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[bookmark: _Toc232079669]A.- Conclusion. Speaker notes (300 Words)
[bookmark: _Toc232079670]1.- STEEPLE analysis and Pareto Principle
AI washing has consequences across multiple areas of society, damaging public trust, distorting investment, enabling greenwashing, and entrenching algorithmic bias. Applying the Pareto principle, identified factors for around 80% of the causes of AI washing.
[bookmark: _Toc232079671]2.- Why companies AI Wash
Because the incentives to exaggerate AI capabilities are often greater than the risk of being challenged. Many companies know that customers and investors cannot easily verify technical claims. AI becomes a symbolic asset that helps organisations attract attention, investment and market share.
[bookmark: _Toc232079672]3.- Social Impact of AI Washing
From social perspective, repeated exaggerated claims reduce public trust in genuine AI Innovation, while cognitive vulnerability means people are more likely to accept authoritative-sounding AI claims uncritically. In Education, AI literacy must go beyond technical skills to include critical evaluation of marketing claims and ethical reasoning. Environmentally, AI mask real energy consumption and delays genuine accountability, 
[bookmark: _Toc232079673]4.- Recommendations & Stakeholder Actions
Regulators must close the substantiation gap. Companies must align their disclosure to genuine performance. Educators must build AI literacy into every level of learning, and Investors must demand technical proof, not polished pitch decks.
[bookmark: _Toc232079674]5.- Will AI Change?
Short-terms incentives still reward hype, and when AI loses it shine, companies will simply pivot to the next buzzword. Sustained policy an education are our best long-term tools.
[bookmark: _Toc232079675]6.- Regulatory Landscape
The current regulatory picture is fragmented. 
Looking ahead, mandatory transparency requirements will force companies to evidence. AI capabilities rather than simply claim them. AI- specific consumer protection obligations are coming, targeting exaggerated marketing directly.
[bookmark: _Toc232079676]7.- Ethics of AI Washing
Critically, ethics is moving from aspiration to legal consequence, and restrictions on opaque algorithmic systems in high-risk domain will tighten (EU AI Act, 2026: ONU,2025).
[bookmark: _Toc232079677]8.- AI singularity
Experts such as Jose Ignacio Latorre remind us to remain critical of claims about AI capabilities. If hype delays effective governance, society risks losing influence over technologies that will increasingly shape our future.
9.- Conclusion
Future success of artificial intelligence will depend on technological progress, regulations, society’s ability to distinguish genuine innovation from exaggerated claims.
[bookmark: _Toc232079678]B.- Critique about the use of AI (200 words)
Artificial intelligence was used through this project as a support with research, gathering information, and improving the structure of my writing. I tested several AI systems, including Manus, Perplexity, Claude and DeepSeek, using same scenario and prompts (One file and three prompts used), so I could compare how reliable and consistent they were. This gave me better understanding the strengths and weaknesses of modern AI tools.
Form this experience, I learned that AI can be useful because increase efficiency and productivity when users provide clear and well-structured prompts. I also noticed clear limitations. When the same information was given to different AI tools, they had the same mistake, and they did not notice a deliberately small error in the file I submitted. This showed me that AI can sound convincing even when its content is inaccurate.
This project also made me more aware of the problem of AI washing, where organisations may exaggerate what AI can do for commercial benefit. Regulations are important steps, I think further rules may still be needed. We need to improve Literacy and education, corporate responsibility, Ethics and environment, they are critical steps too. AI should be used as a tool, but human judgement and careful checking remain essential.
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[bookmark: _Toc232079681]E.- AI statement


