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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads within 2-3 seconds on average, which is fairly quick. The layout is responsive, making it easy for users to access content without delays. However, loading speed can vary based on internet connectivity.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes several well-organized sub-pages categorized under menus. Customers can navigate using a clear menu bar at the top of the page. A search functionality also aids navigation.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website has a booking system integrated. Customers can select their preferred options, fill out a form, and confirm the booking easily. The booking process is streamlined and user-friendly.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Improvements could include optimizing mobile responsiveness, enhancing the search functionality, and providing more intuitive navigation options. Implementing faster load times for images/videos could also improve usability.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage has a clean and user-friendly design, featuring an organized layout with easy navigation. On a computer, the webpage displays more content at once due to a larger screen size, while on a mobile phone, the layout is more compact and streamlined, with features like a collapsible menu to fit the smaller screen.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality imagery to make the content visually appealing and engaging. Videos are strategically placed to provide more in-depth information and enhance the user experience. The colour scheme is consistent with the brand, using complementary tones to create a professional yet inviting aesthetic.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 Yes, the website features an online chat tool that is accessible from every page. The chat tool is effective as it provides instant responses to user queries and guides them to relevant information or support, enhancing the overall customer experience and satisfaction.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are effectively placed in a prominent, easily accessible location on the website, such as the header or footer. They redirect users to active and regularly updated social media pages, facilitating user engagement and providing additional platforms for communication and updates.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear to customers through detailed descriptions on the company’s website, brochures, and advertisements. Clear headings, visuals, and examples of the services provided ensure customers understand the offerings.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are usually available on the company’s website, social media platforms, and third-party review sites. They are often updated with recent reviews from clients to remain current and relevant.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through customer testimonials, professional certifications, and examples of successful projects. I would recommend the service for its reliability, positive feedback from other users, and proven expertise in the industry.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: If prices are made clear, they often reflect the quality of service through competitive pricing and transparent breakdowns. If not included, it could be to encourage potential customers to contact the company directly for customized quotes or to stay flexible on pricing. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Reliable

	
	2.Affordable

	
	3. Hollywood bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, if the company has optimized its website for search engines (SEO) and used relevant keywords, it would appear in the top ten results. Otherwise, it might not appear unless the search is highly specific or localized. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. They serve as a primary digital presence for companies, providing a platform for customers to access information, make purchases, and engage with the brand. Websites contribute to building credibility and trust, offering 24/7 accessibility, which is essential in today's digital-first economy. Moreover, they allow businesses to harness digital marketing strategies such as SEO, which drives traffic and leads. With the rise of e-commerce, websites have become even more critical for reaching a global audience and competing in an increasingly digital marketplace.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I recommend improving the website's mobile responsiveness. As mobile internet usage surpasses desktop usage, a mobile-friendly design is necessary to provide a seamless user experience for customers browsing on their smartphones and tablets. A responsive design would ensure that users can easily navigate the site, access content, and make purchases on any device. This change would enhance user satisfaction, likely increase engagement, and improve conversion rates, contributing to the company's overall success.
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