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TATA MOTORS | SUSTAINABLE BRAND EXTENSION

AFFORDABLE « ELECTRIC-FIRST

TATA ECOCHARGE HYB RlD RANGE-CONFIDENT MOBILITY

WHY THIS EXTENSION

Tata Motors s recognised for reliable, accessible
mobility and a growing commitment to
electiification. Yet uneven charging access and
range anxiety can slow EV adoption. EcoCharge
bridges this gap with an affordable hybrid that
keeps the rechargeable battery at the centre of
everyday driving while preserving joumey
confidence when external charging is unavailable

| SUSTAINABILITY VALUE

Electric-first operation is designed
o reduce fuel use and tailpipe
emissions compared with
conventional petrol driving. Solar
energy supplements grid charging,
while integrated range assurance
may broaden adoption of lower-

emission mobility.

I WHY THE MARKET WILL CHOOSE IT

+ Lower dependence on public charging

UN SDG ALIGNMENT
+ Electric-irst driving with automatic

backup 0 ° ° 0
» Practical for commuters, families and

infrastructure-limited regions THREE-WAY ENERGY SYSTEM — ONE INTEGRATED ot it ISl s
« An accessible transition between petrol VEHICLE CUSTOMER + INVESTOR
cars and full EVs CiASE
BATTERY ‘SOLAR ROOF RANGE EXTENDER ELECTRIC DRIVE C—
electric-first supplementary ‘automatic backup ay mobilty Customers gain flexbility without
{ sacrifcing range confidence. Tata Motors
PURPOSE gains a differentiated bridge product that
Make electrified mobility practical before charging Battery power leads everyday travel; the solar roof adds supplementary can expand electrified mobiliy into
infrastructure becomes universal. renewable energy; the built-in petrol system generates electricity automatically underserved markets and strengthen its
when required. sustainable innovation position.
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