing perception management strategies to limit the negative publicity of the destination, and to communicate a strong message through marketing campaigns to address visitors’ concerns regarding safety and security. This would not only promote the destination’s products and services, but also highlight the increased safety and security measures. This should further improve destination image and encourage British tourists to visit the destination by reducing the influence of negative media coverage. 
Results based on objective three showed that respondents who had previously visited Egypt consider it a safer place compared to respondents who had not previously visited the destination. It also showed that the respondents who were influenced by the media coverage of terror attacks, had a greater risk perception towards Egypt. From these results, Egypt should consider improving its crisis management strategy to minimise the impact of political instability and terrorism has on residents, visitors, and the tourism industry. The destination also needs to dramatically improve the safety and security measures, to improve the safety of the destination for visitors and to improve the destination image. Egypt’s tourism industry should also consider implementing destination marketing strategies that are specifically targeted towards repeat British tourists, rather than to new visitors. This should help increase visitor figures, as the results from this study showed that repeat visitors are more likely to visit Egypt, compared to tourists who have not previously visited. This method could also encourage new visitors to visit Egypt based on recommendations from repeat tourists. This will help British tourists regain confidence in Egypt as a destination choice, and gradually help the destination’s tourism industry to recover in the long-term.
The results from the primary research that was undertaken for this dissertation, allowed the researcher to achieve the research aim and objectives. The results of this study suggest that political instability and terrorism has increased British tourists’ risk perception of international travel and destination choice, alongside factors that include; media coverage of terror attacks; who people travel with; and whether they have previously visited a destination. To minimise the impact political instability and terrorism has on British tourists’ risk perception of international travel and destination choice the researcher recommends that the travel and tourism industry should implement crisis management strategies, marketing campaigns, and increase safety and security measures to increase destination safety and security for visitors. By implementing these management strategies, destinations should be able to manage the impact of unexpected crises, including political instability and terrorism more effectively, which will help reduce the perceived risk of international travel and improve destination image.
[bookmark: _Toc513801201]V.II. Limitations and Recommendations for Future Research 
Although the research aim and objectives of this dissertation were achieved, there are still multiple limitations that could be improved for future research. 
Due to the dissertation being a cross-sectional study, the researcher was only able to gather 250 competed responses. Although this sample size provided a sufficient data sample for the primary research of this dissertation, a larger sample size would benefit future research by providing a large sample that could be used to identify more reliable and valid results to provide richer conclusions.
The researcher was only able to gather 29 per cent of respondents who had previously visited Egypt. To improve this limitation, future research could use qualitative collection methods, focused on participants who have previously visited Egypt. This should provide results that would allow the researcher to have a greater understanding of previous visitors’ experience at the destination, and what factors influence their risk perception of Egypt. This qualitative data collection method could be combined with a quantitative collection method based on participants who have not previously visited Egypt, to compare both results. This would generate more reliable results that could be used to explore factors that affect British tourists’ risk perception towards Egypt as a destination choice. 
Future research could also focus on analysing multiple countries within one study, to compare the risk perception of different tourist destination choices. This could be used to analyse the impact political instability and terrorism has had on British tourists’ risk perception of international travel and whether these factors directly or indirectly influence British tourists’ destination choice based on countries that have and have not recently experienced political instability and terror attacks.
These recommendations based on the limitations of the study, could generate more reliable and valid results that could be used to provide the travel and tourism industry with a wider understanding of the impact political instability and terrorism has had on British tourists’ risk perception of international travel and destination choice.
[bookmark: _Toc513801202]V.III. Chapter 5 Conclusion 
In this chapter, the researcher has provided conclusions and recommendations for the travel and tourism industry based on the results of this dissertation and made recommendations for future research based on the limitations of this study. 
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s Create Chart

Response | Response
Percent | Total

1 ‘ Less than once a year [ ] ‘ 19.60% ‘ 49

2 ‘ Once a year | —— ‘ 35.60% ‘ 89

3 ‘ Twice a year I ‘ 29.20% ‘ 73

4 ‘ Three times a year [} ‘ 9.20% ‘ 23

5 ‘ More than three times a year (] ‘ 6.40% ‘ 16
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2.Who do you mostly ravel with? T Create char
Response | Response
Percent | Total

