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Introduction
Business ethics and corporate social responsibility (CSR) are important in how businesses work today. Companies are expected not only to make profit, but also to act responsibly and think about how their decisions affect people and the environment. 
The automotive industry is a good example. Car companies influence things like road safety, pollution, and climate change. For example, decisions about emissions and product safety can have long-term effects on customers and the environment.  Companies need to balance making profit with following laws and acting in a responsible way.
Business ethics is about doing what is right when making decisions, while CSR is about how companies manage their impact on people, customers, employees, and the environment (European Commission, 2021). 
This essay will explain business ethics and CSR using two models: Carroll’s CSR Pyramid and the Triple Bottom Line, and will use Tesla, Volkswagen, and Toyota as examples to show how different companies deal with these responsibilities in real life.

Business Ethics and CSR
Business ethics is about how companies make decisions in practice. It means following the law, being honest, and not doing things that can harm people. In real situations, this can include how companies treat workers, how they deal with customers, and how open they are about their actions (Ferrell, 2021).
Corporate social responsibility (CSR) is closely linked to business ethics, but it focuses more on the overall impact that a company has on society and the environment (European Commission, 2021). This includes things like pollution, working conditions, and how companies support people in the community. CSR is not only about avoiding problems, but also about doing something good.
In the automotive industry, these ideas are very important because companies produce products that people use every day. For example, if a company does not follow safety rules, it can lead to accidents. Also, high emissions can harm the environment and affect people’s health (European Commission, 2021).
Because of this, companies need to think carefully before making decisions. Acting in a responsible way can help build trust with customers, while poor decisions can damage a company’s reputation and lead to financial problems. This shows why business ethics and CSR matter for both society and long-term success of a company (Ferrell, 2021).

Models of CSR and Business Responsibility
Different models help explain how companies should act in a responsible way. These models are useful because they show clearly what businesses are expected to do, not only in theory, but also in real situations.
One important model is Carroll’s CSR Pyramid. This model explains that businesses have four levels of responsibility: economic, legal, ethical, and philanthropic (Carroll, 2021). The economic level is about making profit, which is necessary for a company to survive. However, making profit is not enough on its own. Companies must also follow the law, which is the legal responsibility. This includes safety regulations, environmental rules, and fair treatment of workers.
Above this, there is ethical responsibility, which means doing what is right even when it is not required by law. For example, a company might choose safer materials or better working conditions even if it is more expensive. The final level is philanthropic responsibility, which refers to supporting society, such as helping communities or investing in social projects. This model shows that businesses should not focus only on profit, but also on wider responsibilities.
Another useful model is the Triple Bottom Line, which focuses on three main areas: profit, people, and the environment (Elkington, 2021). This model explains that companies should measure success not only by how much money they make, but also by how they affect society and the environment. For example, a company that reduces pollution or improves working conditions is doing well in areas beyond profit.
The value of this model is that it encourages companies to think more broadly about their decisions. It shows that ignoring social or environmental issues can create long-term problems, such as loss of trust or damage to reputation. At the same time, companies that act responsibly can build stronger relationships with customers and achieve more stable success.
Overall, both models clearly show that business responsibility is not only about making profit. They show that companies need to follow rules, act fairly, and consider their impact on people and the environment to succeed in the long term (Carroll, 2021; Elkington, 2021).

Application to Automotive Companies
In the automotive industry, business ethics and CSR can be seen clearly through real companies such as Tesla, Volkswagen, and Toyota. These companies show different ways of dealing with responsibility in practice.
Tesla is often seen as strong in environmental performance. The company produces electric vehicles that help reduce emissions and support the move towards cleaner energy (Tesla, 2023). This links well with the environmental part of the Triple Bottom Line. However, Tesla has also faced criticism about working conditions and safety in its factories. This shows that a company can perform well in one area while still having ethical issues in another. In terms of Carroll’s CSR Pyramid, Tesla is strong in economic and environmental aspects, but weaker in ethical responsibility.
Volkswagen is a clear example of poor business ethics. The company was involved in the diesel emissions scandal, where it used software to cheat emissions tests. This means it did not follow legal rules and did not act honestly. This directly links to the legal and ethical levels of Carroll’s CSR Pyramid. The scandal damaged trust and led to financial penalties. After this, Volkswagen started investing more in electric vehicles and sustainability to improve its image (Volkswagen AG, 2023). This shows how companies may try to recover after ethical failure.
Toyota shows a more balanced approach to CSR. The company has focused on producing hybrid vehicles, which reduce emissions, and improving safety standards (Toyota, 2023). Toyota has also responded to problems, such as product recalls, by taking responsibility and making improvements. This reflects stronger ethical behaviour and better alignment with both Carroll’s model and the Triple Bottom Line. Compared to Tesla and Volkswagen, Toyota appears more consistent across different areas of responsibility. Toyota, on the other hand, reflects a more complete approach by meeting economic, legal, and ethical responsibilities.
In terms of the Triple Bottom Line, Tesla focuses mainly on environmental impact, Volkswagen shows failure in both environmental and ethical areas, while Toyota demonstrates a better balance between profit, people, and the environment. This suggests that companies that balance all three areas are more likely to achieve long-term success.

Conclusion
In conclusion, business ethics and corporate social responsibility are essential in modern business practice. This essay has demonstrated that companies must not only focus on profit but also consider their impact on society and the environment. The use of Carroll’s CSR Pyramid and the Triple Bottom Line help to better understand how businesses should act responsibly.
The examples of Tesla, Volkswagen, and Toyota demonstrate that companies can perform differently in terms of responsibility. While some may succeed in certain areas, a balanced approach across economic, legal, ethical, and environmental responsibilities is more effective in achieving long-term success. Overall, responsible behaviour is not only beneficial for society but also for the sustainability and reputation of businesses.
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