I Acknowledge to use Copilot for spelling and grammar to check my work.
I confirm that I have not presented any AI generated text as my own work. I can confirm that I have copies of my drafts, notes and other resources I used before, and after the use of AI tools.
I have included a series of screenshots documenting the process of testing and using AI tools. These images illustrate each step I took and the outcome observed.
To test the AIs, I deliberately introduced one small mistake that I did not mention to the tools. I used a variety of systems, like Manus, Perplexity, and Claude.
Each AI was tested on the same scenario with the same intentional mistake. By keeping the conditions identical, I was able to observe how each AI answered in a controlled way. This helped me gain deeper insights into how each AI aligns or diverge from my expectations under the same test conditions.
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                                                             4. - RECOMMENDATIONS & STAKEHOLDER ACTIONS       Regulators Close the 'substantiation gap': require verifiable technical evidence before AI claims can be made in consumer - facing marketing       Companies Adopt transparent AI disclosure policies; align KPIs to genuine AI performance metrics, not marketing language       Educators Embed AI literacy with ethical critical appraisal in curricula at all levels; build capacity to identify misleading claims (Wright, 2023)       Investors Conduct AI - specific due diligence; demand technical audits before committing capital to AI - labelled products or services       Researchers Surface under - researched impacts: psychological harm, environmental cost, and economic inequality driven by AI washing (Akter et al.,2021).
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                                                            7. - ETHICS OF AI WASHING Beyond regulation — the moral dimensions       Honesty & Deception AI washing is deliberate deception — companies knowingly mislead consumers and investors. This violates foundational principles of honesty in business ethics and the implicit contract of trust. (Bietti ,2020)       Human Dignity Pope Leo XIV: AI must not replace or diminish the human person. When AI washing dehumanises work or erodes privacy under false pretences, it violates the inherent dignity of individuals. (Pope Leo XIV,2026).       Justice & Fairness Algorithmic bias in AI - washed systems disproportionately harms marginalised groups. Data - driven AI innovation can embed and amplify existing societal inequalities. (Akter et al.,2021)       Accountability When AI decisions harm people, who is responsible? AI washing obscures accountability chains — companies hide behind complexity to avoid liability for flawed, biased, or harmful systems.(Goodman and Trehu , 2022)       Autonomy & Consent Consumers cannot give informed consent to AI systems they are misled about. AI washing strips away the right to make autonomous, informed decisions about the technology shaping one's life.       Sustainability & Future Latorre's singularity warning: uncontrolled AI development driven by hype rather than genuine progress risks ceding human agency permanently. AI washing delays the honest governance needed now. (Tang et al,2025).
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‘The PowerPoint’s structure is coherent overall, and the repeated slides appear to be intentional
duplicates created for transition/animation flow rather than separate new sections. It reads as a
‘presentation with a title slide, an overview, then six main content sections, followed by
questions and a reference list. @ At s cowusio

Slide structure

‘The deck appears to follow this order: title, overview, “Why companies Al wash,” “How AT
‘washing plays out,” “Social impact,” “Recommendations,” “Will AT washing change?,”

“Regulatory landscape;” “Ethics of Al washing” Al singularity,” questions, and references. The
‘overview slide lists the section topics in numbered form, which matches the later section slides.
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Duplicate slides

Several slides show the same section title and content fragments more than once, especially
around “Social Impact of AI Washing” and “Re=latory Landscape”. Based on the file summary,
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Several slides show the same section title and content fragments more than once, especially
around “Social Impact of AT Washing” and “Regulatory Landscape”. Based on the file summary,
these duplicates likely support animated transitions or staged reveals rather than indicating
accidental extra content. @ a e cvecssion

‘What looks consistent

‘The content progression is logical: it moves from defining the issue, to causes, impacts,
responses, future outlook, ethics, and references. The use of repeated section titles also.
suggests the author may have split one topic across multiple slide states for presentation
e ————

What to check

« Make sure each duplicated slide has a clear role in the transit
does not think it is an accidental repeat. @ - cousic

n sequence, so the audience

« Confirm the section numbering is consistent, because some titles appear repeated with
slightly different formatting. @ s s couusion

« Check whether the final “Questions” and “Reference list” slides are the intended ending
‘and whether any duplicated content should be hidden in the final export.

