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CSR is now admittedly an inevitable strategy of corporate management in general and hospitality industry in particular to achieve the strategic objectives of the organization as well as the social, environment and economical objectives for sustainable development. CSR therefore means that a business organization and individuals in management have a responsibility that makes them work in a particular manner to benefit the whole society, protect the environment and the management of the business organization and the shareholders (Achmad and Yulianah, 2022). Among all the industries, the hospitality industry is a major contributor to environmental degradation since most of them involve the consumption of energy, water, producing wastes and depending on the communities in the social fabric. This essay will also discuss some of the roles of CSR in achieving sustainable business operation and the case of Hilton London Bankside. This will measure the various CSR activities undertaken20 by the respective hotel and the effectiveness of these activities in furthering the vision of sustainability will be determined al	so, the issues faced and the prospects for conducting CSR within the business venture will be explored as well.
[bookmark: _Toc179658117]The Role of CSR in Promoting Sustainability in Hospitality
CSR in the context of the hospitality industry therefore covers aspects further than regulatory requirements on environmental management, embracing further but voluntary measures to decrease environmental burdens and enhance communities. Hotel industries apply CSR programs to solve some of the critical issues of sustainability that include energy efficiency, waste, water and employment practices that favour local economy (Meseguer-Sanchez et al., 2021). For instance, sustainable activities could be reducing disposable plastics, using renewable energy to improve energy efficiency, working with farm yard sellers on reducing carbon footprint of foods and goods transport. Hilton London Bankside serves as a prime example of a hotel that has effectively integrated CSR into its operations. Through its CSR framework, the hotel has implemented numerous sustainability initiatives that focus on energy conservation, waste reduction, and community support. These efforts are to incorporate energy efficient technologies, to implement a zero-waste-to-landfill policy, and to purchase local food to decrease environmental harm. Thirdly, Hilton London Bankside has adopted an excellent corporate social responsibility policy by interacting with people within communities and contributing to their better lives while at the same time promoting sustainable relationships within society (Hilton, 2024).
[bookmark: _Toc179658118]Hilton London Bankside: CSR and Sustainability
This hotel is the Hilton Hotel and Resorts Company, founded in London and is involved in the extensive implementation of CSR with sustainability. To elaborate the CSR strategy the hotel uses the principals of the “Travel with purpose” program initiated by the Hilton company. Like all Hilton hotels across the world, Hilton London Bankside has also adapted this global program to cope with local problems and encourage sustainability.
[bookmark: _Toc179658119]Energy Conservation and Carbon Reduction
Eco-sustainability and CO2 emission decrease are at the core of CSR policy of Hilton London Bankside. Technology has been applied in efficient utilization of energy to reduce carbon intensity at the hotel’s functions. More revealing technology encompasses a Building Management System (BMS) that regulates energy consumption at the property level. The BMS also controls the levels of light and heat to ensure that they are only brought in when there are people in the rooms or when in use in places of business. Supporting this system, the hotel has installed LED lighting that uses 25-75% of energy in compare with the traditional bulbs saving the energy for the long term (Úbeda-García et al., 2021).
Furthermore, Hilton London Bankside gets about 35% of its power from renewable sources, hence its step towards decreasing the use of fossil energy that violates UK Climate Change Act 2008 that requires organization to minimize carbon emissions. Here the hotel proves its overall environmental stewardship concerning climate through the implementation of renewable energy measures. By Hilton’s sprawling environmental performance data, its ‘Travel with Purpose’ initiative reduces its carbon footprint per square meter of guest area by 49% since 2008 to support extra sustainability goals (Lee et al., 2020). The hotel also reports its carbon emission and has laid down annual targets for reduction of carbon emission. For example, Hilton London Bankside in 2023 plan to reduce emissions by 5% to the previous year emissions. In this way, the hotel ensures not only compliance but also leadership and awareness of low-carbon practice among the hospitality businesses in the nation. More significantly, through its commitment to both energy saving and carbon elimination, Hilton London Bankside is contributing to shaping sustainable hotelisation (Abbas et al., 2023).
[bookmark: _Toc179658120]Waste Reduction and Recycling
Sustainability or CSR strategies of Hilton London Bankside include waste management and water conservation which are some of the major strategies contributing towards the sustainability of the hotel. Another good example of the policies with an impact on the hotel is that the company operates the zero-waste-to-landfill policy. This ambitious goal is backed by a recycling program that categorizes waste as recyclable, compostable, and non-recyclable (Latif, Pérez, and Sahibzada, 2020). In the year 2022, Hilton London Bankside was able to manage its waste effectively and achieve an approximate landfill waste disposal of 95 percent. The hotel also responds to the problem of food wastage, which is a big problem within the hospitality industry. Thus, in view of the reductions of the environmental cost related to food production and disposal, Hilton London Bankside may be considered to have improved its sustainability credentials through composting of food waste (Uyar et al., 2020).
Further to waste minimization, on the use of plastics the hotel has scored a major breakthrough in eradicating its use of plastics that are reusable. Examples that fit under this category include doing away with plastic straws and stirrers and coming up with biodegradable or rewashable products. This undertaking complements Britain’s fight against plastic pollutants marked by the July 2020 ban on plastic straws and stirrers besides echoing consumers’ increasing concern of eco-friendly provision among hospitality firms. Through these measures Hilton London Bankside also saves the resources of taking care of the environment while responding to the demands of the growing number of clients who prefer environmentally friendly services (Madanaguli et al., 2022).
