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The cultural background and customs concept on the enhancement of the customer satisfaction are one of the impactful factors in the hospitality sector that helps in the attainment of the guest services. With the advent of globalization in the industries there has been adverse effects on the hospitality sectors influencing the customer behaviours coming from various corners of the world that reflects the productivity of the hotel. Hence, the implementation of the various strategies focusing on the cross cultural services and customs towards the international guests and the effects on the hospitality sector are quintessential. 
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In the underpinned report it has been focused on the hotels of the US that comprises one of the eminent places in the globe that focuses not only the guest services of the local places but also focuses on the international guests (Irwin  2020).With the increase in the guest diversity there has been various expectations and on behalf of the customers and the hotel services has been upgrading the customer services regularly within the hotels of the US.  The behaviour and the gestures that are associated with the hotel personnel apart from the maintenance of the international customs and behaviour are also equally important for the maintenance of the productive hospitality sector (Shadiev 2019). The factors like behaviour, greetings, main implementation of diversity and the aspects within the hotel corrigendum have been significantly increased with sound reflection within the hotel industry. Better understanding of the cultural differences can help in the inheritance of better productivity within the hospitality industry. In order to significantly implement the importance of cultural knowledge by the hotel personnel, the following cross-cultural models have been expanded in order to manifest the issues and the essential parts of the cultural diversity within the hospitality sectors (Gaur 2017).  The Hofstede's cultural dimension are been thoroughly focused in the following report to aspire the characteristics and features that may be extensively utilized by the hospital sectors as following,
Hofstede’s Cultural Dimensions Theory, developed by Geert Hofstede is one of the significant models that explains six sectors within the model that reflects the framework to understand the cultural differences across the countries around the globe and the ways and techniques to propagate the businesses within the hospitality sectors (Jackson 2020). The model helps in the acceleration of the different national cultures and dimensions to assess the business framework thoroughly. 
The six categories are, 
Power Distance Index
This defines the tolerating dimension of the factors of the inequality and power from the basic levels.  This is further divided into two categories, higher power index and lower power index. 
High Power Index signifies the culture that accepts the factors of inequity and power differences with the acceptance of the bureaucracy with the acceptance of the factors of rank and authority with respect. It is also characterised by hierarchical gaps within the individuals that are basically signified on the basis of age, gender, generation and status. In this case, the powers are more centralised and they are mainly focused on status and rank mostly. For example, the US ranks 40 compared to the score of 80 within Ghana. Thus this implies that the power differences are comparatively lesser in the US than Ghana. Hence in order to operate more exclusive hospitality operations with the hotels in the US as the higher power index implies the factors of authoritative  and vertical relationships whereas  the lower power index exhibits  more horizontal modes of maintaining  a smooth flow of  interpersonal interaction. Henceforth, it can be perceived that the US possess the lowerpower index for the productive flow of the hospitality sector but in the case of Ghana there are higher power indexes that sometimes implies difficulties in the settlement of the hospitality strategies (Radojevic, 2019). 
Uncertainty Avoidance 
This describes the tolerance of ambiguity and uncertainty within the dealings of sudden situations and unexpected problems. This is further divided into two categories: high uncertainty avoidance and low uncertainty index. The former describes the low tolerance of unexpected situations and the latter indicates the high tolerance of sudden situations. In case of high tolerance the unexpected problems are solved by strict rules and regulations and in case of low tolerance lax rules (Savic, 2021). 
Individualism 
[bookmark: _1g4kdga0rd37]This dimension is also referred to as the “tough and tender” part of the model.  This is basically based on the achievement, acceptance of sexuality, acceptance towards the factors of genderequality, behaviour etc. This is also divided into two parts, high individualism and low individualism, where the former refers to the high maintenance of gender equality, distinctive gender roles, material achievements and wealth building. On the contrary, the low individualism index together with the quality of life (Marian 2020) 
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This is also defined into two parts: long time orientation and short time orientation. The long term orientation refers to the cultures that are featured with characters of frugality, savings, diligence and willingness in order to achieve their goal.  On the contrary the short term orientation describes the immediate adherence of achievement  or goal rendering upon the past experiences, universal morality, nationalism  whereas the long term orientation focuses on the future, adaptability, situational morality, internationalism, and effort (Ergün, 2018). 
 Indulgence 
This is described as the culture that allows the inheritance and gratification of the fulfilment of the goals and the desires together with the evaluation of the tendency and extent of the societal performances.  The cultures that are inherited with the high indulgence index are more prone to the inheritance and achievement of the goals and desires compared to low indulgence and restraints (Huang 2019). 
 Henceforth, The Hofstede’s model extensively focuses on the development of the values and differences on the societal and cultural differences that the customer services possess.  The hospitality sector in the US thus enables the productivity in the hospitality sector that encompassesHofstede's model in order to focus on the cultural diversity that propagates the customer attention and engagement within the industry. 



	Serial no.
	Do’s 
	Don'ts 

	1.
	Maintaining eye contact while speaking to the guests 
	Don’t forget small details 

	2.
	Promote relevant offers and services 
	Don’t  anger coworkers

	3.
	Ask for reviews
	Don't indulge real life conversations 

	4.
	Set standards 
	Don't be indifferent regarding the hotel opinions 

	5
	Be humble towards the customers  even during the complaints 
	Don't treat customers as transactions 

	6
	Use other business strategies to enhance the businesses
	Don't ignore the customers messages  and feedback 

	7
	Develop partnerships with local vendors and attractions 
	Don’t complicate directions to the property. 
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This report concludes on a note that the cross cultural implications within the hospitality sectors of the US, forms an integral part of the productivity and the business implementation. There are some areas in the sector that need to be upgraded with the above mentioned Hofstede’s cultural model that will enable the hotel and the hospitality sector to induce profitability  in the ;lo0ng run. The development of the international cultural customs within the hospitality workforce throughoutare thus, theprime factors for the elucidation of the business with the tabular form of the Do’s and Don'ts that are above mentioned. 
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