6 wswss cnesion

Tcanalso help you turn this into a clean slide-by-slide outline or identify exactly which slides

are duplicates.
» & @ s o & ©
) Froe proview limt reached. Now using basic search. x
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are duplicates.

p & B 2 etsouce & ©

You did not detect; there is one mistake. The overview does not match with the
slides order

@ Checking why the slide order and overview do not match >

‘You're right — the overview order does not match the actual slide order. The overview lists
section 3as “Social Impact of Al Washing;” section 4 as “Recommendations;” and section 5 as
“Will AT Washing Change?,” but in the deck the slides after “Why companies AT wash” go into
“How Al washing plays out,” then later switch to the social impact, recommendations,
regulatory landscape, ethics, singularity, questions, and references. @ i s cousic

What s mismatched

‘The overview says the sequence is: 1) Why companies AT wash, 2) How Al washing plays out, 3)
Soctal impact, 4) Recommendations, §) Will AT washing change?, 6) Regulatory landscape, 7)
Ethics, 8) Al singularity, 9) Questions, 10) References. @ st ws-canesion

‘But the actual slide content shows “How AT washing plays out” first, then “Why companies AT
‘wash,” then “Recommendations,” then “Will Al Washing Change?;”then “Social Impact,”
followed by “Regulatory Landscape;” “Ethics,” “Al Singularity,” “Questions;” and “Reference

list”. @ as-msne coeusion .

The mistake gy, prce preview imit reached. Now using basic search. x
The erroris nt. v I R e CIVieW
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“This is an example of why the human must control the Al,review, or doble check

‘Exactly. AT can miss ordering, wording, or context details, so human review is essential for
catching mistakes before they go out. In this case, a quick human double-check spotted that the.
overview did not match the slide sequence, which is the kind of error that can easily slip
through automated review. @ a s conusio

‘That's why the best workflow is AT drafts, human verifies. The AT helps speed up the work, but
the human stays responsible for accuracy, structure, and final judgment.
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Check the structure of this PowerPoint. The duplicate slides are because of

the transition between slides

Viewed a file, ran a command >

Here's the full structure of your presentation — 14 slides total:

Slide Content

1 Title slide — A Washing  Conclusion

Write a message...

+ Sonnet 4.6 Low g i

Claude s Al and can make mistakes. Please double-check responses.
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1 Title slide — AT Washing | Conclusion
2 Conclusion Overview (numbered agenda 1-10)
3 1.How AT Washing Plays Out — STEEPLE Lens
4 2. Why Companies AT Wash — transition|intro slide
5 2. Why Companies Al Wash — full content (5 reasons)
6 3.Social Impact of AT Washing
7 4.Recommendations & Stakeholder Actions
8 5. Will A Washing Change?
9 Regulatory Landscape — unnumbered/no "6.-" prefix
10 6. Regulatory Landscape — duplicate content of Slide 9
1 7. Ethics of Al Washing &

Write amessage...

+ Sonnet 4.6 Low g i

Claude Is Al and can make mistakes. Please double-check responses.
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1n 7.Ethics of Al Washing
12 8. AL Singularity
13 9. Questions
14 10. Reference List

The duplicate you mentioned is Slides 9 and 10 — they contain identical content
(Regulatory Landscape). Slide 9 appears to be the transition/build-in slide (no number
prefix), and Slide 10 is the full labelled version — same pattern as Slides 4 & 5 (Why
Companies AT Wash).

So the structure is consistent: you're using a two-slide reveal pattern for some sections —a
teaser]transition slide followed by the full content slide. This is intentional for the animated
transitions. The sections using this pattern are:

« Slides 4 5:Why Companies AlWash |,
« Slides 9 10: Regulatory Landscape

Write amessage.

+ Sonnet 4.6 Low g i

Claude is Al and can make mistakes. Please double-check responses.
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«  Slides 4> 5: Why Companies Al Wash
« Slides 9 10: Regulatory Landscape

Everything else looks structurally sound. Would you like me to do anything with the file —
such as checking the visual layout, or making any edits?

