





Name: Mahisha Yesmin
Student number:2419838
Module Code: BMHP5014
Assignment Title: Written Assignment (Report)
BSc: Health and Social Care
Module: Change makers: Creativity and Value Creations



[image: ]
Breaking the Stigma: A Community-Based Mental Health Awareness Campaign
Introduction:
[bookmark: _Int_iWwvtMxO][bookmark: _Int_sRXNqpsp]Mental health remains one of the most significant public health challenges in the United Kingdom, with one in four people experiencing a mental health problem each year (Mind, 2023). Although awareness has increased, stigma continues to discourage many individuals from seeking support because of fear, discrimination and misunderstanding. As a result, people often delay accessing help until their mental health has deteriorated, placing greater pressure on NHS services and reducing opportunities for early intervention (NHS England, 2019). This highlights the need for a more proactive and community-focused approach to improving mental health awareness.

[bookmark: _Int_FYHs2nk9][bookmark: _Int_K0gbzH7F][bookmark: _Int_5vlS5XGz]I am proposing Breaking the Stigma, a community-based mental health awareness campaign designed to reduce stigma, improve mental health literacy and encourage early help-seeking. Rather than creating a new clinical service, my idea brings together NHS organisations, educational settings and voluntary groups to strengthen existing support through partnership working. This reflects the NHS Long Term Plan, which prioritises prevention, early intervention and integrated community care (NHS England, 2019).

[bookmark: _Int_ptUsCpjV]The innovation lies in combining community education, peer support and digital engagement to create lasting behavioural change rather than simply raising awareness. This approach creates social value by empowering individuals to recognise mental health concerns earlier while creating organisational value through reducing avoidable demand on specialist services. Evidence shows that improving mental health literacy can encourage help-seeking and reduce stigma (WHO, 2022; NICE, 2011).


Innovation and Value Creation 

[bookmark: _Int_2UpD3hyy][bookmark: _Int_d7ErBjt3]My innovation is a community-based mental health awareness campaign that combines education, peer support and digital engagement to reduce stigma and encourage early help-seeking. Rather than introducing a new clinical service, Breaking the Stigma strengthens existing NHS, education and voluntary sector resources through partnership working. I believe this collaborative approach is more sustainable because it builds on services that already exist while encouraging greater community involvement.

[bookmark: _Int_XgwHZrnx][bookmark: _Int_1oiySzx2][bookmark: _Int_a5lbBb2B][bookmark: _Int_pTHWQYRN][bookmark: _Int_Oq12cGTe]The campaign would be delivered through interactive workshops, awareness events and social media platforms. Workshops in schools, colleges and community centres would provide education about common mental health conditions, early warning signs and available support. Volunteer Mental Health Ambassadors, including people with lived experience, would work alongside healthcare professionals to share personal experiences, challenge misconceptions and promote person-centred care. Evidence suggests that contact-based education is effective in reducing stigma and improving attitudes towards mental health (Thornicroft et al., 2016; NICE, 2011).

[bookmark: _Int_lVio1BNs][bookmark: _Int_Pbmw1v20]I believe this innovation creates social value by increasing mental health literacy, promoting inclusion and encouraging earlier access to support. It also creates organisational value by helping reduce avoidable pressure on NHS mental health services through prevention and early intervention (Mehta et al., 2015; NHS England, 2019).

[bookmark: _Int_zzcnwKOc][bookmark: _Int_TienS9dl][bookmark: _Int_jAgxAwAe]However, the campaign may face challenges in maintaining volunteer engagement and securing long-term funding. In addition, relying heavily on digital communication could exclude individuals with limited digital access or skills. To address these limitations, I would combine online resources with face-to-face community activities and establish partnerships with local organisations to improve sustainability and ensure the campaign remains accessible to diverse communities (WHO, 2022).

Implementation and Feasibility 

[bookmark: _Int_FspiBECN][bookmark: _Int_H8M0XzS1][bookmark: _Int_cj3jhwQ2]To ensure Breaking the Stigma is practical and sustainable, I would implement the campaign in three phases: planning, delivery and evaluation. During the planning phase, I would work with NHS mental health services, local authorities, schools, colleges and voluntary organisations to identify community needs, recruit Volunteer Mental Health Ambassadors and coordinate available resources. This collaborative approach supports integrated care while making effective use of existing services (NHS England, 2019).

[bookmark: _Int_OR1jRqr4][bookmark: _Int_c8iiKk17][bookmark: _Int_tC2Oxtx1][bookmark: _Int_jH4uWBi5]The delivery phase would include workshops, awareness events and digital campaigns delivered in schools, colleges and community centres. Social media platforms would also be used to share evidence-based mental health information, promote local events and signpost people to appropriate support. Combining face-to-face activities with digital communication would increase accessibility and encourage wider community participation. Community-based interventions have been shown to reduce mental health stigma and improve engagement with support services (Codjoe et al., 2021; WHO, 2022).

[bookmark: _Int_gWc9AdD6]The campaign would primarily use existing community venues and partnerships, making it a cost-effective approach. However, maintaining volunteer involvement and securing long-term funding could affect sustainability. To address these challenges, I would seek funding through NHS initiatives, local authorities and charitable organisations while providing volunteers with regular training and recognition to encourage continued participation. I believe these strategies would improve the long-term feasibility of the campaign and strengthen community ownership while supporting early intervention and prevention (NICE, 2011).

 Evaluation, Recommendations and Conclusion

[bookmark: _Int_LGqibwev][bookmark: _Int_CDfkTn2i][bookmark: _Int_tmorNeju]To evaluate the success of Breaking the Stigma, I would use both quantitative and qualitative measures. Quantitative data would include workshop attendance, community participation, social media engagement and the number of people accessing signposted mental health services. Qualitative feedback would be collected through questionnaires and participant evaluations to assess changes in mental health knowledge, attitudes and confidence in seeking support (WHO, 2022).

[bookmark: _Int_WQNW1UuP]A key measure of success would be whether participants feel more confident recognising the early signs of mental ill health and accessing support. Research suggests that reducing stigma improves attitudes towards help-seeking and increases the likelihood of people seeking support before reaching crisis point (Clement et al., 2015; Schnyder et al., 2017). Educational interventions have also been shown to improve mental health knowledge and reduce stigmatising beliefs within communities (Peter et al., 2021).

[bookmark: _Int_1XDMvbPJ][bookmark: _Int_M8YNLLST]Although I believe this campaign has the potential to create lasting social and organisational value, its long-term success would depend on sustained funding, continued community engagement and effective partnership working. Without these, participation may decline and the impact of the campaign could reduce over time. Regular evaluation would therefore be essential to identify areas for improvement and ensure the campaign continues to meet community needs.

[bookmark: _Int_Eb3xaU6a][bookmark: _Int_RrFd9FfA][bookmark: _Int_oxvY8y3O]If successful, I would recommend expanding the campaign through partnerships with NHS organisations, schools, universities and local authorities while continuing to develop accessible digital resources. Overall, Breaking the Stigma is an innovative and practical proposal that supports prevention, early intervention and person-centred care by strengthening existing services rather than creating new ones. Sustained anti-stigma initiatives have been shown to improve help-seeking behaviours and contribute to better long-term mental health outcomes (Thornicroft et al., 2016; NHS England, 2019).
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