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Introduction
Entrepreneurship is defined as an ability as well as readiness to develop and smoothly run a business organisation in a dynamic market. An entrepreneur refers to an individual who has the capability to establish and achieve success in business operations. This study discussed the importance of entrepreneurship in business practices. Four different theories associated with motivation will be highlighted in detail. Every tourist will be linked with different traits to show the importance of this topic. On the other hand, some examples of famous entrepreneurs in the UK will be provided in detail. Their characteristic features and business practices will be mentioned in this context for better understanding. 
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Discussion
Human behaviour refers to the potential as well as expressed capacity like physical, mental and social ability of a person or group to respond to any external and internal stimuli in their life. Therefore, behaviour is always driven by genetic as well as environmental factors which affect a person (Barringer, 2018). Human behaviour plays a crucial role in surviving, emotional, and physical well being so learning about human behaviour is essential. Here are four basic traits or motivations which help an individual to understand human behaviour properly. Achievement motivation: It is defined as a social psychology term which describes when a person is inspired, and driven by success. Therefore, in the workforce, this type of motivation leads people to be high performers who fear failure and desire success. In addition, they give their best to complete their task or fulfill responsibilities in the workplace (Burns, 2022). It is designed by psychologist David McClelland. He stated that an individual who wants to succeed in their life must set a goal and try to get feedback from others to improve their entire performance. On the other hand, researchers also highlighted that achievement always gives motivation to an individual based on their performances in academia, athletes or professional settings. So, the type of motivation is driven by both external as well as internal factors which include cultural norms, personal values and other social expectations. Thus, everyone gets motivated by multiple core values such as fundamental beliefs, personal values and ideals which guide their decision. Recognising these values allows an individual to address what things can motivate them and then make decisions accordingly (Nelson, 2013). On the other hand, Affiliation motivation is another type of motivation or trait which states the desire to maintain and set strong relationships with other persons. As per the statement of Henry Murray, a person who has extreme affiliation motivation wants companionship, social approval and emotional support from their mentors, and peers. Additionally, those people give value to interpersonal connections as well as prioritise cooperation and harmony in interactions. Research on social psychology states that an affiliation-motivated person is generally engaged in some prosocial behaviour like sharing, cooperation and helping others. In addition, these types of people get satisfaction from their social bondings as well as being very sensitive. So, this type of motivation is driven by some components including socialisation experiences, attachment styles, and cultural norms in the context of interpersonal relationships (Rickman & Roddick, 2013). Power motivation is another trait in human behaviour which is defined as the desire to control, influence, and dominate others. Therefore, famous psychologist David McCleannd addressed that power motivation acts as a primary human need which comes from affiliation as well as achievement motivation. Therefore, an individual who has high power motivation always seeks a leadership role, position of command or authority. In the workplace, those people develop their professional growth effectively and get more opportunities in future. Research on this type of motivation stated that power can be used in both positive and negative ways. As an example, a person who has high power can show their leadership skills, charisma and strategic thinking skills which have a significant impact on their professional life (Blackwell, 2011). So, excessive power motivation can cause manipulations, authoritarian behaviour or exploitation of other people. Finally, security motivation is the last trait which consists of the demand for safety, predictability or stability in an individual environment. According to the Maslow Hierarchy of Needs model, this type of motivation can reflect a primary human desire to successfully meet fundamental survival needs as well as protect oneself from psychological or physical harm. In addition, a person who has extreme security motivation places more focus on uncertainty, avoids risks and seeks stability to survive in life effectively. On the other hand, research in developmental psychology stated that this type of motivation is shaped by attachment relationships as well as caregiving experiences. Thus, children who continually grow up in security, care, and nurturing environments prefer to create a sense of trust, and safety in relationships. Adversely, instability, experience in trauma, and negligence can hinder security motivation as well as lead to potential threats, and anxieties (Croce et al., 2020). So, according to the above statements, it is identified that human behaviour is driven by a complex interaction of motivation and traits, each occurring from social, biological and psychological factors. Therefore, by exploring the above four key factors such as security, affiliation, achievement, and power motivation an individual can achieve their goals effectively in their life (Williams, 2021). 