YYou did not detect; there is one mistake. The overview does not match with
the slides order

225 O 2
Looking at this more carefully:
Conclusion Overview (Slide 2) lists:

1. Why companies Al Wash
2. HowAlwashing plays out. STEEPLE, Par |,
3. Social Impact of Al Washing

Write amessage...

+ Sonnet 4.6 Low g i

Claude is Al and can make mistakes. Please double-check responses.
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How Al washing plays out. STEEPLE, Pareto

Social Impact of AT Washing

Recommendations and Stakeholders Actions

‘Will Al Washing Change?

Regulatory landscape

Ethics of Al washing

Al:singularity

© @ N e

Questions
Reference list

=
I

Actual slide order:
« Slide 3~ "1. How Al Washing Plays Out" (STEEPLE)
« Slides 4/5- "2. Why Companies Al Wash"

Items 1and 2 are swapped. The overview says "Why companies AI Wash" comes first, butin
the actual slides "How AT Washing Plays Out" ¥ IEPLE) comes first.

Write amessage.

+ Sonnet 4.6 Low g i

Claude is Al and can make mistakes. Please double-check responses.
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« Slide 3~ "1. How Al Washing Plays Out" (STEEPLE)
« Slides 4/5- "2. Why Companies Al Wash"

Items 1and 2 are swapped. The overview says "Why companies Al Wash" comes first, butin
the actual slides "How AT Washing Plays Out" (STEEPLE) comes first.

Everything from item 3 onwards matches correctly. Would you like me to fix the numbering
on either the overview slide or the content slides to make them consistent?

This is an example of why the human must control the Al, review, or doble
check

You're absolutely right — and it's a perfect real-world example of exactly what your
presentation argues! Al washing aside, this s the broader point: Al can produce output that
looks complete and correct, but misses things that a human reviewer catches.

Write amessage.

+ Sonnet 4.6 Low g i

Claude is Al and can make mistakes. Please double-check responses.
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presentation argues! Al washing aside, this s the broader point: Al can produce output that
looks complete and correct, but misses things that a human reviewer catches.

In this case I extracted all the text, listed the slides, and still didn't cross-reference the
overview numbering against the actual slide order carefully enough. You had to spot it.

It mirrors what you reflected on in your module work too — you caught the missing
sections when I helped with your documents earlier in the project. The pattern is the same:
Alasauseful tool, but human oversight is not optional, it's essential.

It's astrong, concrete example to carry into any discussion about responsible ATuse. Do you
want me to fix the mismateh in the presentation now?

Ol o6 QO

*

Write amessage.

+ Sonnet 4.6 Low g i

Claude is Al and can make mistakes. Please double-check responses.
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Fix duplicate slides in Al washing presentation
4 Instant

Al WASHING CONCLUSL...

PPTX 2.35MB

Check the structure of this PowerPoint. The duplicate slides are because of the
transition between slides

You're correct that slide 5 ("Will Al Washing Change?") and slide 6 ("Regulatory Landscape") are
almost identical in content.

This appears to be a transition or duplication error—likely slide 6 was meant to expand on the
second column ("What is coming") more fully, but instead the full table from slide 5 was copied.

Here's the structural issue summary:

& Deep thinking @ Smart Search 0]

Al-generated, for reference only
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Here's the structural issue summary:

Issue Location
Ouplcate content. Sides 5ands
Misieading progression  Side 5 - Side &
Logicalflow bresic aterside's
Suggested fix

Option 1 (cleanest)

« Delete slide 6 entirly.

Explanation

Both contain the same *Current State / What is
coming" table.

Side S sublite is "Regulatory Landscape”, but
Slide 6 has the same subitie. No new unique
content on side 6.

Slide 6 should either be removed of replaced with
2 deeper dive (e.g. specific laws, enforcement
cases, timeline).

+ Renumber remaining sides accordingly (7 ~ 6, etc).