1 | Onyourown [ ] 4.00% 10

2 | Partner | —— 39.20% 98

3 | Family [ | 34.40% 86

4 | Friends [ | 8.40% 21

5 | Family and Friends [ 14.00% 35
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skipped.
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Very important Important Not important Tm'::"
) 51.2% 40.4% 8.4%
Price (128) (101) (@1 0
49.2% 39.2% 11.6%
Weather 0
(123) (98) @9)
N 40.4% 51.2% 8.4%
‘Accommodation @01 (128) @) 0
24.8% 56.8% 18.4%
Food (62) (142) (46) 20
) 13.6% 36.8% 49.6%
Entertainment 20
(34) 92) (24)
28.4% 49.2% 22.4%
Culture 0
() (123) (56)
answered 250
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4. Have you previously visited Egypt?

s Crete Chart

Response = Response
Percent Total
1| Yes e 28.80% 72
2 | No e — | 71.20% 178
answered 250
skipped 0
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5. Would you visit Egypt again?

[l Create Chart

Response | Response
Percent | Total

1 | ves | 61.11% a4

2 | No | — 38.80% 28
answered 72
skipped 178
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6. Would you consider vi

[l Crete Chart

Response | Response
Percent | Total
1| Yes | 53.93% 96
2 | No | — 46.07% 82
answered 178
skipped 72
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7. What would motivate you to visiting Egypt in the future? (tick all that apply)

iy Create crart

Response | Response
Percent | Total
1 | Weather | — | 57.86% 81
2 | Price | — | 44.20% 62
3 | History [ —— 61.43% 86
4 | culture | 63.57% 89
5 | General sightseeing [ 63.57% 89
answered | 140

skipped. 110
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8.Do you consider Egypt as a safe place to vi

B Create char

Response | Response
Percent Total

1| Yes | — | 30.00% 75

2 | No | 70.00% 175
answered 250
skipped: 0
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9. Do you think travelling within the UK is safer than travelling t

s Create Chart

Response | Response
Percent | Total

1| Yes [ ——— | 50.80% 127

2 | No | 49.20% 123
answered | 250
skipped. 0
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10. On a scale of 1-5 (1 = low risk 5 = high risk) rate the following potential risks that you may consider when travelling

s Creste Chart

internationally
Response
1 2 3 4 5 Total
Terrorism 3.6% 13.2% 24.4% 22.4% 36.4% 250
© ©3) (1) (56) o
Natural Disasters 26.4% 22.0% 25.6% 17.2% 8.8% 250
(earthquakes/floods/tsunami) (66) (55) (64) 43) (22)
. 5.6% 14.8% 36.0% 26.4% 17.2%
Crime 250
a9 @7 ©0) (66) “3)
13.6% 25.6% 29.2% 19.2% 12.4%
Iliness. 250
(62 (©4) 3 (“8) @1
Political instability 10.0% 16.8% 30.8% 22.4% 20.0% 250
(violence/demonstrations) (25) (“2) 77) (56) (50)
answered 250
Matrix Charts
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11. Do you think media coverage of terror attacks has influenced your choice of destinations? [, Create Chart

Response | Response
Percent Total

1 [ves [ | 7e00% | 105

2 ‘ No ‘_ ‘ 22.00% ‘ 55
answered 250

skipped. 0
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12. What best describes the time you would wait before travelling to a holiday destination which has been the focus of a

s Crete Chart

terrorist attack?
Response | Response
Percent | Total
1 | One - three months. [ ] 11.60% 29
2 | Three - six months [ 6.40% 16
3 | six months - one year [— | 19.20% 8
4 | More than one year [ — ] 33.20% 83
5 | 1 would not consider travelling to the destination | [N 29.60% 74
answered 250
skipped 0
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13. Which category best describes your age? [ Create Chart

Response | Response
Percent |  Total

1 1824 | Co— 28.80% 72

2 | 2534 | — 17.60% a4

3 | 3544 [ ] 17.60% a4

4 | 4554 [ ] 22.40% 56

5 | 5564 ] 10.40% 26

6 | 65+ [ ] 3.20% 8
answered 250

skipped
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14. Which category best describes your employment status?

s Create Chart

Response | Response
Percent | Total
1| Fulltime ] 01205 | 15
2 | Parttime | — 13.20% ‘ 33
3 | Full time parent/carer ] 1.20% ‘ 3
4 | Retired [ | 3.60% ‘ 9
5 | Disabled/unable to work 1] 1.60% ‘ 4
6 | Unemployed/looking for work 1] 1.20% ‘ 3
7 | Student | —| 18.00% ‘ 45
- answered 250
skipped. 0
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15. What is your gender?

1| Male

2 | Female

s Create Chart

Response | Response

Percent Total
23.60% 59
76.40% 191
answered 250

skipped 0




