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[bookmark: _Toc224566946]Introduction
Velvet Pages is a bookstore café.  A theme that brings together speciality coffee and a bookshop in a warm, friendly atmosphere. The company will establish a place where people will read, socialise, and attend literary activities, enjoying quality coffee in the cafe (Truong, 2022). Market research was also conducted to understand customers' tastes, coffee consumption habits, and interests in bookstore café-related experiences. This report presents the analysis of the questionnaires and how the results were used to shape up the site design, marketing tactic and target market of Velvet Pages (Holyfield, 2025).
[bookmark: _Toc224566947]Research Method
A Google Forms questionnaire was used to conduct market research for Velvet Pages. This was selected because it enables efficient survey data collection and the automatic, structured collection of responses (Nikitha Sreekanthaswamy et al., 2025). The questionnaire contained multiple-choice questions to collect information on customer preferences regarding coffee shops and reading habits. The topics covered by the questions included the frequency of visiting coffee shops, the favourite types of books, preferred price range for coffee, interest in literary events, and social media used to learn about cafes (Zimba and Gasparyan, 2023). Participants were recruited to give 10 responses. This was followed by an analysis of the responses using charts and graphs to identify individual trends and determine possible customer preferences towards the Velvet Pages bookstore café concept.
[bookmark: _Toc224566948]Data Analysis
[bookmark: _Toc224566949]How often do you visit the Coffee Shop?
According to the survey, many people visit coffee shops frequently, and many respondents reported doing so weekly or even daily (Mine Haktanir and Ezgi Gullu, 2023). This indicates that cafes play a significant role in the daily lives of many individuals, whether in their social lives, education, employment, or for relaxation. Frequent visits also suggest that customers appreciate congenial settings where they can relax, rather than merely buying takeaway beverages. This amounts to a high demand for cafes that offer quality drinks and a friendly environment. This trend should be leveraged by a bookstore cafe like Velvet Pages, giving customers a chance to relax and enjoy a speciality coffee. Through excellent seating, reading space, and a peaceful environment, Velvet Pages may win over the clientele that often frequents restaurants and seeks a different environment to unwind.
[bookmark: _Toc224566950]Preferred Book Genres
Another significant result from the questionnaire concerns the types of books respondents enjoy reading. The findings indicate that the romance, fantasy, mystery, and thriller genres were among the most popular genres chosen by participants. These genres are voluminous in terms of readership, and their fanbases are strong among young adults and students. The relevance of knowing these preferences is that Velvet Pages can understand the books that should be included in their collection since they are going to be offered in the cafe (Suhud et al., 2019). According to these results, the bookstore cafe will be able to assemble shelves that target these trendy genres, so that customers can easily pick up books of interest and spend more time in the cafe.
[bookmark: _Toc224566951]Interest in Literary Events
The survey also indicated that most participants were interested in literary and community activities, such as book discussions, author readings, and thematic reading evenings (Christiansen, 2021). These activities may be significant in fostering a sense of community among readers. Hosting these activities will increase revisit rates and enhance customer interaction with the cafe. As an illustration, book clubs might enable readers to share their best reads, whereas an author talk can attract visitors who want to know more about the writers and their new books. Such results suggest that hosting periodic literary events may be an effective approach for Velvet Pages to establish a dynamic and engaging community hub.
[bookmark: _Toc224566952]Coffee Price Preferences
Lastly, the survey also involved finding out the desired price range of customers on coffee and other specialty drinks (Barahona, Sanmiguel Jaimes and Yang, 2020). The findings show that a large number of respondents are willing to pay £5- £7 or £8- £10 for drinks in a cafe. This information can be used to develop feasible pricing policies for Velvet Pages. At this price point, the cafe should be competitive and project a high-end experience.
[bookmark: _Toc224566953]Website and Marketing Decisions
The results of the survey were relevant to creating the Velvet Pages website and marketing plan. The findings showed that the clients value a pleasant reading experience, good coffee, and access to popular book titles. Consequently, the site was created to showcase important features, including featured books, comfortable reading areas, a menu of cafe drinks, and upcoming literary events. These areas were added because the survey showed that customers are willing to browse books, enjoy speciality coffee, and engage in community activities.
Velvet Pages also used the survey insights to guide its marketing strategy. Promotional content was created to highlight the special mix of books, coffee, and experiences in a community setting (Kendrick, 2026). Instagram and other social media were singled out as effective platforms for marketing the cafe to reach potential customers. Also, the coffee-and-book bundle was created as a marketing promotion to attract visitors. These customer insights resulted in the design of the site screenshots and Canva marketing designs.
[bookmark: _Toc224566954]Audience Segmentation & SEO
The main consumers Velvet Pages can attract are university students, young professionals, women aged 18+, and anyone who loves books. Such groups will tend to have more fun in the cafes where they can read, socialise, and relax. Young people and students always seek comfortable places to read or plunge into books, and book lovers are always drawn to the literary cafes
