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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Site opens very good and has no problems. Navigation on the site is very smooth and there are no delays when entering different sections. The homepage is very efficient as it shows all the things for a comfortable booking. The images are also opening without lag.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has some sub-pages that include menus, bookings, rooms, events. Customers can search using the navigation bar. Each section is very well explained, helping the visitors to find what they want very quickly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the client is able to make a reservation by clicking “Book A Room” and “Book A Table”.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I like how this site is made but I would add more images on the homepage to make the customer more interested and excited to book this hotel.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Visually is looking  good, with a modern design and professional photography. On mobile, the layout is still very good and the overall aesthetic remains very beautiful.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site has quality photos of food and other services to reflect a luxurious experience. While videos are not used, images alone are still looking very good and warm for a customer.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: An online chat tool is not present. Adding one could help customers get quick responses to questions about reservations, special events, or room availability.


	Question 2d – How effective are the social media links on the website?


	Answer: We can find the links at the bottom of the homepage and direct users to apps like Instagram and Facebook. These links are quite good as new customers can see some images and videos of the place and the other customers before which will make them like the place.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services such as dining, private dining, and boutique accommodation are clearly shown on the homepage and in the menu bar. Each service has a dedicated section with details, images, and booking links, ensuring customers understand what’s available.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: On the website directly we can’t find any reviews. In my opinion, they should make a section just for reviews as it could increase trust.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Professional photography, a good website design, and well-written descriptions is presented as high-quality website. I would recommend it for its stylish restaurant, ideal for special occasions.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Dining menus are shown and the cost is listed. However, accommodation prices are not listed and require booking. This may allow the company to change the rates based on demand or availability, typical for a lot hotels.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Restaurant Edgbaston

	
	2. Boutique hotel Birmingham

	
	3. Highfield pub

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, when searching “Highfield pub” or “restaurant Edgbaston,” the website appears in the top results. This indicates strong online presence for local customers.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, sites are  a  good option for UK business. It is often a good way for the customers to contact the business. A well-designed site builds trust, provides essential information 24/7.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would add a live chat. This would make it easier for users to ask questions instantly, especially about booking special events or dietary requirements. It would also give the business a more personal and responsive online presence.
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