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Another of Hilton London Bankside’s components of CSR is the practice of water conversation. Responsible for water conservation, the hotel has procured low-flow showerheads and faucets because the hotel has established water-efficient fixtures across the hotel facility. These installations are supported by guest participation activities, for example the reuse of towels and linen during the stay to discourage daily washing services. This practice also helps in the reduction of energy as laundry and drying of linen are some of the biggest consumers of energy in any hotel. In societies such as the one in the UK, and especially in the comparatively water-scarce city of London, such measures are essential (Camilleri, 2022).
The case of sustainable water use at the hotel shows that the hotel is following legislature like the Water Framework Directive (2000/60/EC). The Hilton London Bankside fulfills legal requirements of the local country to protect the environment while also positively impacting the environmental social responsibility agenda. Altogether, effective waste management and exemplary water conservation process of Hilton London Bankside shows how CSR can impact the actual change in sustainability issues of the hospitality industry (Moneva, Bonilla-Priego, and Ortas, 2020).
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Nonetheless, CSR has its limitations at Hilton London Bankside and almost all the other hotels with the following being evident; Another imitative can be mentioned as one of the main difficulties – the capability to compensate the costs required to implement sustainable measures. Investing in energy-efficient technologies, purchasing renewable energy, and phasing out plastic products as disposables require large initial capital expenditure (Legrand et al., 2022). Perhaps the most problematic of these for a hotel with the operational environment of a city like London will be where cost control is invariably key, these capital outlays may not be easily justifiable in the short term. But CSR has long-term cost implication because energy-efficient technologies lower costs of energy bills; waste reduction lower costs of disposal (Akbari et al., 2021).
Another is stakeholder management, in other words, how to get people interested in the findings of the study. However, there is an understanding that whereas some of the guests consider sustainability important and would be willing to pay for hotels that embrace sustainability, there are some guests who will not be bothered about CSR issues hence making it hard for the hotels to justify some of policies that they have embarked on with regard to CSR that may have negative impacts on the guests (Babajee et al., 2022). For example, many hospitality units offer an environmental option of reusing towels and linen; still, these measures will be regarded by certain guests as deterioration of service amenities. So, it is important to communicate the significance of such activities, and their goals to the guests properly. Besides, the fulfillment of legislation is not uniform across the countries, which poses problems for the hotels that work in different countries. UK has its strict laws concerning the environment, but the company may face challenges here than it would in other countries where environmental laws have not been fully implemented as they are here in the UK. It may be challenging for global hotel brands to build a consistent CSR strategy while, at the same time, respecting the different local requirements (Shah et al., 2021).
[bookmark: _Toc179658123]Opportunities for CSR in Hospitality
This paper has identified that Corporate Social Responsibility (CSR) in the hospitality industry is still a suitable concept though faces certain challenges. Brand image or brand identity is a prominent challenge that is currently holding the expansion of e-commerce: one of the possible advantages combined with the given circumstance is the possibility of developing an enhanced brand image. The study holds the opinion that, as consumers become environmentally conscious, only the hotels that patronize sustainable practices are likely to entice these consumers. This not only creates customer loyalty but also generates favorable word of mouth thus improving the hotels market position (Koseoglu et al., 2021). For example, the company Hilton London Bankside serves more than it looks, as the hotel is clearly dedicated to sustainability, a standard that is becoming more expected from companies by the day.
CSR activities also bring chances of enhancing the relations with community. This paper has established that through the procurement from local contractors and participating in the community activities, hotels can earn the social permit to operate. This creates a favourable image among the locals regarding the hotel and the corporate social responsibility taken by the hotel (Franco et al., 2020). An example of this is Hilton London Bankside that made a conscious effort to source their products from the nearby producers, cutting emissions while encouraging the local business at the same time. Yet they have to be done in such a way that local partnerships shall not compromise with the company’s high service quality and profitability. In addition, it has been seen that CSR can contribute to cost savings. Purchases in energy efficient equipment and waste management, aside from minimizing expenses in the long run, entail a certain amount of expenditure at first. Hotels can reduce the costs of utilities and waste management while setting high sustainable targets that will provide stimulation for invention (Lee, 2022). However, this is where it becomes a problem to match these long-term saving with the capital lay out at first, particularly within saturated markets. Moreover, CSR-driven operational improvements entail senior and operational management staff endorsement, which often involves internal organisational cultural issues (Rhou and Singal, 2020).
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In conclusion, CSR is the key driver to sustainability in the hospitality industry. Hilton London Bankside, give a case of how the hotel has adopted CSR practises in managing it business activities to tackle the impacts on the environment, support the livelihood of the community and improve and make the business sustainable. Energy saving, waste minimization, and water usage conservation are some of the sustainability efforts that have been adopted by the hotel. Nevertheless, the issue of implementing CSR polices too brings about challenges some of which are the cost factor, stakeholder management and dealing with regulations. However, CSR holds major opportunities for hotels to boost their image, increase optimistic organizational changes and support community welfare. Thus, by maintaining the focus on CSR, it is possible for players such as Hilton London Bankside to become pointed as leaders within the industry and help to shape a sustainable future for the hotel business.
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