To enhance online presence, it is possible to use SEO keywords such as bookstore cafe Cardiff, reading cafe, coffee and books, or literary cafe events (Achkanova, 2021). With these keywords, potential customers can easily find Velvet Pages during online searches.
[bookmark: _Toc224566955]Conclusion 
In the case of the Velvet Pages bookstore cafe, market research was significant in determining customer preferences and identifying opportunities for the idea. The survey was valuable in that it demonstrated that people like going to cafes, their favourite book genres, their desire to attend literary events, and the price they consider reasonable to spend on coffee. The findings helped inform key business-related decisions, such as web design, the marketing plan, and product services. By aligning the business concept with the requirements and interests of potential customers, Velvet Pages is expected to establish a comfortable yet attractive atmosphere where Cardiff book lovers can share their fascination with books.
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The importance of Excel in the digital era.
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The digital technique of data management and financial analysis that is becoming the most widespread in the modern businesses is Microsoft Excel (Winston, 2021). It enables organisations to store massive quantities of information, make calculations and analyse financial data with ease. Spreadsheets are widely used by businesses for budgeting, financial reporting, and performance monitoring. Decision-making can also be made using excel as it formats the data using formulae, tables and visual graphical display. Excel is applicable in the case of Velvet Pages bookstore cafe in developing a financial spreadsheet where monthly income, expenses, and profit are tracked and helps to analyze the financial performance of the business.
[bookmark: _Toc224567535]Role of Excel in Business
Microsoft Excel is significant in assisting business operations as it is used to manage and analyse data effectively in an organization (Kumar, 2023). A major advantage of Excel is its ability to organise data, as it allows businesses to store very large volumes of information in a structured table that is easy to view and edit. This enables the companies to keep online records, like sales records, customer records, and financial records, organised.
Financial management can also be done using Excel. Spreadsheets are used to record revenue, track expenses, and calculate profits using formulas and functions (Suraj Kumar Lohani, 2023). This will assist managers in determining the organisation's financial performance and in keeping proper financial records.
Moreover, Excel can be used in business analysis, allowing companies to make analysis of trends and assess performance over time. Charts, graphs, and dashboards are tools that allow data to be visualised in a clear and understandable manner. These graphics enable managers to decipher information quickly and make better business judgments through precise data analysis.
[bookmark: _Toc224567536]Excel in Financial Planning
Excel works a lot in financial planning as it enables a business to monitor and analyse its performance with respect to financial performance with a certain period of time (Powell, 2023). Excel was used in the Velvet Pages financial spreadsheet to list monthly income, expenses, and profit, providing a clear view of the cafe's financial performance. The spreadsheet is used to determine the profit or loss the business made during a month by entering the income earned through sales and then subtracting operational costs of the business of rent, supplies, and wages of the staff. Calculations of total income and total expenses are performed using Excel functions such as SUM, and more complex calculations are used to determine profit by subtracting expenses from income (Fairhurst, 2022).
Besides allowing calculations, Excel also enables the presentation of data in the form of charts. The bar chart comparing income and expenses helps visualise the dynamics of revenue and expenses throughout the year. Such visual representations simplify the process of determining trends for managers and facilitate improved decision-making in financial calculations.
[bookmark: _Toc224567537]Application to Velvet Pages
Microsoft Excel can be relevant to the control of the financial performance of the Velvet Pages bookstore café (Truong, 2022). The spreadsheet will enable the business to monitor revenue generated by various sources which can include sale of coffee, purchases of books and literary events conducted in the café. It is through this information noted regularly and made monthly that the business can have a clear idea of which activities contribute to the highest income. Excel could also be used to manage expenses since they can be beneficial in keeping track of operational expenses such as rent, personnel wages, and supplies to the cafes. The spreadsheet is able to determine monthly profit using simple formulas and, therefore, the business can analyze its financial performance periodically (Messer, 2020). Moreover, Excel can be used to manage business planning as it can assist the café in predicting the future development and design its budgets of marketing campaigns or literary events. This allows Velvet Pages to decide upon finances better.
[bookmark: _Toc224567538]Conclusion
Microsoft Excel is a crucial tool that any business cannot do without in the modern world since it aids in proper financial planning, data organisation and analyse of performance. Excel enhances decision-making by assisting businesses in tracking revenues, keeping cost under control and studying patterns. In the case of Velvet Pages, Excel is an effective mechanism of managing finances and preparing the future development of business.
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Would you be interested in attending literary events at a café (e.g., author readings, book
discussions)?