Option 2 (keep both but differentiate)

8 Deepthinking | @ Smart Searcn

Agenersed foretrence any

Q
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Option 2 (keep both but differentiate)

« slide 5: Keep only Current State (call it *Today's regulatory gaps®)
« slide 6: Keep only What is coming (call it *Future enforcement & ethics")

« Remove the duplicate table from siide 6.

Overall structure check (after fix)
Your siide order s logical except for that duplicate. After removal:

How Al washing plays out (STEEPLE, Pareto)
Why companies Al wash

Social impact

Recommendations & stakeholder actions

(removed)
Ethics of Al washing

1
2
3
s
5. Will Al washing change? | Reguatory landscape (current)
.
7
8. At singularty
.

Questions v

10 Batnranan fnt

8 Deepthinking | @ Smart Searcn ]

Agenersed foretrence any
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‘That flows well. Would you ike me to rewrite slide 6 as a new, distinct "Future regulatory trends"
slide to replace the duplicate?

‘You did not detect; there is one mistake. The overview does not match with the
slides order

You're absolutely right — I missed that. Thank you for the correction.

‘The CONCLUSION OVERVIEW (slide 1) ists 10 sections in a specific order. But the actual slide
‘sequence that follows does not match that order.

Here's the mismatch: -
Overview Order (Side 1) Actual Side Order
1. How Al washing plays out (STEEPLE, Pareto) Siide 27 No—side 2 s "Why companies Al Wash®
2. Why companies Al Wash Side 2 € (out tis should be #2, not #1)
3. Social mpact Sige’3
4. Recommendations. Sigea N
8 Deepthinking | @ Smart Search o

A+generate, forreteence any
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Overview Order (Slide 1)

1. How Al washing plays out (STEEPLE, Pareto)
2. Why companies Al Wash

3. Social Impact

4. Recommendations

. Will Al Washing Change?

6. Reguiatory landscape

7. Ethics of Al washing

8. Al singuiarity

9. Questions

0. Reference list

‘The actual problem:

Actual Side Order
Side 22 No — siide 2 is "Why companies Al Wash®
Slide 2 [ (but this should be #2, not #1)

Siide 3

Slide 4

Siide 5 4

Side 6 [ (duplicate of siide 5)

Siide 7 19

Side 8

Side s

Siide 10 4

Side 1 promises .- How Al washing plays out (STEEPLE, Pareto)" as the first section, but that

content is nowhere to be found in the siide deck.

8 Deepthinking | @ Smart Searcn

Agenersed foretrence any
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Instead, slide 2 jumps straight into "Why companies Al Wash” — meaning section 1is completely.
missing from the presentation body.

Summary of the mistake
- -
. S

“Why companies Al Wash" (which s #2 in overview).

5 i inconsi Siide 2 s labeled “2.- WHY COMPANIES Al WASH" — but
‘Siide numbering inconsistency

How to fix it

Option A (recommended):
Insert a new slide between current slide 1and slide 2 titled:

8 Deepthinking | @ Smart Searcn ]

“Ab-genaratad, for reference onty

Q
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How to fix it

Option A (recommended):
Insert a new slide between current slide 1and slide 2 titled:

*1.HOW Al WASHING PLAYS OUT - STEEPLE & PARETO"
Then move the STEEPLE table (currently on siide 2 of your ploaded file — wait let me check...)

Actually, looking back:
‘Your STEEPLE content s currently on slide 2 (the siide titled "WHY COMPANIES Al WASH"
- HOW Al WASHING PLAYS OUT").

contains a STEEPLE table under ™
‘That means the STEEPLE content exists but s misplaced under the wrong heading.
Clean fix:

« Extract the STEEPLE table from current siide 2
« Create a new dedicated slide for 1. How Al washing plays out - STEEPLE + Pareto”
« Move the Pareto statement ("80% of resuits come from 20% of causes") onto that same slide.

= Then siide 2 becomes purely "2. Why companies Al Wash” (remove STEEPLE from it)

Would you like me to rewrite the missing slide 1 content for you to insert?

8 Deepthinking | @ Smart Searcn ]

A+generate, forreteence any

Q
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