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The Origin of the data:
I had downloaded the dataset from the Kaggle. Kaggle is a website, it contains datasets for practice and study purpose. This is synthetic dataset which is created based on real-world patterns identified in Instagram insights. Didn’t used any private or real Instagram data in this dataset. Engagement and reach values are generated using statistical distribution to mimic realistic post-performance. The dataset is designed for engagement prediction, post-performance classification, content strategy optimization- best time, best content type, best category.
https://www.kaggle.com/datasets/kundanbedmutha/instagram-analytics-dataset
The Dataset: 
Instagram analytics dataset contains 23 features and 29999 records, and the features are:
	Type of data
	Features

	Post identification data
	post_id, account_id

	Profile information
	Account_type, follower_count

	Time and posting information
	Post_datetime, post_hour, date_of_week

	Engagement features
	Likes, comments, saves and shares

	Reach 
	Reach, Impression

	Performance 
	Engagement_rate, follower_gained,
performace_basket_label(target)



Suitability of Analysis:
The dataset Represents real-world social media (Instagram) data, it is huge enough and contains more than 15000 records and 12 attributes, it gives plenty of opportunities to find interesting patterns, this dataset contains engagement features, content details and time information which helps to predict future post-performance.
Potential Research Questions:
· Which type of content gets more reach and more engagement
· Finding best time and day to post for higher reach
· Identify the difference between high performing and low performing posts
· Finding major factors for viral post
Researcher Background:
As an active Instagram user and continue posting, I am familiar with strategies to increase reach and engagement, such as using hashtags, creating strong hooks, focusing on a specific niche, posting consistently, and using trending audio. Since social media is widely used in daily life, I feel that I have sufficient background knowledge to understand and analyze data in this context.