10 responses

@ VYes, very interested
@ Maybe, depending on the event
@ No, | wouldn't be interested
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What social media platforms do you use the most to discover books and cafés? (Select all that
apply)

11 responses

Instagram 3 (27.3%)

TikTok (BookTok) 6 (54.5%)
Facebook 6 (54.5%)
Pinterest 3(27.3%)
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How important is the ambiance and design of a café when choosing a place to visit?

11 responses

@ Very important — | want a unique, cozy,
and immersive experience

@ Somewnhat important — It should be
comfortable, but I'm focused on the food
and drinks

@ Not important — | care more about the
food and service than ambiance
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Would you prefer a café that caters specifically to women’s interests and offers a safe, empowering
atmosphere?

11 responses

@ VYes, definitely

@ Maybe, if the environment feels
welcoming

@ No, | prefer neutral spaces
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How likely are you to purchase books directly from a bookstore café that has your favorite genre

(e.g., romance)?

11 responses

@ Very likely — | love supporting
independent bookstores

@ Somewhat likely — | would buy if the
book interests me

@ Not likely — | prefer to buy books online
or from larger stores
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What additional services would you like to see at a bookstore café? (Select all that apply)

11 responses

Book clubs or reading groups

Coffee and book bundles 5 (45.5%)
Merchandise (e.g., bookmarks, 8 (72.7%)
tote bags)

Quiet study or reading areas 4 (36.4%)

Themed events or seasonal

0/
promotions 3(27.3%)

0 2 4 6 8
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Velvet Pages
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‘elvet Pages Bookstore Café

United Kingdom

Our café is located in the historic Cardiff arcades, providing a cozy and
welcoming space for book lovers and coffee enthusiasts.

il -L -IH.'M I,- Opening Hours

Monday - Friday: 8:00 AM - 8:00 PM
Saturday: 9:00 AM - 9:00 PM
Sunday: 10:00 AM - 6:00 PM

Our extended evening hours allow visitors to enjoy relaxing reading sessions and
attend special literary events.

Email

velvetpagescafe@gmail.com

For general enquiries, event bookings, or partnership opportunities, please contact us via
‘email and we will respond as soon as possible.
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Velvet Pages Bookstore Café Home Events&Menu Q
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Velvet Pages  Bookstore Café Financials.xlsx


Velvet Pages Bookstore Café Financials.xlsx
Sheet1

		Month		Income (£)		Expenses (£)		Profit/Loss (£)

		January		7000		5000		2000

		February		7200		5100		2100

		March		7500		5200		2300

		April		7800		5400		2400

		May		8200		5600		2600

		June		8600		5800		2800

		July		9000		6000		3000

		August		9500		6200		3300

		September		10000		6400		3600

		October		10500		6600		3900

		November		11000		6800		4200

		December		12000		7000		5000

				108300		71100		37200



Velvet Pages Monthly Income vs Expenses



Income (£)	January	February	March	April	May	June	July	August	September	October	November	December	7000	7200	7500	7800	8200	8600	9000	9500	10000	10500	11000	12000	Expenses (£)	January	February	March	April	May	June	July	August	September	October	November	December	5000	5100	5200	5400	5600	5800	6000	6200	6400	6600	6800	7000	










image19.png
| & | W | J K | L | M o | P
Velvet Pages Monthly Income vs Expenses +
14000 I‘
200 =
o000
o0
o0
™
2
.
S N
S S &

income (£) m Expenses (6)





image1.png
How often do you visit coffee shops or cafés?

11 responses

@ Daily
@ Weekly
@ Monthly
@ Rarely
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What type of books do you enjoy reading the most? (Select all that apply)

10 responses

Romance

Mystery/Thriller 7 (70%)

Fantasy 6 (60%)

Non-fiction
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What attracts you to a bookstore café? (Select all that apply)

11 responses

Unique atmosphere/design

Themed books and events 7 (63.6%)
High-quality coffee and

o
beverages 8 (72.7%)

Community and social aspects

o
(e.g., book clubs) 6 (54.5%)

Special events (author talks,

9
book launches) 4 (36.4%)
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What is your preferred price range for a coffee or specialty beverage at a café?

9 responses

@®2-£4
@ £5-£7
® £8-£10
@ Over£10





