Digital Advertising Ad and Brand Design Yr2 — Computer Suite AD602

SUMMATIVE DEADLINE SUBMISSION
11am-12noon Monday 13t May 2019

Submission only™

Checklist:

Flash Animate Charity Banner Ads Digital Work on USB stick:

Rectangle version exported as .swf

Horizontal version exported as .swf

Vertical/Skyscraper version exported as .swf

Rectangle version .fla

Horizontal version .fla

Vertical/Skyscraper version .fla

Digital folder with of all linked content and assets

After Effects Ident Digital Work on USB stick using FOLDER PROTOCOL:

Final Ident exported as QuickTime file .mov or .mp4

Final Ident in After Effects .aep

Digital AE linked assets and resources

Previews/rough exported ident versions .mov or .mp4

Digital Work copied onto front desk computer and tested!

Multimedia Portfolio/Visual Diary Physical Work:

Research and Analysis, include Cardiff trip

Conceptual Development

Storyboards for Animate and AE

Website critique (screenshots and urls)

Web ethics and handcoding awareness

Design Rationales for both your Animate and AE outcomes

~You may want to put together Powerpoint or pdfs for your portfolio

Self-Evaluation sheet

Signed Assignment sheet

For full submission requirements see original module brief and Animate and AE
briefing sheets. For extenuating circumstances consult Uni website.

ANY WORK SUBMITTED AFTER 12 noon OF THE SUMMATIVE DEADLINE
WILL BE MARKED AS LATE SUBMISSION.

If you have any questions or queries please contact:
Caroline.jones@uwtsd.ac.uk