In the United Kingdom, multiple entrepreneurs demonstrate the theories of power, affiliation, achievement, and security motivation in their business practices. Achievement motivation: The founder of Virgin Group, Sir Richard Branson has high achievement motivation. In addition, he always shows his willingness to take potential business risks throughout his career which helps him to learn from mistakes. Furthermore, his ventures expand different industries from airlines, and music to space travel and telecommunications. His achievements stated that he always focuses on innovation to achieve success (Omar and Dequan, 2020). In 1984, Virgin Airlines faced challenges like market competition and regulatory hurdles but Branson always tried to manage those problems strategically. On the other hand, Founder of Body Shop, Anita Roddck exemplifies the significance of affiliation motivation in a business operation. She shows her love of environmental sustainability and social activism which acts as a core value of the company. Additionally, she also creates a sense of love, community, and esteem among the staff, consumers and different stakeholders to create a culture of inclusivity as well as social responsibility (Nelson, 2013). She makes promises to make a strong relationship with business stakeholders beyond her business. For this, Roddick actively participates in consumer interaction through organisation campaigns which also motivated her employees to make effective communication with all in the workplace (Chou et al., 2023). By linking up with the firm's objectives with social cause and ethical principles, she made a deep connection with consumers. Therefore she always tries to maintain transparency and equality which always attracts more customers in the market. On the other hand, Lord Alan Sugar is famous for his role in the television series in the United Kingdom "The Apprentice" which shows the importance of power motivation in operating a business. His assertive leadership style as well as a smart approach to making informed decisions in business play a key factor in achieving success. He was the founder of Amstrad, he gained a brand reputation as a strategic thinker in the business world. Sugar's capability to give respect and maintain transparency in business allowed him to expand his business across multiple industries which include real estate, electronics and media (van Knippenberg, et al., 2020). Therefore, his role on the television series "The Apprentice'' reflects his desire to groom and mentor inspiring entrepreneurs and grow interest among the upcoming business leaders. Security motivation relies on caring, and nurturing and James Dyoson who is the founder and inventor of Dyson Ltd is an appropriate example. His business practices stated the significance of security motivation for significant business growth. His journey as an entrepreneur has been awesome throughout his career which gives more focus on using technological advancement to get more competitive advantages in the market. At the beginning of his career, he faced multiple challenges but day by day he achieved several achievements by giving time as well as hard efforts. Dyson always focuses on continuous experiments, testing a product and then giving buyers a sense of security (Hu et al., 2023). After that, he brought diversification to their item categories like air purifiers, and hand dryers which allowed him to maintain sustainability as well as reduce the potential risk from business operations. By constantly fostering innovation as well as adaptation in a dynamic market, he has gained a brand reputation for resilience and reliability which attracts more customers, and investors in the market (Rickman, 2013). 
In the United Kingdom, there are famous entrepreneurs who are the best examples of movement, security, affiliation and power motivation in the business environment. Sir Richard Branson who is the founder of Virgin Group embodies achievement motivation throughout his career by bringing multiple ventures such as "Virgin Galactic", and "Virgin Atlantic Airways" (Graciano, 2023). These are influenced by his strategic vision and help space travellers to make space travel at affordable cost. On the other hand, Founder of Body Shop, Anita Roddick epitomises affiliation motivation by creating a culture of love, community, and social responsibility in her business. She always tries to maintain transparency and interact with customers through different workshops which attracts a wide number of buyers in the market. Additionally, she always actively participates in different social programs which help her to gain a brand reputation in the market. On the other hand, James Dyson who is the inventor of Dyson Ltd embodies security motivation by focusing on innovation as well as reliability in business operations (Gamble et al., 2022). His effect in product diversification attracts more customers in the market and helps him to achieve long-term success in business operations. In addition, Lord Alan Sugar who is popular for his television series "The Apprentice '' demonstrates the importance of Poer's Motivation in business. He also showed the significance of an assertive leadership style in making proper decisions in business operations. He always focuses on inspiring employees to give their best in any task and get the desired results. Overall, these entrepreneurs belong to different backgrounds which shows how several motivational theories can influence entrepreneurial journeys. Additionally, these also provide valuable insights into human behaviour as well as its impacts on business activities in the market (Choi, 2021).
Based on the above discussion, achievement motivation is prominent to achieve the goals effectively. Both James Dyson and Sir Richard Branson exemplify the motivation or trait through multiple ventures: Dyson's emphasis on technological innovation whereas Branson's endeavours such as Virgin Galactic. On the other hand, Affiliation motivation is appropriate for Anita Roddick's business in which she always focuses on creating a sense of love, and community in business. While Lord Alan Sugar and Branson have a strong relationship with different stakeholders their motivation also brings success in business. Power motivation is demonstrated by Sugar;'s leadership style and his desire to properly manage any situation. While Branson prioritises inspiring employees through charisma whereas Dyson emphasises on innovation (Anand et al., 2021). His strategies and diversification approach help him to achieve business success. Finally, security motivation is prominent in Dyson's commitment to item quality and reliability. It states that he always focuses on how to mitigate risks and potential threats. While Sugar, Roddick, and Branson also value sustainability and stability. Their motivations are given more priority to achieve success as well as making an impact compared to reducing risks for security purposes. Based on the above discussion, it is identified that every type of trait or motivation has a significant impact on an entrepreneur's lifestyle and business practices.     
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Conclusion
An entrepreneur refers to a person who creates or invests in any business by overcoming multiple challenges. This context has demonstrated the significance of entrepreneurship in operating a business. Each and every single piece of information has been collected from authentic resources to design this study properly. Motivation has a significant impact on business growth which has been highlighted in this module. On the other hand, some examples of UK business entrepreneurs have been mentioned in this study to show their leadership style through different models. A comparison as well as a contract of different motivations or traits have been elaborated in this study.
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